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How to keep an electronic mind thinking straight 


YRILLIANTLY ja keted wires are the answer to the problem of keeping 
) an analog computer thinking straight. They serve as safe signposts 
that guide technicians quickly through the maze of circuits. 
Building these signposts, however, is another problem. What material 
to use in the covering is the question. It must have near perfect insula 
tive qualities, plus the ability to be easily and permanently colored 
Top candidate for the job is PLIovIc EDB90V an electrical grade, 
vinyl resin that’s unusually easy to process. 
PLiovic EDB90V is carefully made to meet the rigid requirements of 
Underwriters’ Laboratories. It also compounds and extrudes readily to 
vive a smooth, tough, flexible covering that resists oils, zreases, 
chemicals and age. It’s one of the PLIOovic family of vinyl! resins 
designed to give better products at lower costs. For details, 
write to: Goodyear, Chemical Division, Department 
0-9415, Akron 16, Ohio. 


PLASTICS 
DEPARTMENT 


CHEMIGUM PLIOFLEX PLIOLI . PLIO ° WING-CHEMICAIL 





Bell System Teletypewriter 
Exchange Service Plays New Role 
in War Against Crime 


Fast, low-cost, two-way communication plan, 


developed by Associated Police Communications Officers, 


adopted by law enforcement agencies in 30 states. 


last, dependable, direct communica 
tions are a vital part of law enforcement 
Detection, capture and conviction fre 
quently depend on the speed with which 
information is flashed from one place 
to anothe: 

lor some time Teletypewriter Service 
has been used by police authorities with 


in a number of cities and states 


To extend its many benefits to law 
enforcement groups in the smaller cities 


Associated Police Com 
munications Officers devised and rec 
ommended a special T'WX plan for 


handling 


ind towns, the 


interstate law enforcement 


mcssages 


It follows 


ind provides for the quick exchange of 


months of careful study 


law enforcement information for both 
Thirty 
states have already put the plan in 


local and state police agencies 


operation 


BELL TELEPHONE SYSTEM 


Teletypewriter Exchange Service 
rWwx 


communication in writing over tele 


provides direct, two-way 


phone lines Asa message Or sy mbol 
is typed on the teletypewriter or 
punched on tape, it is simultane 

ously re produced on any other ma 
chine to which the teiety pewriter is 


connected near or far 


Bell System ‘Teletypewriter Exchange 
Service is of growing value not only to 
police but to businesses of many kinds 
in many sections of the country 


Wherever there is growth and prog 
ress there is increasing need for fast, 
two-way Communication 
I'cletypewriter Exchange Service, which 
now Serves 


cc pe ndable " 


38,000 customers, is just one 
of many helpful, time-saving services 
provided by Bell telephone companies 


(ms. 
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Here’s THE basic V-R “COUNTER-PACKAG 
for INDUSTRY... 








SMALL RESET COUNTER BOX-TYPE RESET COUNTER 
A compact, rugged reset counter for Moderate For punch press installations, conveyors, metal. 
” parts Nspection, quality control, con. working equipment, die casting, plastic. 
veyors, machine fools, light Presses, etc. molding, rivet, spring and wire machining, or 
Dimensions: 1Y%,” long, 11%," high, 1%" any installation requiring a heavy duty counter, 
wide Dimensions: 4A" long, 2%2" high, 3%" wide, 
Speed Up to 1000 counts per minute Speed: 500 counts per minute. 


RESET MAGNETIC COUNTER 
For remote indication of machine Operation 
from plant to Office 


Dimensions: I%," long, 24" high, 1%" 
wide 


Speed; Up to 1000 counts per minute. 


Coils: 110V.AC are standard. Other voltages 
are available, Pane/ mounting feature also 
available. 
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CLUTCH SPEED COUNTER 
For checking to make sure that the machine is 
operating at the required R.P.M. 


formance 
Dimensions: 1A," long (to end of reset 
knob), 1%" deep, 2” high. 


Counts one for each depression of the thumb 
lever, and resets 10 zero by a turn of the knob. 


Dimensions: 34," long, %" max. diameter, 
Non-Reset. 


Internal clutch ©perates counter only when 
rubber tip is pressed against the shaft. 
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dustrial § : 
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Wyeth Laboratories, Radnor, Pa. Architect: Skid- 
Owings & Merrill, New York. Engineer 
Stevenson, Value & Knecht, New York 
George A. Fuller Co., New 
Contractor: W M Anderson 


more 
Seelye 
General Contractor 
York. Mechanical 
Co., Philadelphia. 


HEATING COMFORT 
FOR GLASS-WALLED 
WYETH LABORATORIES 


Logical answer to the heating needs 
of the new Wyeth Laboratories, or 
any glass-walled building, is Webster 
Tru-Perimeter Heating . . . heating 
that spreads a blanket of gentle 
warmth along every exposed wall. .. 
that gives clean, quiet, draft-free 
heating comfort. 


Wyeth executive office, Note how Custom Wal 
vector need for wall-finishing behind en 
closures, provides built-in sills beneath windows 


Custom Webster Walvector is Tru- 
Perimeter Heating comfort with 
built-in beauty . custom-designed 
for distinctive appearance in execu- 
tive offices, but sufficiently standard 
ized for economical application 
throughout industrial, commercial or 
institutional buildings, 


ends 


Ask your Webster Representative 
about Custom Walvector or write us. 
Address Dept. BWs3 


Ch) ela lth 


WALVECTOR® 
Warren Websier & Co., Camden 5, N. J. 


LOCATED NEAR YOU TO HELP yot 
wresentatives in these 66 U8. Cities Albany 

City, Baltimore, Bethiehem ‘Pa 
Buffal Hutte, Chattanooga, Chicago 
Dallas, Davenpor 

Grand Rapir 

4 City Kingat 
vf Little A lee Angeles , ° 
Memphis, Milter Milwaukee, Minne 
at Newark, New Haven, New Orleans, New 
York Oklahoma City Omaha Orlande Phitadeiphia 
Pitteburagh, Portiand, Raleigh, Richmond, Roanoke 
Louls, Salt Lake Cit San 
Seattle, Spokane Springfield 
Tulsa, Washington, Wichite 
In Canada, Darling Brothers, Lid., Montreal 


Webster 
Atlanta, 
Birmingham, 


Nashville 
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ta 
DUPLICATING GETS THE ORESN 


+ -and makes good a promise | 


When the principles of 
lithography were first 
adapted to offset duplicat- 
ing, there came the 
promise that half-tone il- 
lustrations, ruled forms, 
typewritten bulletins, sys- 
tems paperwork, letterheads and other mate- 
rial could all be produced in the office with 
appreciable savings in time and money. 
The A. B. Dick offset duplicator, Model 
350, fulfills that promise and gives offset dupli- 
cating the green light. Here is a precision 
machine made to specifications and held to 
tolerances never before achieved in an offset 
duplicator. 
Now, good copies in black or color can be 
produced without time-consuming delays. 
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Now, you can maintain fine copy quality 
automatically with exclusive AQUAMATIC 
control. 

Now, you can switch from the lightest paper 
master to a metal plate and from 12-pound 
paper to Bristol stock without changing cylin- 
der or roller pressures. 

Now, there is a feed table that is adjustable 
for different sizes of paper and card stock in 
seconds. Duplicating speed is faster than ever 
before—up to 9000 top quality copies per hour. 

You can see this new offset duplicator in 
operation at your A. B. Dick Company dis- 
tributor’s showroom. You will find his name 
listed under Duplicating Machines in the 
classified section of your phone book. Or write 
A. B. Dick Company, 5700 Touhy Avenue, 
Chicago 31, Illinois. 


A-B-DICK 


a THE FIRST NAME IN DUPLICATING 


and B are registered trademarks of A. B. Dick Company 





Meee 
IN EW from Allison - = 





Ht te I uu 


See ~¥ 
wht? 


Ke 
i] ee 


C. 
ey 


Drilling Rigs 





HORSEPOWER 


most versatile 


TORQUE CONVERTER 


\ 


Now, from Allison, comes the world’s most versatile 
torque converter—the Series 500 TorQMATic—to give 
you more power over a wider working range and permit 
you to standardize on one type of converter for all your 
equipment, 

In one standard housing it gives you a choice of 4 ranges, 
7 torque ratios, 100 to 350 horsepower coverage. 


It’s available for practically any application—automo- 
tive, industrial or a combination of both. 

And it’s designed for rough, tough service in scores of 
fields —construction, mining, oil drilling, logging, mate- 
rials handling—wherever gasoline or Diesel engines 
are used. 

This new Series 500 Torgmatic Converter embodies 
every engineering advance developed by Allison in build- 
ing tens of thousands of TORQMATIC Converters over the 
past seven years. 














Graders 


In. many applications it will permit the use of lower 
horsepower engines with no reduction in working power 
because it multiplies engine torque (true measure of an 
engine’s working ability) from 250% to 360%. 


And the new Series 500 Torqgmartic Converter will also 
permit engines to run in their best speed range—transmit 
more power in the high-speed range. 


Soon you will be able to get the Torqmatic 500 in 
scrapers, off-highway trucks, log loaders, drilling and 
servicing rigs, shovels, cranes, graders, industrial loco- 
motives, ditchers\and shovel-type loaders made by a 
score or more manufacturers. 

For the names of these manufacturers and full details 

on the Torqgmatic Series 500 Converter write to 


Allison Division of General Motors 
Box 894B, Indianapolis 6, Indiana 


eson 


TORQMATIC DRIVES 


Shovels 
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WIRE 


FOR EVERY ai ee A) 
ELECTRICAL & oN 
ELECTRONIC =O 
PRODUCT ae 


OFFICE 
Koma 


Belden’ 


~—. WIREMAKER FOR INDUSTRY ae 
SINCE 1902 “so 


nt ‘* WELDING 


— 


Lg ‘ 
(aa t | 
\ee z sy 


® PATENTED 


ELECTRONICS "TO SERVE YOU BETTER” 


Engineered wire for everything electrical or electronic— that is 
Belden’s business. Hair-like filaments to wind the tiny transformers 
for transistors or heavy magnet wires for utility transformers 

two stories high power supply cords for the smallest appliances, 


like your shaver—up to heavy duty electric tools and equipment. 


For welders, for planes, for electronic brains— Belden has the 


wire for the job— Belden quality means lowest over-all cost. 


1-1 Belden Manufacturing Company ® Chicago 


BELDEN WIRES FOR EVERYTHING ELECTRICAL INCLUDING 


ee a Aircraft Wires 


Lead and Fixture Wire Electrical He ehol elding Cable 


Re ement or 
Power Supply Cord ae ‘ stom ve Replace 


Cord Sets and Portable 


READERS REPORT 








For a Job Well Done 


Dear Sir 

You had a very interesting and 
informative article on the expan- 
sion of the plants of Libbey-Owens- 
Ford Glass Co. in this city |BW 
Feb.4'56,p62]. . . . You gave Geo. 
W. Lathrop & Sons, Inc. complete 
credit for the construction work 
which enabled Libbey-Owens-Ford 
to get into production ahead of 
schedule (page 66). 

In all honesty I must advise you 
that this remarkable record was 
made possible by the joint efforts of 
A. Bentley & Sons Co., a large and 
capable Toledo contracting organ- 
ization, and Geo. W. Lathrop & 
Sons, Inc., working on separate 
portions of the program, and it 
would seem fair if you would give 
recognition . . . to A. Bentley & 
Sons Co. for their major contribu- 
tion to this program 

WALTER W. LATHROP 
PRESIDENT 
GEO. W. LATHROP & SONS, INC. 
rOLEDO, OHIO 


Fixing Up the House 


Dear Sir: 

Your outstanding roundup story 
Fixing Up the House: This Is the 
Year [BW—Jan.21'56,p150] cov- 
ered the subject exceptionally well. 
I was particularly gratified to see 
mentioned the all-industry plumb- 
ing and heating modernization pro- 
gram, of which I'm chairman, and 
the role of the National Associa- 
tion of Plumbing Contractors in it. 
The program calls for a national 
remodeling drive in which the 
plumbing contractor coordinates 
the work of other building trades 
where plumbing and heating is the 
major modernization item, such as 
in kitchens, bathrooms, and heat- 
ing plants. Guaranteeing the whole 
job would be the plumbing con- 
tractor’s responsibility. He also 
would furnish the homeowner with 
a practical plan for financing the 
work. 

While your remarks in this re- 
gard were essentially correct, they 
implied that this is NAPC’s show 
alone. . . . This program is 
being actively sponsored by the 
entire plumbing industry—whole- 
salers and manufacturers as well as 
contractors. NAPC initiated the 
idea and is spearheading the groups 
that are organizing it and carrying 
it . out However, the detailed 
thinking, effort, and financial back- 
ing for the drive are coming from 


BUSINESS WEEK © Mar. 10, 1956 








It’s hard to mention a type of product in which 
Sirvene parts are not doing an important job, Wher 
you need an oil-resistant, pliable synthetic rubber 
part with an exact degree of flexibility or hardness 
resistance to extreme temperatures, fluids or gase 


abrasion and wear C/R Sirvene can serve you 





dependably. ¢ R engineers and compounders are 

prepared to assist you with design of a part will 

formulate the correct Sirvene compound to meet 

your specific requirements will test-prove it for 

final production, Quantity production is laboratory 

AVENE controlled, assuring you of constant quality and 
S| uniformity. Write us for your copy of the new 


“Sirvene’’ brochure 


C H I © A G '@) CHICAGO RAWHIDE MANUFACTURING COMPANY 


1207 Eiston Avenue + Chicago 22, Illinois 


RAWHIDE 


Offices in 55 principal cities « See your telephone book 


in Canada: Manufactured and Distributed by 


Other C/R Products Super Oil Seal Mfg. Co., Ltd., Hamilton, Ontario 


C/R Shaft and End Face Seals « Sirvis-Conpor mechanical Export Sales: Geon international Corp. Great Neck, New York, 
leather cups, packings, boots « C/R Non-metallic Gears 





“we've reduced our 


-hours 
scrubbing time from 70 to 7 man-hou 


so clean!” 
nd our fioors have never before been 
a 


— Saye Foreman of 
BURNY BROS. BAKERY, CHICAGO 





Garage and stockroom floors in Burny Bros. large, 
modern bakery get daily scrubbing with a Job-Fitted 
Combinetion Scrubber-Vac and Setol Cleansers’ + 


THEY'RE AN UNBEATABLE TEAM to speed the cleaning of oily, 
greasy floors. Here's why: A Scrubber-Vac completely mechanizes 
scrubbing. It applies the cleanser, scrubs, flushes if required, and 
damp-dries the floor —all in one operation! Job- fitted to specific 
needs, a Scrubber-Vac provides the maximum brush coverage con- 
sistent with the area and arrangement of the floors. Its teammate, 
Setol Cleanser, is specially designed for the greater speed of 
combination-machine-scrubbing .. . emulsifies grimy oil and grease 
instantaneously for fast, thorough removal by the machine’s power- 
ful vac. Moreover, Setol retains its strength longer than average 
alkaline cleansers. This, too, speeds the cleaning process . . . saves 
on materials ... and cuts operating time of the machine, which in 
turn reduces labor costs. 


The Serubber-Vac shown above is Finnell’s 213P, for heavy duty 
scrubbing of large-area floors. It has a 26-inch brush spread, and is 
capable of cleaning up to 8,750 sq. ft. per hour! Finnell makes sizes 
for small, vast, and intermediate operations (available on lease or 
purchase plan)... also a full line of fast-acting cleansers. In fact, 


Finnell makes everything for floor care! 


Find out what you would save with combination-machine-scrubbing. 
For demonstration, consultation, or literature, phone or write near- 
est Finnell Branch or Finnell System, Inc.,3803 East Street, Elkhart, 
Indiana. Branch Offices in all principal cities of the United States 
and Canada. 


IN ALL 
PRINCIPAL 


FINMELL SYSTEM, INC. BRANCHES 
Originators of 
Power Scrubbing and Polishing Machines CITIES 





all segments of the plumbing in- 
Guatry. ... 

A variety of specialists from all 
branches of the plumbing industry 
are applying their talents to the 
detailed development of this pro- 
ae 

W. A. LANDERS 
VICE-PRESIDENT 
NATIONAL ASSN. OF PLUMBING 

CONTRACTORS 

OKLAHOMA CITY, OKLA. 


Ambulance Calls Pay 


Dear Sir: 

The article Making Ambulance 
Calls Pay {BW—Feb.25°56,p58' 
really hit home! 

Since I carry a membership 
ticket in the New Jersey State First 
Aid Council, Inc., and ride an 
ambulance one night a week and 
perhaps one day on the week end 
for the Dr. Charles A. Knox 
Volunteer Ambulance Corps of 
Ridgefield Park, some of the case 
histories in this article struck 
home. 

In New Jersey and up into Rock- 
land County most every com- 
munity provides ambulance serv- 
ices to its citizens. Some of the 
rigs are really beautiful—mostly 
converted Cadillacs. I don’t be- 
lieve that there is a hospital in 
Bergen County operating its own 
ambulance, because the Volunteer 
Ambulance movement is so strong. 

And what's more, there is no 
charge for the services rendered. 
Sure, donations are accepted, and 
they range from a dollar on up. It 
is these contributions which keep 
the rigs running, buy the oxygen 
and medical supplies used, and build 
the headquarters. .. . 

Your article pointed up a real 
need and you are to be congratu- 
lated for doing it. 

FRED GERHARDT 
NEW YORK, N. Y. 


Integrated Bodies 


Dear Sir: 

Your excellent article What Car 
Designers Are Planning |[BW—Jan. 
21°56,p29] was correct in point- 
ing out that the integrated body is 
“the biggest single change in pros- 
pect” for car manufacturers. You 
were correct, too, in stating that 
American Motors already uses this 
type of construction. 

I wonder, however, whether you 
were aware that American Motors 
has been building cars in this way 
since 1940—proof, if any is needed, 
that many of the most important 
automotive advances are initiated 


by “independents” long before the 
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ALAS, POOR STOCKHOLDERS! Sales and 
earnings were healthy, and they’d been 
led to expect the “extra”— but the cash 
just wasn’t available. It was tied up in 
finished goods. 

Over-production got the blame, and 
rightly. The cause? A lack of timely re- 
ports which could relate what was being 
made to what was being sold — before 
inventory could get out of hand. 


With Keysort punched-card accounting, 
this company could have streamlined its 
complex operations — bringing its raw 
materials, work-in-process and finished 
product in line with consumer demand. 


McBEE © ik 


With inventory tighter, working capital 
would have hit a new high providing 
cash for new equipment, and in all likeli- 
hood, that extra dividend. 

A McBee Keysort installation can give 
you accurate, comprehensive reports on 
every phase of factory operation, and give 
them to you fast. Monthly, weekly, daily 
— depending on your needs. Whether you 
run a 100-man branch plant or an in- 
dustrial giant. At remarkably low cost. 

The trained McBee man near you has a 
presentation which will show you how it’s 
done. It takes just one hour from start 
to finish. Phone him, or write us. 


e@ ete ate @0e, 600668 
ee a +4 

Lee, , 3 3 sos" 3 
eee” 200 $$ % 3 @ 


Punched-card accounting for any business 


Manufactured exclusively by The McBee Company, Athens, Ohio * 


Division of Royal McBee Corporation 


Offices in principal cities * In Canada: The McBee Company, Ltd., 179 Bartley Drive, Toronto 16, Ontario 
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/ “always thought we 
couldn't afford to 
\. air condition. But now...” 
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The new Carrier Weathermaker is 
designed for lower-cost installation 


Change your mind about the cost of air conditioning your restaurant, 
your siore, your office! This new Weathermaker” installs faster 

than any other air conditioner. That's because much of the work has 
already been done at the factory. New Carrier developments 

like built-in electrical wiring and on-the-job versatility save time, 

labor and material. You save money. Hot weather is on the way. 

It's time to call Carrier. Look up the Carrier dealer listed in the 
Classified Telephone Directory. Carrier Corporation, Syracuse, New York, 


Reg. U.S. Pat. Of, 


FIRST NAME IN AIR CONDITIONING 


‘ 
/ 
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giants are ready or able to offer 
them to the public. 

The advantages of the integrated 
body are many. It is lighter in 
weight, yet has twice the torsional 
strength of body-bolted-to-frame 
cars. It surrounds driver and pas- 
sengers with a welded barricade of 
sturdy box-section steel girders, 
greatly increasing their safety in the 
event of collision because it ab- 
sorbs impact instead of transmit- 
ting it. It makes possible greater 
interior roominess with less ex- 
terior bulk. And it permits the use 
of longer coil springs on all four 
wheels—springs which are mounted 
above the center of gravity for a 
smoother ride and more stable 
cornering. 

The greater inherent strength of 
the integrated body also paves the 
way for another styling advance 
mentioned in your article—the use 
of more glass. It accounts for the 
fact that Hudson cars now ofier 
wider windshield and rear windows 
than are available in any other 
production car. And, in the field of 
performance, it is obvious that a 
car which is lighter, yet stronger, 
can make much more efficient and 
economical use of today’s high 
horsepower. 

As was the case with integrated 
bodies, many of the advanced fea- 
tures which you have predicted 
will make their first appearance in 
Hudson, Rambler, and Nash auto- 
mobiles. For it is the advantage of 
an “independent” to be quick on 
its feet, even though the public 
reporting jobs, such as BUSINESS 
WEEK has done in this article, go 
a long way toward insuring that 
credit is givem where credit is due. 

GeorGce L. STAUDT 
ADVERTISING MANAGER 
HUDSON DIV 
AMERICAN MOTORS CORP, 
DETROIT, MICH. 


Economic Tutor 


Dear Sir: 

I have read with great interest 
the article Economic Tutor |BW 
Dec.10°55,p154]. In commenting 
on the activities initiated by Prof. 
Alexander K. Cairncross in the new 
Economic Development Institute, 
this article expressed the opinion 
that Prof. Cairncross and the World 
Bank had undertaken the “unique 
job of running the world’s first 
‘graduate school’ of economic de- 
velopment.” 

Without wishing to challenge 
this statement, I think it should be 
pointed out to readers of this in- 
fluential periodical that for several 
years past, the United Nations has 
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organized for economists in Latin 
America a yearly training course in 
probiems of economic development. 
The important part that this course 
has played and continues to play 
cannot be underestimated. 

The economic development pro- 
gram, sponsored jointly by the 
Economic Commission for Latin 
America and the Technical Assist- 
ance Administration of the United 
Nations, has now completed its 
fourth year. During 1955 it organ- 
ized a special intensive course in 
Bogota which was attended by 
more than 100 official. and Colom- 
bian experts. The program will con- 
tinue this year, and will include a 
second intensive course in another 
Latin American country so as to 
make its facilities available to an 
even greater number of economists 

In order to realize the aims of 
this program which is designed to 
remedy the scarcity of highly-spe- 
cialized economists in the region, 
emphasis has been placed on the 
quality rather than on the number 
of participants. For this reason, 
the fellows, who are proposed by 
member governments of ECLA. 
must fulfill certain strict condi- 
tions and pass through a rigorous 
process of selection. They are 
university graduates, who have 
taken either an active part in the 
solution of practical problems in 
their country, or who have de 
voted themselves to research on 
and interpretation of such prob- 
lems. Many of the participants in 
this course have later returned to 
their own country to occupy im 
portant posts in their Ministry of 
Economy 

The syllabus comprises a variety 
of subjects, from basic statistical 
techniques and the examination of 
different countries’ historical back 
ground to the analysis of program 
ing techniques in economic de 
velopment and the evaluation and 
preparation of investment  pro- 
grams. Instruction is given by 
means of a selected intensive read- 
ing course, lectures, round-table dis 
cussions and research work 

| should like to add that the 
creation of the Institute of Eco- 
nomic Development has been a 
source Of great satisfaction to us, 
as the United Nations alone cannot 
meet Latin America’s pressing 
need for more facilities offering 
highly specialized training to econ 
omists 

ALFONSO SANTA CRUZ 
SECRETARY OF THE COMMISSION 
UNITED NATIONS 
ECONOMIC COMMISSION FOR 

LATIN AMERICA 
SANTIAGO, CHILE 
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What do you see”... 


A vase or two profiles? 


The two profiles jacing each other are the sides of the vase. 


Like this illustration, successful problem solving in business begins 
with an attempt to see the problem in different ways, thereby 
bringing it into focus. 


Today, the continuous recognition of problems, and their 
steady solution, is the life blood of a healthy business. Therefore, 
it is important that you have flexibility of perception, that you see 
your product, business and technical problems from more than 


one point of view. 


Research and technology can provide new approaches to 
your problems. And by helping you see new viewpoints to old 
problems, they can be the principal means by which you can keep 


your product line competitive. 


*For an explanation, write for our booklet on “Problem 


Solving—The Businessman's Guide to Seeing Alternatives.” 


Arthur D Little Inc. 


Creative Technology Since 1886 


34 Memorial Drive, Cambridge 42, Mass. 
Offices and Laboratories 
Cambridge, Mass. ¢ San Francisco 
New York City © Chicago 


Product Research (consumer, industrial) « Product Improvement « Industrial Chemistry « Advanced 

Equipment + Busine Research « Metaliurey « Industrial Lconomics + Food and Piavor « Nuclear 

« Industrial Design «+ Proce Engineering * Domestic and Overseas Area Development 

ylogical Sciences ©¢ Operations Research « Mechanical Engineering « Investors Advisory Service 
Diversification Guidance « Applied Mathematics 
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“Gradall worked more hours than any other 
machine on the job!” f.f towers... 


Canfield, Ohio 


H' ne's what Mr. Howard told us, “Gradall gathers all the loose 


ends together on my construction jobs. On my Route 46 con- 


, . j ; 1 
tract near Columbiana, Ohio, the Gradall worked more hours than Now one machine does all these jobs! 


any other machine on the job. Gradall has proved itself to be a real 


. 228 , , Trench 
money-maker. Why I didn’t buy one sooner, I'll never know!” nching and backfilling 


' . Excavatin 
his is typical of the experiences of other Gradall owners from 9 


coast to coast. They report their Gradalls handling more and more Placing tanks, culverts, curbs, etc 
jobs, putting in 1800 to 2000 on-the-job hours every year, doing Sloping.and grading 


short-run jobs profitably, eliminating hand labor. 
Ditch digging and cleaning 


The multi-purpose Gradall’s fast attachment changes, mobility, Ripping ond teal id 
! inga adqing o 


‘ Add /@ . i , = 
and 4" accuracy enable owners to bid on more jobs—to make pavement 
bigger profits. 

Hand labor finishing and 


But prove it for yourself. Your nearest Gradall Distributor will clean-up 
be glad to give you a field demonstration on your own work—to 
show you how Gradall can make more money for you! 


a eee WARNER 
=z : & 


a 
~~ . 
ase Seat 
AVAILABL: : .~ SWASEY 


Distributors in over 
75 principal cities in the Sacco 


CRAWLER-MOUNTED SELF-PROPELLED RAILROAD United Stetes and Canada 
GRADALL GRADALL GRADALL ®Reg. U. S. Pat. Off 


YOU CAN DO IT BETTER, FASTER, FOR LESS WITH A GRADALL 





Atlas makes bad news for bugs 


Traditional insect foes of the farmer are succumbing to 


modern pesticides...many of which use Atlas emulsifiers. 


There’s never a truce in the war against insects that 

threaten crops and livestock. Potent new chemicals have 
brought most of these pests under control . . . and have helped 
to multiply farm output. 


A major percentage of all these bug-killers contain Atlas 
ATLOXx” emulsifiers. By making toxicants, solvents and water 
blend easily together for spraying, these Atlas “‘good mixers’’ 
increase their usefulness to the farmer . . . help formulators 
produce more stable and economical products. 


Atlas specializes in helping manufacturers add new values to 
their products . . . through modern chemistry. Perhaps our 
experience in applying chemicals for moisture conditioning, 
for making water and oils mix together, and for purifying 
various products can turn up profitable ideas for you. 

Atlas Powder Company, Wilmington 99, Delaware 


POWDER COMPANY 


SORBITOL, POLYESTER RESINS, 
EMULSIFIERS, DETERGENTS 
EXPLOSIVES, ACTIVATED CARBONS 





STEEL BUYERS GUIDE 
to Ryerson Products and Services 


products not pictured here include: Re-bars, ex- 
panded metal, grating, plastic pipe, machinery 
and tools, etc. See your Ryerson catalog for com- 
plete list and write for descriptive literature. 


You can draw on your nearby Ryerson plant for 
an almost endless number of products and serv- 
ices and the more you concentrate your pur- 
chases at one source, the more you save. Ryerson 


STRUCTURALS — |-beams, H-beams, PLATES—14 types including special 
channels, angles, tees and zees—all to low carbon plates for forming and 
ASTM spec. A-7. welding, leaded E-Z-Cut, etc. 


BARS—The most complete range of 
types, shapes and sizes as well as the 
largest tonnage. 


SHEETS & STRIP— More than 20 dif- TUBING —Seamless and welded me- C. F. BARS—Cold finished steel for 


every use: screw steel, Ledloy, accuracy 
stock, machinery steel, shafting, etc. 


SF 


ferent types in pattern sizes, cut-to- chanical tubing, fluid power tubing, 


order sizes, strip coils, etc. structural and boiler tubes, etc. 


FLAME CUTTING—Almost any shape 
quickly cut from strong rolled steel — 
one or hundreds all alike. 


ALLOYS—Every type including leaded STAINLESS —Allegheny stainless in over 
alloys for fastest machining, all per- 2,221 sizes, shapes, types, finishes: 
formance-proved by tests. sheets, plates, bars, pipe, etc. 


RYERSON STEEL 


SEPM T. RYERSON & SON, INC. PLANTS AT: NEW YORK * BOSTON * WALLINGFORD, CONN, + PHILADELPHIA + CHARLOTTE, N. C. * CINCINNATI 
LEVELAND « DETROIT «+ PITTSBURGH «+ BUFFALO + CHICAGO + MILWAUKEE © ST. | * LOS ANGELES + SAN FRAN CO + SPOKANE « SEATTLE 
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Chances of a business “correction” seem to be growing more remote. 


Business investment—both in new plant and inventory—has seen us 
through the worst of our auto-housing slump 


Most observers now figure, with the political situation clarified, that 
plant expansion plans will be enlarged even beyond present rosy propor- 
tions. Inventory policy, at the same time, has been stiffened. 

Thus business investment, plus a small rise in government’s military 
spending, is the strong spot in another “rolling readjustment.” 


This is sustaining both employment and consumer income 


Looking at the present size of industrial expansion (and considering that 
these programs may still grow), you may count it lucky that some slack did 
develop in autos and home building 


Otherwise, the price-boosting impact could have been serious 

Even now, in fact, the hitherto gentle upward movement in prices looks 
to be turning into something more vigorous (page 26) 

s 

Consumers clearly aren't worried. They are spending at a rate never 
rivaled in the early months of the year 

Their record outpouring of dollars is developing even though the 
demand for new cars hasn't exceeded (if it has equaled) a year ago 


Gains stem from the continued good showing in home furnishings plus 
the early Easter push in the softgoods lines. 


Here’s the picture, 1956 versus 1955, at retail counters: 

January, over-all, was 6% ahead. Department stores did especially 
well, duplicating the Korean buying-spree top, putting the Federal Reserve's 
sales index up to 125, the same as in January, 1951 


February, of course, got a Leap Year bonus of one trading day 


March will be fat because all the Easter business goes on the books by 
monthend, if for no other reason 


Consumers not only go right on spending record incomes; more sur- 
prisingly, they also go on borrowing as blithely as ever 


They bought more on the cuff in January than ever before in that 
month (even though the figure was down, as usual, from December). They 
borrowed a good bit more to buy autos, incidentally, than a year earlier 


Adjust the installment loan figures for seasonal variation and January’s 
stand at $3.2-billion, barely- below last September's record 


Latest figures on auto loans suggest that an even higher percentage 
of new cars are being bought on time this year. That, in turn, would hardly 
give the impression that credit terms have been tightened much 


Installment-plan buying of goods other than autos—mainly home fur- 
nishings and appliances—never has flourished as it has of late. People now 
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are in hock for $6%-billion on this type of goods—having posted a record 
increase of some $660-million in the last year. 


They've also boosted their pay-by-the-month personal loans to $5'- 
billion, a gain of $733-million or 15% in the space of 12 months. 


Consumer credit doubtless has given retail sales “that little extra lift.” 
But the big drive has been personal income, just the same. 


Consumers’ income rose $16-billion last year as compared with the 
$6-billion expansion in debt arising from consumption. Even after taxes, 
the spendable income was higher by $14'4-billion. 


Personal income, you may be surprised to know, set the first postwar 
record in terms of per capita buying power only in 1955. 


The previous peak of $1,613 income per head (adjusting all the figures 
into 1955 dollars to equate purchasing power) had been set in 1944. This 
had not been matched at any time in the postwar period until 1955 weighed 
in with $1,630 per capita. 

Previous years’ gains had been eaten up either by rapidly rising popu- 
lation or higher prices and, in several cases, both. 


A zooming year like 1947 produced a gain of $12%-billion in personal 


income. But prices jumped 1442% and population rose by 2.7-million—and 
per capita purchasing power actually deciined $141. 


Per capita real income does not, of course, provide quite the measure 
of family well being in the postwar period that it has in times past. The 
reason is that the average family is about half a person bigger than it was 
10 years ago—and gets that much more per capita income. 


There’s little chance of people scoring as good individual gains in pur- 
chasing power this year as last even though the gain in aggregate income 
may be even better. 


Price rises will erase a lot more of the improvement than in 1955. And 
there will be 3-million more people to divide the income. 


Allow for population rise, in fact, and you'll find it takes a rise of $400- 
million a month for per capita income just to stay even. 


Production of bituminous coal is high for so late in the season. Yet you 
may expect it to remain high through March: 


* Coal piles of major consuming industries are relatively low. 


* Prices are scheduled to go up the beginning of April. The rise will 
compensate for the 80¢-a-day boost in miners’ pay at that time. 


This summer’s increase in structural steel fabricating capacity (BW— 
Feb.4’56p18) can’t come into production any too soon. 


Shipments reached a very respectable 250,000 tons in January (up fully 
11% from a year earlier). Yet the industry added more than 150,000 tons 
to already swollen backlogs during the month. 


For bookings soared to 405,000, largest for any month on record. 
Contents copyrighted under the general copyright on the Mar. 10, 1956, lssue—Business Week, 330 W. 42nd St., New York, N. Y. 
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Aveo Defense and Industrial Products combine 
the scientific and engineering skills, and production 
facilities of three great divisions of Aveo Manufac- 
turing Corp.: Lycoming; Advanced Development; 
Crosley to produce power plants, electronics, 


airframe components, and precision parts, 


Avco Lycoming 


makes more time 


for business 


Challenged by a surging economy, the 
most urgent single need of business today 
is time. Today, business gains that time 
through flight. A growing private airfleet— 
already larger than those of all scheduled 
airlines—is shortening the distance 


between appointments. 


To power this bustling fleet —so safely 

and so dependably that a twin-engine plane 
can fly and land on one engine alone 

if necessary — business looks to Lycoming, 
More Lycoming engines roar in today’s 
advanced executive aircraft than any other 
engines in the world. And Lycoming 
supercharged engines, the first available to 
business, are driving private aircraft 


higher and faster than ever. 


And continually — Lycoming scientists 
search out still finer techniques of power 
and propulsion ... to save business time, 
to keep business soaring... to 


make America stronger. 


Find out how private flying can save you time. 
Write for booklet, ‘‘The Review of Executive 
Aircraft.’ Or for help on any problem involving 
Power— wire, phone or write to Avco 

Defense and Industrial Products, Stratford, Conn, 


ENGINEERS WANTED: Kewarding careers for 
outstanding men. Write to Vice President, 


Industrial Relations, Stratford, Conn. 


defense and industrial products 





Myarr fiw-Roce 


For non- stop Freight 





Latest 
rail-oad 


achievement 


From 


Faster, fuel-saving diesels... 
Revolutionary Aerotrains that cut 
passenger schedules and costs still 
further... And now GML makes 

it practical to free freight service from 
the crippling hotbox burden—with the 
new low-cost, low-upkeep HVAT 


Ily-Roll Bearing for freight ears! 


Concentrated in this simple, dependable 
unit is all the know-how amassed by 
America’s first and foremost builder of 
roller bearings. The HYATT Hy-Roll 
assures speedier service to shippers... 
multimillion savings to railroads... by 
eliminating costly inspection, lubri- 
cation and hoibox delays. It’s the 

best buy for the long haul! 

Hyatt Bearings Division of 

General Motors, Harrison, N. J. 


of all the roller bearings 
used by American railroads, 
over half have been made by... 


GM Aerotrain roller bearings were produced by UY ATT 


ANOTHER GM CONTRIBUTION Aa 3 
TO RAILROAD PROSPERITY... 


HV-ROLL BEARINGS FOR NON-STOP FREIGHT 
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1951 1952 -1953~—~=«*N95 


§ Latest Preceding Yeor 1946 
Wee Week Ago Average 


Business Week Index (bove) . “aan vent a. we 
| PRODUCTION 


Steel ingot production (thousands of tons) 2,422 12,459 2,439 2,241 1,281 
Production of automobiles and trucks 168,971 +156,258 174,469 192,892 62,880 
Engineering const. awards (Eng. News-Rec. 4-week daily av. in thousands) $64,254 $69,736 $85,143 $53,804 $17,083 
Electric power output (millions of kilowatt-hours) 11,199 11,277 11,540 72 4,235 
Crude oil and condensate production (daily av., thousands of bbls.) 7,146 7,183 7,081 , 4,751 
Bituminous coal production (daily average, thousands of tons) 1,662 11,675 1,737 1,745 
Paperboard production (tons) 294,755 291,984 291,570 266,804 


Carloadings: manufactures, misc., and L.c.1. (daily av., thousands of cars) 
Carloadings: raw materials (daily av., thousands of cars) 

Department store sales (change from same week of preceding year) 
Business failures (Dun & Bradstreet, number) 


ppRices Beas wears 

Spot commodities, daily index (Moody's Dec. 31, 1931 100) 404.9 

Industrial raw materials, daily index (U.S. Dept. of Labor BLS, 1947-49 100) 2 99.2 99.2 +#73,2 
Foodstuffs, daily index (U. S$. Dept. of Labor BLS, 1947-49 100) 76.1 76.2 86.5 ++75.4 
Print cloth (spot and nearby, yd.) 20.4¢ 20.7 ¢ 17.5¢ 
Finished steel, index (U.S. Dept. of Labor BLS, 1947-49 100) 157.1 157.0 1176.4 
Scrap steel composite (lron Age, ton) $47.83 $49.50 $20.27 
Copper (electrolytic, delivered price, E&MJ, Ib.) 46.510¢ 44.740¢ %33.000¢ 14.045¢ 
Wheat (No. 2, hard and dark hard winter, Kansas City, bu.) $2.23 $2.22 $2.41 $1.97 
Cotton, daily price (middling, 14 designated markets, tb.) 35.446 34.58¢ 33.43¢ 30. She 
Wool tops (Boston, Ib.) $1.80 $1.79 $2.05 $1.5] 


TEE cae 
f FINANCE RS Se 


90 stocks, price index (Standard & Poor's) 293.7 
Medium grade corporate bond yield (Baa issues, Moody's) t 8% 3.49% 
Prime commercial paper, 4-to-6 months, N. Y. City (prevailing rate) % ‘ e 14-13% 


! BANKING (Millions of dollars) = SH Pe 


Demand deposits adjusted, reporting member banks 56,194 56,106 57,607 $6,270 $445,820 
otal loans and investments, reporting member banks 84,182 84,073 84,694 84,416 ++71,916 
Commercial and agricultvral loans, reporting member banks 26,317 26,241 26,260 22,351 +49.299 
U. S. gov't guaranteed obligations held, reporting member banks 28,272 28,395 28,822 34,599 ++49.879 
lotal federal reserve credit outstanding 25.089 25.360 25.248 24,892 23,888 


MONTHLY ‘ > ; “ B ee oe eb, be Lotest Preceding Year 1946 
3 = ae s wee i ‘ 7 , Month Month Ago Average 


Private expenditures for new construction (in millions) February $2,019 $2,124 $2,002 $803 
Public expenditures for new construction (in millions) February $646 $718 $696 $197 
Manufacturers’ inventories (seasonally adjusted, in millions) January $46,217 $45,885 $43,196 $21,235 
Wholesalers’ inventories (seasonally adjusted, in millions) January $12,362 $12,343 $11,520 $5,449 
Retailers’ inventories (seasonally adjusted, in millions) January $24,055 $23,904 $22,208 $9,79) 
Consumer credit outstanding (in millions) January $35,554 $36,225 $29,760 $6,704 
Installment credit outstanding (in millions) January $27,724 $27,895 $22,436 $3,174 


* Preliminar P led M 19 ++ Estimate 8 Date for Latest Week ym each series on request, 
* Revised _ 
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THE NEW PRESIDENCY. Eisenhower’s stripped-down regime of work will be 
No 


| issue in the campaign 


NOW-—THE PRESSURE SWINGS TOWARD HIGHER PRICES. For three 


years, opposing forces have kept the price average at dead center. This year, 
though, the trend will be up 


AT LAST, A HARNESS FOR THE UPPER COLORADO. The long-discussed 


four-state irrigation and power plan is about to get going with federal funds... . 


HILLBILLY TV SHOW HITS THE BIG TIME. What happens to a local radio 


show when it grabs up a national network TV show 
SOOTHING—BUT NOT FOR DRUG MEN. New 
makers a dilemma 

SPECIAL REPORT: 


TELEVISION: THE NEW CYCLOPS. 
force 


and its hometown 


tranquilizing drugs give 


In a decade, TV has become a social 
a top-flight salesman, a power in Hollywood—and it’s still changing fast... 





Price Umbrella Gets Lowered. 


the world market next summer, 


The U.S 
to cut stocks and recover a market 

The Middle Way in North Africa. That's course Bourguiba is taking 

Trade Treaty. Between Canada and U.S.S.R. ups Russia’s tariff rating 


plans to put government-owned cotton on 


Wall Street Shows Up in Grand Central. Merrill Lynch’s new information center in 
Grand Central Terminal is designed to catch the daily sprinters 


In a Boom Built on Credit. The finance companies are thriving despite a few 


borrowing troubles of their own 


Heading for the Tall Timber. Underwriter moves to buy into lumber business 
In Washington. 


News about water pollution, antibiotics, research grants 


Machine Makers Feel the Pressure. Good times are taxing their facilities, 
they’re leary about over-expanding at this time 


but 


Nuclear Power. Two proposed plants signify new phase of development in atomic 
elec trie ity 


What's in It for the Makers? Races test cars—and help sell them 


USW Maps Goals. Steel union indicates it will seek substantial benefits 
A Basis for Settlement. Mediators bring Westinghouse, IUE to verge of agreement 


Dock Deal Shelved—For Now. Teamsters’ have only postponed their plan for pact 
with ILA 


Dissidence in the Auto Field. Skilled workers who quit UAW try their strength 


Staying Afloat in a Wild Race. How two small companies keep from drowning in the 
flooding demand for rare metals 


Stock Option Minus the Stock. Koppers plan would woo younger executives 


Gilbert's Little Friends Become Big Fellows. Management pays more attention to 
small stockholders—and to their partisan, Lewis D. Gilbert 
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Discount Curb. FTC bars General Foods’ special break for wagon distributors 


Third Quarter Is Critical. Eisenhower's decision isn’t expected to make much differ 
ence to this year’s market 
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A STEEL HOUSE FOR THE PEACEFUL ATOM 


@ In the reactor shell of the first peacetime atomic 
power plant, the controlled fury of the fissioned atom will 
soon go to work—behind walls of Lukens stainless-clad 
steel plates. Construction techniques without 
precedent are involved in this huge project, drawing 
heavily on the equipment builder’s vast fund of 
engineering skill and knowledge. From Lukens, such 
qualified builders get the kind of teamwork they like — 
specialized service as well as specialty steel plates. 
Nothing new about this, when you consider that even 

in 1905, when Albert Einstein started the neutrons 
flying with his great equation, Lukens had been 
making steel plate for 80 years! 


LUKENS STEEL COMPANY, COATESVILLE, PA. 


World's Leading Producer of Specialty Steel Plate « Carbon, Alloy & 
Clad Steels « Heads « Piate Shapes « For Qualified Equipment Builders 





BIRDS EYE, which founded and pioneered the frozen foods 
industry, is still far and away the leader in its field. As the 
world’s largest frozen food packer, it produces a wide array of 
products—some 51 in all—which are sold throughout the United 


States and in many foreign countries 


At the BIRDS EYE DIVISION OF 


for years. As for the results, here’s what 


Miller, Refrigeration Engineer says: 


THE GENERAL FOODS CORPORATION 
in Walla Walla, Washington, Texaco Capella Oil 
TOUGH JOBS (Waxfree) has lubricated all refrigerating compressors 
GOTO C. 


TEXACO 


“In a large plant like ours, dependable compressor 
performance is an absolute must. We have been 


using Texaco Capella Oil (Waxfree) for several 
years, and the results have been outstanding, 
both in performance and economy.” 





Tue Birps Eye Division oF GENERAL Foops 
is just one of the many well-known companies 
which have achieved top results with Texaco. 
There are three good reasons for this wide 
acceptance: field-proven Texaco Lubricants, 
developed with the aid of the finest research 
facilities available . . . field-experienced 
Texaco Lubrication Engineers to advise on 
their use... and fast, efficient service from over 


TEXACO 


INDUSTRIAL LUBRICANTS 


2,000 Texaco Distributing Plants in all 48 
States. This combination can help bring pro- 
duction up...and costs down... in every 
major field of industry and transportation. 

One agreement of sale supplies all your 
plants wherever located. For details, call the 
Texaco Distributing Plant nearest you, or 
write The Texas Company, 135 East 42nd 
Street, New York 17, N. Y, 


TEWACO 
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PRESCRIPTION FOR 


PRESIDENT EISENHOWER 





Act as Commander-in-Chief 
Preside over the National 
Security Council 


Watch and direct major 
foreign policies 


Keep supervision over 
major economic policies, 
taxes, spending, debt 


No more entertaining 
Make fewer appointments 
Take a midday breather 
Travel less 


Handle less 
correspondence 


Turn over some jobs 
to aides 





HOURS: BY APPOINTMENT 











! —EE7E 





The 


Republican ind Democrats alike 
tepped back this weck to take a look 
t how a recovered heart patient runs 
the Presidency—now future 

That's the Dwight Eisenhower 
thinks of his problem. ‘The 
olves it will enormous in 
on the 
well as on the effectiven 
of the 
eight 


ind in the 
wal 
wav lhe 
have an 
fluence voting in November, a 
ss and stability 
government in the intervening 
months 

¢ Republican leaders hope’ Kisen 
will change at least one of the 
conditions under which he will accept 


howe I 


nomination—the one against 
campaign. They 
think that he is a cinch to win, barring 
nother physic il setback, but that con 
trol of 
how 


his party 
barnstorming in the 


Congress may well depend on 

vigorously he campaigns 

e Democrats are playing for even 

gger stakes. They feel their chance of 
White 


winning the 


D1 


House depend 


ew Presidency 


mainly on whether Eisenhower can 


governmental routing 
or whether his reduced sched 
mistakes that can be 
turned into Democratic vote 

The hottest debate 
whether Eisenhower is functioning as a 
full-time Pre: 
duties—as he savs he is—or 

littl than a 
man of the 


keep going 


moothly, 
ule will lead to 
will rage over 
ident on all unportant 
whether lhe 
chau 


mor part-time 


board” as the Democrats 
claim 

In Eisenhower 'V report to the 
nation last week, he established hi 
theme: “As of this moment there 1 
the slightest doubt that | 
all of the 


Presidency 


own 
not 
can perform 
dutic of the 
becau ( | 


important 
This I say 
ictuallsy doing so and have been doing 
weeks “4 


© for many 
harsh 
Sen 
poke for 


Democratic reaction has been 
ind will become increasingly so 


Allen J. Ellender of Louisiana 
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most Democratic campaigners: “The 
President wants to stay home, keep on 
golfing, and let other people do the 


chores for him.” 


1. New Routine 


Kisenhower himself classified the bur 
dens of the office according to whether 
they can be whether they 
what the 


reduced or 
retained—no matter 


doctors say 


must be 


Among those that cannot be reduced 
constitutional 
mander-in-Chief, as 


duties as Com 
head of foreign 
ind his role as chief executive 
domestic 


re his 


It lations 


in such economic ssues as 


pending and taxes. He also adds super 
vision of social welfare policies concern 
ing health and education to function 
he will not cut 

¢ Mandatory—But beyond this line, the 
coctor take 
them 1 mandatory,” in 
mind. They have 
most of the 


beech no 


over, readiness to obey 
Kisenhower': 
told him to eliminate 
There have 
receptions 


not likely 


social burdens 
tate dinners of 
mee January, and there are 
to be many 

Wher 
when the President of Italy was a guest 


cntertamimg ts necessaryv—as 


lunch 
two of 


the Eisenhowers entertain at 
But there 


ince the 


con have been only 
these first of the 

Office routine has been reduced. ‘The 
President recently signed his name once 
to a list of 476 postmaster appointments 
where he formerly 
176 time There has been 
effort to reduce his correspondence, but 
this is largely fruitless. Due to the 
mounting pressure of politics he is dic 
tating and 
letter i 


yCaTt Ago 


year 


would have signed 


a strong 


signing 30 pe rsonal 
day, somewhat than a 
In a typical week, he | 
ibout 50) official 
vill increase as Congress begin 


some 
More 
now 
igning document 
but thi 
pumping out legislation 

¢ Pruning the List—Appointments 
have cut. Arthur Burn 
of the Council of Economic 
for cx 


Chimn 
Advisers 


Kisenhower 


been 


no longer see 
on a once-a-weck basis (BW —Mar,.3'56 
p70). He must call the appointment 
ecretary when he wants to confer. ‘The 
seeing the Presi 
reduced, but 
One type of interruption ha 
been climinated: the frequent trips to 
the rose garden to be photographed 
with visiting delegations 

Phe centers around a 
careful assignment of duties: ‘Tuesday 
is the day Eisenhower sees Republican 
leaders in Congress; Wednesday he se 
the National Secur 


imple 


number of outsiders 
dent ha 


notably 


ilso been not 


new routine 


the pre lhursdas 
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ity Council; Friday is dominated by the 
Cabinet meeting. This avoids an occa- 
mal pile-up that used to occur; on 
ne day last month, for example, long 
ecurity Council and Cabinet meetings 
re held the same day, and Eisen 
hower appeared somewhat tired. 
Iie will break into the routine, of 
This week, for example, he 
in unexpected appearance before 
the National Conference of Republican 
Women in the Statler Hotel—and made 
brief speech—the first of a growing 
number of political appearances. 


cours 


' 
mad 


ll. Hour-by-Hour 


Lhe substance of the “prescribed re 
gime’’—Kisenhower's way of describing 
his new life—is more sleep, more day 
rest, and a shorter work day. 
Ilere’s a typical day, compared with his 
previous habits 

Up at 7 a.m. instead of 6 or earlier 
luisenhower used to get along on about 
Now he can 
leep through to a full eight hours. 

Breakfast alone. No more working 
breakfasts of the kind he held with Re- 
publi im members of Congress 

At his desk at 8. Staff conferences, 
visitors, and office routine for the next 
three and a half hours 

At 11:30, back to the White 
living quarters; practically no official 
Kisenhower likes to swim 
briefly as part of his mid-day breather; 
he lunches lightly, and then rests 

At 2:30, back in his office or presid 

it meeting 

At 4:30 the Kisen 
hower returns to his living quarters 
left free if possible. He 
ind Mrs. Eisenhower will dine quietly, 
watch a movie or a TV program. There 
is occasional bridge 

At 10 p.m. the President goes to bed 
ind often reads for an hour 


tinn 


ix hours of sleep a night 


llouse 


luncheons 


work day is over 


| yvonuings ar 


lll. Republican Pressures 


Sen. Barry Goldwater, former Chmn. 
of the Republican Senate Campaign 
Committee, predicts already that Eisen 
hower will “be doing some sort of barn 
torming whe A] the chips are down ‘< 
Sen. William F. Knowland, GOP Sen 
ite leader, will urge Eisenhower to go 
few key states” to aid hard- 
pressed candidates for Congress. This 
chorus will swell 


into ' 


The guessing is that Eisenhower will 
Politicians re- 
call that in 1954 when members of his 
party were obviously in trouble, he said 
it first he would not campaign for them, 
but in the closing weeks, he hit the 
political byways in a whirlwind tour 
They think he will do the same thing 
this year, though on a more limited 
chedule 
After all 


not stick to his decision 


even the location of a TV 





speech can be chosen to help key can- 
didates. ‘There may be no whistle-stops. 
But super-whistle stops geared to TV 
are likely 

lor the rest, Republicans seem happy 
enough with the conditions Eisenhower 
laid down. They brush aside the “part- 
time chairman” argument as untrue to 
begin with, and therefore unlikely to 
stir resentment among voters. 


IV. Democratic Hopes 


Democrats almost concede the same 
thing, privately. They believe Eisen- 


hower can make his “all of the im- 
portant duties of the Presidency” ex- 
planation stick as long as everything 
goes smoothly. But they think chances 
are in their favor that world tensions or 
some domestic crises will put the re- 
vised Presidential schedule to a severe 
test. 

They point to the confusion over 
shipment of tanks to Saudi Arabia as a 
case in point, when White House Press 
Secy. James C. Hagerty and Under 
Secv. of State Herbert Hoover, Jr., got 
their wires crossed for a few hours. 
Domestically, they see the desegrega- 


Commodity prices have been 
remarkably steady for three years 


All Commodities 
Jan. 1953 = 100 


January 1953. 
January 1954. 
January 1955. 
January 1956. 


Data: U. S. Dept. of Labor 





Now-—the Pressure 


Che general level of U.S. prices has 
been fantastically stable for the past 
three years—but only as a result of a 
tug-of-war between two powerful but 
evenly 

Now that situation is changing 


matched sets of forces. 
Ihe 
price-restraining forces are starting to 
slip The 
though less powerful than during the 
1955 still extremely po 
tent 

So you can expect the broad move 
ment of prices in 1956 to be up 
¢ On Dead Center—lor three years the 
tug-of-war has wavered this way and 
that, with neither set of forces able to 
drag the general price level decisively 
iway from stability. 

¢ Pulling toward inflation have 

been: the unions’ stiff wage demands, 
big industrial expansion programs, a 
rapid increase in consumer debt, a tight 
supply of industrial materials and 
skilled manpower, and the great 1955 


price-increasing forces 


boom—are 


boom that ultimately pressed against 
the capacity limits of industry 

¢ Pulling against these forces have 
been: big agricultural surpluses, a tight 
federal money policy, cuts in military 
and total government spending, hot 
competition for the consumer's doilar, 
rising levels of production as unused 
resources and extra manpower were 
thrown into action, and pro- 
ductivity. 
¢ Conflicting Details—You get a clearer 
picture of what's been happening on the 
price front if you Zo behind the over-all 
index, which masks opposite tenden- 
cies among commodities (charts) 

¢ Industrial prices have 
climbing, farm prices falling 

e Prices of raw materials (includ- 
ing farm products) are down, finished 
goods have risen some, semi-processed 
materials have risen much more—a puz- 
zling set of crosscurrents 

¢ Prices of producers’ goods have 


gains im 


been 
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tion issue as one that might get out of 
hand, and there's also the possibility 
that business might lose steam between 
now and Election Day, requiring quick 
decisions. 

All this puts an unusually 
train on the Eisenhower associates 


heavy 
the 
men he says he wil! count on to bear a 
heavier-than-normal the bur 
dens. These influential 
Cabinet members l'reasury 
Secy. Humphrey of State Dulles, 
nd so on 

Che 


} } 
hared by 


share ot 
include 

such as 
Secy 


men 


burdens 


White 


, 
workada\ 


the 


are 
House staff 


being 
he 


staft had a lot of the load to carry in 
the weeks following the President's at 
tack, and so rearranged their way of 
life. 

Uhe chores fell on all, but the biggest 
responsibility went to Presidential As 
sistant Sherman Adams and Press Secy 
Hagerty. Adams “ran the and 
Hagerty, as the man always at the 
President's side, became a chief spokes 
man. Adams will continue in a key 
role, and so will take the knocks that 
go with the job of standing in for the 


b« SS 


store,” 


Kven relatively minor mistakes by 


But this steadiness has resulted 


from a rough balance of opposite 


Janvary, 1953= 100 


110 


80 














Jan 


Swings Toward Higher 


53 ‘56 


Industrial prices are up, 
farm prices down. 


climbed 
held steady 

¢ The Why of It—All thes« 
tory the 
are tugging at forces 


bevond th« 


prices of consumer goods have 


contradic 
forces that 
prices that are 


reach of government's gen 


movements reveal 


cral money and fiscal controls 


Prices of industrial raw materials are 
domestic 
ind demand farm 
products are depressed mainly by enor 
mous surpluses. Prices of semi-processed 
and finished goods are pushed up by 
rising wages, higher transportation costs, 
hard-to-get metals 


shoved up mainly by heavy 


world Prices of 


use of high-priced 
and machinery 
You'd expect finished goods to rise 
more than semi-finished—but this group 
includes consumer goods, whose prices 
ire held in check by stiff competition 
for markets. Meanwhile, price boosts in 
producer goods, urgently needed for re 
placement and expansion, encounter 
little resistance from industrial user: 
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Janvary, 1953 = 100 





110 








= 


‘53 


80 


2 Finished goods are up, 


semi-processed goods up 
more, crude materials down. 


Ihe deadlock among all these force: 
which ha largely 
looks to be breaking up 


this in key 


accidental 
\ ou Cali see 


been 


ectors of the economy 


|. Farm Prices 


the biggest an 
promise to he 
industrial 


decline 5 
against inflation 
less of an offset to 
prices in the period ahead 


harm 
chor 


price 
rising 


Ihe agricultural price drop has halted 
for the past two months. The index 
received by farmers 226 
in January, 226 in February—up from 
223 in December (1910-14 base period 
equals 100). This stabilizing of farm 
s has also been a result of offsetting 
pressure dmMong 
he OvVCT il] 
ceived by farmers should continue for a 
few months, until the 1956 crops begin 


of prices was 


price 
commoditi« 


teadiness of prices r 


coming m 
What happens then will be a puzzle 


these aides will be seized on by the 
Democrats, in an effort to show that 
Harry ‘Truman was right when he said 
the Presidency demands the full-time 
strength of a man equal to six ordinary 
men. 

Short of such mistakes, however, 
L.isenhower has a running start with his 
irgument that he can prune away the 
non-essential duties without impairing 
the effectiveness of the office. He has 
been working on that basis since early 
in January, and while there have been 
they have been par- 
troublesome 


some not 


ticularls 


error;rs, 


movements: 


Janvary, 1953=100 
110 





(finished goods) cet 
px005 





CONSUMER 








Jan. 
‘56 


3 Consumer goods are steady, 
producer goods cost more. 


Prices 


until we see wnat kind of price support 


law out of the present hassle 
over farm legislation. If 90% supports 
tay in the law, prices of key commodi 
cotton and wheat will get 
trong support and may actually rise 
But if Pres, Kisenhower wins his fight 
igainst 90% supports, the weight of 
upphic start another downtrend., 

However, farm prices have fallen so 
far it would appear that any future de- 
clines would be less of an offset to other 
than they have in the past. 


COTNCS 


ti such as 


may 


pric ¢c rises 


ll. Industrial Prices 


Prices are certainly going higher in 
ome key industries 
¢ Steel—Steel prices have been going up 
teadily since the end of price control 
in 1953. Each new labor rate bargained 
with the United Steelworkers has 
brought a general price increase, the 
most recent coming last July when the 
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ton boost was put through 


ost mecreases, industry sources 
wholly consumed that big 
In fact, steel costs may have 


inywhere from $1 to $2.50 per ton 


than prices—depending on the 
duct mix of the individual producer 
hit rate 


} 


we going higher. Ore has 
So has coal. And the 
rkers will be in at the 
f June with heavy wage demands. 
Ihe steel union will be going after a 
vage boost plus substantial fringe 
efits, including a Supplementary Un 
ment Benefits plan The steel 
) unlikely to be less than 
lranslated by the rough ratio of 
| ton increase in steel price for each 
es, this would add up to 
teel price hike nearly as stiff as the 
ic last vear 


ron up 


coming 


iCKALC 1 


ise In wages 


still hollering for 
[he auto industry is likely to 
heavily back into the market 
Industrial capital spending pro 


But customer ine 


trengthened 
igain 
much resistance to 


ie going forward 


| nhowers decision to run 


‘5 ou wont sec 
tec] price hike 
* Copper I he 


odds are that 
we gomg higher The 
way they 
up thes 
market by 


t thes i 


copper 
copper 
ren t cager to put 
fear further inroad 
umimum produc 
thei tied 
of theu dependence 


hands ar 
Hcecuus 
| Chilean copper, whose price is rising 
It there 1 this 
unt Opper will 
bably go still hurope ind 
the Soviet Union and its satellites 
vant copper and are obviously willing 
much over the U.S 
to get it 
¢ Fuel—Some fuel prices are 
thy vill hold 


mother advance in 


prices in Europe 


pu | 
' 


it 


pri c as 


going up; 
steady. On Apr. I, 
ntumunmous coal prices will go back up 
to their 1948 level There 
if 25¢ a ton on steam coal prices 
then. In general, it looks as though 
ml prices ought to be firmer in the 
than they 1948 
mechanized, the 
omponent of total costs has gone 
wn. But the 
ind supplies has risen 
It's hard to say at this point what's 
likely to happen to oil prices. Heavy 
fuel prices will depend largely on what 
Defense Mobilizer Arthur Flemming 
does on oil imports. If Flemming cur 
tails the importing of heavy fuels, you 
can look for a rising price. But the gen 
eral expectation is for steady 
¢ Autos—On the other hand 
tail prices—taking into consideration the 
value of trade-ins and the whol ‘pack” 
ire certainly They seem likely 
to rock along at about their 
level until next October 
Wholesale prices of 1956 cars, how 
were shoved up a bit above the 


ll be an in 


future have been since 


the industry has 


relative cost of machin 


pri cs 
ito re 


down 
present 


evel 
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1955 level at the same time as Ford and 
GM were chopping their delivery 
charges. It looks as though the 1957s 
will bear higher wholesale price tags 
than the 1956s. Steel will cost the auto 
companies more after the labor settk 
ment this summer, and labor costs will 
be up—the United Auto Workers at 
ord and General Motors will be get 
automatic 6¢ to 84é¢-an-hour 
wage boost on June 1. Further, as the 
1957 models will be all new, the fa 
sales at a 1955 
They may decide they can boost 
without driving away business 
¢ Textiles—The price picture in the tex 
tile industry, like that in the 
generally, is a confused pattern of pull 
Sales of heavy indu 
trial fabrics are off; prices show signs of 
softening. Most rayon mills, which in 
November were on a six-day week, ar 
on a four-day week now 

When one part of the industry is in 
trouble, the other parts start 
fearmg that hard pres ed 


ting an 


tones are expecting 
pace 


price 
CCONOTHN 


ing and hauling 


squirming 
outfits will 
change over to producing fabrics that 
his would 
heighten competition and cut into the 
markets of the established producers 

Not all textile prices will be down 
Industry report that prices on 
tufted textile products, for instance, will 
be an averay 5% to 10% higher than 
Much of this increase will be 
reflected in March billings. 


are still in strong demand 


sources 


last year 


ill. Total Effect 


Th pattern of price 
the months ahead will continue 
hibit much of the 
tradictory 


in the U.S. in 
to ex 
erraty 


Samne con 


behavior as in the past 

¢ Details—In sum, farm and food price 
will not drag or offset other prices to 
the extent they did last Built-in 


wage increases, including the rise in the 


yvcal 


minimum wage, and wage and fringe 
increases still to be negotiated will 
labor costs up by about 5‘ 
l'ransportation rising; the 
Interstate Commerce Commission has 
just given the railroads an 
that will average about 5% 
Big outfits, such as the 


pani ‘ 


shove 
costs ar 
MnCrCcase 
steel com 
are in the habit of quickly pass 
ing wage boosts and other rising costs 
along as price increases to their cus 
tomers. Through the economy, normal 
price markups cumulate. International 
prices are still going up. Federal, state, 
and local expenditures are rising 

¢ Adding Up—The discipline of the 
monetary authorities over the economy 
may well be slightly relaxed—as a result 
of fears of any marked sag in the econ 
omy in an election year. Companies 
will go ahead with their heavy capital 
spending programs. The Russians will 
keep metal markets swept clean. All 
this adds up to a general upward move 
ment in prices 


At Last, 


Upper Colorado River 
Project 


























The grand water plan for the Upper 
Colorado River basin—whooped up for 
years by the upper basin states (BW 
Feb.12'55,p56) and now the key federal 
reclamation project of the Eisenhower 
Admunistration—is take the 
final jump from project to action 

For years, a bipartisan chorus of farm 
ers, public officials, and plain citizens of 
Utah, Wyoming, Colorado, and New 
Mexico has been filling the mountain 
valleys with its shouts for a comprehen- 
sive Upper Colorado River water stor 
age project. Since 1950, two Washing 
ton Admunistrations—first 
then Eisenhower’s—have been pushing 
federal financing of the giant irngation 
and power program 

The development (map) 
wraps into one package facilities for irr 
gation, municipal water, industrial wa- 
ter, and electricity. It aims to revitalize 
agriculture and industry in the four- 
state area. 
© Legislative Nod—Last weck, the 
House of Representatives approved a 
starting authorization of $760-million 
for a federal program for the upper 
basin. The overwhelming vote of 256 
to 136 resulted largely from Pres. Eisen- 
hower’s unqualified re-endorsement of 
the bill on the previous day 

Ihe Senate had approved a similar 
program last year. So the only detail to 
be worked out to turn the project into 
law is the reconciling of the House and 
Senate versions. Little delay is expected. 

(hough execution of the program 


ibout to 


lruman’s, 


basin-wide 
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Harness for the Upper Colorado 


will still require step-by-step appropria- 
tions over a period of years, the brass 
bands in the four states are already 
working overtime in triumphal celebra- 
tions—especially as the upper basin 
didn’t really look for such a sweeping 
victory 
* In Line With Policy—The Upper 
Colorado is the most dramatic manifes- 
tation of the Eisenhower Administra 
tion’s federal reclamation policy. It fits 
snugly into the President's definition 
of a project eligible for federal action- 
too big for local development, cither 
private or public. The Upper Colorado 
is federal all the way through. (Only 
the question of power distribution may 
still stir up controversy.) 
* Inhibited—The Colorado River basin 
sprawls across a seven-state area. The 
river, rising in the snowfields of the 
western slopes of the Rockies and out- 
lying ranges, drains a watershed of 
242,000 sq. mi. in its meandering 
1,400-mi. course southwesterly to the 
Gulf of Lower California 

This huge territory includes one 
twelfth of the land area of the U.S. 
but less than 1% of the nation’s popu 
lation lives in the enormous basin. It 
has been inhibited in its growth by two 
basic deficiencies: (1) lack of rainfall, 


und (2) lack of power and other induce 
ments for industry 

Yet the giant river delivers an annual 
average of more than 17.5-million acre 
feet of water to the Gulf—that’s more 


than 54-trillion gallons 
14-million acre-feet a 
is available to the U.S 

I'he river development that Congress 
proposes will bring the same type of 
development up river as the Hoover, 
Davis, and Parker Dams provide for the 
lower basin states 

For irrigation, it will bring water to 
132,000 acres of semi-arid land, addi 
tional water supplies to some 234,000 
icres already under irrigation 

For power, it will spill, through the 
penstocks of the storage projects, water 
to produce some 900,000 kw. of elec 
tricity 

Some of the $760-million federal out- 
lay will be paid back over the next 
decades by the participating irrigation 
districts (made up of farmers using the 
water), and from power revenues 

Che map at the left shows the pro 
gram’s main features 

Four reservoir dams. 
vill rise 580 ft. above 
River, store 26-million 
water, 800,000 kw. of power. The 
Bureau of Reclamation estimates the 
cost at $421.3-million. Its water storage 
ind power will benefit the lower basin 
more than the upper 


Mexico gets 
year. The. rest 


Glen Canyon 
the Colorado 
acre-feet of 
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llaming Gorge, on the Green River 
in northeastern Utah, costing about 
$82-million, will store 3.9-million acre 
teet of water, produce 72,000 kw 

Navajo, on the San Juan River in 
New Mexico, will cost about $36-mil 
lien, store 1.5-million acre-feet of water 
(it won't produce power) 

Curecanti, on the Gunnison River in 
Colorado. Final plans depend on Bu 
reau of Reclamation engineering stud 
ies. 

Twelve irrigation projects—the dots 
on the map. 

Key irrigation development is Central 
Utah, in the eastern Bonneville basin 
It will cost more than $200-million, 
bring into cultivation thousands of 
acres of semi-arid land, give additional 
water for municipalities; the plan also 
calls for five power plants 
¢ Long Pull—The upper basin states 
are celebrating with special vigor be 
cause their triumph came only over 
bitter opposition from lower basin 
The story goes back to 1922 

Though Colorado River development 
was too big a job for local interests, 
any U.S. action hinged on agreement 
among the seven basin states on division 
of water among them. They settled the 
over-all division in 1922 in their Col 
orado River Compact, which became 
effective for the federal government 
with enactment of the Boulder Canyon 
Act of 1928. 

In the 20 years that followed, Cali 
fornia users—among them San Diego 
Los Angeles, and the Imperial Valley 
and Coachella irrigation districts—were 
able to reap great benefits from the 
lower basin development. The upper 
basin languished until the participating 
states got together in 1949 on their own 
upper basin compact dividing their por 
tion of the river's flow 

Their plans, however, brought loud 
outcries in the lower basin—the loudest 
coming California 
principally Los Angeles. Though the 
1922 compact assures the lower basin 
of 75-million acre-feet in each 10-year 
period, Californians protested that the 
upper basin states might get stingy in 
dry vears, that upper storage 
might make the water coming down 
stream too salty 

Another factor: Up to now, lower 
California has been getting a better 
hare than the compact guarantees 
¢ Price of Victory—But the people of 
the upper basin formed a solid phalanx 
that withstood all attacks. To win a ma 
jority in Congress, though, they had to 
give up one part of the grand design 
The Administration ditched a key dam, 
Echo Park on the Wyoming-Utah line 
(BW —Dec 


from downstate 


basin 


in order to imsure passage 


10°55,p71). Conservationist groups op 
posed it because it involved flooding part 
of the Dinosaur National Monument 

Upper Coloradans, however, figure 
the price isn’t too high to get the whole 
program started 
¢ Years Ahead—Eisenhower has asked 
for $8-million in fiscal 1957 to get plan 
ning under way on the Upper Colorado 
program. It will probably be two years 
before any major appropriations come 
up for action, and will take a quarter 
century to bring all units into operation. 
Glen Canyon and Flaming Gorge will 
likely come first. 

Some irrigation units will be running 
in about six years, but it will take 27 
vears to get the giant Central Utah 
phase operating 

People of the four states look for the 
first benefits to come from construction, 
then from availability of power 


New GM Job for Wiles 
Stirs Talk of Presidency 


This week General Motors Corp 
moved Ivan Wiles from his post as 
General Manager of the Buick Division 
to a newly created executive vice presi 
dency in charge of dealer relations, The 
appointment fascinated Detro:t for at 
least two reasons 

¢ The high rank attached to the 
new job emphasized the importance in 
GM thinking of the vexed dealer rela 
tion problem (BW—Mar.3'56,p104) 

¢ The same fact suggested that the 
decks are being cleared for Wiles even 
tually to Harlow Curtice as 
president of General Motors 

Wiles succeeded Curtice as general 
manager of Buick, and it’s widely as 
sumed in the industry that he 
tice’s personal choice to succeed him 
again 

One difficulty in the way of any such 
move has been how to move Wiles into 
the corporation’s top hierarchy with 
out affronting executives with mor 
seniority. The critical problem of dealer 
relations clearly made _ this 
Detroiters feel 

General Motors already had two ex 
ecutive vice presidents. Albert Bradle, 
executive v. p. for finance, reaches re- 
tirement age in May, L. C. Goad, the 
other, is only 55, two years younger 
than Wiles 

Curtice himself reaches retirement 
age in 1958, But there are widespread 
rumors that Alfred P. Sloan, 80-year-old 
chairman of the board, may retire soon 
In that case it would be logical for Cur 
tice to move up leat ing the pre sidenc' 


succeed 


is Cur 


possible 


vacant 
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SONG WRITERS Celia, Sandra, and Anne Ferguson 
audition a new number for Porter Wagoner (seated), a 
former butcher who made good on Ozark Jubilee (right). 


RUN THROUGH: Members of Bill Wim REHEARSALS whip the show into shape in one day, 
berly's band learn their numbers by listening usually end just about an hour before the show is sched 


to a recording. None of them reads music uled to go on the air at 6:30 p.m 


Hillbilly TV Show Hits 


The pictures on these page how wangle a national hookup was to lure 
what happened to a local radio show ted Foley away from Grand Ok 
ina small city when it grabbed up a Opry in Nashville, Tenn. Since then, 
national network television show Springfield has gone a long way toward 

The city is Springheld, Mo., boom replacing Nashville as the recognized 
ing “Queen City of the Ozark he center of the country music world 
how is Ozark Jubilee, an 14-hour show ¢ Selling the Show—With Foley to 
over an §83-station ABC network ever barter, Foster made the rounds of the 
Saturday night. The station is KWTO major networks. In J ‘lv, 1954, Ameri 
Keep Watching the Ozark can Broadcasting Co. bought Ozark 

KWTO was a going radio station Jubilee, later took a gamble on televising 
long before TV began to wave its an- the show For nine months, Ozark 
tenna threateningly. It was established Jubilee operated without a_ national 
in 1933 by Ralph Foster as a commer ponsor. During that period, ABC sold 
cial station to broadcast to “every deer local spots at 15-min. breaks. Then 
lick, rabbit warren and hawg waller in — last September, Whitchall Pharmaceu 
the Ozark The hillbilly program be tical Co. took a half hour. A few weeks 
came so popular that Foster raised his go, American Chicle Co., sponsoring 


QUEU for tickets forms outside the ights from haweg wallers to Madison Beeman’s Pepsin Gum, bought a share 
Jewell Theater, often stretches \venuc of the half hour As 


luck would have 
around the block The first ste 


p in his campaign to _ it, an electrician kicked out the power 
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Soothing—But Not for Drug Men 


Latest tranquilizing drugs calm the nervous seem- 
ingly without harmful effects, and a wide market beckons— 
but drug makers worry about how far it is safe to go. 


Pharmaceutical companies face a real 
working with a 
eries of recently discovered drugs—the 
tranquilizers—designed to soothe peo 
ple'’s nerves. But the problem of how 
to handle them is wracking their own 
mecrye 


dilemma I he y an 


As tests of the new drugs proceed, it 
looks more and more as though thes 
nerve-soothers might be something that 
the American public would want in 
tremendous quantities. The question 
for the drug companies—and for the 
Food & Drug Administration—is 
whether they are something the public 
in general should have on an over-the 
counter basis 

loday the tranquilizers are still avail 
But if tests 
show that they are safe for wide use 
the market among the nerve-wracked 
could make the demand for sleeping 
pills and sedatives look like small 
l'o the pharmaceutical houses 
the drugs look like the hottest thing in 
years—but they are a little afraid of the 
possible effects if the public gets at the 
new drugs too soon 


ible only on prescription 


chang 


¢ On the one hand, company ex 
ecutives see the possibility of one of the 
biggest boom markets in history, The 
tide of publicity has brought such a 
rush of acceptance that manufacturers 
are sorely pressed to meet drug store 
orders. The backlog of unfilled orders 
Modest 


estimates are now for a $75-million 


is mounting week by weck 


market this year, “something over $125 
million” by 1957 

Moreover, the possible market for 
the calming drugs extends far beyond 
the walls of mental hospitals 

¢ But here's the hitch. The en 

thusiasm of some medical men is un 
bounded, and researchers are turning 
out an ever-growing list of pacifying 
pills. But how the new pills actually do 
their work of relieving anxiety is still 
pretty much of a mystery 

Despite crash programs in virtually 
pharmaceutical research labora 
tory, there’s no way to be sure that with 
protracted use of the drugs some pres 
ently unobserved side effects—perhaps 
on the brain—won't show up 
¢ Old and New—The drug makers are 
moved to extra caution especially by the 
recollection of the storm aroused when 
the side reactions of an earlier group of 
tranquilizers first turned up 

The first tranquilizers to reach the 
market fell into two groups—reserpine 


evcry 
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derived from the root of the Rauwolfia 
plant; and chlorpromazine, a chemical 
compound, Some half-dozen different 
reserpine compounds have been mar- 
keted by such firms as Ciba, Pfizer, 
Squibb, Riker, and Penick. Chlor- 
promazine was first brought out in the 
spring of 1954 by Smith, Kline & 
lh rench Laboratories 

But both types were plagued by 
troublesome side effects. Critics charged 
that in virtually all cases, patients 
treated with either chlorpromazine or 
reserpine suffered side reactions serious 
cnough to warrant immediate discon 
tinuance of their use. 

Chen last summer, a new group of 
chemical compounds—the meproba 
mates—was released. As far as clinical 
tests to date show, these compounds 
(including Wallace Laboratories’ Mil 
town, and Wyeth Laboratories’ Equa 
nil) pacify without clouding conscious 
ness, or dropping a patient's blood 
pressure, Or causing jaundice or other 
liver complaints—as some of the earlier 
tranquilizers did. The meprobamates 
ipparently create a detached, indifferent 
attitude. The user is no longer troubled 
by emotional deviations, and can once 
more think logically. In some mental 
patients delusions and hallucinations 
disappear. Basically, the meprobamates 
ict by blocking transmission of nervous 
impulses. 

Since then, other new compounds 
or modifications of the old to eliminate 
harmful effects—have hit the market 
Still others are about to reach it 
¢ Pro and Con—So enthusiastic are 
some protagonists of the new tranquil 
izers that one of them—Dr. Nathan 
Kline, research director at the Rockland 
State Hospital at Orangeburg, N. Y 
classes the advent of the new agents as 
equal in importance to the introduction 
of atomic energy, if not more so 

Dr. Kline maintains that they restore 
full efficiency to business executives in 
capacitated by anxiety. Artists and 
writers suffering from long periods of 
nonproductivity because of “mental 
blocks” have gotten going again after 
their use 

Critics, however, insist that it’s still 
too early to tell about possible long 
term side effects of the new group 

Even if the drugs are safe, the critics 
argue, that doesn’t eliminate the basic 
objection to any possibility of whole 
sale gulping of tranquilizers by a 
wrought-up American public. Like snip 


ping the fire-bell rope, they say, use of 
these drugs will cover up the symptoms 
of neurosis but not get at the source. 
¢ Check—l or the next year or two at 
least, Food & Drug Administration 
regulations, permitting sale of tranquil- 
izers only with a doctor's prescription, 
should check such a possibility But 
when trial tests are completed and 
proper dosages set, the question will 
arise of whether the.drugs should be 
released as a packaged, nomnprescrip- 
tion product that could, like the anti- 
histamines, become overnight a com- 
mon household remedy. 

The National Institutes of Mental 
Health, realizing that such a day may 
be coming, will step up this year re- 
search grants for evaluation of the new 
tranquilizers. Drug companies them- 
selves are in the midst of unprecedented 
research programs in the area of emo- 
tional sickness 
¢ New Products—Typical of the work 
being done—even in companies not nor- 
mally associated with mental health 
drugs—is what is going on at Wm. S. 
Merrell Co. in Cincinnati, a division of 
Vick Chemical Co 

Merrell came up late last year with 
a new-type ance called Frenquel. 
It is suspected of actually blocking 
the action on the nerve switchboard 
of serotonin (the chemical found 
in the brain and believed to produce 
anxiety). Lack of a clearly defined link 
between body chemistry and emotional 
disorder is holding up Frenquel’s gen- 
eral use, but researchers are openly ex- 
cited about its possibilities. 

Wyeth’s newest promazine, which 
will be available on prescription after 
Apr. 1, is another example of new drugs 
that are likely to come pouring out of 
the labs in the months ahead. Called 
“Sparine,” it’s actually chlorpromazine 
with a chlorine radical removed. Farly 
human “guinea pigs” say it makes you 
look at your tension-producing prob 
lems as though vou were a mildly in 
terested observer 
¢ Stake—Industry’s stake in the prob 
lems surrounding the tranquilizers is 
tremendous. The Mental Health Assn 
estimates that as many as 25% of all 
industrial personnel suffer from some 
degree of mental disorder—ranging from 
severe psychoses to “industrial malad 
justment.”” 

Add to that the nearly 250,000 new 
mental patients admitted yearly to hos 
pitals aa might have been helped by 
tranquilizers, and you get an idea of the 
market that beckons pharmaceutical 
companies One company alone says its 
sales volume has already spurted 30% 
this vear as a direct result of tranquil- 
izer sales 


BUSINESS WEEK © Mar. 10, 1956 


ee ee 





How 


During the last eight years alone, Sprague Electric 
Company, North Adams, Mass., has saved $287,553 
in dividends and lower insurance premiums through 
teamwork with American Mutual safety engineers. 





There's nothing vague about the savings Sprague has made 
—in people as well as dollars! This world’s largest manufac 
turer of electrical capacitors, insured with American Mutual 
since 1929, has established a safety record which, in the last 
eight years alone, has netted a combined premium and divi 
dend saving of almost 290 thousand dollars! Even more im 
portant are the immeasurable savings realized in human life 
and limb. 


Sprague’s management ts acutely aware of the special 
hazards which exist in its industry. Accident control has been 
made effective by an outstanding program featuring a com 


conducts a safety program 
and gets electrifying results— By Mr FrieNDLy 


mittee at management level and aided by American Mutual 
safety engineers. 


American Mutual's service provides advice and consulta 
tion on major problems and in educational activities. If you're 
interested in Mr. Friendly’s service, one that can bring your 
firm results like these, American Mutual Liability 


Insurance Company, Dept. BW-2, 142 Berkeley Street, Boston 
16, Massachusetts. 


AMERICAN MUTUAL 


Service from 77 fully staffed offices! 


Savings opportunity from substantial dividends! 


write 


afi 


© 1066. AmERICAM MUTUAL LIABILITY (RO URARCE Company 





«++ Our chief inspector tells me... 
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“WOLVERINE HAS A REAL 
DEFINITION OF QUALITY” 


"Since making Wolverine our source for tubing requirements 
we've discovered they have a real definition of quality— 
and that they live up to it. It goes like this and it makes a 
lot of sense. ‘Wolverine product and service quality is that 
which meets our customers’ stated requirements.’ 


“We've discovered too, that Wolverine's statistical quality 
control program fits right in with our own—assures us of 
components that are controlled from ore to finished product. 
They use only the latest testing equipment and methods. 
We've also found that when we have a problem in design, 
corrosion or alloy that we can get the right answer by con- 
sulting their Field Engineering Service. In one instance, be- 
cause of an alloy change they suggested, our own process 
quality was greatly improved.” 


Wolverine's adherence to quality means continued customer 
satisfaction. It is another example of Creative Tubemanship 
In Action. The complete story is told in our new Tubemanship 
Book. Write for your copy today. 


WOLVERINE TUBE, 1433 Central Avenue, Detroit 9, Michigan. 
Plants in Detroit, Michigan, and Decatur, Alabama. Sales 
offices in Principal Cities. soca 





& WOLVERINE TUBE 


“@ Division of Calumet 4 Hecta, inc. 
J 


MANUFACTURERS OF QUALITY CONTROLLED TUBING AND EXTRUDED ALUMINUM SHAPES 
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Utilities plan to get bigger: A 5-vear, 
$700-million expansion program has 
been laid out by American Gas & Elec- 
tric Co. About half the money will go 
for new productive capacity, the rest 
for distribution Baltimore Gas & 
Electric Co. expects to spend $211 
million on new construction in the next 
five years Public Service Electric & 
Gas Co., of Newark, N. J., plans a $100- 
million expansion this year 
+ 


Merger talks have been dropped for 
the time being by the Chicago, Mil 
waukee, St. Paul & Pacific RR and the 
Chicago & North Western (BW 
Feb.11°56,p50). Ben W. Heineman, in 
coming chairman of the C&NW (BW 
Feb.25°56,p34), says the road is run 
down, and could not get its real value 
at the merger table until refurbished. 
° 


Net farm income last year was not 
quite $10.5-billion, a drop of 9% from 
1954, says the Agriculture Dept. Actu- 
ally, farmers sold 2% more last year, 
but prices were off 5%. In the month 
ended Feb. 15, prices held to the level 
of the previous month, whose modest 
rise had interrupted a slide of many 
months (page 26). 
. 


After-sales tax. A House subcom- 
mittee is considering a plan to let the 
liquor and tobacco industries pay their 
excise taxes after they have shipped 
their products. At present, both trades 
have to buy excise stamps in advance, 
which they claim ties up much capital. 
7 


isthmian Steamship Co. has been 
old by U. S. Steel to the States Marine 
Corp. for an unannounced price guessed 
at $25-million-plus. States Marine will 
continue the Near Fast, Asian, and 
Hawaiian services handled by Isth 
mian’s 24 cargo carriers of the C-3 type. 


Happy days ahead? Pres. Ralph J. 
Cordiner of General Electric savs his 
company’s average employee may be 
camming between $8,000 and $9,000 a 
vear by 1966. He said much of the 
boost would be due to a higher ratio 


of skilled to unskilled jobs. 


Pennsylvania tax logjam was broken 
when the legislature adopted a 3% s« 
lective sales tax, effective immediately. 
There’s also a 1% boost in the cor 
porate net income tax to help raise 
the $465-million the state needs to 
balance its budget. For a year, the 
Republican Senate and the Democrat 
House have been deadlocked, bringing 
the state close to bankruptcy. 
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Attractive surface fissuring of 
this Travertone ceiling makes it 
an important part of the décor of 
the Trans World Airline execu 
tive offices in New York City, 


Comfortable quiet at reasonable 
cost is added to this attractive 
lobby in Seattle’s Mason Clinic 
by the acoustical ceiling of Arm- 
strong Cushiontone, 


How good an investment is sound conditioning? 


Quiet is not the only advantage 


of today's acoustical materials 


Modern sound conditioning not only 
reduces noise but also offers many 
extra advantages not found in ordi 
nary ceilings. For example, a noise 
quieting ceiling of Armstrong Cush 
iontone also pays dividends in 
appearance, long life, and low-cost 
maintenance. Yet it costs little more 
than a plaster ceiling 

The value of appearance should 
never be overlooked. The new Full 
Random design of perforations in 
Armstrong Cushiontone, Minatone, 


and Arrestone provides decorative 
appeal unobtainable in ordinary 
ceilings. Striking effects can also 
be achieved with textured tiles such 
as Armstrong Travertone, Crestone, 
or Corkoustic. All Armstrong 
acoustical tiles have a light-reflec- 
tive white paint finish and can be re- 
painted to match any color plan 

Most building codes require that in 
combustible materials be used in 
critical areas that might contribute 
to the spread of fire. Several Arm- 


strong materials are incombustible 
Although they can't do the whole 
job of making a building fire-safe 
they act as a valuable fire stop in 
safeguarding human lives 
Maintenance is easy with all Arm 
strong acoustical tiles and can save 
much time and money. Since they 
won't crack or peel, an occasional 
cleaning or repainting keeps them 
bright and new looking for years 
To find out just how good an invest 
ment Armstrong sound conditioning 
can be for you, see your Armstrong 
Acoustical Contractor. And for the 
free booklet, “Quiet at Work,” write 
Armstrong Cork Company, 4203 In- 
dian Road, Lancaster, Penna, 


(Armstrong ACOUSTICAL MATERIALS 


® «© Travertone* * Arrestone® © Minatone® © Corkoustic® © Crestone* © Perforated Asbestos Board 
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YOU BUY ONLY THE TRUCK CHASSIS. Choose any make of battery- 
Buy one truck or an entire fleet. 


powered electric industrial truck 


SAVE UP TO 33% CASH OUTLAY 
nitial cost for electric trucks 
n ther kind of power 


This new Exide leasing plan brings 
down within range of trucks using 


LEASE POWER PACKAGE FROM EXIDE. You receive famous Exide- 
Ironclad Batteries, plus the charger. Monthly cost is surprisingly low. 


PAY BATTERY LEASING COSTS OUT OF OPERATING ECONOMIES. 
Exide-powered electric trucks cost less to own and operate. Savings 
are tremendous! 


SAVE UP TO 33% CASH OUTLAY ON ELECTRIC TRUCKS 


New Exide leasing plan points the way to lower materials handling costs 


Look 


creciri« 


how many ways Exide-powered 
industrial trucks can save you 
money just through operating econo 
» wasted power when the truck 
faster handling of materials; 
o unscheduled downtime; no high re 
tidded safety feature—no both- 
You pay for 
Exide power as you use it—the same as 
vith other forms of power, But electric 
rucks give you over twice the operat- 
Additional shifts multiply the 


COONOTTMICS 


nie me 


topped 


pair bills 


ersome fumes or noise 


ne tile 


Now you can have all these advantages 
at a new low initial investment—through 
the Exide leasing plan. And you get 
famous Exide-lronclad heavy duty bat- 
teries with the unique positive plate. 


Electrolyte flows easily through slotted 
power tubes to reach more active mate 
rial faster. Result: an Exide-lronclad 
delivers more power quicker for a longer 
time at lower cost. 


Get all the facts and figures on how the 
Exide leasing plan can meet your par- 
ticular requirements. Call your Exide 
sales representative. Talk with any elec- 
tric truck salesman. Send the coupon 


Exide 











Exide Industrial Division 
The Electric Storage Battery Company ~ 
Phila. 2, Pa. 


Send me details on the new plon for 

cutting cash ovtloy on electric trucks 
Name - - —— 
Company 


Street 
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Note the implications of the Eisenhower popularity polls. The forecast 
is for a second-term landslide. Gallup’s latest—Eisenhower vs. Stevenson— 
gives the President 66% of the popular vote. That's a tremendous margin. 
It's bigger than Roosevelt's 1936 win over Alf Landon. Sharp pencil boys 
of both parties have gone to work on it, looking for clues to November. 
Here’s what they come up with, assuming Eisenhower holds this lead: 


A GOP House victory will be sure. In 1952, Pres. Eisenhower had a 
lead of 55% in the popular vote. He ran ahead in 297 Congressional dis- 
tricts. But GOP House candidates won in only 221. A House majority is 
218. If Eisenhower can get 66% of the popular vote in November, the figur- 
ing is that the GOP could win 288 House seats 


A narrow Senate victory will be probable. In 1952, Republicans 
(counting Sen. Wayne Morse, who switched to Independent, then to the 
Democratic side) carried 49 seats, to the Democrats’ 47. The GOP now needs 
a net gain of two seats for a majority. An Eisenhower sweep would deliver 
these 


It’s easy to overrate the conclusions. There’s no doubt that the Presi- 
dent’s popularity is much greater than the general popularity of his party 
But even after you make allowances for this, it’s hard to get around the 
fact that the President's chances of carrying Congress are better than they 
have been rated heretofore 


Eisenhower will be free to pick his running mate. That, too, is a con- 
clusion from his standing in the polls. They indicate that Eisenhower can 
win again with Vice-Pres. Nixon, if he wants him, or can win with any other 
candidate of his choice. That leaves it up to the President 


Nixon’s play will be to force his opponents into the open—-get them 
out on the record well in advance of the GOP August nominating convention 
Up to now, stories of dissatisfaction with the Vice-President as a second- 
term mate for Eisenhower lack authority—they're based on “they say” 
reporting, without much identification of “they.” Nixon’s backers are irri- 
tated at the effort to persuade Eisenhower to bring in a new man. Nixon's 
supporters include most of the Republican governors and state chairmen, 
all of them important men within the party. They blame anti-Nixon talk on 
three sources: 


One is the Citizens for Eisenhower, organized in 1952 to bid for the 
so-called independent and intellectual vote. It was this group, backed by 
some of the newspapers, that wanted to ditch Nixon during the campaign 
when his “expense account” was disclosed 


Another source: party factions who have candidates of their own 


Then, there are the Democrats. Since 1952, they have built Nixon up 
as their pet political hate and have been after him. And they have cultivated 
the idea that Eisenhower must ditch him to win 


As to the outcome, betting favors Nixon. A long-time Washington 
observer puts it this way: Party regulars aren’t much influenced by such 
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“fringe” groups as the Citizens. They like their votes, but they don’t care 
for their advice. The Vice-Presidential nominee will have a terrific cam- 
paigning job to do. And who, they ask, can match Nixon and not cause con- 
troversy? 


A factor that might lick Nixon is still lacking: So far, there’s no front 
to the “anti” movement—no big name that opponents can rally to. 


The final say will be with Eisenhower, of course. As of today, most of 
the White House staff simply take Nixon’s nomination for granted. 


The Democrats will make a fight of it. In private, most leaders readily 
admit that Eisenhower’s candidacy is a blow to their 1956 hopes. But they 
aren’t throwing in the towel. They tick off factors that they figure helped 
Eisenhower win the White House in 1952 and that they think will be 
less important this year. 


The big differences between 1952 and 1956, as Democrats see them: 


The Communists in government issue won't be the Democratic burden 
that it was four years ago. It has cooled off considerably. 


Corruption in government hasn’t been so much in the news. In fact, 
this is a ball Democrats are trying to take from the GOP. 


And there’s no war. Women, big voters, were badly upset by Korea. 
Today, there’s no shooting war. 


Living costs are stable. Inflation was another emotional issue that 
helped get out the vote in 1952. Here, again, it’s the women. They carry 
the market baskets. This year they are in less of a squeeze. 


Senate fights will be the news makers as the campaign gets under way. 
Here are some states where the GOP counts on Eisenhower’s coattails: 

New York: The seat of Democrat Herbert Lehman will be up. New 
York Atty. Gen. Jacob Javits is regarded as the Republican with the best 
chance to pick this one up 

Ohio: Democratic Gov. Frank Lausche is out to unseat Sen. George 
Bender. A big Eisenhower vote will help keep Bender in the Senate. 


Connecticut: Republican Sen. Prescott Bush is rated as beatable. But 
here, again, Eisenhower's popularity can make the difference. 


Nevada: Democratic Sen. Alan Bible is retiring. Rep. Clifton Young 
could move up to this Democratic seat through Eisenhower help. 


Washington: With Eisenhower running again, GOP Gov. Art Langlie 
will take on Democratic Sen. Warren Magnuson and will have a good chance. 


It will be a bitter campaign. Eisenhower's health will be brought up 
constantly—the question of whether or not the government can be run by 
a man who has to be careful of his health. You will hear more and more 
about “the regency”—claims that the White House is being run by the non- 
elected assistants to the President. The President will be forced to do more 
campaign traveling than he now plans, if for no other reason than to answer 
the rumors and whispers about the state of his health. Also, he will be 
under pressure from his own party to do everything that he can to assure 
a Republican majority in the House and Senate. 
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31% increase in retail sales... 


Willys dealers enjoyed one of their best profit years... 


Factory showed substantial profits... 


7I2 new dealers added... 


A PROGRESS AND PROFIT 


By Hickman Price, Jr., Vice-president in charge of sales 


In mid-1955, we told you of the en- 

couraging results which Willys 

dealers and Willys Motors were 

achieving, under the new policy of 

concentrating on sales of the spe- 
cialized and exclusive ‘Jeep’ family of 4-wheel drive vehicles. 
Since that date, results have been even more satisfactory 
hoth to Willys dealers and to the Factory. 


This report will bring those results up to date. 


An Increase of 31% in Retail Sales 


U.S. retail deliveries of Willys utility vehicles during calen- 
dar year 1955 were 31% greater than in 1954. Because this 
gain was the result of sound selling to meet actual consumer 
needs, not frenzied wheeling and dealing price merchandis- 
ing, it resulted in a marked increase in the profits of Willys 
dealers. In fact, in the case of some “dual” dealers, profits 
from “Jes p vehicle sales supported losses on passenger car 
operations of other makes, 

Export business continued at a high level. Throughout the 
world, 4-Wheel-Drive ‘Jeep’ vehicles are making important 
contributions to industry, agriculture, commerce, and public 
ervice, Willys continues as the third largest exporter of 


commercial vehicles. 


New Vehicles have Expanded the Market Potential 


Iwo new vehicles, recently introduced, have expanded the 
market potential for Willys dealers: 
1. The new model CJ-6 Universal ‘Jeep’ gives prospects on 
the farm, in industry and in public service a choice of three 
Universal ‘Jeep’ models: 
a. The standard Universal ‘Jeep’ (Model CJ-3B)... 
time-tested and performance-proved, and identifiable 
on sight the world over. 
b. Model CJ-5 Universal ‘Jeep’, newer and more 


rugged than its predecessor. 


ec. The newest model CJ-6; a larger Universal ‘Jeep’, 
with a longer wheel base, 50% more cargo area and 
a payload capacity of up to 1,500 pounds. This new 
model has all the famous features of the standard 
Universal ‘Jeep’. Willys dealers have found it another 
new selling tool to offer ‘Jeep’ prospects who need a 
cargo area larger than that of the standard ‘Jeep’ but 
not as big as that of the ‘Jeep’ Truck. 
2. The 2-Wheel-Drive ‘Jeep’ Dispatcher, which was born to 
cut today’s high delivery costs, and does just that. It was 
designed for sale to business-men whose profits depend on 
low-cost efficient delivery service, especially in nietropolitan 
markets, The 2-Wheel-Drive ‘Jeep’ Dispatcher sets a new 
standard of performance for get-up-and-go, fuel economy, 
low-cost maintenance, maneuverability in traffic, and ease 
of parking on crowded city streets. It opens up a whole new 
market to franchised ‘Jeep’ dealers. Every merchant —espe- 
cially in and around cities—is a prime prospect. 


712 New Dealers Joined the Willys Team 


In the 1955 calendar year, 712 new dealers joined the Willys 
dealer organization. Our files contain statements from many 
of these dealers relating what the ‘Jeep’ franchise meant to 
their 1955 profit picture. 

Many of these new dealers spread their overhead by adding 
the ‘Jeep’ franchise to their existing line. With a small addi- 
tional investment, they were able to make greater profits 
from their investment in facilities and in their Service and 
Sales Departments. 


Gross Profit Comparisons by Dual Dealers 


Dealers who added the ‘Jeep’ franchise to their present line 
were amazed when they sat down to compare the average 
gross profit per sale on ‘Jeep’ family vehicles with that of 
their passenger car line. In most cases, after the final wash- 
out, sales of ‘Jeep’ family vehicles resulted in much larger 
retained gross profits because: 


neg 





REPORT FROM WILLYS 


a. Willys dealers have no wheeling and dealing com- 
petition down the street. 

b. Used ‘Jeep’ vehicle resale value is far greater than 
that of most vehicles. For example, two year old Uni- 
versal ‘Jeeps’ sell fer 90.2% of factory list price. 

c. 49.8% of ‘Jeep’ vehicle retail sales are clean deals. 
d. Many ‘Jeep’ vehicle sales include substantial addi- 
tional profits from the sale of special equipment, either 
at the time of original sale, or months later, when 


owners have new jobs to do. 


Willys Dealers Enjoyed One of 
Their Best Profit Years 


Along with increased vehicle volume, Willys dealers enjoyed 
a higher than ever volume of specialized equipment sales at 
excellent gross profit margins. 

Even with the increased volume, 49.8% of all ‘Jeep’ vehicle 
sales were clean deals. 

As a result, Willys dealers reported excellent profits. This 
is a notable exception in a year when so many volume 
dealers found that, after the washout, they had made little 


or no profit. 


The Factory Showed a Substantial Profit 


Things are happening at Willys...there’s an exciting feeling 
in the air it's a Company on the move...the latest audited 


figures show Willys operating at a substantial profit 


Increased Advertising and Merchandising Support 


In more than 50 magazines, factory-paid advertising, month 
in and month out, is beaming specific messages about spe- 
cialized work applications to 27 classes of potential users 
of ‘Jeep’ vehicles, from contractors to fruit growers. 
‘Jeep’ vehicle sales have also been supported by extensive 
local advertising, in several thousand newspapers, and by 
spot radio and television. 


Dealers in increasing numbers are taking advantage of a 


complete direct mail program, new merchandising and 
equipment manuals, pin-pointed promotional literature, 
vehicle merchandising kits, and an extensive array of other 


selling aids. 


The 1956 Outlook Promises Further 
Sales Increases 


Willys 1956 sales and advertising budgets are based on a 
further increase in sales of ‘Jeep’ vehicles during 1956 
We congratulate Willys dealers on their accomplishments of 
1955. We pledge them increased Factory support for 1956 to 
help them maintain and extend Willys leadership in its 
specialized field 

And to those automotive dealers who are wondering how they 
can produce a satisfactory return on their investment, and 
who are located where ‘Jeep’ family vehicles do not have 
complete representation, we extend a cordial invitation to 
get the facts about the Willys franchise —either as a substi 
tute for—or possibly an addition to —their present line, Each 
open point offers a substantial future to the right man, 

For complete information write to: Dealer Development 
Department, Willys Motors, Inc oledo 1, Ohio 


healed: 


WILLYS MOTORS, INC 


TTT TTT 
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WILLYS...the company on the move! 





INDUSTRIES 





@ “We can use more facilities right 
now, but will we need them two years from 


now?” 


@ “We wish orders would slow down 
to give us a breathing spell. 


enough work for two years.” 


@ “Anybody with a backlog of 


less than a year isn’t doing very well.” 


@ “We're still going after business— 


particularly new business. We might need 


We've got 


new customers later on.” 


@ “Most materials are in adequate 


supply. The worst squeeze is the shortage of 


engineers.” 


Machine Makers Feelthe Pressure 


As the quotes above indicate, pro 


of ¢ ipital good today are sitting 
casily on a mountam of prosperity 
lers, backlogs, and profit 


‘ it peacetinn 


ire in many 
Most fore 
ts point to increasing capital expendi 
over the three year Yet 

we keeping their finger 

é ipital 

vares to other 


ree ord 


next 
crossed 
goods busimess—which 
manufacturers 
40,000 indivi 


ranging from five-man 


down mto about 
COM phic 
It cove’ 


in hive 


ops to $200-million giant 
10 different industrie: basic 
tegor metal 

hy 


Corie 
working machiners 
is machine tool pecial industry 
textile 


1} oil 


shoemaking con 
md mining equipment 
catchall of 
With 
maker 


pouring 


i] equipment; and a 
madustrial equipment 
nsumer markets on a pre 


good have 


ther bonanza 


t mumey been 
wh of 


muta turing 


return into 

equipment 

| find out how the capital good 
ive reacting to the 


continued 
week last week inter 
more than LOO n 
| to other manufacturer 
m steel mills to cand 
hin The reyx rtct 


imufacturet 
wrap 
found 
© The in new busin that 

till hasn't slacked 
from doubl 
level ind till 


ure 
in late 195 
Ba kl im 


tim vcar-age 


mvwhe T¢ 


compar u 
ind th 
Man 
them best ca it 
if not m total sal 
booked 
months te 
irdently woo 
that 
busine ind 
feast 1 


PEED PATNA 


e Sonn 


to wartime level 
CXC proht taxe 
to be 

i net rohit 
e Although 


mvwhere trom 


ipa it 

thre 
ill are 

Man 
theirs is a feast or famine 
worry. that 
there'll be bad famine 

¢ On the Other Hand—Surprisingly, in 
spite of the outlook, only a handful of 


| 
thre cul ilmost 


" ustomer point out 


when thi ove! 
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the capital goods producers intend to 
expand. Although there are notable 
most of these companies 
ire privately owned, conservative 


exception 
dom 
mated by production rather than by 
iles officials. Many still 
job-shop, rather than mass-production, 
tend to ride the tail of a 
consume! instead to trv frontal 
ittacks on their own markets 

\ few 


have 


opel itc on 


methods 


cvcle 


like one Pittsburgh producer 
recently completed sizable addi 
tions, find the current rush just fills new 
facilities But most arc 
new expansion. ‘The 


nicely voiding 
general attitude | 
ummed up by one big Eastern com 
pany 

Sure we 


right now 


facilities 
need them two 


could use 
But wall we 
cars from now? We 
World War Il, had over capacity for 
everal vears afterward We expanded 
Korean War vere 
keleton crews m 1954. Right 
now there mect 
n for thi 
with use of 
ubcontracting 
miaker, lik 
mswer m farming out 
labor 


stern manufacturer of 


Hore 


exp mnded = tor 


wam durmg the 
down to 
cnough ipacity to 
inv normal demand—and ev 
kind of 
vertime and 
An Ohio pump 
others, finds the 
+) of it 
(thers, like an | 
equipment for the aircraft industry, has 
ond shift, has both working 
hour shift Other hike an Ala 
bama machmer maker complain ther 
have all the facilities thes 
can't get personnel for a full 
hift 
¢ Backlogs—Meanwhile, orders are still 
iSiNa A maker of grinding 
tarted last fall 
rush of order 


short-term rush 


Tada 


machine hour 


put ona s 


pine 


need, but 


ccond 


machine 
thought at 
were to 


vhose surge 
first the 


bevyy nding 


beat an 
INNCTCASE But 
with higher price tag 


price even 


orders have been 


Most 


order 


mounting 
to thi 
comime in a few big bunches 


ever sinc urprising 

ircn ¢ 
but from 
people we haven't heard from in veat 
or from entirely customers.’ 


“We wish orders would slow down 


management 


new 


says a maker of steam generating equip 
ment for utilities, “give us a breathing 
spell.” Right official says, 
they've got cnough work for two years— 
vet they expect backlog at the end of 
1956 to be its level on 
Jan. 1. But still 
working full time “to cus- 
that if thev’re going to want 
equipment in 1959, they had better get 
in order in they don’t get 
trampled in the next rush.” 

A manufacturer of heat treating 
equipment just moved into a new plant 
that doubled its capacity, already has 
a nine-month backlog for its bigger 
facilities. But a spokesman adds, 
anvbody with a backlog of 


1 vear isn’t doing very well,” 


now an 


almost doubk 


their sales force is 
convince 


tomers 


now so 


“These davs 
less than 
ind the company is beefing up its sales 
force to keep up that backlog 
Virst-quarter orders were generally re- 
to 400% 
lor most, the 
rush started early last fall—although a 
few put the starting dates as early as 
January, 1955 is late 


ported anywhere from 20% 
higher than a vear ago 


om as Decem- 
ber 

backlogs are not only well 
ibove a vear ago. but at the highest 
ince Korean peaks Most talk about 
the “tough job of chipping away at the 
backlog.” One company, although. its 
order position is well ahead of last year, 


lor man 


worries because it’s catching up with its 
backlog, and fears that means the 
of the boom 

The onk ipparently still 


running well below capacity 


end 


industry 
textile ma 
chinerv—reports a reasonable level of 
business today anyway. Says one loom 
maker It’s still not what we'd lik 
It’s a lot better than it was. Where do 
you put normal nowadays?” 

© Off Schedule—As a 
times are lengthening 
tool they can still make 
immediate from imventory of 
standard equipment built up during 
times last year. But a company 


specializing in cloth-cutting machinery, 


result, delivery 
Some machine 
builders say 


delivers 


slow 
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which always made immediate delivery 
in the past, now quotes two months 
4 rubber machinery maker, which 
usually works agaimst a six-month lead 
time now needs a full year 
Everybody want delivery yester 
ys a supplier to the utilitics in 
\ year ago we were offering 
rices and quick installation, Now 
were quoting almost double our usual 
time 
at teel mill equipment, usually 
custom-tailored, faces similar problems 
One maker tells of losing orders be 
but we've got all the 
business we can handle anyway.” An 
th company adds With all the 


equipment people so busy, the 


suse of delays 


istomers are just having to wait some 


where 

* Shortages—There are two main rea 
sons for the delay: (1) difficulty in ob 
taining steel, particularly the heavier 
grades and special alloys that most capi 
tal goods producers require; and (2) an 


increasing shortage of engineers 
Most other materials seem in ade 
quate supply. Although one purchasing 
agent insists that “Shortages of every 
thing right now are as acute as they 
were during the worst of the was 
squcezé most companies agree that 
You can get almost anything you need 
‘cept stecl—if you're willing to hump 
around for it The steel situation is so 
tight, says boiler maker, that his 
npan recently paid $200 a ton for 
ne plate steel, and up to $320 a ton 
ome special steels required for bu 
ne tanks 
¢ Manpower Problem—E-ven more seri 
is for most of these producers is the 
shortage of engineers, particularly sinc 
many of thei products are custom 
mad Though almost every company 
interviewed complained of this squeeze 
cale hiring isn’t practical for most 
them—even if the ould find the 
n—since few want to get overstafted 
the long run. One tool maker sa‘ 
ui pay a premium for a load of steel 
you're done with it. Overpay an 
ginecr and he draws that big ilary 
i long tim 
lo ease the engincer problem one 
company 1s subcontracting engineering 
work to Canada. Another has set up a 
branch engineering office in Detroit 
over 50 miles from its plant, to tap the 
pool of roving talent there. A producer 
of gas engines, unable to find enginec1 
the open market, set up a program 
train its own draftsmen ‘We'v 
pent months making our own 1 
the president of an oil equipment firm 
It's an expensive proposition, but you 
just can’t get them anv other way 
¢ More Worries—Even if they could 
ret around these problems, there still 
A Cleveland 
machine tool builder is concerned that 


il ome major worr 
the heavy overtime and subcontracting 
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is hiking production costs without im 
mediately compensating price imcreases, 
thus bringing the _ profits-shipment 
ratios out of line 

So far, the boom doesn’t seem to be 
prompting many price rises. But several 
companies report that though they're 
keeping salesmen busy, they are not 
iccepting, or bidding on, jobs “which 
might be less profitable One maker 
of heavy mill equipment says it’s taking 
care of all domestic customers, but had 
to close out on foreign orders. A few 
producers say they're now almost as 
busy placating existing customers as 
secking out new one: 

Only one company, a manufacturer 
of oilficld goods, says the “Orders ar 
so thick that we're temporarily with 
drawing from the market, won't tak 
any new orders for two months An 
official adds, ““We could sell out for the 
rest of the year now—but we'd be play 
ing into the hands of the phony-order 
purchasers—the ones that book way 
ahead and more than they necd for 
protection,’ 


Nuclear Power 


A new phase of devel- 
opment: GE will finance pilot 
plant, neighboring 
announce joint project. 


utilities 


Atomic projects proposed for Cali 
fornia and Florida put the clectric 
power industry on notice this week 
that nuclear power development i 
entering a new phase 

In California, General Electric 
plans to build the first privatel 
nanced pilot plant to test a new con 
cept in atomic power production. Pa 
cific Gas & Electric Co., will cooperat 
in the project and use the power 

In Florida, three utilities, which hav 
been exchanging power for year ir 
planning to build a full-scale atom 
plant Vhough this is the first group 
of utilities for atomic development on a 
trictly geog: phic il basis. it is a trend 
that is likely to continuc 

GE is building a plant near Liv 
more, Calif vith an electric capacit 
of about 5,000-kw. to test its so-called 
dual-cvcle boiling water reactor Thi 
reactor will feed steam to a_ turbine 
generator to be installed and operated 
by PGC&l 

The Livermore pilot plant will be the 
forerunner of a 180,000-kw. plant to be 
built by GE in Chicago and operated 
by Commonwealth Edison Co. It will 
be the result of several vears of pre 
liminary tude by Commonwealth 
E.dison, in association with other ek 
tric companics 


¢ AEC Is Pioneer—The Atomic Energ 





Wheelabrator's” 
ultra-filtration 


closes the door on 
atmospheric dust 


Super-clean air for all plant areas 
and operations where atmos »yheric 
dust is intolerable, is now possible at 
low cost with Wheelabrator Ultra- 
Fileration. This simple, highly efhi- 
cient process filters out dust you 
can't even see at a cost lower than 
conventional devices having eflicien- 
cies as much as 30°, lower. 


Existing installations in electrical 
control and transformer rooms, sew- 
age disposal _ substations, etc., 
prevent costly breakdown of pre- 
cision machinery, instruments and 
controls and improve the quality of 
precision-made products. 


Open the door to new savings by 
closing the door on atmospheric 
dust, with Wheelabrator Ultra-Fil- 
tration. Write today for informa- 
tion. Ask for Bulletin No. 557-D. 


WHEELABRATOR 


461 S. Byrkit $t., Mishawaka, Indiana 
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Commission pioneered the water-boiler 
type of reactor. It has built a number of 
small experimental units. Steam from 
water boiled within such a reactor is 
delivered directly to a turbine-generator, 
avoiding the need for costly heat ex 
changers used in most other types of 
power reactors The radioactive steam 
apparently does little harm to the tur 
bine-gencrator 

But the ordinary water-boiler has 
ome less desirable characteristics. The 
varving steam levels adversely affect the 
nuclear reaction, and a sudden rise in 
steam production can shut down the 
reactor entirely. GE figures its dual 
cvcle wrinkle, which takes off heated 
water from the reactor and recirculates 
it, will keep the steam level constant 
and deliver additional power 
¢ Industry Feeling—Other cquipment 
producers have divided opinions about 
GE’s pilot plant. Some feel that the 
dual-cycle concept, which has never been 
tested on such a scale, is radical enough 
to justify spending $3-million to $4-mib 
lion. But practically no other company 
is thinking of building its own pilot 
plants. That's because other reactor 
J ‘ "" types have been, or are about to be, 


Ae: \ tested at the pilot plant level. 
¥ ° Pr wey yeh 5, oO of GE's orl 
| \a hs Todd Disburser Howe = ” os 


petitor if a prospective | customer 
( is a real time and "ing 


vanted us to build a reactor of recent 
concept,—say one that uses a liquid 
metal fuel—we certainly would want to 
build a small-scale model, if not a pilot 
It dates, signs and protects checks plant, first. But the government al 
ready is planning to put a number of 
promising new designs through such 
It's smaller and lighter than a typewriter. tests. so we might wait if we could.” 
With it. one girl can do three Another equipment maker also 
pointed out that GE is building an 
atomic development laboratory at the 
the Todd Disburser protects company Livermore site. And its Atomic Power 
I quipment Dept. is being moved from 
Schenectady to San Jose, Calif. So an 
operating power reactor on the West 
Coast makes good sense from a market- 
greater peace of mind, knows he ing viewpoint, too 
¢ Florida Plant—Plans for the Florida 
plant are in very preliminary stages. 
Florida Power & Light Co., Tampa 
Electric Co., and Florida Power Corp. 
have signed what they call a_ project 
mail the coupon agreement. 

l'ype of reactor and exact location of 
the plant have not been decided. But 
i likely site would be the Everglades 
between Tampa and Miami. Capacity 
of the plant may be as much as 200, 


Please have your representative phone me for 000-kw larget date for completion is 
in appointment I'm mmterested in how the Todd 196? 63 


f 
t trouble saver for your 


bookkeeping department 


in one fast, efhicient operation 


operations on the one machine. In addition, 


funds and drastically reduces errors 


With closer « ontrol the employee has 


won't get blamed for errors he didn't make. 


Responsibility can be pinpointed 


For complete details and case histories, 


THE TODD COMPANY, Inc., 
Dept. BW, Rochester 3, N. ¥ 


Disburser can help our company 


Florida fuel costs are a major factor 
behind the three companies’ plans 
There is no coal in the state and fuel 
oil has to be brought in. Spokesmen for 

ROCHESTER NEW YORK the companies say they want “an abund 
SALES OFFICES IN ¥ » PRINCIPAL CITIES \ 4 int supply of fuel that is not subject to 
the price fluctuation or the transporta 
2 tion difficulties attendant to the impor- 
BURROUGHS CORPORATION —~— oan 2-00-08 tation of fucl oil.” eno 
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earth’s crust 


is aluminum... 


here’s how Harvey helps putitto work for you 


There’s estimated to bea million billion tons of aluminum in the earth’s 


crust. Of course, it’s not all available. But Harvey is actively converting a Harvey is a leading independ 


ent producer of quality alumi 
portion of this vast supply into the versatile products of the Light num products. Extrusions in all 
alloys and in all sizes, special 


Metal Age. Here’s how Harvey puts aluminum to work for you: shapes, press forgings, hollow 


sections, structurals, rod and 


research and development conducted by top men; a modern, com- 


bar, forging stock, pipe, tube 


pletely integrated fabrication facility; highest standards of quality NE CE ee 


screw machine products and 


control. This is how — and also why— industry finds that it pays, related products. Harvey is 


also producing similar items in 


when specifying aluminum, to specify Harvey. titanium and steel 


Making the most 


of aluminum HARVEY ALUMINUM SALES, INC 


TORRANCE, CALIFORNIA 


...for eve ryone luminum BRANCHES IN PRINCIPAL CITIES 





To the auto makers, stock car races like Speed 
Week in Daytona Beach, Fla., are more than a 
sport. They are the peg for advertising claims of 
hot performance, and a proving ground for the 
cars. Below, Ford leads Chevrolet in a 160-mile 
race in which Ford finished one-two. 





IHE CROWD was mostly young people in 


What's in 


Going places with the young at 
heart.” (Chrvysler-Plymouth 

“The hot on getting hotter.” 
Chevrolet) 

It cools off the hot ones lord) 

loday’s automobile advertising pitch 

built on such line Performance, 
pickup, power to spare—these are the 
things Detroit is selling hard. In the 
udgment of auto sales people, even the 
Milquetoast who dodders along the 
uperhighway at 30 mph. wants to 
know there’s terrific power and pickup 
under the hood. He wants to own 
flashing performance whether or not 
he'll ever use it 

Racing results arc the best way to 
prove the advertising claims of per- 
formance, so Detroit has suddenly taken 
an interest—and a part—in the stock car 
races it used to shun. Half a dozen 
makers sent company engineers to the 
National Assn. for Stock Car Auto 
Racing mect in Daytona Beach, Fla., a 
couple of weeks ago 
¢ Ford vs. Chevvy—live or six vears 
ago, only Hudson and Oldsmobile were 
interested in stock car races. Vhen in 
1952, Lincoln put its first entries in the 
Mexican road race (through a Lincoln 
Mercury dealer) and took the first four 
places. Chevvy went into the racing 
business a year ago as the basis for its 
buildup of a “hot car” reputation. Now 
lord has taken up the challenge 

At Daytona Beach, factory-backed 
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blue 


jeans. License tags came 


had it out with Chevrolet, with 

uccess to kick off last week's 
advertising slogan: “It cools off the hot 
But there was something for 
everyone's ad men in the Speed Week’ 
result 

In the 160-mi. closed-course 
National for stock sedans, the 75 entries 
were led in this order: Chrysler 300, 
Mercury, Ford, Oldsmobile, Chevrolet 
Ford, Chevrolet, Mercury, 
Dodge 

In the for convertibles (allegedly 
sect up to freeze out the extremely high 
powered Chrysler 300 and Dodge 500), 
the first five finished like this: Ford 
Ford, Chevrolet, Dodge, Dodg« 

Besides, there were acceleration o1 
“drag” races over a quarter-mile from a 
standing start and “flying mile” test 
with a two-mile start, for both the best 
one-way speed and the best average for 
a round trip. In thes« 
competes in its own cla 
¢ How Stock Are They?—With vict 
claims fly ill dire 
tising, the layman wonders, “Just how 
stock are these stock cars?” ‘The answer 
seems to down to this: You 
couldn't walk into a ind go 
out with a car that would perform lik 
those in Daytona Beach, but maybe you 
wouldn’t want some of the 
tions anyway 

Most of the permissible chang 
NASCAR them 


checks 


| ord 
cnough 


ones 


Grand 


Chevrolet 


race 


events each car 


ing in tions in adver 


Con 


showroom 


modifica 


ind 


} 
meticulous] 
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chiefly from Florida, 


Alabama, and the Carolinas. 


Georgia, 


It for the Makers? 


ire safcty cquipment for the races over 
the 4.1-mi. closed course. They include 
stiff “‘export’’ shock absorbers, rein 
forced whecls and tires, safety belts and 
shoulder harness, tachometers, roll bars 
(steel frames to keep the roof from 
caving in if the car rolls over), bolts to 
Spce ial hood and 
manually operated wind 


keep doors closed, 
trunk latch 
shield cleaners 
Ihe only change that affects per- 
formance is replacement of the muffler 
and exhaust pipe by a straight pipe—me- 
chanics say back-pressur 
muffler and the usual bend 
rear axle costs a lot of power 
Engines ions, differentials 
are strictly stock, though the 
take advantage of “power pack 
by the manufacturers as 
ever, the big 
tion 


from the 
over the 


transmiss 
engine: 
’ offered 
How 
difference comes in selec 
and assembly of parts of the en 
gine. At Daytona Beach, for example, 
the Mercu inspected every 
ingle part of the engine by Magniflux, 
that detects flaws by their be 
havior in a magnetic field; replaced any 
part that wasn’t perfect, and hand 
issembled the engine This type of 
preparation of a car takes about a 
month 
¢ Racing Teams—I hx 
cars at Daytona Beach wer 


extra 


team 


1 device 


successful 
backed by 
with or with 
Among the 


ional-looking crews wert 


most 


expert mechanical team 
out factory 


nost profs 


endorsement. 
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FORD 


Here 


was represented by John Millis, 
special assistant to Benson Ford. 
he talks with mechanic, center, and 
Bill Stroppe, top Mercury shop man. 


; = 


“i “235 pee fete 


5, 


took the palm in the 


CH RYSLER National, main 


event for sedans, with its souped-up 300, 
which 


Grand 


also won the last year. 


Same race 


4 


OP oe 


HOT CAR: 


had a readymade jeer for Chevvy 


Other makes overheated, 
too, but rival mechanics 
“The hot 
one’s getting hotter” —an echo of ad slogans 
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Marquette’s markets are growing 


»~».- and so is 
MARQUETTE 


Marquette for more than a decade has provided an annual 

iverage of 12% per cent of the portland cement consumed in its 
marketing areas, It took shipments of only 3% million barrels 

to keep pace in 1945, but it took over 12% million barrels to maintain 
the pace in our expanded 18-state area in 1955. 

This growth with the market has been achieved economically. 
Since 1945 we've been able to acquire, rehabilitate and increase the 
construction of four well situated plants at relatively low cost, 
to consistently expand our other facilities with prudent expenditures, 
and more recently to start construction of two additional 
new plants in major markets where demand is proved. 

Realistic capital investment has brought increased 
efficiencies and volume—representing the kind of growth 


that creates corporate strength. 


Mark V Marquette as a company to watch for sound growth, 


MARQU ETTE Cement 


ONE OF AMERICA'S MAJOR CEMENT PRODUCERS 


Operating eight cement producing plants in Illinois, lowa, Ohio, 
Missouri, Tennessee, Mississippi and Georgia and two more on the way 


ANNUAL CAPACITY 13,600,000 barreis 
—and some 3,000,000 additional barrels on the way 


MARQUETTE CEMENT MANUFACTURING CO. + ZO N. WACKER ORIVE « CHICAGO G6. tt 
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“ .. the general public is 
invited to speed on the 
beach .. .” 


CARS starts on p. 46 


two California “speed shops” working 
for Ford and Carl Kiekhaefer’s Mercury 
Outboard team driving Chryslers and 
Dodges. 

The Ford entries, thus, were groomed 
by Peter DePaolo, a repeat winner in 
the Indianapolis Speedway classic, and 
the Mercurys by Bill Stroppe of Long 
Beach, Calif., the dealer who also raced 
the Lincolns in Mexico. De Paolo 
acts as racing consultant for Ford's 
central engineering staff. 

Ford Motor Co. people on the scene 
made no bones about company backing 
of some entries, though others of Ford 
brands were independently entered. 
Chevrolet, however, denied having any 
thing more than casual interest. The 
division did have Mauri Rose, another 
big Indianapolis winner, on hand for 
free consultation and expediting of 
yarts delivery for Chevvy teams. The 
cading Chevrolet entries were prepared 
by a local GMC truck dealer, Smoky 
Yunick. 

Other companies had engineers there 
as “advisers and observers,” including 
other famous racing names: Phil Wal 
ters for Plymouth, Lou Moore for 
Pontiac, Danny Eames for Dodge 

However, Kiekhaefer’s team and his 
stable of four Chryslers and two Dodges 
were as impressive as any. Kickhaefer, 
Wisconsin industrialist, is a racing en 
thusiast, and the advertisements for his 
outboard motors, carried on the cars, 
are a side issue for him 
¢ Advertising Value—Other companies 
besides the auto makers are behind the 
Daytona Beach races, including Pure 
Oil Co., Champion Spark Plug Co., 
Perfect Circle Corp., and Grant & 
Grant piston rings. Firestone Tire & 
Rubber Co. also has a close interest. 

Speed Week is run, under NASCAR 
supervision, by Bill France Racing, Inc., 
as a profitable venture (more than 30,- 
000 spectators attend the Grand Na 
tional, when reserved seats in the grand 
stand sell for $5 and $8). 

Next vear, a new track will be built 
inland for greater spectator safety. The 
present oval has one straightaway on the 
hard-packed beach, the other on a 
narrow asphalt highway through the 
sand dunes. Races and time tnals are 
run at low tide, when the beach is 
widest and the harder sand can be used 
Before and after scheduled events, the 
general public is invited to speed on the 
beach and compete for entry in the 
Century Club (100 mph. or more 
through the measured mile). 

lhis vear, hot-rodders extended their 
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me Leellaivus 


for the executive who's going places? 


Bell Aircraft Corporation's newest helicopter ...the Model 47H BELLAIRUS... answers 


today’s need for fast, dependable, ultra-safe transportation. 


This is the only vehicle which can by-pass traffic-choked roads and highways on a door-to-door 
basis. Busy executives are saving 75 per cent of travel time by using the BELLAIRUS 
for quick trips from plant to plant, office to plant and office to airport. 


The BELLAIRUS can fly anywhere, land anywhere...on a rooftop or a parking lot. Ie 
autorotates (safely descends without power) and incorporates all the famous Bell-engincered features 


which have been operationally proven by two million helicopter flight hours. 


Equipped with floats, the BELLAIRUS makes a round trip from an office building to 


a field location to an off-shore installation without the necessity of changing vehicles. 


Let us tell you why...a Bell helicopter can be an important asset to the executive 


who's in a hurry to go places. 





FEATURES 
e Economical ¢ Soundproofed cabin 
e Amphibious e Extra baggage storage 


e Custom interior 








WRITE: 
Manager of 
Commercial Sales 


Osnrora CORPORATION 
TEXAS DIVISION ¢« P.O. BOX 462 ¢ FT. WORTH, TEXAS 





KILLS 
DELAYS 


KILLS 
FIRE HAZARD 


When You Build— rT 4 
Build a - Plant 
Faster...and at Less Cost 


Meeting executive demand for high-speed 
plant construction, the plastering indus- 
try has developed a new plaster ‘ma- 
chine gun” that geta the job done as 
much as 50° faster. And Zonolite plas- 
ter and concrete, (the products applied 
to trusses, beams, walls, ceilings) pro- 
vide the maximum in fire protection! 
You'll find you may cut fire insurance 
premiums thousands of dollars! 


— 


wo woRK 

STOPPAGE 
AT NEW 

CHRYSLER 
PLANT 


Chrysler had to complete its new $20 
million dollar paint plant by model 
change-over time, 300,000 feet of Zonolite 
plaster was blown on in a whirlwind 
And high performance Zonolite 
comes from a low-cost lightweight min- 
eral that burn! Insulates! Re- 
duces dead-weight. Send for our “busy- 
executives” resume on machine applica- 
tion of ZONOLITE fireproofing. 


yve? The "Big News” in 
Exeostin Plant Construction is 


Machine Application of 


ZONOLITE® 


FIREPROOFING PLASTER 


finish 


Mail Coupon Today 
Zeonolite Company, Dept. BW 36 
135 Seuth LeSelle $., Chicege 3, Iilinois 
Send me free your PA-29 “busy-execu 
* report on faster, aafer, lower cost 
| plant fireproofing by machine. 
| Nome 
1 Firm 


tives 


i Addrew 
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private races to the city’s main streets. 
It took the National Guard with live 


ammunition and police with tear gas to 


break up a mob scene of more than 
3,000 racing fans who objected to inter 
ference with a main-street drag race. 
* Improving the Breed—In the hulla- 
balloo about all-out speed, advertising 
slogans, and hot-rodders’ riots, one addi 
tional phase of the stock car races 
tended to get overlooked—but not in 
Detroit. That is the value of the races 
in improving the breed of automobiles 
that the average man drives 

John B. Millis, special assistant to 
Benson Ford, Ford Motor Co. vice 
president and group director of the 
Mercury Div. and Special Products 
Div., watched the races and commented 
on this point 

“During the first Mexico road race,” 
he said, “we lost fan belts off the Lin 
colns during the hot competition. On 
the third day of the race, we called 
Detroit long-distance, and a running 
change was immediately made on the 
Linceln assembly line. We haven't had 
any fan belt trouble since.” 
¢ Safety Gadgets—Stock car races have 
credited with introducing 
safety items, such as seat belts and posi 
tive-latching doors, as well as strength 
ening of wheels and suspensions, Somc 
race followers predict that Detroit will 
adopt some form of roll bar in the not 
too distant future. 


also be cn 


Racing in competition, engineers say, 
brings out faults in an engine or other 
component that wouldn't ordinarily ap- 
pear in a car until it had been driven 
50,000 or 75,000 miles. 
¢ Immediate Promotion—Short-range, 
though, the public will see the results 
of the Daytona Beach speed orgy chiefly 
in the advertising columns of news- 
papers and magazines. Within two 
days, Ford had large ads out to pro- 
claim its success in the convertible race 
and the acceleration tests. Mercury will 
probably follow suit, though it ran sec- 
ond in the Grand National 

“After all,” said a Mercury man at 
the track, “the winner was a Chrysler 
built for racing and costing a lot more 
than a Mercury.” 

Chevrolet can also make hay out of 
its successes, though its cars that ran 
fastest through the acceleration and 
“flying mile” trials were later disquali- 
fied because of engine modifications. 

Chrysler is sure to point out that its 
300 (BW-—Jan.14'56,p27) won the 
Grand National for the second year in 
a row 

Ford Motor Co.’s official line still is 
that the cars at Daytona Beach don't 
represent a factorv interest im racing. 
But Chevrolet has made its “hot car” 
pitch to the young and, as a Ford man 
said, ‘““What are you going to do when 
the competition 1s clobbering you with 
its ‘hot car’ claims?” 


ro 


oe / 


Inside the World’s Largest Air Transport 


what the 
C-133A turboprop transport looks like 


his is giant Douglas 
from the inside. Into its cavernous hull, 
the Army can roll two prim 
than 40,000-Ib. each, 
16 loaded jeeps, or 20 jet engines—for 
a total payload of 50 tons. The Army 


movers 
weighing more 


is looking to these planes to improve 
its mobile striking power; 98% of the 
mobile equipment it uses can be hauied 
by them. Douglas is already dreaming 
of bigger transports. Right now it has 
the C-132, which will carry 100 tons, on 
its drawing boards 
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Available in cast iron, formed steel, and 
vitreous china, through quality-controlled 
manufacture. See your Eljer representative 
or write: Eljer Division of The Murray 
Corporation of America, Three Gateway 
Center, Pittsburgh 22, Pennsylvania 


—look to Eljer for a complete 
selection of plumbing fixtures 
and brass goods especially de 
signed for hospital installations. 
Matchless styling and proved 
utility are better served by Eljer. 


THE ONLY NAME YOU NEED TO KNOW 
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ELIER 
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PLUMBING 


CORPORATION OF AMLRICA 


FIXTURE 
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MERRILL LYNCH’S information center in Grand Central Terminal lures commuters... .. . who pause to gawk, study, stare... 


Wall Street Shows Up 


NE way or another, Merrill Lynch, Iwo summers ago, Merrill Lynch 
O Pierce, Fenner & Beane, the na- trekked to the hinterlands to seek out 
tion's biggest brokerage house, is deter the little investor with ‘“‘stockmobiles 
mined to get the man in the street— specially designed buses for visiting 
7 wherever he may be. Merrill Lynch was the suburbs—loaded with cargoes of 
one of the first to dangle the Monthly equities (BW—May15'54,p40). Last 
Investment Plan in front of the small summer, the 7lst Infantry Regiment 
investor. MIP lets him spend as littk Armory on New York’s Park Avenue 
is $40 every three months on equities was the scene, as the “How to Invest 
While the plan hasn't been a roaring Show” played to around 100,000 tour 
uccess in its first two vears. Merril] ists and natives. The scenery was differ 
Lynch is undaunted ent, but the plot was the same (BW 


Jun.4'55,p1 14) 
GIRL at International Business Machine ¢ Commuters Welcome—Last weck, 
exhibit answers question. IBM pays $7,500 Merrill Lynch, sometimes called the 
for two months at Merrill Lynch center. Ihundering Herd because of its 110 
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ANY UWUEOTIONS 2 


and ask “What's Piper Aircraft selling at,” 


or “When's the next train to Darien? 


in Grand Central 


threw a rolling block at 
thei 


or so partners, 
New York 5 


wn stamping grounds Lhe 


commuters—and in 
scene thi 
time was the vast upper level concourse 
of Grand Central Station. As morning 
commuters stumbled off trams from 
Noroton and Valhalla, a phosphorescent 
between a 


ign (sandwiched cigarette 


ind clothing ad, and underneath a gi 
proclaimed 


Informa 


gantic cCamectra 
Merrill Lynch 
tion Center 

The Merrill I 
Lexington Avenue end of the concourse, 
on the site 
gage checking room 


pectac ular 


Inve 


tment 


yvnch center is at the 
of what was once the bag 
And it’s probabl 
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the most CXPCHISIVE rent in the world,” 
Merrill Lynch partner The 
brokerage house pays the terminal $75, 
000—around $60 per sq. ft.—for its one 
But around $45,000 will be 
paid the first year to Merrill Lynch by 
half a dozen different exhibitors each 
of which will rent a piece of the space 
for a two-month’s hitch. The first, In 
ternational Business Machines Corp., 
pays $7,500 for its two months 

¢ Sublet—Besides the rent, Merrill 
Lynch spent $40,000 refurbishing the 
dingy old baggage room. New wiring, 
walls, and special air conditioning was 
installed The air conditioning had to 


AVS i 


vCal lc Aas 





USERS REPORT 
MPORTANT SAVINGS, 
IMPROVED DESIGN 

and BETTER 
APPEARANCE with 
TRU-LAY AUSH-ANNS \ 


Here are typical user comments: 
Save Space 
“These dependable and accurate Re- 
mote Controlssave space and simplify 
assembly for Transmission and Hy- 
draulic Valve Controls on LiftTruck.”’ 
Eliminate Failure 
“Eliminates all possibility of failure 
of remote controls for marine engine 
hydraulic transmissions, throttles, 
governors and synchronizers.”’ 
Improve Appearance 
“Economical, easy to apply, better 
appearance, We use your Push-Pulls 
for remote control on material flow 
gates, discharge and weight changing 
mechanisms on our industrial scales."’ 
Simplify Installation 
“Eliminates links, radius rods, and 
other lost motion devices for remote 
control of four-way operating valves 
on the hydraulic motion of our open 
hearth chargers.”’ 
OUTBOARD FANS — New, simple, trouble- 
free devices for outboard steering —made 
possible by acco Push-Pull —are now 
available. Look for them at your deal- 
ers. Boat Show visitors were enthusi- 
astic about them. 


® Similar advantages are reported 
bymanufacturers of Agricultural Im 
lements,Construction Equipment, 
tlectric Control Panels, Machine 
Tools and many other products. 
Tru-Lay Flexible Push-Pulls 
snake around ob- 
atructions... 
simplify installa- 
tion... reduce the 
number of working 
parts . to give 
B you this simple and 
i effective assembly. 


® The six booklets 

and bulletins in this 

DATA FILE will an- 
swer further questions 
you may have about 
this versatile and 
dependable tool. 
Write for a copy. 


AUTOMOTIVE and AIRCRAFT DIVISION 
AMERICAN CHAIN & CABLE 


601-A Stephenson Bidg.. Detroit 2 
2216-A South Garfield Ave., Los Angeles 22 
929-A Connecticut Ave., Bridgeport 2, Conn 
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All these delicious 
beverages with a 


Kelvinator Hot 'n Cold! 


HOT BROTHS 


COLD BOTTLED DRINKS...and more! 


A complete beverage center in one 
gleaming water cooler! Hot water for 
instant beverages; deliciously cool 
water for drinking, And now—a big 
refrigerated compartment that stores 
two full trays of ice cubes—and keeps 
bottled drinks, packed lunches or prac- 
tically anything else, cold and safe. 


Control Your Coffee-Break 


Join the thousands of elated business- 


men who control the coffee-break with 
a Hot 'n Cold. A new Kelvinator Hot 
*n Cold keeps the coffee-break as near 
the work area as you like—and it's the 
quickest, cleanest, most economical 
way of enjoying this growing American 
custom. No muss, no fuss, no more 
sending out or going out for coffee. 
Mail the coupon for the whole Hot 'n 
Cold story—and how you, too, can 
save thousands of dollars in lost time 


HOT ‘N COLD WATER COOLERS 


made in pressure and bottle models 


For envelopes of instant coffee; chocolate; beef, vegetable or chicken 
broth; Pream; sugar; cups and spoons, see your Kelvinator distributor 
or order direct from Kelvinator Water Coolers, Columbus 13, Ohio 


SEND 


FOR DOCUMENTED PROOF 


KELVINATOR WATER COOLERS 
Department 25, Columbus 13, Ohio 


Send complete Hot'n Cold information to: 


nome 





compony 


oddress 








city. 
Model A13P-HC 


Finance 
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DISTRIBUTED IN CANADA BY KELVINATOR OF CANADA. LTO 
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. . « ‘we couldn't find a 
greater concentration of 
potential — and present — 


a 


investors anywhere’ .. . 
MERRILL LYNCH starts on p. 52 


be rigged to handle twice the space the 
exhibit actually takes. This is because 
one wall is completely open to the con- 
course, thus presenting a tough cooling 
problem.) The center contains two 
small offices, one complete with sofa 
and palms, where commuters who 
have missed the 5:14 can hash over their 
investment problems with Merrill 
Lynch’s staffers. The investment cen- 
ter will be open from 8 a.m. to 6:30 
p.m. every day the securities markets 
are open. 

The IBM exhibit, which is pretty 
much the same one it had at the How 
to Invest show, has been a big drawing 
card so far. Using a pilot model of its 
No. 608 transistorized calculator, IBM 
figures out the gains (or losses) an in- 
vestor would have had with a invest- 
ment of $500 each year from any year 
back to 1929. The list of stocks from 
which the mechanized bookkeeper picks 
is carefully made up of long-term mar- 
ket gainers. However, one saboteur 
asked how Westinghouse would have 
made out if purchased at the opening 
of last year. The machine faithfully 
ground out the sad fact that a $135 loss 
would have been the result. 
¢ Natural Site—The biggest reason for 
the selection of Grand Central for an 
investment center is, of course, that 
some 700,000 people pass across its 
marble floors each working day. “We 
couldn’t find a greater concentration of 
potential—and present—investors any- 
where in the world,” says Louis Engel, 
Merrill Lynch’s partner in charge of 
advertising and publicity. In its first 
couple of days, Merrill Lynch figures 
it siphoned about 10,000 of these way- 
farers into its new office, and now has 
installed an electronic eye to keep an 
accurate count. The traffic shows in 
= for booklets and investment 
information. So far, around 700 re- 
quests have been received at the cen- 
ter. 

The center is not equipped to do a 
regular brokerage business, despite the 
battery of Merrill Lynch men. New 
accounts are opened through Merrill 
Lynch’s Madison Avenue office, and 
securities will be deposited there. This 
isn’t expected to inconvenience in- 
vestors, and won’t interfere with straight 
buy and sell transactions, of course. 
(“These can be done from anywhere, 
even a phone booth of course,” Engel 

yints out. “But a customer can stop 

y here, use our phone and save him- 
self 10¢.”) eo 
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Illustrated are three of the 


How these colorful Mop-U-ELLS stimulate 
office personnel, save space 


Wouldn't you like to give all your employees the 
space they need to work efficiently? In an office 
they'll be proud of—without adding to your pres 
ent floor area? 

You may find the answer in “Y and E’s” excit- 


ing new Mop-U-EtLs. You can give an employee 


the equivalent of a desk, a work table, and a filing 


cabinet in no more space than his present desk and 
chair take up by themselves. 

Other Advantages of the Mop-U-Eit 
You choose from 112 different Mop-U-ELt mod 
els to match the exact needs of each individual. 


[his means that your employees will be happier 


and more efficient in the office 

All working and filing space is at fingertip 
reach—helps your people to do more work with 
less fatigue 

We believe the Mop-U-ELt is the most ad- 
vanced development in modular units 

Any one of the three color combinations ( Drift- 
wood Tan, Surf Green, Neutra-Tone Gray) will 


add attractiveness to your general office 


For help in making better use of your present 
floor area to create a more profitable and attrac- 


tive office, see your “Y and L” representative 


In its 75th year... 


"Y and E” looks to the future 


YAWMAN 4») FRBE MrFc.©. 1006 Jay Street, Rochester 3, N.Y. 





ay ailable mode ls 


1 vailable in three 
‘ olors and / /2 
different models 


DRIFTWOOD TAN 


SURF GREEN 





Ford builds 
em bigger 


Yes, Ford builds BIG JOBS up through 
65,000 lbs. GC W! And for '56, Ford extra- 
heavy-duty trucks give you big capacity 
increases, to let you haul as much as 
5,000 Ibs. more payload! 
No other line of trucks, rated for such 
big loads, is priced as low as Ford! 
No other truck manufacturer can match 
Ford's long experience in building extra- 
heavy-duty Short Stroke engines! So it’s 
no wonder Ford BIG JOBS have made 
such phenomenal sales gains in the past 
eight years—and are more and more the 
Power steering standard at no extra cost! New Ford choice of operators in the extra-heavy 
Series T’-750 tandem-axle BIG JOB, GVW 36,000 Ibs. field. Talk to your Ford Dealer! 


ord builds em 


And here’s why! Ford’s experience gives you a combination of 
long-life, heavy-duty engine features found in no other truck line 


Now! More horsepower per dollar Only Ford Trucks offer Short New sodium-cooled exhaust New hood air scoop, 4-barrel car- 
than any other truck line in Stroke power in every model, valves run up to 225° cooler. buretor, and dual exhaust system 
Ford's weight range! Proved by and at no extra cost! Stress- Tungsten-cobalt valve seat in available on Series 750 and up, 
comparisons of net horsepower relieved cylinder heads resist serts are all but wearproof. New for extra reserve power. More 


and suggested list prices. distortion, prolong valve life. self-sealing intake valves. pull on hills. 
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Hauls up to 3,000 Ibs. more payload than other 6-wheelers 
with same over-all weight! New Ford ‘T-800, GVW 
42,000 Ibs., GCW 65,000 Iba. Only Ford Trucks give you 
such safety features as new Lifeguard steering wheel, new 
Lifeguard door latches, New Ford seat belts available, 


New deep Y-block construction Ford Trucks’ longer life is certified by independent 
gives Ford main bearings full life insurance experts for the ninth consecutive year 
240° support, instead of usual Studies of latest license registration data on 10,068,600 


180 for longer bearing life, trucks show that Ford Trucks last longer than any 
smoother performance of the other four leading makes, 








Bronze shoes 


THE SOLUTION 


THE PROGLE™M: | 
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How the Recent Spree of Buying on Time... 


..+ has rocketed finance company purchases of installment paper... 


Yearly Total of Installment Contracts Purchased (in billions of dollars) 








a: GENERAL MOTORS 1955 Cc. I. T. Zabel COMMERCIAL 
ACCEPTANCE CORP. FINANCIAL CORP. CREDIT CORP. 


ul 1 


... inflated their inventories of receivables... 


Receivables Outstanding at Yearend (in billions of dollars) 


GENERAL MOTORS |23> 
, ACCEPTANCE CORP. e. 0. % COMMERCIAL 
FINANCIAL CORP. CREDIT CORP. 








-.. and zoomed their capital needs to stratospheric peaks 
Capital Funds—Permanent and Temporary—at Yeorend (in billions of dollars) 


GENERAL MOTORS 1955 
, __ ACCEPTANCE CORP. ' Es _ COMMERCIAL 


~ BINANCIAL CORP. CREDIT CORP. 





. Short-Term Debt~ 
Long-Term Debt 
9 Capitol & Surplus SEeeh 




















In a Boom Built on Credit 


Last year has been called “the year of — is the difference between what they have the year, consumer installment credit 


23.5%, to a new 


the boom that credit built,” and the to pay for their own borrowings and rose something like 2 
charts above help to show why. ‘They what they get back from their retail and high of $27.8-billion. More than 70% 
measure the performance of the three wholesale customers. A major share of of the year's auto sales were financed on 
biggest sales finance companies—both as their business is allied with the auto the installment plan, and the finance 
lenders and as borrowers and appliance fields companies wrote 55% of this business 

Like banks, the finance companies Particularly in autos and appliances The three companics shown on the 
make their profits by putting other peo- the finance companies played an impor charts handled about three-quarters of 
ple’s money to work for them, but they tant role in expanding credit—and run- the auto loans of all finance companies 
have to borrow most of it. Their margin ning up high retail sales—in 1955. Over ¢ Big Year, But . . .—In most ways, 
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AIR Parcel Post 


wins friends fast! 


SURPRISINGLY SWIFT 


Air Parcel Post goes direct 
to the customer's door in a 
Payment, 
reorders come back faster. 


PLEASINGLY PRICED 

On a three-pound shipment 
from Dallas to Milwaukee, 
Air Parcel Post costs $1.00 
less than the next cheapest 
No minimum and 
no delivery charge. 


matter of hours. 


fast way 


Air Parcel Post can go Insured 
or Registered; €.0.0. and 
Special Delivery. 


tdcertisement by the Scheduled Airlines 
service for the U.S. Post Office 


ia bubiicé 


—_— rar 


SAVE TIME, SAVE MONEY, USE... 


AIR Parcel Post 
and AIR Mail 


Fina nee 





1955 was a colossal year for these com- 
panies. On the favorable side: 

¢ Volume soared, with autos hit- 
ting a record 7.2-million sales and with 
dollar volume further enlarged by 
higher prices 

¢ The  liberalizing of terms, 
stretching out maturities, brought new 
customers into the market and assured 
the companies of a longer period of 
pay-back at relatively high interest rates. 
On the other hand, earnings were 
dampened as: 

¢ The companies had to pay stead 
ily higher rates on their own borrowings 
to sustain their growing volume of 
lending. The increase in short-term 
rates is driving them to seck more of 
their funds from the long-term market, 
where rates haven't risen so fast. 

¢ The companies incur many costs 
in initiating accounts that won't be 
paid back for many months. Moreover, 
they cut current earnings by a heavier 
set-aside of reserves against possible 
losses. 

The moment a finance company 
takes on a new account, it runs into 
the costs of personnel and paperwork, 
while the account doesn’t pay off for 
24 or 36 months. When volume of 
new accounts is declining, of course, 
this works the other way. In 1951, for 
example, GMAC’s volume dropped 
1.1% but its earnings rose 22.2% as re 
payments continued to come in from 
the previous year’s operations. 

As one finance company officer sums 
it up. “The year we went out of busi 
ness, we would have the most terrific 
carnings ever. The repayments, coupled 
with no operating expense, would make 
mighty nice reading for stockholders 
but we hope they'll never see it.” 
¢ Wall Street View—With net earnings 
rising much slower than business vol 
ume, Wall Street showed its disappoint- 
ment. Shares of C.1.T. Financial Corp 
(BW-—Jun.4'55,p102) are selling around 
$44.25, which is toward the low end of 
a 1955-56 range from a $50.37 high to 
a $42.50 low. Commercial Credit Corp. 
shares stand at $51.75, about halfway 
between a $57.75 high and a $46.25 
low. GMAC is a wholly owned subsidi 
ary of General Motors Corp. and has no 
stock in public hands 

Nevertheless, net earnings were up 
GMAC, most thoroughly devoted to 
auto financing and insurance, showed 
an increase of 12.4% over the previous 
vears net. C.1.T. gained 
Commercial Credit, 8.2%. 


3.6% and 


|. As Lenders 


The finance companies extend credit 
to manufacturers, jobbers, 
wholesalers, dealers, and retailers, as well 
as to consumers. At the middleman 
levels, they finance the moving of inven- 
tories by (1) lending retailers, such as 


processors, 


auto dealers, the money to buy stocks 
from the factories, and (2) by buying 
accounts receivable, as in the textile in 
dustry, and then collecting the accounts 
as they come due—a process known as 
factoring. 

At retail levels, finance companies 
lend money directly to consumers 
through their own offices or, more usu 
ally, buy the customers’ notes from the 
dealers who make the sales. These con- 
tracts make up a large part of the com 
panies’ receivables (midde chart on 
page 52). 
¢ Astronomical—The Big Three finance 
companies deal in dollar figures well up 
in the billions. 

During 1955, Commercial Credit, 
smallest of the three, bought $3.7-bil 
lion worth of receivables of various 
kinds. About 80% of this was automo 
bile paper, both retail and wholesale 
(financing of dealers’ inventories). The 
rest was largely household appliance 
installment contracts and accounts the 
company took over in its factoring op 
erations. 

C. I. T. bought around $5.4-billion 
worth of receivables, of which more than 
75% was automobile paper. Two 
thirds of C. I. T.’s auto receivables were 
in wholesale paper, which is generally 
paid off in less than 30 days and, at low 
rates of interest, yields a low profit. 

GMAC alone held more than onc 
third of all the finance companies’ auto 
installment contracts at yearend. Dur 
ing the year, it bought $10.1-billion 
worth of wholesale and retail receiva 
bles, about 60% in the wholesale field. 

In view of the fact that only half a 
million more cars were sold last year 
than in 1950, the previous peak, 
GMAC’s gain since 1950 has been re 
markable. Six years ago, GMAC bought 
only $4.1-billion worth of contracts, 
compared with last year’s $10.1-billion 
The difference can be traced to the 
higher prices of 1955 cars and the 
greater share of the market won by Gen 
cral Motors brands as well as to more 
buying on credit 

GMAC’s purchases of retail paper 
last year ran 42% higher than in 1954, 
and the company reached a total of 
3,775,000 accounts. 
¢ Outlook—In the first two months of 
this year, all three companies showed 
10% to 13% gains in volume of receiv 
ables purchased, compared with the 
year-earlier months. 
pected to slow down soon, though, be 
cause 1956 volume will be stacked up 
against an abnormally high second quar 
ter of 1955 

All finance companies came into this 
year with a disproportionate volume of 
wholesale paper representing the 800, 
000 cars backed up in dealers’ invento 
ries, but this is expected to straighten 
out as production cutbacks continue. So 
far, all the companies are sticking to 


These gains are ex 
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their estimates of 
lon car sales in 1956 


3-million to 7-mil 


ll. As Borrowers 


vast a scale, 
the finance companies must themselves 
borrow freely. The bulk of their capital 
comes from lines of credit established 
with hundreds of commercial banks 
(GMAC, for example, has 600 lines of 
credit representing $716-million, and 
C.LT. has nearly 400 bank lines 
totaling more than $500-million) and 
from sales of their own short-term paper 
to corporation and institutional and 
private investors 

¢ Pinch—Because of their reliance on 
these sources of capital, finance com 
panies irc 


lo extend credit on so 


highly sensitive to changes 
in money rates, a chief cost of doing 
business 

All last vear 


cially 


money tightened, espe 
in the short-term sector. As the 
bill rate rose, so did the rates 
paid by the finance companies on their 
commercial paper. Bankers boosted the 
shifting the whole interest 
rate structure upward until, finally, the 
finance had to their 

installment 
finance 


l'reasur\ 


rime rate 
| 


raise 
rates 


companies 
own consumer 

Lately, the have 
looked more to the long-term market, 
where interest rates haven't risen so fast 
Early this vear, Commercial Credit 
sold $75-million of 20-year notes and 
C.1.T. $100-million of the same term 

insurance companies. GMAC will 
get at least $175-million in long-term 
money from insurance companies in the 
next few months and has already sold 
$50-million of new cumulative pr 
ferred stock to its parent, GM. These 
deals are mostly to get new money to 
lend, rather than to refund debt that 
i maturing 


COM panies 


lll. Economic Health 
With the Federal Reser Board 


studving consumer credit at the Presi 
dent’s request, and with talk of setting 
up standby authority for controls of the 
Regulation W finance companies 
re a bit ibout assertions that 
credit is too easy Yet there’s no deny 
softened last 
year, despite the Administration’s policy 
of moral suasion 
C.1L.T., for instance 
big shift last vear was to the 36-month 
term from the 30-month maturities 
that prevailed in 1953 and 1954.” In 
1953 ortce.r.e 
was 31 to 36 months: in 
10% 


wise 


type 


tom hy 


ng that terms on new car 


that “the 


only 5% retail paper 
1954, it was 
ind last year it was 33%. Like 
down-payments have been sliced 
back from a firm one-third down to a 
+% down that often represented an 
overvalued trade-in 

¢ Danger?—How dangerous has this eas 
ing of terms Lender 


been? measure 
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Gardner Advertising Agency 
Uses GRAFLEX: 22’s 
To Service Farm Accounts 


The Gardner Advertising 
Company of St. Louis, 
Mo., has found in-the-field 
photography a perfect 
means of servicing its 
farm accounts. Their work 
with the Graflex 22 cam- 
eras includes interviewing and _ pho- 
tographing users of clients’ products, 
dealers and salesmen. Most of their 
work is done on the farm, in all kinds of 
weather, under all conditions. 


PHOTOS HAVE MANY USES 


Photographs taken by Gardner Regional 
Account Executives are used to give 
authentic data to artists for use in 
paintings, in newspaper and magazine 
advertising, in house organs and on 
television. 

For this type of photographic pro- 
gram, each man was provided with a 
flash-equipped Graflex 22 twin-lens re- 
flex camera. 


Write on your business letterhead for free bro- 
chure on money-saving uses of Groflex-Made 
Cameras in industry. Address Dept. BW-10. 


A 
7, 
~ = i Lo 
. te 
ollie A eee 
4 


ee es Ss 


GRAFLEX 


GRAFLEX, INC., ROCHESTER 8, N.Y 


SIX REASONS WHY GRAFLEX 
22's WERE CHOSEN 


According to Mr, Jack Sedwick, Farm 
Field Director for Gardner Advertising 
Company, the Graflex 22 was chosen for 
the following reasons: 


1. The camera is versatile. It works indoors, 
outdoors, in good weather or bad, in day- 
light or dark, in various climates and under 
various conditions, 

2. Simplicity is important. The Graflex 22 
is easy to understand—has few adjustments. 
3. Compactness also is important because 
men travel a great deal, Luggage is a prob- 
lem. A small camera with compact flash 
equipment is a must, 

4. The Graflex 22 is handy for a man that 
frequently has to climb fences and chase 
livestock, 

5. We consider the Graflex name important. 
It builds prestige with dealers, salesmen 
and with customers, 

6. Graflex service is important to us—par- 
ticularly the service of the Graflex repre- 
sentative in this area. For example, a Gra- 
flex District Manager gave our group a lot 
of valuable help on the camera and on 
photography in general. 


A. Regional Account Executive Charles Forbes 
about to toke off in his private Cessna. The 
amount of luggage that he must take along 
shows importance of small camera. 

B. Mr. Forbes taking a picture of a couple of 
Holstein heifers on an Illinois farm, 

C. Here is the Groflex 22 picture of the heifers 
made by Mr. Forbes. 

D. This is a close-up of Mr. Forbes using the 
Groflex 22. 

E, Sheep feeding on ranch in Idaho—a typical 
Grofiex 22 photo made for a livestock feed 
account 
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KELLY GIRLS fill 
the shoes of your 
absent office help 


ed a Kelly Girl right 1 

because of sickne 

r a dozen Kelly Girl 

t through peak oad too 

y Cott fill in temporarily i da 
iy or longet 

filing clerk 
calculator op 


imonth. a ve 


rator 
general office help 
work right in 

ou pay only 

wh Kelly Gurl 

! ecd 


FREE VACATION SCHEDULES 


Attractive chart tells at a ince who is or 
tomorroy n fac al 


Call your nearest off 


ithon today 


Asron, O. FR. 6.9512 
Baltimore, Ma. MU 5 3195 
Battie Creek, Mich. WO. 2.0486 
Bu mingham Ala 54.2662 
Butate, N.Y. Madison 2752 
Cincinnati, O. Mam 1.346 
Cleveland, 0. TO. 1.1991 
Columbus, 0. CA. 1.7176 
Datias, Tex. Randolph 3961 
Davenport, lowa 6.162) 
Des Momnes lewa 2 6254 
Detroit, Mich. WO. 3.9916 
Fort Wayne, tnd. Easthroot 5869 
Fort Werth, Tex, Fannin 7535 
Grand Rapids, Mich. GL. 9.0324 
Houston, Tex, CA. 2.7785 
Indianapolis Ind ME 5 4400 Tolede, 0. CH. 6.2211 
Kalamazoo, Mich § 424) Tulsa, Obie. LU. 5.5890 
Washington, 0. C. ST. 3.5448 


RUSSELL KELLY 
OFFICE SERVICE 


Headquarters, Free Press Bidg., 
Detroit 26, Michigan 


WORLD'S LARGEST SERVICE SUPPLYING 
WHITE COLLAR GIRLS EXCLUSIVELY 


Kansas City, Me. BA 1.9229 
Los Angeles, Cal. Tucker 6880 
Lowisville, Ky. Clay 5875 
Oniahoma City, Orla. CE 2 0912 
Phitadeiphia, Pa, Ri. 6.1322 
Pittsburgh, Pa. EX. 1.3223 
Portiand, Ore. CA. 2.2397 
Rochester, N.Y. Baker 1315 
Sacramento, Cal. Gi. 3.2060 
San Antone, Tex. CA. 4.569) 
San Francisce, Cal. SU. 1.0265 
San Jose, Cal. CY. 17-5768 
Seattle, Wash. Seneca 5959 
St Paul, Minn, CA. 4.3904 
Syracuse, N.Y. 3.2102 
Tacoma, Wash. Fulton 2168 
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largely by the rate of delinquencies and 
repossessions, which have remained low 
until now. However, Commercial Credit 
reports an upward trend in repossessions 
in late 1955. C.L1 
more on collection 


says, “We spend 
than a 
not to expect an 


time now 
ycar ago, 
real trouble 
Average monthly payments to which 
the | 


clf are still running at about $80, and 


but claims 


S. consumer has obligated him 


that’s only a few dollars higher than the 
1947-48 average. 

‘The finance companies’ biggest worry 
about easy terms is that they take po 
tential buyers out of the market too 
long. Companies say that, even with 
one-third down, a consumer who takes 
6 months to pay is out of the market 
for two model years before he has an 
equity equal to the resale value of his 
Car. 


Heading for the Tall Timber 


Blyth & Co., major underwriter, moves to get into the 
lumber business. It has options to buy control of Coos Bay, 


Dant & Russell. 


Last week, one of the 
gest underwriting house 


nation’s big 
struck out m 
im entirely new direction. Blyth & Co 
Inc., which headed the syndicate that 
Ford Motor Co. offer 
mg, moved to buy control of one of the 
Northwest's profitable 

operations, at a cost of at least 


underwrote the 


lumber 
S100 


most 


million 


The deal came to lght last week 
when G. R. Birkelund, chairman of 
Coos Bay Lumber Co., told his stock 
holders that Blyth had moved to a 
quire the company by exercising op 
tions covering about 87% of all Coos 
Coos Bay directors 
had given Blyth options to buy their 
holdings directly at share 

these amount to 42% of all 
shares outstanding 

* Sales Company—The key to the deal, 
however, is Blyth’s option to purchase 
ubstantially all the stock of Dant & 
Russell, Inc., one of the biggest lumber 
merchandisers in the world, with 1955 
iles of over $100-million D&R holds 
of all Coos Bay stock, and 


in addition controls other lumber inter 


Bay common stock 


S305 per 


share 5 


round 45° 


ests plus an insulating materials com 
(Fir-Tex, Inc.) and three shipping 
States Steamship Co., Pa 
ind Pacific 


pany 
compan 
cific-Atlantic Steamship Co., 
lransport Lines, Inc.) 

Blyth's option to buy D&R stock runs 
for 152 days, and the underwriting firm 
expects the deal to be completed by 
Sept. |. The whole deal 
Blyth as much as $110-million, making 
it the biggest lumber deal the North 
west has ever seen. Blyth has options 
on at least 80% of all D&R stock, and 
has offered to buy the rest 

Blyth’s 


ing fancy The 


could cost 


interest in lumber is no pass 
frm has long main 
tained close touch with the biggest pro 
ducers and lumber sellers in the North 
Blyth still has its headquarters in 
San Francisco, where it got its start 
back in 1914 (BW—Nov,19°55,p32) 
Blyth has made surveys, acted as con- 
ultant, and 


west 


underwritten securities 


offerings for many such top names im 
the lumber business as Crown Zeller 
bach and Diamond Match 
* Rumors—IJhat ther 

made in timber is no secret, and Blyth’s 
long familiarity with the industry might 
be expected to lure it into its own oper 
Rumors persist in Wall Street, 
though, that Blyth will either cut in 
other parties or sell the 
tions entirely 


moncy to be 


tions 


lumber opera 
soon after the D&R deal 
is consummated 

Coos Bay Lumber Co., the kingpin 
in D&R operation, had sales of nearly 
26-million last year, and netted nearly 
‘4-million. In 1954, Coos Bay’s sales 
around $19-million, net 
$1.7-million. The company’s mammoth 
iwmill at Coos Bay cut 187-million 
board feet of lumber last fifth 
largest output on the West Coast 

D&R itself sold around $100-million 
of lumber last year in the U.S., Afnica, 
Australia, and Hawaii. Although it is 


basically a sales organization, it long ago 


wcrc around 


vCal, 


decided to hedge its operations by buy 
ing substantial interests in lumber pro 
ducing companies, and even in steam 
ship companies to insure it 
transport 

¢ Family Company—D&R was sect up 
Dant, who 
tarted in selling lumber in 
traveling through the country on a bi 
evel 


idequate 


52 years ago by Charles I 
Oregon, 


loday, the business is controlled 
by his widow and two sons, Thomas 
W., and Jack R. Dant. Thomas W 
Dant heads up D&R today, and is a 
director of Coos Bay Jack Dant 
runs the shipping companies, which are 
estimated to be 
million 

One big reason for the Dants’ willing 
taxes. Like 
companies, D&R 
if one of control 


while 


worth around $2( 


ness to sell is inheritance 
other familyv-held 

would face stiff taxes 
ling family died, leaving his piece of the 
business to the others. (Also, rumors in 
Portland say that there 
sion within the family, which may be a 
factor in the decision to sell out.) two 


is some dissen 
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Available 
under 


Tool-Lease program 


“Bull's-Eye’ 
Control Grouping 


WFseries milling machine’s controls are 
conveniently grouped up-front where 


~ they belong to assure accurate settings 


.measurably reduce operator fatigue 


( NE look tells why the new TF Series milling 

machines — Plain, Universal and Vertical — 
are so easy to operate. “‘Bull’s-eye”’ up-front control 
grouping permits operators to achieve exact settings 
faster, more adeptly and with greater ease than ever 
before. This “Fron-Trol” convenience is the key to 
low-cost production because it increases the 
operator’s efficiency and measurably reduces fatigue 
through elimination of wasted steps. 





few of many reasons why 7 Series milling 
machines are so easy to operate 


The “bull’s-eye” knee and saddle-mounted controls 
are safety-interlocked and include feed selection, 
directional Mono-Lever table feed and rapid traverse, 
automatic cycle table feed and rapid traverse con- 





Heavier, Wider, One-Piece Knee — 
The TWIN SCREW arrangement 
supports the heavier, larger knee 
Span and length of ways is in- 
creased considerably, providing 
fuller soddie support lasting 
accuracy . twbstantial reduc- 
tion of woy ond gib wear. 











Twin Screw Knee Support 
— Exclusive double-sup- 
port arrangement most ef- 
fectively distributes weight 
of new machines’ much 
wider, heavier knee, sad- 
die and table. Balanced 
design substantially in- 
creases stability under 
heaviest loads offers 
greater resistance to tor- 
sional thrust under all cuts 
° helves the wear 
factor, atsuring greater, 
longer-lasting accuracy 


Three Beazing Spindle — Complete 
assembly consists of three heavy- 
duty bearings, flywheel, a train 
of wide-faced forged steel gears 
Rigidity of spindle unit contributes 
to increased cutter life excel- 
fest finish quieter and vibra- 
tioniess operation. 





trols, front-mounted table handwheel, saddle clamp- 
ing gib and backlash eliminator and hand and power 
directional controls for knee and saddle movements. 

In addition, the new TF’s give you a superior com- 
bination of outstanding design and operating features 
never before available on any other knee-type milling 
machines. They’re built in five sizes —~ No. 2 to 
No. 6 from 10hp to 50hp 

Why take less than the latest when you want new 
milling machines? You can get all the facts on new 
TF Series machines from your Kearney & Trecker 
representative — call him or mail coupon direct to 
factory today. 


Massive Column — Selid back, 
dovble-box section column is scien. 
tifically ribbed throughout to rigidly 
withstand heaviest cutting forces 
Full bearing column tace affords 
maximum support for the knee 
Cross-mounted motor assures maxi 
mum ventilation, easy occess for 
rovtine maintenance 


KEARNEY & TRECKER CORP. 

6762 W. National Avenue, Milwavkee 14, Wisconsin 
Please send me Catalog No. TF.50 with detoils on new tine 
of TF Series Picin, Universal and Vertical milling machines 
Name 


Title 
Compony 


Address 


anna awan ewww www 

















































































































This Quick Demonstration % 
At Your Desk Will Prove 

How To Get Better, Economical 
Fastening With Townsend Lockbolts 








La ake deine 



























































































































































\ few minutes of your time invested You will be able to see why the 
in watching a simple demonstration clamping action, or clinch, of Town 
of a better fastening method may wend lockbolts is higher than rivets 
point the way to savings of thousand is more uniform than bolts and nuts 
of dollars in assembly of your prod Che demonstration will explain how 
vets. The Townsend lockbolt provides the lockbolt fills the hole better than 
a quick method of producing tight other fasteners makes possible a 
rigid fastenings that cannot loosen more rigid joint and provides an effec- 
even under extreme vibration or shock tive liquid seal 
conditions lownsend lockbolts are-available 
We would like to have a Townsend in steel and aluminum alloy, in *% 
engineer demonatrate to you and oth ‘4 is and *%" diameters, in grip 
ers in your organization how then length ranging up to 2 in various 
















































































lo« kbolta combine the advantages of head stvles 
riveting and bolting—eliminate the For a demonstration on how to 
disadvantage He will show you that speed production, get tight, secure, 
installation is fast—that fewer work permanent fastening with ‘Townsend 
ere can complete an assembly in less  lockbolts write on your company let 
time—you improve your product terhead to Townsend Company, P.O 
achieve a lower inatalled cost Box 237-A, New Brighton, Pa 

Licensed under Muck patent nos. RE 22,792, 2,114,493, 2,527,307, 2,531,048, 2,531,049 





























- THE FASTENING AUTHORITY 7 
COMPANY + ESTABLISHED 1816 
Be GHW BAtOHTON, PENNSTIVANA 


Seles Offices in Principal Cities 


GNM River Division + Semte Ane, Celifernia 


In Ceneda: Pormenter & Bulloch Manufacturing Compeny, Ud., Genonoqvue, Ontario 64 
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Stock splits recently approved or pro- 
posed: 2-for-l; Connecticut General 
Life (100% stock dividend), General 
Shoe, Intertype Corp., Johns-Manville, 
Minnesota Mining & Mfg., Minnesota 
& Ontario Paper, Revere Copper & 
Brass, Standard Oil (Cal 3-for-1: Car 
nation Co., U.S. Freight 
7 
Strike costs to date, according to West- 
inghouse Electric Corp.'s just-issued 
1955 annual report: to the company, 
1 drop in shipments of $250-millhon 
under carlier expected levels since 
Westinghouse was struck last October; 
to employees, a loss of $86-million in 
wages during the same period 
. 

New bond and preferred issues for 
which definite offering dates have becn 
set totaled $921-million last week, re 
ports the Investment Dealers’ Digest, 
Wall Street trade week! Bonds a 
count for 93% 31 issues) of this fi 
nancing, including such king-size offer 
ings a $100-million ‘Tide Water 


Assan iated Q)] Cr debentures. $98 

million Scott Paper convertible deben 

ture $30-million W hirlpool-Seeger 

Corp. debenture ind = $25-million 

Pacific Gas & Electric mortgage bonds. 
a 


National Airlines’ $11 1-million expan 
ion and equipment pu hase program 
will require the borrowing of only $25 


million of “new monev” (and that not 
before 1958), says a company official. 
Internal sources, including depreciation 
charge-offs and carnings, it’s claimed, 


will provide enough funds to cover the 
remaming 79% of such costs 
. 

ICC is cracking down on failures of 
railroads to file the locomotive Insper 
tion reports that have long been re- 
quired. For the first time in 25 years, 
ccording to Railwav Age. a road (the 
New York Central) has been fined 
$5,100 and cost for violating such 
regulations 


Sentinel Radio stockholders will vote 
Mar. 26 on a proposal to sell substan- 
tially all thei company s assets to Mag 
navox Corp Maenavox would pay ap 
proximately $8.63 and an $8-a-share 
liquidating payment would be made to 
Sentinel stockholders within 90 davs 
fter the sale is approved 


Personal income taxes are now collected 
by 32 state reports the Commerce 
Clearing House. Where you live still 
has a great bearing on how much you 
pay and on what you are assessed, but 
more and more states are aligning their 
income tax structures with the federal 
income tax law 
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(1 Botton Dict bor 500 Horton! 


Wren the motoring public demands greater 
horsepower and higher compression ratios it’s 


up to motor car makers to provide them. 


But then, it becomes essential for oil refiners 
to be ready with super motor fuels for today’s 
and tomorrow’s modern engines. A diet for 


50 horses just won't do the job for 300! 


For more than forty years, UOP research 
laboratories have been developing improved 
petroleum refining processes, helping refiners 
everywhere meet the continuing requirements 


for better motor fuels. 


The result is that today’s motorist, at most 
any gasoline pump anywhere, finds just the 
right type of motor fuel to insure him getting 
all the smoothness, power and speed designed 
into his car’s wonderful modern engine. And 
most likely the gasoline he gets will be pro- 


duced through one or more UOP processes, 


@ universar 
O1L PRODUCTS 
company 


30 ALGONQUIN ROAC 
DES PLAINES, ILLINOIS, U.S. A. 


Forty Years of Leadership in Petroleum Refining Technology 
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Lining Up for TV's Big Battle 


@ The stake is control of network programing, and 


all the giants of the industry are concerned. 


@ it involves nets vs. advertisers, nets vs. stations, 
UHF vs. VHF—and Uncle Sam is in it, too. 


@ Antitrust chief Barnes’ appearance before two 


Congress committees was the 


aT urtam is finall 


ina that has long been in production 


Koig up on a 


to control television net 
ot this 


who is go 


truggk 
rk programing. The outcome 
truggle will decide 
ing te uppl tele 


but also the kind and 


not onl 
mion entertainment, 
nature of pro 
rams that Americans will see on thei 
1 \ cn ] 

ait 


page 76 

cither 
cnitcrtamment 
like to be giant 
on the TN 


itor 


protagoni t ine 
my othe 
om that 


f among 


giant 
DuUSsMes: 
vould 
them are net 
the him 


tribute 


vind companies 
on films; 
backers; 
government 
thanks to its 


pe opl ‘'s au 


television fare 
wal; the payas-you-ses 
Lhe 
deeply involved 

iretaker of the 


sith iVvcncics 


*« Warm-t » Last week in 
ton the 


Washing 
fight was warming up. Anti 
trust chief Stanley N. Barnes of the 
Just 1 pt. app ired before two Con 
gressional 
talk about the department's interest in 
the matter. Barnes added 
to the fight by saving that Justice has 
its eye on a number of aspects of TV, 

iw from the rights of sponsors to 
the practice of TV networks 


Hi ippe ance Was 


investigating committees to 


mmmunition 


1 prelude to fur 
ther investigations by Congress and gov 
ernment into the whole gamut of prob 
These will 


on the basi questions the reallo 


lems facing television today 
focu 
of channels in order to rescue a 
tem of ultra high frequency 
isting, network control over 
tations, the availability of time 
educational TV 


cation 
falterim 
UEP) tele 
fhiliated 
or advertiser ind a 
host of other issues 

As if these troubles weren't enough 
the networks found themselves in po 
litical hot water over the President's 
peech from the White House, which 
led to equal time 
from the Democrats on the ground that 
it was a political speech. (They didn’t 
vet the the rule granting the 
opposite political party equal free time 
ipplies only between the political con 


demands for free 


hime; 


ventions and election.) 


66 Warketing 


curtain raiser. 


¢ Complex—These points barely sug 
gest the cnormous complexity of the 
problems confronting lawmakers, gov 
ermmental bodies, and the mdustry it 
lf, im attempting to cope with the 
ocial, legal, and business repercussions 
of the extraordinary new medium. 

One thing is certain. The stakes, 
from a business point of view, are enor- 
mous. For in marrying advertising dol 
to the whole entertainment busi 
ness, IV has surpassed im size anything 
that The tek 
ision industry's revenues last year came 
to slightly than $1-bdillion—and 
they're still growing rapidly 

The networks are a natural target 
for anyone to shoot at. Of the total 
revenue the networks’ take is. still 
lightly more than half (Federal Com 
munications Commission figures put it 
it 52% im 1954). But the power 
wielded by the nets is greater 
than this suggests, for a quarter of the 


lars 
radio ever dreamed of 


OTC 


even 


revenue of independent stations comes 
from the network shows they carry 


|. The Washington Scene 


At this than three 
major investigations in Washington are 
probing into this complex of problems 
Much of their time will be spent on 
network problems 

The Senate Interstate & Foreign 
Commerce Committee, under Sen 
Warren G. Magnuson (D-Wash.), has 
involved for about two years in 
preparing a thoroughgoing look at the 
whole TV picture. Its investigation 
grows out of the controversial Plotkin 
Report (BW —Feb.19'55,p52), which 
hit at various network practices. The 
first phase of the investigation, now 
ending, gone into allocation of 
channels and the dismal record of many 
UHF stations. The committee plans 
now to take up pay television and ques 
tions surrounding network operation 

The Federal Communications Com- 
mission has begun its own far-reaching 
examination into many problems, in 
cluding its own rules on chain broad 


point, no less 


been 


has 


casting. FCC officials are shooting at 
a June 30, 1957, target date for eom- 
pletion. Dean Roscoe Barrow of the 
University of Cincinnati Law School 
heads a special study group on major 
network problems facing FCC 

The House Judiciary Antitrust Sub- 
committee is latest in the act. Rep. 
Emanuel Celler (D-N.Y.) has just an- 
nounced his intention to look into the 
whole field of regulated industries and 
the federal that do the 
regulating—with TV and FCC high on 
his list. Celler wants to find 
out whether regulatory commissions be 
come too responsive to the “dictates” 
of the industries they regulate. He ex- 
pects to begin hearings on television by 
the latter part of this month 

Celler, a strong antitruster, has not 
vet spelled out what he’s looking for. 
In general terms, his staffers will probe 
to’ see whether (1) there is undue con 
centration of control in TV broadcast 
ing, (2) certain competitive network 
practices fit the antitrust laws and the 
public interest, (3) certain advertising 
firms have preempted TV broadcast 
time, (4) FCC has exercised its regu- 
latory authority consistent with the pur- 
pose of the antitrust laws. Celler also 
wants to take on the tangled UHF-VHF 
problem, too, to see if FCC will handle 
the matter to foster competition rather 
than monopoly, and to provide the 
maximum number of TV outlets 

It is apparent that by yearend, TV 
is going to be the most thoroughly in- 
vestigated’ industri 5 


COTNMSSIONS 


SavS he 


in the U.S 


ll. Trouble With Advertisers 


Barnes testified last week before both 
the Magiuson and Celler committees. 

The most newsworthy part of his 
testimony dealt with the relationship 
between advertising agencies and net- 
works. The Justice Dept. has had com- 
plaints from sponsors who say they 
have been forced to take network-con- 
trolled shows in preference to their 
own, particularly during the choice 
viewing hours in the evening 
¢ Waming—Barmes gave no details, 
named no names. But he issued a stern 
warning. The antitrusters, he said, in 
tend to “prevent a recurrence in the 
broadcasting branch of the entertain 
ment industry of those practices which 
gave rise to the Paramount case in the 
movie branch.” 

He referred to the 13-year-long gov 
ernment case, filed in 1938, against 
Paramount Pictures, Inc., and seven 
other major film producers, which ended 
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in a broad government victory. It 

smashed the Hollywood producers’ con 

trol of film production, film distribu 

tion, and—through huge theater chains 
of film exhibition. 

Barnes, in effect, warned that if the 
networks want to avoid similar treat 
ment, they must not “condition access 
to the airways on use by the advertiser 
of network-owned programs” —unless, of 
course, the sponsor does not have a 
program of his own that meets “reason 
ible standards of merit in the public in 
terest.” 

This leaves a pretty big loophole, 
but Barnes made another comparison 
to make clear what he had in mind. He 
said that just as one patent owner may 
not extend his exclusive privilege to 
control competition beyond the scope 
of his invention, so telecasters must 
avoid using the broadcasting privilege to 
control commerce in an area beyond 
the scope of their license 
¢ Whose Program?—Barnes had refer 
ence to the long-smoldering disagree 
ment between networks on one hand 
and sponsors and advertising agencies 
on the other, over control of network 
programing 

As the radio nets never were, the TV 
nets are deep in production and pro 
graming (page 78) 
¢ Key—Frank Stanton, president of 
CBS, first put the networks squarely 
into the program and talent business in 
a big way. Early in television, Stanton 
remarked that in network radio the 
important thing had been wattage—the 
power of stations to cover wide areas 
In TV networks, he pointed out, the 
key was programing. This results from 
the fact that there are so few outlets in 
TV as compared to radio, and that all 
TV stations cover about the same geo 
graphical range 

Stanton had already prepared the way 
for TV programing by his famous 
“talent raid” on nval NBC (BW 
Sep.3'49,p24), which put a raft of fa 
mous stars under long-term contracts 
with CBS, and helped push CBS ahead 
of NBC in both radio and TV 
tion CBS has held since. 

It also laid the foundations for exten 
sive control by networks over talent 
ind programing, an idea later carried 
to its logical conclusion by Sylvester L 
Weaver, Jr., now board chairman of 
NBC. Weaver made his fame as presi 
dent of NBC by developing spectacu 
lars and the “magazine” theory (pages 
96-98) of network programing (BW 
Aug.21'54,p41). NBC now will sell an 
idvertiser anything from a mention b\ 
Dave Garroway for a couple of thousand 
dollars to sponsorship of an hour-and-a 
half spectacular for 
thousand 
¢ Flare-Ups—This control over pro 
graming has brought the nets into con 
flict after conflict with the 


a pos 


several hundred 


agencics 
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(Advertisement) 


LOW COST tooling for precision work 


Photo above shows how a Massa- 
chusetts manufacturer combined 
Yankee ingenuity with two Delta 
Drill Press heads to cut machining 
costs in the production of precision 
aircraft parts. The resulting stack 
drill arrangement ( Delta Drill Presses 
mounted on swinging arms over jig 
table) not only greatly reduced ma- 
chine investment, but also increased 


output by 6%. This is typical of the 
way cost-conscious management is 
using inexpensive, precise, portable 
Delta Power Tools to supplement 
and often replace, castly conventional 
equipment. For booklet of specific 
examples, write: Delta Power Tool 
Division, Rockwell Manufacturing 
Co., 540C N, Lexington Avenue, Pitts 
burgh 8, Pa. 





Come olong with Industrial 


Florida’s largest Manufacturing Center! 


WHY have 1800 manufacturers invested 
$280,000,000 in Miami plants employ- 
ing 30,000, produc ing $350,000,000 
worth of goods annually? Why has 
Miami become the largest and fastest 
growing industrial arca in Florida? 


BECAUSE Miami offers three rich markets 

superior transportation...ampl¢ 
electric power...abundant skilled 
labor...ideal living and working con- 
ditions...world-famous recreation 


vacation with a close-up look 
at 4 new field of opportunity 
unique in U.S, business history! 
Come soon! 

May we send you some 

surprising facts about 
INDUSTRIAL MIAMI 

Write City of Miami, 

Publicity 
(56-A6), 320 WN.E. Fifth 


Department, 


St., Miami, Florida, for 


SUGGESTION: Combine a relaxing Miami 


complimentary 


copies 
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John Wiley Jones, Sr., company president, talks over the 


problems of chlorine distribution with Wyandotte sales repre 
sentative Royce Buck, and (standing) vice president Robert B 


Jivnve ales manager When we first started to manufacture 


dium hypochlorite bleach in 1031,” says Mr. Jones, Sr., “we saw 


John Wiley Jones Co. tests chlorine 
containers to guarantee safe handling 


Wyandotte guards its chlorine against im tank car of chlorine 
repackaged for shipment. Wyandotte’s 


purities by thorough testing before ship 


ment, inspecting tank cars when they are modern laboratories 
returned, reconditioning all angle valves new chemicals and 


and replacing them when it is necessary today’s chemicals do 


Robert B. Jones and Royce Buck 
Wyandotte’s representative, inspect a 
prior to its being 


continually develop 


a better job 





the need for cylinder delivery of liquid chlorine. Realizing its tre 
mendous potential, we took on the job of packaging chlorine and 
making delivery via containers —to installations all over the 
world, It is a must that we give uniform quality and fast delivery 
—and we can, thanks to Wyandotte's service and quality.” 


Wyandotte’s caustic soda is used by 
John Wiley Jones in the manufacture 
of their Sunny Sol Bleach, because it is 
pure and free from iron. Many industries 
rely on Wyandotte as a dependable source 
of raw-material chemicals because of our 


ways of making 
uncompromising standards of quality 











How Wyandotte Chlorine helps John Wiley Jones 


protect lives 
of millions 


WYANDOTTE 


CHEMICALS 


The John Wiley Jones Co., of Caledonia, New York, has spent years in the 
job of controlling the taste and purity of water. Packaging chlorine in con- 
venient, safe containers — in 16- to 150-lb. cylinders and one-tou tanks — they 
have been responsible for the health protection of millions of people in the U.S. 
and 23 foreign countries . . . some as far away as Arabia, Iran, and Venezuela. 

In order to give its thousands of U.S. and overseas customers the services they 
demand, the company works very closely with its suppliers. For the past 25 
years, Wyandotte has been filling John Wiley Jones’ need for chlorine, and has 
often been called upon to give research and technical assistance. And in the 
manufacture of Sunny Sol Bleach, John Wiley Jones specifies Wyandotte’s 
pure, high-quality caustic soda. 

Wyandotte supplies many industries —from paper, textile, petroleum, and 
rubber, to glass, paint, and detergent — with a variety of high-quality chemicals, 
such as soda ash, bicarb, glycols, and other organic and inorganic chemicals. 
What about your business — may we serve you? Wyandotte Chemicals Corpo- 
ration, Wyandotte, Michigan. Offices in principal cities. 


yandotte CHEMICALS 


Organics, lnorganics — World's largest manufacturer of 
specialized cleaning products for business and industry. 


To insure that water is safe for 

human consumption, a residual test is 
made each hour, and additional chlorine is 
used as needed. Wyandotte’s more than 
sixty years of experience has made us a 
dependable source for ‘ hemicals of the 
highest comme reial purity 


Nelson M. Fuller (right), nationally 

known sanitary engineer from Batavia, 
New York, and John Wiley Jones study 
blueprints of a water purification system 
and discuss uses of chlorine. Wyandotte 
helps many customers to use our chemicals 
to the best advantage 


Backed by our modern research lab 

oratories, the nationwide Wyandotte 
sales force is well qualified and willing to 
help you with your chemical or processing 
problems, within our manufacturing back 
ground, If you have need of this technical 
Know -how write us 





DUO-FAST 
STAPLERS-TACKERS 
Can Save You Money 


More production, in less time, using 
fewer workers—that's the cost-cut- 
ting Duo-Fast story. Here are four 
good examples. 


DUO-FAST AIR TACKERS used in 
world's largest automobile body plants 
for stapling interiors in cars. 


DUO-FAST GUN TACKERS are do- 
ing a big time-saving job for home 
builders, including ceiling tile work, 


“ ») 
a4 : 
DUO-FAST HAMMER TACKERS 


speed and simolify production opera- 
tions and shipping room packing jobs. 


DUO-FAST AIR PLIERS solve sta- 
pling problems, including fastening sisal 


pads in furniture and bedding plants. 


Many other DUO-FAST STAPLERS 
and TACKERS are ready to go to 
work for you. Write for free FT-9 
complete DUO-FAST catalog. 


DUO-FAST 


50 Off ces . n 


FASTENER CORPORATION 


B40 Fletcher Street 


Cities 


ee 
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One of the most 
famous occurred when NBC switched 
the Voice of Firestone, which had a 
low audience-rating, into another and 
from Firestone ‘Tire & Rubber Co.'s 
point of view—less desirable spot (BW 
Mavy22'54,p32) 

Right now there’s at least one such 
struggle involving a major net and a 
major advertiser, according to Madison 
Ave. talk. The advertiser evidently ob- 
jects to taking the network show, and 
doesn't want his own switched. This, 
perhaps more than 
one—has obviously wound up in Barnes’ 


offic { 


and their sponsors 


or a similar case 


ill. Station Trouble 


Ihe comparatively small number of 
I'V outlets not only helps spark the 
idvertiser-network conflict, but it’s also 
one of the thorniest problems confront 
The point 
is that, in attempting to solve the prob 
lem of allocations after the 
freeze”’ on 


ing the industry as a whok 


famous 
tation construction, FCC 
created even more problems 
It’s true that 70.8% of the 48-million 
U.S. homes have TV sets. But—and 
it’s an important but—while New York 
may have seven channels operating not 
even all major cities have so many as 
New York. Chicago, for example, has 
four, Boston two. Over-all, the score 
board runs like this 
Of the 254 markets with TV service, 
have one station, 28% have two, 


‘ 


three, 5% four or more. Figured 
on a population basis, the picture isn’t 
quite so dismal. CBS figures that 9.3 
sects out of 10 have service from two or 
more stations, 8.4 out of 10° have 
service from three or more 

¢ Complications—Still, the problem is 
clearly serious—and it’s made worse be 
cause of “intermixture’” in many mar 
kets. (Intermixture means that a market 
is served by both VHF and UHF sta 
tions Though conversion of sets to 


receive both VHF and UHF is 


forward at an encouraging rate in many 


goimg 


ireas, you can see the size of the prob 
lem in the heavy failure rate of UHI 
tations. Newer VHF stations have also 
had trouble getting into the black 

The shortage of stations was an im 
portant factor in the demise of Du 
Mont Television Network, and in the 
opinion of many it has seriously ham 
pered the growth of American Broad 
casting Co 
¢ Remedies—W hat will be done is com 
pletely unknown at this point. Various 
remedies have been suggested, some of 
them drastic, such as moving all TV 
channels into the UHF band (unlikely) 
taking some channels from military and 
other uses to add to the VHF band (also 
unlikely), and “deintermixing” as many 
ireas as possible (favored by many) 

The problem of the scarcity of sta 


tions ties into the other major industry 
problem, that of network control over 
independent stations. 


IV. Network Trouble 


FCC, through the licensing of sta- 
tions, exerts what governmental control 
there is over the nets 
¢ Option Time—The basic rules are 
laid down in FCC’s Chain Broadcasting 
Regulations of 1941, which prescribe 
the conditions under which anyone can 
own and operate more than one station. 
(Five VHF, two UHF is the limit for 
I'V.) They also prescribe the relation- 
ship of independent stations to the nets 
with which they are affiliated. ‘The key 
provision here is the one regarding op- 
tion time—that time which a network 
may require its affiliate to yield up for 
network programing. 

Ihe broadcasting day is divided into 
four segments—8 a.m. to 1 p.m., | p.m. 
to 6 p.m., 6 p.m. to 11 p.m., 11 p.m. to 
S a.m. Only three hours out of cach 
segment may be subject to network call, 
ind the net must give 56 days notice. 
No network may require an afhliate to 
enter into an exclusive contract. Also, 
a station may refuse a program if it 
deems it unsuitable or if it wants to air 
a program of greater public interest 

I'hese rules were made for radio, but 
were carried over to TV when it came 
along—and that’s the very point some 
critics make 
e Critics—Chicf among these critics 
ire the syndicators, which supply pack- 
age film fare either to independent sta- 
tions or to networks or to both—com- 
panies such as Television Programs of 
America, Ziv ‘Television Programs, 
Screen Gems (a subsidiary of Columbia 
Pictures Corp.). The nets also have 
subsidiaries in the business 

The independent syndicators argue 
that the network prin iple was fine for 
radio, which came of age under depres- 
sion conditions, in a dav when transcrip- 
tions were poor in quality 

Contrarvwise, they argue, TV was 
dropped into entirely different condi 
tions. Film was there already. It can be 
shown over TV with complete fidelity, 
ind it’s being successfully used on ‘TV 
Ihe svndicators agree that TV networks 
have an important function. But they 
want to change the option time regula 
tions so that, in effect, networks would 
have to compete with other sources of 
programing for station business 

Moreover, they contend that smaller 
idvertisers now cannot advertise cffec 
tively in regional markets via TV 

The pay-TV backers make a some 
what similar argument. They add that 
the revenues from subscribers would 
bolster many faltering 
e Net’s Answer—The networks have a 
number of answers. A 
they push the idea of 


tations 


iwainst film, 
immediacy 
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No termite trouble 
FOR THIS NEW FLORIDA SCHOOL 


FLORIDA'S CLIMATE is kind to vacation 
ists, but definitely unkind to wood. In 
this semi-tropical region, termites, dry 
rot and decay combine to sap the 
strength and shorten the life of or 
dinary wood 

That is why the architects specified 
Wolmanized® lumber for this new 
high school at Gainesville, Florida 
This protected lumber was used for 
all framing and concealed woodwork 
for the sub- flooring in the gymnasium 
and auditorium, even for the frame 
work around the blackboards 


Wolmanized lumber is fully pro 
tected against termites, decay and dry 
rot by pressure-treatment with a 
chemical preservative. In any climate, 
it lasts several times longer than un 
treated wood and is, therefore, widely 
used in schools, homes, hospitals and 
factories 

Send the coupon for free booklet on 
Wolmanized lumber. It contains tech 
nical data on light and heavy con 
struction. Koppers Company, Inc., 
Wolman Preservative Department, 
Pittsburgh 19, Pennsylvania 


the feel that a live show gives. As if to 
support the point, neither big net uses 
much film. Of 80-odd hours of net- 
work programing in recent weeks, NBC 
says about 15% of its programing was 
film, CBS savs 25% of its share was. 

The nets insist—and with some reason 

that in order to exist they must have 
the option system as well as the “must 
buy” requirements they set up, another 
source of irritation to advertisers. Sim- 
ply enough, each net has a basic net 
work that an advertiser must buy 
(CBS has 55 “must buy’ stations) 
though he may take additional markets 
if he so wishes (NBC has about 200 
stations in all) 

Nets say they can’t operate profitably 
unless (1) they can clear stations before- 
hand when an advertiser wants them 
and (2) thev can make the advertisers 
take enough stations to cover network 
costs 

The networks regard themselves as 
having a public service responsibility. 
They cite the cost of “cultural” pro- 
grams, Presidential speeches, various 
ustaining shows in the public interest, 
ind the cost of developing new pro- 
grams and new facilities. (NBC is spend- 
ing $10-million this year on new color 
studios on both coasts 

Consider likewise, say the nets, the 
cost of maintaining AT&T coaxial 
cables—something between $12-million 
ind $16-million for CBS and NBC 

It used to be a truism that the TV 
networks actually lost money over-all 
on their operations, made it up m their 
profitably owned stations. But NBC 
now savs it has been in the black for 
the past few vears, meaning that it loses 
money on production and talent, but 
hows a profit when time charges to 
idvertisers are thrown in 
¢ Antitrust—The networks also argue 
that on the question of option time 
thev aren't vulnerable to the kind of 
intitrust action that sheared movie pro- 
duction and distribution For one 
thing, they say, station ownership by 
chains is already limited. They also ar 
gue that option time is expressly per- 
mitted 

However, one further aspect of option 
time does exist—namely, the enormous 


SEND FOR FREE BOOKLET! 
Keppers Company, Inc., Wolman Preservative Dept power over tations that it actually 
1301-D Koppers Building, Pittsburgh 19, Pa does give to the networks. And _ this 
°lease send me a free copy of your illustrated booklet on point ilso arose in Barnes’ testimony 
Wolmonized lumber last week 
Name 
Company 


Address V. NBC vs. Westinghouse 


Highlight of this testimony involved 
a swap of TV and radio stations be 
tween NBC and the Westinghouse 
Broadcasting Co., a group of stations 
The station exchange, though approved 
by the FCC last December (BW—Dex 
31°55,p26), stirred up charges’ that 
NBC used coercion against Westing 
house and that the exchange gave the 





CLEAN + ODORLESS + PAINTABLE 
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Metals in motion toward higher profits 


Emhart’s Press Divisions are continually opening new door: 

to lower costs in metal forming and in small parts assembly 

Above: Metal stamping operations, once performed separately on 
a battery of presses, are now completed in one progressive 
sequence on one Henry & Wright machine. Assembly tasks 
ing Machine — is reducing parts cost by com- which previously involved many manual efforts, are now 


One of these Emhart presses — a high speed Die- 


. done safely and quickly on mechanizec O power presses 
pleting a series of metal forming operations with . —-s y anized V & O 5 deta 
Costs and rejects are down. Quality and profit margin 
each stroke. The other an assembly plant in are up. 


miniature — is putting ball bearings together. Other Emhart equipment is contributing to higher pro 


ductivity and wider profit margins in the automatic manu 
facture of glass containers and to faster, more efficient 
automatic packaging of consumer and industrial products 
If you have a cost reduction program under way, be sur 


to talk to Emhart. AS A STARTER, WRITE FOR OUR 


CATALOG OF OVER 275 MACHINES (on your business 
letterhead, please). 
mee 


Automatic glass- Shipping case Fast, continuous 
forming machine,  gluer and sealer. metal stamping. t M eval MFG. CO. 





LE nenry & WRIGHT 


EMHART DIABIONS 0 THE V & O PRESS CO. 
re STANDARD-KNAPP 


@ HARTFORD-EMPIRE CO, 


Notching machine _ Inserts products Press for small 
for laminations. into cartons fast. parts assembly. 


EMHART MFG. CO., HARTFORD 2, CONNECTICUT 





network undue 
Northeast 

Under questroning by Rep Celler, 
Barnes revealed that the Justice Dept. 
is still investigating the transaction for 
possible antitrust action against NBC. 
¢ Juicy Plum—The details of the deal 
but one salient fact 
for the ‘T'V station a network 
iffiliation contract is an economic plum 
0 juicy that dangling it gives the net 
works a commanding position around 
the bargaining table 

NBC and Westinghouse igreed last 
May to the exchange (BW —May28’'55, 
pl44). NBC was to take over Westing 
house's WPTZ, television, and KYW, 
Philadelphia—both affiliated 

giving Westinghouse its 
television, and WTAM, radio, 
Philadel 
phia is the country’s fourth largest mar 
ket, Cleveland the 10th; and Westing 


concentration in the 


ine complex 


emerges 


radio in 
vith NBC 
WNBK 


in Cleveland plus $3-milhon 


Philadelphia operations were 
profitable. This led to per 
istent rumors that NBC had forced 
Westinghouse into what seemed like a 
disadvantageous exe hange by threaten 
renew affiliation contracts 
¢ FCC and Bames—The FCC began 
(BW—Oct 29'55p68), 
but found no basis for preventing the 
voted approval 6 to | 
Robert |. Bartley, dis 
that FCC approval 
might hamper any Justice Dept. move 
later on 
Barnes told the Celler Committee 
that last December, hearing that a deci 
ibout to be reached, he wrote 
to the FCC that he saw a 
crious question” of antitrust 
tion, Eh iid this was based on confi 
dential information. The letter arrived 
1 week after FCC had voted, but had 
not yet announced the approval 
Under pressure from Celler, Barnes 
iid that should the Justice Dept. now 
find ground for action, it would have 
to consider whether it could act 
of FC( He said a preliminary 
conclusion is that it could 
* Choice—This transaction points up 
harply one aspect of network-station 
relations. The value of network affilia 
tion is not that a station cannot operate 
without it—it can—but is inherent in 
the network's position as a programing 


extremelh 


ing not to 
in mvestigaton 


transter and 
(Commissioner 


cnting irgued 


mon wa 
informall 


viola 


in view 
ipproval 


nant 
In this cuM 
it faced this situation 


Westinghouse told FCC 
NBC wanted to 
wn a Philadelphia station. It preferred 
to buy its Westinghouse affiliate; other 
wise the network might well have with 
drawn the affiliation and tried to acquire 
some other outlet. Westinghouse made 
its choice between staving in Philadel 
phia minus an NBC affiliation, or 
taking the Cleveland stations with an 
ifiliation. That it took the second 
course suggests the tremendous impor 
tance of the affiliation 


74. Marketing 


Discount Curb 


FTC says General Foods 
must not give wagon distribu- 
tors price below that availa- 
ble to other wholesalers. 


A manufacturer whose wholesale 
customers are competing for the same 
business cannot give one customer a 
special price discount for “special ser 
ices."” And that customer cannot qualify 
for a so-called functional discount, even 
if his way of doing business differs from 
that of his competitors 

That's the gist of a Federal Trade 
Commission ruling last week in a case 
brought under. the Robinson-Patman 
Act against General Foods Corp. The 
case mvolved General Foods’ alleged 
discounts to “wagon distributors’ —gen 
erally small operators who sell from their 
trucks directly to hotels, restaurants, 
and other institutional outlets. These 
distributors were given discounts of 
10% on most items, and 2¢ to 3¢ per 
lb. on coffee. General Foods’ regular 
wholesalers weren't getting these cuts 
¢ Competition—F1C’s latest ruling up 
holds its earlier decision that even 
though the wagon distributors differ 
from regular wholesalers in their spe 
cialized catering to institutions, the 


two classes of wholesalers are in compe 


tition The commission’s position 1s 
that under Robinson-Patman, the food 
company can’t give a discount to one 
buyer without making the same avail 
able to the buyer's competition 

General Foods argued that the price 
cuts were not discounts but payments 
for special services rendered as specified 
in contracts. But John W. Gwynne, 
FTC chairman, ruled that “in the first 
place payments were not made for 
services actually rendered in the 
second place, some of the services 
required (such as aggressive selling) 
were of such a character that even if 
rendered in accordance with the con 
tract, a price tag could not be put on 
them.” 

F'TC also ruled that General Foods 
could not supply wagon distributors 
with special institutional-sized packages 
without making them available to regu 
lar wholesalers. It dropped charges that 
General Foods’ payments to wagon dis 
tributors for direct deliveries were ille 
gal. 
¢ Percentage—General Foods began 
signing contracts about 1946 with the 
wagon distributors, to increase its share 
of the growing institutional market. As 
more and more people travel, dine out, 
and eat in industrial restaurants, this 
market has grown steadily. It now ac 
counts for over 16% of the nation’s 
total food consumption. In 1954, the 


market was estimated at $16-billion, by 
1960 should reach $20-billion. 

Pending a study of the FTC ruling, 
General Foods is withholding comment. 





MARKETING BRIEFS 





Falstaff Brewing Corp. moved again in 
its steady expansion program (BW- 
Nov.26'55,p48). If stockholders ap- 
prove, it will take over Galveston-Hous 
ton Breweries, with an annual output 
of some 450,000 bbl. This would push 
Falstaff’s potential to over 4-million 
bbl. a vear, and would bring it to a 
point where it could overtake Ballan- 
tine, now in the No. 3 spot 

* 
Frozen food sideline restaurant operator 
Stouffer Corp. is creeping toward na- 
tional distribution. Stouffer currently 
runs 20 restaurants in seven U.S. cities, 
sells its prepared frozen foods through 
1,000 supermarkets in Cleveland, De- 
troit, and Pittsburgh. Last week it 
started to sell them around Chicago; 
they will hit Philadelphia this spring, 
New York next fall. In mid-April, its 
new $14-million processing plant will 
increase output seven times 

. 
Bigger packages of milk are catching on, 
reports Pure-Pak Div. of Ex-Cello Corp., 
which accounts for some 63% of paper 
carton milk containers. This company 
which makes the machinery to pack- 
age milk and licenses paper companies 
to make the containers—says that last 
year 79-million more quarts of milk 
were sold in half-gal. containers than 
in quart containers 

. 
Wholesale business is far from a fading 
one, according to Census Bureau fig- 
ures. In 1954, sales of wholesale estab- 
lishments (including sales branches of 
manufacturers, merchandise — brokers, 
and farm product assemblers) hit a new 
high of $234-billion, almost a 30% 
increase over the 1948 figure 

° 
Big mass-market apparel chain, Robert 
Hall (BW—Apr.23'55,p46) is getting 
bigger fast. In the last couple of weeks 
it opened 20 new stores: 12 in Los 
Angeles, four in St. Louis—both new 
areas for the chain. In addition, it 
opened up four new stores in Texas 

° 
Two auto companies are backing their 
safety sales pitch with cash. American 
Motors and Studebaker-Packard are 
offering buyers of their new cars per 
sonal accident insurance policies at no 
cost. In AMC’s case, coverage is $25 
000; in Studebaker’s, $20,000; other- 
wise terms are the same. The policy 
covers accidental death of the owner or 
his spouse only while riding in the car 
during the first year after purchase 
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GM Power Opens New Horizons 


More than 400 Euclids are already at work on the Seaway and Power Projects— 
this 22-ton “Euc” is being loaded at the site of Long Sault Dam near Massena, N. ¥s 


The St. Lawrence Seaway... 


any 8” 


400 EUCLIDS helping to bring this 


Oreaucto Fe 


® Harnessing the rapids of the St. Lawrence to 
provide a ‘‘super highway”’ for ocean-going ships 
and to generate electric power has been an engi- 
neering dream for nearly half a century. Now that 
dream—currently America’s biggest construction 
job—is well on the way to reality. 


Modern earthmoving equipment, like the Rear- 
Dump shown above, makes such projects possible 
and economically feasible. At present, over 400 
Euclids are being used by U. S. and Canadian 
contractors. Rear-Dump ‘“Eucs’’ haul rock and 
other heavy excavation. Euclid Scrapers, Bottom- 
Dumps and TC-12 crawler tractors, move moun- 
tains of earth every day. Scheduled for completion 
in 1958, the Seaway and related power installations 
will require 86 million yards of excavation. 


EUCLID D 


| 
Ef 


As on hundreds of other mine, quarry and heavy 
construction jobs throughout the world, Euclid 
earthmovers are the outstanding choice of con- 
tractors on the Seaway Project. If your operations 
require the moving of large tonnages of bulk 
materials, Euclids may be your answer for more 
production at lower cost. Your Euclid dealer has 
facts and figures that show why Evelids are your 
best investment. 


IVISION 


GENERAL MOTORS CORPORATION 


Cleveland 17, Ohio 





SPECIAL REPORT a 


@ In less than ten years, TV has become one of 
ful social forces in the U.S. 


Its long reach has changed just about every 
life—in one way or another. 


It's taking more of the hours of families who 
does the business of earning a living. 





It's selling goods on a dramatic scale. Already 
and advertisers stand in line to get good. 


Its hunger for talent has made it a power in 
may make over Broadway's business pattern. 


In another decade color and wall-size screens 
recorded on tape will still further magnify its 
family then may find “it can't turn the set off.’ 
COR.» 


Television: The New 


l'el-e-vi-sion:—the transmission or repro- to remember how our living patterns may have changed. 
duction of a view or scene, especially of There are very few places in the U.S. that are still “T'V 
persons or objects in motion, by any device free” —and it's almost impossible to find substantial 
which converts light rays into clectrical numbers of people who haven't been influenced to some 
waves and reconverts these into visible light degree 
rays.—Webster's New International Diction 


iry of the English Language The World of Cyclops 


hat’s one definition. ‘There are dozens, maybe hun “The influence is so strong,” says a television execu 
dreds, of less official ones. ‘Television has been called tive ruefully, “that you can taste it~whether you can 
a “miracle’—of electronics, of entertainment, of com measure it or not. Everybody's articulate about televi 
munication, of merchandising. It has also been called sion. The problem's not in getting them to talk about 
a “monster’—in all the same fields. it, but shutting them up. It's got the most highly per 

In less than a decade, the home screen has absorbed sonal involvement and emotional reaction of any 
s© important a part of our lives that it’s already difficult medium yet.” 
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the most power- 
one's way of 
own sets than 
TV time is short, 
évening hours. 


Hollywood— 


and programs 
impact. Many a 
That's why they 


Cyclops 


Just what the impact has been is something on which 
there's little agreement, despite the hundreds of studies 
on the subject. ‘These have been made by television 
networks, advertisers, sociologists, educators, and pro 
fessional pollsters—many to prove a predetermined point 
IV has been blamed for eyestrain, stomach troubles, 


illiteracy, juvenile delinquency, marital problems—even 
the common cold. It has been praised as the solace of 
the ill, the infirm, and the lonely, and upheld as the 
greatest educational tool in the world 

Certainly there have been a multitude of minor ef 
fects. Labor organizers complain it’s hard to get men 
together—they' re home watching the screen instead of 
in bars, where traditionally much union recruiting has 
been done. In many a home a blaring set acts as baby 
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sitter while mother does her chores. Sports arenas now 
boast ‘I'V Sections where a customer can simultaneously 
watch the actual game and a close-up of it on a screen 
¢ New World—Radio established itself during a great 
depression, when the noise box was for many the sole 
escape and entertainment available. Video dropped 
into the middle of a new social revolution: the mass 
exodus to the suburbs, new realms of leisure, rising in 
comes, and a tremendous demand both for things and 
for entertainment that had been pent up by war and 
depression. 

Hlow much television contributed to the revolution, 
o1 the revolution to ‘I'V, is anybody's guess. By now, 
close to 40-million children have been born with no 
concept of a world without the cyclops. And it has 
made its mark on the changing social pattern against 
almost overwhelming competition for man’s time 
¢ Measures—Here’s one measure of a medium that has 
grown from almost nothing to a dominating force in 
considerably less than 10 years 

Last year, in homes with television sets—three-quarters 
of all the families in the country—more total time was 
spent watching television than in any other singh 
activity except sleep. That includes the business of 
making a living: A. C. Nielsen Co., marketing research 
organization, comes up with the startling figure of 2.6 
billion person-hours spent every week watching the 
screen, |.9-billion hours in all economic pursuits 

During 1955, the public plunked down a solid $3.3 
billion to buy its home entertainment—almost $2-billion 
for new sets, the balance for parts and service lhat's 
still less than a third of what the country spent for new 
autos, only three-fifths of the tobacco that went up in 
smoke 

But it’s not far below the estimated $4-billion that 
Americans spent for newspapers, magazines, movie: 
legitimate theaters and other live attractions, and all 
spectator sports—combined 

\dvertisers last year spent slightly more than $1-billion 
on TV. ‘The networks don't give out figures on time 
sales; but outside estimates put Columbia Broadcasting 
System time sales last year at $159-million, National 
Broadcasting Co.'s at $163-million, (These network 
figures do not include talent, spot advertising, or local 
charges.) 
¢ Fast Grower— | heoretical television is as old as radio 
Practical broadcasting and receiving equipment wer 
available as early as 1931, with “commercial” ‘I'V dis 
played at the 1939 World's Fair 

lor the industry, however, modern television really 
dates back only to 1949, when commercial sponsorship 
of telecasts started in measurable volume, and 3-million 
sets were sold. Others date the “real” beginning from 
1952, when the Federal Communications Commission 
lifted a three-year “freeze” on new permits, with th 
result that new stations mushroomed, and blanket coy 
erage became a possibility 

Today the blanket has become a reality. In thre 
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Special Report: 


The New Cyclops ~™ 


Storts on page 76 


cars the number of stations has quad 
ipled from 108 to 441, beaming their 
programs to a_ potential 95% of the 
population 
million homes already have 
ind new ones are 
cling at an S-million-a-year clip, TV 


fiarvaslc have 


million sets 


doubled im three years 
The industry projects an increase to 55 
millon ‘T'\ 
decade 

Set makers 
hold steady 


replacement ind 


families over the next 

expect the al rate to 
because of an expanding 
market 


>million a 


second-set 
t+-million and 
coming 
formations 


between 
car), the rising curve in 
farrials and obsolescence 
through new technical advances, color, 


wall TV 


new 


ma po ibls 


Strongest Social Habit 


But the optimism 1 
on thi In five vears 
ha teadil 
ingramed as the 

ong octal habit 
One of the handiest 
bout video goes like this Of course 
iple watch a lot when they first get 
et, but after the novelty wears off 
nobody ll pay too much 


based most 
watching 
become more 


nation § 


catch phira ‘ 


ittention.” 
* Habit-Forming—Only it's not 
One of the few 
r\ iwree is the 
Surveys by 


ningham & 


tru 
ireas where surveys of 
mount of viewing 
rating services, by the 
Walsh IZENCY 
the annual Videotown survey), and by 
the network differ 
lightly in regional 
or testing But all 
up with the same general pattern 
¢ Most with cts 
most of their leisure watching telecasts 
family has a set 


Cun 
idvertising 


themselve 
detail 
difference: 


ink 
be ise of 
come 


peopl 


pend 
° The longei ad 
the more it's used 
¢ Each individual watcher last vear 
iveraged 14 hours more per week than 
in 1954 
There “selectivity” 
hopping now—yet 19 out of 


ind dial 


every 20 


more 


than four hours ever 

And it’s not 
Sonn 
have sets 


ets ar 
weekday 
qu tion of 


on more 
evening just a 


+-million 


than in 


more sets 
families 
54, but 7-million more sets are 
night 

Across the 
watch 


hours t 


more now 
tuned 
itl cvc’nys 
board, most person who 
television watch it close to 16 
weck. With four in the 


that puts family television 


aver 
we family 
well over 60 hours a week 


tine igainst 


6 hours per family spent in working 
for a living 
There are many variations, of course 


Wives watch more than husbands, large 
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families twice as long as elderly or r 
cently married couples. On the West 
Coast, total viewing is slightly less than 
in the Kast. In 
less than half their winter attention 

As color telecasting becomes more 
industry observers ex 
pect regular viewing time to 
swiftly 


summer, telecasts get 


prevalent, someé 
increas 
even more 


Food for Cyclops 


Simply because the set takes up so 
much of the public’s time, the hottest 
battles over IV have raged over what's 
being shown, and what it’s doing to 
public taste 

There's no easy way of defining who 
what will be shown, but the 
group that sets the tone for TV is 
probably than in an 
other major art. It is the 
management of the three video net 
works—Columbia Broadcasting System, 
National Broadcasting Co., and Ameri 
can Broadcasting Co., all headquartered 
in New York 
« Nets and Programs—Of the 44) TV 
tations on the air Jan. |, only 14 wer 
directly owned by the three nets, but 
407 were “affliated” with one or an 
other of Major network fun 
tion is to coordinate the showing of pro 


decides 


more ¢ ohe Sive 


composite 


them 


individually 
important 
programs. In 


hundreds of 
tations 


grams on 
and to an 
to supply the 


owned 
degree 
essence, a net buys time trom stations 
resclls the composite time to sponsors, 
profits on the difference in price 

In radio's heyday, shows were largely 
developed and “owned” by sponsors 
Video nets like to thei 
shows, selling space on them much as 
do magazines 

One major CBS, supplic 
ibout 85 hours of programs a week 


affiliate takes all. A typical afhli 


control own 


network 


but no 


ate takes a bit more than half its pro 
grams cach week from the net (includ 
ing most or all of the “big shows”); the 
rest is cither “live’’ local broadcasts, or 
film bought from independent pro- 
ducers 
¢ Standards—In a speech a few months 
igo, George C. McConnaughey, FCC 
chairman, charged that “some televi- 
sion programing is more appropriate tor 
the barroom or midway than for the 
living room.”” He conceded that ‘there 
is much on TN that is both en 
joyable and informative’ but delicately 
hinted that if the medium didn’t up- 
grade itself faster, KCC might do some- 
thing about minimum standards 
lelecasters—though not rebutting 
McConnaughey publicly—take some 
umbrage at his phrasing, offer as 
counter-argument a sizable list of top- 
drawer But pro- 
gramers privately agree “‘there’s a lot 
of just stuff—and maybe a lot 


today 


presentations video 
iverage 
of pure tripe.” 
° wane Maw-— Maintaining an “aver- 
age” is something of a trick in itself, 
when a major must program 
almost 5,000 hours a vear In New 
York, with seven stations, that means 
some 30,000 hours of different 
graming.) 

Contrast that 
a similar time problem but a vast library 
to fall back on, and 
a pattern of year-in-year-out formulas. 
Or better, with stage, 
which must come up with products 
similar to I'V’s. Hollywood needs to 
create only 600 hours of finished film a 
vear; the stage only 150 hours. 

I'V chews up material at an incred- 
ible rate 
network goes through each year over 


station 


pro- 


with radio, which has 
of recorded music 


movies or the 


The story department of one 


15,000 books, plays, magazine stories, 
scripts, and outlines 
terial, TV is 


In search for ma 
branching out directly 














“We're starting out with just the bare essentials.” 

















THE SATURDAY EVENING Post 








TURDAY EVES 


BUSINESS WEEK © Mar. 10, 1956 














Corning research in glass means better products, better business — for you 


There’s a profit in this picture . . . several profits, in fact 


Dozens of glass elbows are in glass 
pipelines transporting fruit and vegeta- 
ble juices in this man’s canning plant. 

He knows and his engineers know 
that materials sensitive to contamina- 
tion (food products, drugs, dyes, fine 
chemicals) are perfectly safe in glass. 
That’s Profit No. 1—higher quality 
product. 

He also knows that this pipe will 
outlast the plant itself because it’s im- 
pervious to the corrosion of fruit and 
vegetable acids—to practically all acids, 
in fact. That’s Profit No. 2—eliminat- 
ing acid line replacement. Nor can 
trouble hide behind transparent glass— 
Profit No. 3. And it’s easy to clean— 
Profit No. 4. 

We could list other profits, but we 
want to get to the point that Pyrex 


brand pipe is another dramatic ex- 
ample of how Corning has lifted glass 
out of the category of simple, fragile 
materials of limited use and made it 
a versatile material for engineering and 
construction. 

Among the thousands of glass for- 
mulas Corning research has developed 
you'll find glasses that are lighter than 
aluminum or heavier than concrete, 
white as snow or black as night, thin 
as tissue or thick as a wall, sensitive 
or indifferent to temperatures. 

Now, glass can be fragile or strong 
to match your need, a conductor of 
electricity or an insulator, a selective 
transmitter or reflector of infrared 
radiation. 

How can glass improve some prod- 
uct of yours, or some process? We'd be 


glad of a chance to help you find out. 


Informative booklet, “Glass and You,” 
tells the basic story of glass as a mod- 
ern design and construction material, 
Write for a copy. 


Pyrex pipe is improving the opereting prof- 
its and products of chemical, food, pulp and 
paper, texiiie, atomic energy and other in- 
dustries. Bulletin EA-1, “Pyaex Pipe in the 
Process Industries,” describes several instal- 
lations. We'll be glad to send you a copy. 


Couneg meant research ix Glass CORNING GLASS WORKS, CORNING 1, NEW YORK 
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The New Cyclops 
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plan 
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that TV must get awa 
the robotry of 
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tak 
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habit-viewing’ 


radio with eves.” He 


says frequent special shows, “spectac 


ulars,” freshen the medium, keep it 
from degener iting into ste reotypes and 
ittract the that the 
hows do not pull 
Stanton arguc 
rams get a lot 
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¢ Hits and Specials—Philosophies aside 
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Shakespeare to the Caine Mutiny Court 
Martial, from operas like Madame But 
terfly to a variety show offering Mar 
Martin and Noel 
ventaries like As 
Nightmare in Red 
¢ Hard to Find—But th 
reates problem ; 


and docu 


India 


Coward 
ignment and 

upgrading 
lheoreticall 
iture, 


new 
drama, 
ivailabl 

there’s a 


the backlog of world liter 


music, comedy should be 


NBC's Weaver 
mount of untouched material—‘‘at 
least 100 good stor n the first 100 
pages of Herodotu is one example 
Few Another top 
executive of the 
treasury of the ages is so dated it 
wouldn't make modern audi 
ences.” Even old movies, he 
re largeh dated 
poor, or downright bad 
New pre tige 
nancial problem 
fairl 


ick qu itecly on a 


believes vast 


others go along 


insist 4 so-called 
ense to 
maintain 
usele technicall 


material raises a fh 


Video 


pro pe rou 


though be 
still can’t 


money basi 


coming 
compet 

Some big 
$300.000 for 
with Mary 


But movies 


for major proven properti 
I'V shows cost as much a 

90 minutes; Peter Pan 

Martin $500.000 
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It’s this: Buy the best tires you can find—not the cheapest! 


A wrist watch that costs you 25% less than 
another wrist watch isn’t much of a “buy’”’ if it 
wears out in half the time. 

Truck tires bought at “cut-rate”’ prices are no 
bargain, either, if they don’t hold up. It’s not 
their initial cost, but their final cost per mile that 
determines their true value. 

Take Kelly Nylon Cord Truck Tires, for ex- 
ample. They may cost you a little more than 
ordinary tires initially. But they’re so tough, so 
completely engineered for service that they actu- 
ally give as much as 200% more total mileage 
through recaps alone! That’s because Kelly puts 


It’s the Bonus Mileage in Kellys 





the miracle strength of nylon cord into tire 
bodies built for greater strength in every detail 
from tread to bead . . . tires designed to give 
longer original tread mileage and still stand up 
for recap after recap. 

* * * 

It will be more than worth your while to get 
all the facts about Kelly Nylon Tires and to see 
some of the outstanding records they’ve rolled 
up in actual service under operating conditions 
similar to yours. Just ask your Kelly Dealer or 
write direct to: The Kelly-Springfield Tire Com- 
pany, Cumberland, Maryland. 





that makes them the truckers’ choice... 





SPECIFY 
ALTEC 


LANSING- 


Many of the nation's newest and 


finest department stores, hotels, 
auditoriums, public bulidings, 


sports stadiums, field houses and 


ball parks, schools and 


universities are equipped with 
Altec Lansing sound products. 


0356 Santa Monica Bivd., Beverly Hills, Calif, 


82 


161 Sixth Avenue, New York 13, N.Y, 


VIKING 
PUMPS 


Positive displacement pumps with 
smooth, even discharge like you 
will get with all Viking pumps... 
plus ample size piping with least 
number of bends and elbows .. . 
means good pumping at lowest 
cost, on either thick or thin liquids. 


If you are looking for these results, 
specify Viking. To start, send today 
for Bulletin series 5658. 


+ 





Today's informed business man specifies Altec 
Lansing—the finest in sound systems —because the 
professional standards maintained by Altec mean 
better quality, lower maintenance and ionger life— 
a better long-term investment. More than 100 
specialized Altec sound products insure the best 
for office, yard, store or plant 


The marked preference for Altec Lansing put 


address, music and paging systems is evident ir 


the long list of distinguished names which comprises 
the Biue Book of Satisfied Altec Lansing Customers 


For free information concerning 
Altec Lansing Public Address Systems, 
write Dept. 3-W. 


finest 

in commercial 
sound 

systems 


Sound Planning Calis 
for Altec Lansing 


VIKING PUMP CO. 


CEDAR FALLS, IOWA, U.S.A. 
In Canada it's "ROTO-KING” Pumps 
SEE OUR CATALOG IN SWEETS 
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The New Cyclops ~ 


Starts on page 76 


and CBS are putting up full original 
financing for new shows. The point: 
priority on telecasting at a lower price 
than through open bidding, the prestige 
of a hit for promotion, and a possible 
cash return on the stage investment 
itself. Both nets were involved in one 
such deal last year—and TV men expect 
more. One enthusiast foresees a day 
when TV money may be behind most 
of Broadway's shows 

In the movies, NBC laid out big 
hunks of money for two films, both 
made in England, in return for TV 
premiere rights plus a share of theater 
hox office. Next week one of these, 
Richard III, will have a simultaneous 
TV and theater debut, although the 
three-hour telecast is expected to be 
seen by at least 30-million on the air— 
a test of TV men’s faith that a single 
product can be successful both over the 
air and in theaters. (One previous 
augury: Walt Disney's Davy Crockett, 
viewed in at least one episode by al- 
most everybody with a TV set, has al 
ready grossed $2-million at theaters.) 

CBS is going much further. It’s 
making a series of 90-minute films in 
Hollywood for joint TV-theater show- 
ing. They'll be “TV-oriented,” says 
CBS, but with budgets considerably 
higher than most straight video shows. 
CBS counts on recouping through 
theater bookings—though with U.S. ex- 
hibitors still resenting prior T'V show- 
ings, it expects first theater bookings 
will be overseas 

In other fields, NBC, which has tele- 
vised opera sporadically for six years, 
has recently formed a permanent opera 
company, that will now tour the coun- 
try regularly between video appearances. 
Net officials hint of buying publishing 
companies—and one official dreams of 
having the nets buy up all professional 
baseball and football teams, for better 
video scheduling of games. 
¢ Theater in the Home—Many top- 
rated shows are stil] half-hour programs, 
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Ever see 


pour banker 


ona 
taste panel ? 





A DINNER right after breakfast might seem odd to 
many bankers. But not to the man on the right. He's 
digging a spoon into this delicious chicken & la king 


as part of a business conference with a customer! 


Why? He’s one of the “industry-specialized” 
lending officers from The First National Bank of 
Chicago. He’s from Division E—the Division of our 
Commercial Department that serves food proces- 
sors, and he’s visiting a customer in the frozen food 
business. Because of his specialized interest in the 
field, our man was invited to join in the morning 
taste panel where product samples are tested for 


flavor and general quality. 


This isn’t an unusual experience for him. You 
could stock a good-sized cupboard with the food 
products this banker has taste-tested during his 25 
years with Division E, And during that time, he’s 
built up an intimate, firsthand knowledge of the 


business that’s unique among bankers. 


This is typical of the specialized interest you'll 
find in each of our 10 Divisions. Each serves one 
group of industries exclusively. Each is staffed with 
officers who get out in their fields to study new 


developments. 


One of these Divisions specializes in your busi- 
ness. Its officers know trends and conditions as they 


pertain to you. They speak your business language. 


Why not talk your situation over with a man from 
The First today? A phone call or letter will put you 


in touch with him. 


The First National Bank 
of Chicago 


Building with Chicago since 1863 


MEMGER FRDERAL OCEPOBIT INSURANCE CORPORATION 





Special Report: 


The New Cyclops ,5' 


Starts on poge 76 ™ 
it there i trend to 90-minute 
~hour, shows. In effect, says 
Robert E.. Kintner, TV 
luce in the 1 regular 
ery similar to full-length 

that 


evcn 
ABC 
ums at 


horn on 


how md to sa 

ngantic creative wh 1 

i t nece of understatement 
¢ Talent Hunger—Not on! 
1) talent too SO 


development 


material i 
NBC ha 
program m 


j ilaned ipprentice hip for 


juld-be comedy writers. CBS is mull 











ed by permission $67 Vv 1 ANSWER 


S pet ial Ri port 





ing a one-year “network internship” in 
general writing for talented young men 
working in local stations. Schools ar 
being considered for technicians and 
irtists, also in short supph 


Shortage of Time 


I here one more television-created 
that nobody ha 


factor mswer to vet 


hortage found a satis 


tin its own 
nd the public 5 

[hat 16 hours a week claimed by the 
third of 


leisure 


lectronic eve is a full 
idult 
bly more than half for practical pur 
pose With all that’s competing with 
IV for the public 


iy ie 


theoretical time, prob 


onl 
reading matter, but even 


time—not 
radio 





Publishing Corp 


auto driving, do-it-yourselfing, and out- 
door barbecuing—it would seem that 
omething has to give. 

Some observers argue, however, that 
most Americans today have more leisure 
time than ever before—that TV, rather 
than stealing time from other activities, 
has actually filled a time gap and stimu 
lated interest in new things 

Surface views might bolster that con- 
tention. In 1955, magazines and news 
papers hit all-time circulation peaks 
The legitimate theater is having its 
best Gasoline con 
umption (for auto driving) had a peace 
time record, as did travel and tourism, 
ind sales of handicraft materials. Ma- 
jor spectator sports, still below postwar 
peaks, are moving up; and participating 
ports (golf, bowling, archery, fishing) 
gain almost daily 

Even radio, most direct competitor 
of TV, seems to be doing all right 

cr 13-million sold last 

ir (almost half, it’s true, for autos). 
Ihe voices of doom in many of those 
talking softly, if 


postwar scason 


radios were 


industries are now 


not entirely stilled 


Changing Patterns 


But underneath, the patterns have 
changed—and are still changing 

Look at the three dec- 
ides, the nation’s chicf entertainment. 
Weekly attendances dropped from 90- 
million in 1948 to about 45-muillion in 
1955. Producers turned out 100 fewer 
pictures last vear than in 195] Yet 
ictual box-office since the ad 
vent of electronic competition declined 
only about 10%. Hollywood, no longer 
thinks it has found the 
with the enemy. 

Part of its answer is fewer and bigger 
pictures—wide-screen and super-sound 
(BW—Oct.22°55,p58 

Another part is production for TV 
itself (though Hollywood doesn’t like 
making films for video—profits are too 
slim, techniques too different), and 
promotion of films via T'V 

Even with attendances down, returns 
on many individual pictures today are 
running at 
with super-epics 
¢ Dividing the Markets—Leonard Gold 
enson—who as head of American Broad 
casting-Paramount Theatres, Inc., runs 
a chain of over 600 movie houses and 
a TV network—thinks competition be 
tween the two media is about over, 
with each taking specific markets. He 
and other movie men see a solid place 
for motion pictures among 

¢ Teen-agers—the rising birth rat 
since 1941 means kids will now be en 
tering the 14-year-old bracket at an 
annual clip of close to 4-million. Teen 
ers still want to get away from home 
for their dates. 

e Wives 


movies—for 


gre SSCS 


‘oO worried, 
means to live 


levels once associated only 


more than ever they are 
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This view in the Board 
of Directors Room of 
the general offices of the 
Brown Shoe Company, 
St. Louis, Mo., shows 
how Permacoustic 
provides a ceiling that 
is beautiful and 
acoustically functional. 


Permacoustic 
lol 


Fibretone- 
Uniform 
Drilled 


Fibretone- 
Variety 
Drilled 


Providing low-cost Quiet for 


top-level management... 


Johns-Manville Acoustical Materials meet today’s 
need for low-cost sound control 


Business and industry depend on mod- 
ern materials to achieve maximum efh- 
ciency. That's why practically all new 
building and modernization specifica- 
tions include acoustical ceilings to 
reduce disturbing noise. 


Johns-Manville offers a complete 
choice of highly efficient sound absorb- 
ing materials for every acoustical need. 


© J-M Permacoustic” Units—combine maxi- 
mum acoustical efficiency with architec- 
tural beauty. Has attractive fissured sur- 
face. Made of mineral wool, Perma- 
coustic meets all building code fire-safety 
requirements. 


*J-M Fibretone™ Units — provide high 
acoustical efficiency at modest cost. Hun 
dreds of small holes, drilled in a Uni 
form or Variety pattern, act as “noise 


traps.’ Fibretone has a white paint fin 
ish. Available with flame-resistant finish. 


* J-M Sanacoustic™ Units— perforated metal 
panels backed with a fireproof, highly 
sound-absorbent element. Noncombus 
tible and sanitary. The white baked 
enamel finish is easy to keep clean, and 
may be repainted. 


*J-M Transite™ Acoustical Panels — per 
forated asbestos-cement facings backed 
with a mineral wool sound absorbing 
element. Suitable in areas with high 
humidity (dishwashing rooms, kitchens, 
swimming pools, etc.). 


For a complete survey by a J-M Acoustical 
Engineer, or for a free book entitled 
“Sound Control,” write Johns-Manville, 
Box 158, Dept. BW, New gums 

York 16, N. Y. In Canada, 

write 565 Lakeshore Road 

East, Port Credit, Ontario. 


See “MEET THE PRESS’’ on NBC-TV, sponsored alternate Sundays by Johns-Manville 


Johns-Manville 


45 years of leadership in the manufacture of acoustical materials 





HERCULES: onnounces 
new INTERCHANGEABLE models 


'G.O. SERIES GASOLINE OVERHEAD VALVE 


G.O. 4 CYL. 
Model Mar HP 
6.0. 173 | 67 @ 3200 8.P.M 
6.0. 198 | 76 @ 32008.P.M 
G0.2276 | 87 @ 32008 PM 


G.O. 6 CYL 
del Max HP 
6.0. 260 | 102 @ 3200 8.P.M 
6.0. 298 | 114 @ 32008. PM 
6.0.399 |131 @ 32008 Pw 


G.O. 4 CYL. Also available for L. P. G., G.O. 6 CYL. 


Kerosene ond Notural Gas 


D.D. SERIES ell i teu mm lM) tengo). mm e)) +.) 4 @ 


D.D. 4 CYL. 
Model Max. HP 
0.0.173| 3S @ 20008. P.M 
D.0.198| 57 @ 20008.P.M 
0.0. 226 | 65 @ 2000 8.P.M 


D.D. 6 CYL 
»del Max HP 

oO | 000 RPM 
1 85 @ 20008. P.M 


D.D. 4 CYL. 439 | 99 @ 2000 8.P.M 0.D. 6 CYL 


Additions - to the extensive line 
of Hercules Engines 


With the addition of these four new series consisting of 12 models, the 
Hercules Motors Corporation has increased its line of engine sizes and 
types to better serve the varied needs of the many industries which 
require gasoline and diesel engines for their power requirements. Thi 
expansion of the Hercules line will enable manufacturers of end product 
to have a wider selection of engines and power units to meet individual 
requirements, all available from one dependable source 

Mounting dimensions of the new G.O, gasoline and D.D. diesel four 
cylinder engine are the same. The G.O ga oline and D.D. diesel six 
cylinder engines are also interchangeable from the standpoint of mounting 
dimensions, Since this new series consists of parallel lines of gasoline and 
diesel engines, they can be used interchangeably, if desired, in any end 
product within the recommended engine speed ranges, Further, these 
engines can be built with manifolds and accessory equipment on either 

ide, as the cylinder blocks are symmetrical and can be turned end for end. 

Another important feature of these new models is the great number of 
parts which are interchangeable between the fours and sixes, and also, 
between the gasoline and diesel. This greatly simplifies the parts and 
ervice requirements. The only essential differences between these gaso- 
line and diesel engines are cylinder heads, manifolds, pistons and fuel 
handling equipment. 

Further information on the G.O, and D.D. series may be obtained by 
writing the factory. 


HERCULES MOTORS 
CORPORATION 
CANTON, OHIO 
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subject to influences outside the home, 
are restless at being house-bound. ‘Tele- 
vision, despite all its entertainment, is 
just one more thing keeping them in 
side four walls—and movies are an casy 
way to get out 

Besides, movie men boast—and TV 
men concede—movies still far outrank 
video in both glamor and money. Movie 
men now fondly look on the home 
screen as the handy, and cheap, train 
ing ground B-pictures formerly served. 


TV and Radio 


Movies are the only major TV com 
petitor fighting it strictly on the enter 
tainment level, and outside the home. 
Radio and publications are challenged 
both on an advertising and an in-home 
basis. 

It’s moot whether radio and ‘TV are 
competitors or complements, By and 
large they're controlled by the same 
sources. Infant television was carried 
by radio profits—and today most radio 
stations are still making money, though 
some are being hauled along by the 
younger brother 
¢ Debits and Credits—Radio is still 
listened to by some 92% of the popu 
lation part of every day. But the set 
is on Only about one-third as long e 
I'V, and mestly while its audience 1s 
‘not at leisure’—doing housework, 
dressing, cating 

Many national advertisers have been 
pulling out of radio entirely in the last 
two years; the rest have been cutting 
talent and production costs. Stars have 
deserted to T'V—and few new purely 
udio personalities are replacing them 
Ihe most popular evening radio show 
drew 10-million homes in 1948—cur 
rently, barely a third of that. Radio’s 
remaining evening strength is in low 
I'V-saturation areas—the South, and 
rural counties—and lowest-income 
groups unable to afford TV 

Radio’s still a long way from dead, 
though. The 1954 radio time billings 
of $565-million weren’t much _ below 
the 1952 peak of $624-million. Onc 
of the main factors in its hold on life 
is the influx of local advertising, Local 
sponsorship accounts for well over half 
of its current billings (and for only 
about one-fifth of TV expenditures for 
time alone) 

The older system still has its points 
The housewife can listen while doing 
her chores; and advertisers find an ad 
vantage in talking about soaps, foods, 
household aids while she’s doing house 
work. Auto supply houses like to catch 
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_In petroleum, too... 


e not for hiltratwon. Jet fue 


relies sruel ¢ 


No filtering job too big...no impurity too small 
for Purolator 


ry. 
Disink of any use of petroleum— excluswely in filtration, Your prob America’s leading industries use Purolator 


fuel,. lubrication, petrochemicais— lems will receive carelul study on the Jeverage Water Coolant: 
and you realize that it must be world largest filtration laboratorn Dyes Hydraulic fluids 


completely tree ol contaminant Thi [nit even modern plant i 


industry's chore for filtration n— can meet virtually any hiltratio 


Purolator quickly ind precisely 


Foods Pharmaceuticals 
Paints Synthetics 


(4ases utting oils 
Purolator oflers vou resources no You may find. as have 


other company can match. Its en- industries, that Purolator filters will 
gineers draw on the priceless experi- perform with far more efficiency and Purolator Products, Inc., Rahway 


ence of over a third of a century with profitable sAVINIYS loronto, Can 


P iy rOlator —Industrys filtration headquarters 


Inks Petroleum produc 


oN. Jeg 
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The Los Angeles Freeway is one answer 
to our urgent need for better roads in con- 
gested metropolitan areas, where 0 per- 
cent of the nation’s traflic is concentrated, 














































Such roads as the New Jersey Turnpike 
keep traffic on the go. An estimated 25 
percent of the gasoline consumed in cities 
is wasted waiting for traflic to move. 


Safety-engineered, multi-lane through 
highways (such as the new Ohio Turnpike) 
pay for themselves in the saving of life and 
property, and in reduced cost of operation. 








THIS 


1S NATIONAL STEEL 





Why We Must Have 





Better Roads Now! 


An authority gives facts and figures 


on America’s imperative need for 


action on better roads in 1956— 


‘Few people 
realize how 
much our na- 
tion depends 
upon roads to 
keep our ex- 
panding econ- 
omy moving 
goods to mar- 
ket and men 


George A. Dondera 


to and from work.” 

This is the frank opinion of Con- 
gressman George A. Dondero of 
Michigan, member of the Public 
Works Committee of the House of 
Representatives. 

‘Just listen to these figures. Approx- 
imately 85 percent of all food products 
reach their first market by truck. In 
fact, trucks move 75 percent of all 
tonnage in this country. And 85 per- 
cent of travel by people from city to 
city is by our highways. 

“Quite clearly,” Dondero 
“the health of our people and our 
economy depend on better roads for 


says, 


the better cars, trucks and buses of 
the future.” 


Why roads are dangerous 
Most of America’s highways were not 
designed for today’s volume and kind 
of traffic, Dondero observes. 

“Frankly, our roads are at least 20 
years behind our economy. Many are 
dangerously narrow and poorly con- 
structed, by present standards, to 
handle the increasing load of passen- 
ger and commercial vehicles. 

“Many highways are worn out. 
They're obsolete. This is due mainly 
to the four-year moratorium on con- 
struction and improvement of our 


roads during World War II.” 





What better roads will mean 

roads and automobiles are 
married. They cannot be divorced. 
They cannot even agree to a separa- 


“Good 


tion. They are forever united.” 

As is well known, the automobile 
industry has made enormous strides 
in safer motoring through continuing 
research and the introduction of life- 
saving, accident-preventing innova- 
tions. 
“While our cars, trucks, and buses 
have 


But as Dondero points out, 
improved tremendously, our 
failed to keep pace. 
It should not be. 
Good roads will pay for themselves 


highways have 
This need not be 


in the saving of life, property and 
cost of operation.” 

How can we help remedy today’s 
appalling situation? 

“It is estimated,’ the Michigan 
Congressman says, “that upon com- 
10,000-mile 


system 


pletion of a interstate 
highway highways 
connecting 42 state capitals and 90 
percent of all cities in the United 
States with more than 50,000 people) 
we will save 35,000 lives in the first 
decade after completion, or about the 
equal of a year’s national traffic toll.” 


main 


We must act now 
“Unless we meet this challenge now 
1965 
approximately 55,000 people will be 
killed each 


roads,” 


and improve our roads, by 
year on our inadequate 
the Congressman continues. 

‘Today, with 60 million registered 
cars on our highways, there is one car 
for every Currently, 
40,000 people are killed annually on 
our roads. 

“What can we 1965 
when it’s predicted 80 million cars 


three people. 


expect by 




















Latest link in our expanding network of express highways, the Ohio Turnpike is 


a big boost for safer motoring ... 


just as strong, du 


thle steel (98 pere 


automobile is steel!) contributes to the ever-increasing safety of motor vehicles. 


will be using our highways? Most 


certainly without better roads the 


tragic record will be worse than the 
present toll of more than 100 people 


killed 


and 3,000 injured every day.” 


National's role 

for- 
ward-thinking businessmen, we at 
National Steel are vitally 
in better roads for our 


As safety-minded citizens and 
interested 
nation. The 
future of our nation’s economy, our 


national defense and the lives of our 


NATIONAL STEEL 


GRANT 


BUILDING 


people demand more and better roads 

National Steel —through two of its 
major divisions: Great Lakes Steel at 
Detroit, Michigan and Weirton Steel 
at Weirton, West Virginia 
supplier of the ever better, stronger 


is a major 


steels used by automobile manufac 


turers. Our constant goal through 


research and cooperation with the 


automobile industry is to make 


better and better steel for still greater 
safety, strength and economy in cars 
trucks and tomorrow. 


and today 


CORPORATION 


MATWOAL 


arte 


PITTSBURGH, PA, 


\ J 


NATIONAL 
STEEL 


THIS IS 
NATIONAL STEEL 


CREAT LAKES STEEL CORPORATION 
WERIRTON STEEL COMPANY 
STRAN-STEEL CORPORATION 

THE HANNA FURNACE CORPORATION 
HANNA TRON ORF COMPANY 

NATIONAL MINES CORPORATION 
NATIONAL STEEL PRODUCTS COMPANY 





























ELECTRONIC BRAIN WITH A LOT ON ITS MIND 


UNIVAC’ FILE-COMPUTER ACTUALLY 
HANDLES SEVERAL JOBS SIMULTANEOUSLY 


“Multiplexing” we call it. It means that some of your 
toughest accounting chores can be run off as automat 
by-products of your basic bookkeeping. It means 

Well, take billing. Not only can this medium-size 
Univaec turn out invoices on up to 100,000 transactions 
a day, but... it simultaneously digests all the facts and 
relates them to information in its voluminous magnetic 
memory to produce sales analyses, up-dated inventories, 
and merchandising reports at the push of a button. 


Payrolls? Simple! Just feed in each man’s hours or 


piecework ...and cut come the figures for payroll reg- 
isters, paychecks with all deductions, efficiency reports, 
costing records and tax accounting 

And that’s what multiplexing accomplishes. Just one 
of the many reasons why Univac File-Computer can 
bring you lowered costs, increased productivity, better 
customer service and freedom from supervisory routines. 
Why not get all the facts? For free booklet TM939, “A 
Big New Step Towards The Automatic Office,’’ write 
today to Room 1306, 315 Fourth Avenue, New York 10. 


Remington Fland Ulnivac 


) F SPERRY RANI CORPORATION 
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Radio 


outdoors 


the husband while he’s driving. 

portable, too It can zo 
n summer—and that helps keep radio 
ip during video’s seasonal slide. Even 
1'V owners prefer radio for music and 


CW 

¢ How Long?—Whether radio can hold 
its current level is somewhat in dispute 
With all funds spiraling 
upward, local stations can be profitable. 
ven though radio networks have been 
losing money. As TV saturation grows, 
ind if ad expenditure should level off, 
radio might feel the pinch 


TV and Reading 


Publishing shows less obvious mani 
Many surveys have been 
I'V effects reading, but 
few ar definitive One 
point of substantial agreement: Read 
ing slumps off sharply when a TV set 
then gradually picks up again, 
but never quite gets back to pre-T'V 
level; and only long-habituated readers 
get back nearly to that level 

¢ Books—Actually, book sales have 
been hard-cover “adult” 
books from 110-million copies in 1947 
1954, with another 
estimated for 1955; paper 
backs from 92-million in 1947 to 190 
million in 1955 And for those who 
worry about “why Johnny can’t read,’ 


books have skvrocketed even 


idvertising 


testations 
made on how 


considered 


OMCs, 


moving up 


to 115-million in 


G rise 


children’s 
more 
Som directly attrib 
uted to the clectroni competition Ed 
Sullivan’s TV plugging of a book by 
Grantland Rice (published after his 
death by A. S. Barnes & Co.) caused 
iles to |e ip to 58,000 copies the first 
week, to 166,000 since—the publishes 
had total sales of perhaps 
that TV 


() O00) 


gains are even 


expected 
Librarian 1 men 
tion of drama 
tization 
for it 
But there are flaws in the 
n Book sal 


ther attraction 


ng population ind econom' 


1 boo! particularh 1 
" 


bring l deluge ot 


requ t 
ilver lin 
with 
nor with the expand 


don't keep pace 
| 


circulation 
going up as if nothing had 

4 $700-million increase 
ace 1947 in local advertising in news 
advertis 


« New spapers— Newspaper 
i ke pt on 


a] pe ned 


national 
ng) almost equals T'V’s advertising 
growth in the period [V men con 
cede the local paper the advantages of 
1 shopping catalog, use of local names, 


A PCT exclusive of 


more detailed news 

One network boss—who sometimes 
ounds as if TV is the answer to all 
the convenience 


communications—notes 
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when 
lelevision 


of “having news ready 
ready for it, 
will never destroy newspapers A lesser 
official adds: “Instead of guts, T'V has 
a mile-long list of thou-shalt-nots \ 
paper can still occasionally say what it 
really thinks 
But the ignore ‘T’\ 


over the last 18 months, for example, 


voul 


you Ire SaVS 


papers don't 
at least 50 special weekend TV suppk 
have mushroomed 

¢ Magazines—Earlictr reports of ‘TV's 
deep would 


ments 


inroads imto magazines 


scem somewhat suspect. Over-all mag 
izine circulation has been rising with 
out a break since 1948 
Magazine billings in 1955 were up about 
10% from 1954's high of $660 


million 


idvertising, too 


been 
dropping now for three years. In 1953, 
sales of Audit Bureau of 
Circulation magazines came to 70-mil 
lion in the 1955, 
that down to 66-million—and 4 
million of this 
two new magazines 
¢ Admen’s Battle—On 
magazine future is the unpublicized but 
virulent battle for 
big advertising agencies between the 
new, young “T'V men” older 
“print men,’ In the long run, it’s 
the agencies that decide which medium 
gets the money. 

If the TV men win, it’s a safe bet 


However, newsstand sales have 


single COpy 
first six months. In 


was 
was accounted for by 
blur on the 
control inside the 


and the 


that more of the advertisers’ money will 
be channeled toward telecasting. 


Cyclops Is a Merchant 


One thing is certain 
Says CBS’s Stanton, 
wouldn't pay 


| ¢ le vision does 
Advert 


prices if it 


ell goods 
tiscrs these 
didn't 

Some video spokesmen make extrava 
claims. One who gives it much 
of the credit for the current boom a1 
gues that after the Korean War ended, 
the selling power of ‘I'V stopped an in 
slump, persuaded the 
would normally be 1 


gant 


public 


cipient 
to buy when it 
trenching 

Wi iVvcT ot NBC 
LI ecs 


of a never-ending prosperity, ‘The 


goes a step further 
television as the spark plug 
hon 
screen, properly used, he believes, will 
set up such an itch to buy, have, see, 
ind do all the things shown on ‘IT’'V that 
will work better to make 


more money to spend 


cvervbody 


¢ Top—Advisers have been sufhcient!s 
impressed so that ‘T'V has already passed 
every other single medium for national 
Last 
15% of all national advertising expen 
including direct mail, business 
publications, outdoor advertising, pr 


advertising year it accounted for 


ditures 


miums, and displays, as well as 

Zincs newspapers, and radio 
lor the first six months of 1955 (the 

latest tally Procter & Gamble Co 


maga 











**We could sit them in front of television, but 
that would be such an admission of defeat.”’ 
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don't pay for 


special-motor development AY gal! Via LUI]; 


before you check. 





one 
REULAN 


WESTERN DIVISION: ALHAMBRA 29 


Inexpensive Weber stencil is prepared as by- 
product of shipping paperwork 


Reuland's special-motor library 
provides complete information on 
hundreds of different and unique 
electric motors that have already been 
produced for special applications. A 
pre-engineering check may show one 
of these units to be already suitable 
for your own needs 

May we invite you to use this free 
service’? It has saved others both time 
and money 


EXAMPLE £107: FLUID-CUSHIONED 
ACCELERATION, SLOW SPEED, 
SPLIT-SECOND STOPPING. Unit 
consists of Motor, Internal Fluid 
Coupling, Gear Speed-Reducer and 
“Doughnut” Magnetic Brake ... all in 
4 one-frame package! 


WRITE FOR THIS FREE 
ENGINEERING BOOKLET ! 


CALIF 


> 


ELECTRIC COMPANY 


Distributors in all principal cities 


EASTERN DIVISION: HOWELL, 23, MICH 


Stencil is then used with handprinter te ad- 
dress cartons, labels or tags 


Modern addressing system by Weber 
reduces shipping costs, time and errors 


Before your products can be shipped, paper 
work must be prepared and containers ad 
dressed. Here's a way to tie the two jobs 
together at a substantial savings in time and 
labor 

A Weber stencil is tabbed over the ship-to or 
address area of your invoice, bill-of- lading, 
or other paperwork. In one typing, the forms 
and stencil are prepared with the customer's 
address. The stencil is then attached to a 


Weber 





Weber handprinter to imprint the address 
directly on containers, labels or tags. Repeti- 
tive typing is eliminated. Address always cor 
responds with paperwork, No expensive 
equipment needed. Similar methods offered 
for marking product information on con- 
tainers, labels or tags. 

Weber stencils can also be prepared on auto- 
matic accounting machines and other inte- 
grated-data processing equipment 


Write for full details 


WEBER MARKING SYSTEMS 

Div. of Weber Addressing Machine Co., Inc. 
Dept. 15-C, Mount Prospect, Iilinois 
Dealers in All Major Cities 


CREATORS OF SYSTEMS AND EQUIPMENT FOR MULTIPLE ADDRESSING AND MARKING 
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kept first place as TV's biggest adver- 
tiser (in 1954, it plunked out $23.7 
million for Colgate 
Palmolive Co. held on to second place 
But Chrysler Corp. nosed out 4 
Reynolds Tobacco Co., 1954's third 
rankel 

Network men cheerfully the 
day when video will account for a good 
half of all promotional funds. That's 

but revenue 
trides. In 1955, 
ill media jumped 
I'V revenues rose 


network time 


cnvisage 


probably OvVCI optim ti 


gains are showing giant 
ad expenditures for 
ipproximatel LO 
20% 

Its proportional share 
Charge 
and talent will rise 
next three years for 
casting. Color 
to 15% to the 
their 
only 


will probably 
for both time 
ovVvcr’r the 
monochrome tel 
1 further 10% 
Publications say 
rates littl but 
a fraction of video's planned in 
No one though, that 
higher rates will out 
Advertisers have been screaming about 
being priced out of the market for 
six years—and there still isn’t enough 
time available fot all advertisers who 
want it 
¢ TV Tales—Succ I'V ad 
vertising are 1 dozen 
along with some spectacular misses 
e Since the $64,000 Question 
started, its Revlon, Inc., 


get even bigger 


ibout 25 


may add 
bill 

will rise a too, 

creas¢ WOITICS 


freeze sponsors 


storics on 


ilready a dime 
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7,000,000 KILOWATTS 


That’s the electrical generating capacity of C-E Utility Boilers 
ordered in 1955. 


What does it mean to American business? 

It means faith in the future! Coupled with boiler capacity pur 
chased from others, plus associated electrical equipment, it is 
multi-billion-dollar evidence that the utility industry expects 
America’s economic growth to continue for years to come. For 
it takes years to convert orders for power station equipment to 
“juice” at the bus bar. And the capacity ordered last year will 
not be fully available until 1959, although the bulk of it will 
come on the line in ’57 and ’58. 


A suggestion for you... 

As you must replace your boilers or increase the size of your 
boiler plant to keep pace with increasing business, follow the 
lead of the utilities — the most exacting buyers of steam gen 
erating equipment. You'll be sure to get top reliability and 
economy, if you see C-E — for any steam requirements, large 
or small. 








How much is 7,000,000 kilowatts? 


It’s enough to produce over 56 billion kilowatt 
hours a year — nearly 12% of the present total 
American utility output 


It would meet the complete electrical residential 
needs of 67,000,000 people . or it would 
meet about 20% of the country’s entire com 


mercial and industrial requirements 


It's more than the entire American utility indus 
try installed in any year before 1953 more 
than any other country ever installed in a single 


year 








COMBUSTION ENGINEERING 





Combustion Engineering Building * 200 Madison Avenue, New York 16, N. Y. 


Steam Generating Units + Nuclear Reactors + Paper Mill Equipment + Pulverizers + Flash Drying Systems + Pressure Vessels + Home Heating ond Cooling Units + Domestic Water Heaters + Soil Pipe 
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Television will sell even a poor product 
the first time, but won't keep it sell- 
ing. If returns run heavy, we won't 
buy again no matter how hot the 
show is.” 


Show Is Unpredictable 


Though television, as a medium, sells 
goods, there’s no proof that any par 
ticular program will. One adman sums 
up, “Nobody buys a rating across a 
counter.” 

Ratings are one of the biggest head 
aches in the business. Networks make 
much of the “top 10”—using them to 
draw advertisers much as magazines talk 
about circulation figures. Nobody has 
yet proven a correlation between posi 
tion on the list 

The three 
quently 


and sales 

major rating services fre 
just where any 
given program stands, but essentially all 
give some indication of relative popu 
larity at a given moment. A top show 
draw But the 


7 
disagree on 


mas 40-million viewers 




















show that stands 90th on the list is 
still drawing over 16-million. For a 
good many sponsors a limited audience 
is actually preferred. 

Few kid shows, for example, have 
high total audience ratings. But 93% 
of mothers whose youngsters watched 
one show said the children asked them 
to buy the product advertised—and 90% 
said they did. 
¢ “Commercial” Worries—It’s fairly 
well agreed that the commercial is the 
thing—the show only exposes the view- 
ers, the commercial has to sell them. 
Some worry, though, that the “bigger” 
the show, the less aware the audience is 
of the sponsor. 

Commercials are probably 
weakest point. Kintner of ABC con- 
cedes that the average 1'V commercial 
isn't so well done as the average print 
ad, but savs “this is obscured by the 
tremendous impact advantage of the 
bare methods of sight and sound pres- 
entation.” 

The formulas are still being worked 


video's 














HAVE VOU EVER MET THE QUARTERBACK OF THE 


L.A. 


FAms, (MARCIANO’S MANAGER , 


THE 


BRAINS BEHIND THE DOEPGERS , ADVISER. To. 
THE ReéeeveticAn NATIONAK COMMITEE oes... * 
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Who will get your 


ONE-MAN BUSINESS? 


Your business may be captured by someone else, and lost 
by your family. It can happen if — without you — your 
John Hancock offers: business suffers from a lack of credit or from absence of 


* A low-cost policy for your managerial skills. 


those who can qualify Through John Hancock’s Business Security life insur- 
as preferred risks. ance special funds can be immediately available to avoid 


@ A “Select” class of 
policies at low cost. 


this risk. Such funds would enable your family to satisfy 
creditors and to make plans for the future of the business. 
And while you live, growing cash reserves are yours to 
be used as emergency funds or for your retirement. 


John Hancock’s Business Security life insurance polli- 
cies are low in cost. Ask us today how they can provide new 
security for your business. 


For full particulars 4 
consult your FL CZ 
John Hancock MUTUALZ LIFE INSURANCE COMPANY 
Agent 


— — 


BOSTON, MASSACHUSETTS 


DEDICATED TO THE INDEPENDENCE AND 
FREEDOM OF EVERY AMERICAN FAMILY 








1,000 
Loewe lelemelslema:' 
CAPACITIES 


Rotary Levelator, Lifts handle 
heavy loads faster and cheaper 


Adaptable to many uses —Econom- 
ical Rotary Levelator Lifts permit 
loading and unloading trucks and 
freight cars direct from plant floor 
level. Expensive loading docks and 
ramps are eliminated . . . buildings 
may be erected on grade at big sav- 
ings in construction costs. Levelator 
Lifts also solve the problem of moving 
materials from one floor level to 
another and can be used in other ways 
to speed plant traffic and cut labor 
costs. When lowered, the lift is level 


with the plant ‘loor and can be 
trucked over. Installation is easy, and 
there’s no maintenance problem. 

Economical to operate—Kotary 
Levelator Lifts operate on depend- 
able, low-cost Oildraulic (oil hydrau- 
lic) power, using compressed air or 
electric power unit. A standard model 
will handle 12,000-ib. loads. Others 
are built to requirements for lifts of 
1,000 to 100,000 Ibs. Mail coupon for 
literature or write our Industrial Divi- 


sion, describing your lifting problem. 


Machine Feeding —Levelator Lifts handle 
loads faster and cheaper than men or 


makeshift methods and keep materials at 


the right height for continuous feeding. 


MAIL NOW FOR 


a 
a 


- 


COMPLETE DATA ~-——~ 


Rotary Lift Co. 
1144 Kentucky, Memphis 2, Tenn. 


Please send literature on Rotary Levelator Lifts. 


N ume 
Address 


City 


( company 


State 


LEVELATOR® LIFTS 
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out, but many of the radio patterns 
have gone overboard 


Sponsors 


TV, like radio, started with single 
sponsorships. Today 75% of video ad 
vertisers are participating in multiple 
sponsorship of single shows. Rising 
cmie~tind shows can cost as much as 
$300,000—mean few companies can af- 
ford heavy doses alone, lead to spread- 
ing the risk several shows by 
sharing cach 

In radio, broadcasters essentially sold 
time only; advertisers or their agencies 
built and owned the shows. With the 
far more complex problems of video, 
telecasters themselves taken over 
responsibility for programs, _ selling 
space in the manner of magazines 
¢ Finding Time—The multiple-spon 
sorship trend makes even the 24-hour 
day longer—at least more sponsors can 
get a hearing. Last vear network tele- 
vision had roughly 320 national adver 
tisers—against 234 commercial network 
advertisers at radio’s 1949 peak. 

Nets cite the figures as proof there’s 
no danger of monopoly by a few big 
advertisers. But it’s a question how 
many of the 2,600 companies using 
“national” advertising can find TV 
program time. Admen say they could 
double their TV billings next year—if 
they could find the air time. As it is, 
1954's top 10 TV advertisers accounted 
for roughly 36% of television expendi 
tures 
¢ Spots—Some 3,300 smaller adver 
tisers get on the air with single par 
ticipations in one show once—or with 
10, 20, and 30-second “spots.” Though 
TV time salesmen go all out for these 
quick mentions, some admen and TV 
officials privately question their selling 
value—especially when five, or even 
seven, commercials hit the viewer in 
one minute or so between two major 
evening shows 

Lack of customer response has caused 
many companies to jump out again 
Some have quit because response wasn't 


ovel 


have 
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NA lek 
Visit Celanese Booth 446 PRINS 


25th National Packaging Exposition 
Atlantic City, April 9-12 


"The, window! top gives 





the selling aa 


"The window box is one of our most effective 
salesmen,” says Mr. Sam A. Lopin, Secretary of 
Hudson Pulp and Paper Corp., world’s largest 
manufacturers of household paper napkins. “The 
visibility provided by the window is effective in 
stimulating impulse buying-—particularly of 
Hudson Rainbow Napkins, where it lets the 
shopper see and appreciate the attractive colors.” 


When you package in window boxes don't fail 


to specify Celanese’ acetate for the window. Ace- 
tate is the transparent film that sparkles... lies 


flatter ... resists wrinkles... 


shelf life 


guarantees a longer 
all at modest cost, 

Celanese Corporation of America, Plastics Divi- 
sion, Dept. 129-C, 290 Ferry Street, Newark 5, N. J. 
Canadian affiliate, Canadian Chemical Com- 
pany, Ltd., Montreal and Toronto. ‘feg. U.s. Pat. ott. 


Celanese 


PACKAGING FILMS 
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quick enough. An adman complains 
that though no one would try to pin 
point the sales coming from a singk 
print ad, with TV “the client wants a 
sales surge the next morning.” 


Color for Cyclops 


Others have withdrawn  becaus 
black-and-white transmission didn’t dis 
play the product adequately—or are 
just waiting for color to spread further 
(Today's biggest advertisers sell prod 
ucts in which color is not the main 
factor—soaps, cigarettes, breakfast foods, 
autos.) 

Even with the limited number of 
color sets available (possibly 50,000) 
Py nets have had no trouble finding spon 

ors to meet the 10% to 20% extra 

costs of color programs. A major lino 
leum manufacturer plans to jump in 
with both feet when he can demon 

GET YOUR ~ strate with multichrome. A cigarette 
Pr ad maker redesigned its package with color 


NEW PLANT OUT Qe TV. men agree that color doesn't 


necessarily improve programing—even 
IN THE OPEN complicates it. But, says a video execu 
tive, its effect is “hypnotic.” 

¢ On the Way—And color is coming 


fast 
Industrial plants in big cities, crowded on all sides, are apt to be costly 


{ e¢ There’s surprising unanimity on 
to operate. If you are a manufacturer in this fix, consider the advantages a sales mechs, 700000 sets this 
of having enough room to work and more room to grow in an area vear. 500.000 to 1] enfitton in 1957 
centrally located for fast shipping to the big eastern markets. prnid th ie S.million by 1958. then li 
Many a community in this area has just the place for you and, in addi- ones ; , 
tion, some of them can ¢ Manufacturers think they can 
* Build your new plant, or * Adapt an available plant for you. market sets, far less complicated than 


: today’s, at close to the $300 range the 
Whether you choose a plant made to order or ready to occupy, it may public will apparently pay : 
be financed at sizable savings, as most community organizations are o Twe ' k » ste 
non-profit . Se “a NBC . io 5 , P 
We know our 29,000 square mile area in Maryland, Pennsylvania, West sa, yA “ aia tae th. B f i I “- 
Virginia, Virginia and Ohio. We know its workers and their availability a? — 3 on y fall, there 
and skills—the buildings, sites, city and state taxes, resources and sup- will be at least 100 hours of color shows 
pliers —and other facts needed for plant location decisions. Let us prepare ! month 
a special study for you in confidence and without cost. Call our Area So far, color has gone mostly into 
Development Dept. (WH 4-3740) or send in the coupon. “big shows”—hit plays, opera, ballet 


the World Series. But telecasters look 
a f ts biggest long ( 
‘Monongahela Power Company - The Potomac Edison Company - West Penn Power Company ol oan > a oe 


“routine”—perhaps first of all in com 
West Penn Electric System 





mercials. With a cooking demonstra 


West Penn Electric System, Room 906 
50 Broad Street, New York 4, N. Y. 
Without obligation, please send me information 
about available buildings and sites, and the 
assistance offered by you ond the communities 
in your orea 


Firm 


Address 
Reproduced b permission ‘$64,000,000 AN 
SWER Editor Charles Preston, Berkley Pub- 
ishing Corp 


Stote Zone. 
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1. EXTRA BEAUTY. Plymouth is the only low-price car to bring 
you really new styling for '56 — tomorrow's look today! Re- 
flects your company's good judgment! 


- 





2. EXTRA SIZE. And Plymouth is the biggest car of the low-price 3. EXTRA ECONOMY. You're in for extra thousands of thrifty, 
three, inside and outside — giving drivers greater riding trouble-free miles from Plymouth’s always-reliable V-8 and 6 
comfort, more carrying capacity. engines, and rugged chassis and body 





4. EXTRA SAFETY. As always, Plymouth offers many exclusive 5. EXTRA RESALE VALUE. Looking ahead to trade-in time, you'll 


safety features. Plymouth’s front brakes, for instance, have find Plymouth brings the highest resale price in its field, 
two cylinders, where other low price cars have only one. Official N.A.D.A. figure prove it, over and over, 


buy for all fie 


f? 
t Operat; INS 


PLYMOUTH 


6. EXTRA ATTENTION TO YOUR ORDER. Your order will be built 


on time to your specifications — under Plymouth’s Custom 
Fleet Plan, All these extras at such a low fleet price! 





LYING DOWN ON THE JOB. A few moments of relaxa- 
tion are an essential part of the busy executive's day. Herman 
Miller provides this extra dividend with the Executive Office 
Group designed by George Nelson. Efficient organization gives 
you more time in a crowded schedule and more comfort in that 
spare five minutes. Take time out without losing a minute of 
your valuable business day. Shown are the 9849 desk with 84” 
x 36” top, 5088 daybed, 5150 coffee table designed by George 
Nelson; DAT-1 swivel chair designed by Charles Eames. Avail- 
able through authorized dealers. Write to Dept. BW 3106 for 
EOG brochure. 


HERMAN ILLER FURNITURE COMPANY 


ZEELAND, MICHIGAN 


100 N pe ial Re port 





Special Report: 


The New Cyclops 9% 
Starts on page 76 


tion in color, says one, ““man—that food 
comes alive.” 


Focus on the Future 


Where is TV going from here? It 
has come a long way in a few, fast 
moving years, and it certainly shows 
no signs of standing still. If anything, 
it will become more a part of daily 
American living than it is already. And 
the impending triumph of color is likely 
to be only the first in a series of changes 
in the medium itself and in its tech 
niques that could make the T'V of a 
decade from now as different from 
today’s product as today’s is from its 
faltering beginnings 

Use has already spread past the 
home to the factory, the hospital, and 
the school. ‘TV is advocated by some 
educators as a partial cure, if not a 
panacca, for the ills of the schools 

It’s a safe bet that the number of 
stations on the air will almost double 
over the next generation. “Second-set” 
sales are growing—one out of six fami- 
lies now has more than one—and the set 
in-every-room day may not be far off 

More than that, the entire T'V pat 
tern as it now exists may be upset in 
the near future by two close probabili 
ties—toll and tap 


To Pay, or Not to Pay 


The theory of toll-TV is simpk 
Viewers would be willing to pay a 
fee to see better programs than thev’ re 


now getting free. Proposed systems are 
mostly varying methods of sending 
through the air a “scrambled” picture, 
which is unscrambled bv the subscriber 
on his own set by payment of a fee 
(BW—Jul.2°55,p27 

Would the public pay for what it’s 
now getting frec? A number of surveys, 
including one by CBS, indicate that 
about a quarter of current set owners 
would do sO OCC isionalls I ive million 
homes is considered a low audience for 
a television broadcast now. But if even 
that number could be induced to pay, 
say, 50¢ cach to watch a special show, 
it would mean a gross of $2.5-million 
enough to justify staging a play or pro 
ducing a movie for one single produc 
tion at a profit. For a World Series, 
returns from a single game could be 
greater than today’s revenue from at 
tendance and broadcasting rights for 
the whole series 
e Pros and Cons—Some TV executives 
sniff at pay-TV, contending that spon 
sored video is upgrading itself so fast 
that the public will find no need to 
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Latest 
headgear For ies. tore wes 


Norwalk Truck Line 


highway fullbacks 


Because valuable freight calls for dependable protection, 
topside, major haulers are turning to a new kind of truck covering; 
coated nylon. Using Welkote, the Wellington Sears nylon fabric 
specifically engineered as a base for vinyl and neoprene 
coating, the new truck tarpaulin is remarkably 

light, easier to handle. Yet, when properly 

coated and fabricated, it 

2 — ~ stands up under the roughest wear 

and weather. Extremely 

durable, it also 

resists oil, 

mildew and 


rot. 


The secret 

of the finished 

material's high tear 

strength and light weight 

is Welkote, the tough nylon base 

fabric. Wellington Sears supplies coaters 

with Welkote in three basic weights, not only 

for truck tarpaulins, but also for protective covers 

of all kinds for freight, machinery, athletic fields, and for 
agricultural and marine uses 

Welkote is but one of many fabrics offered by Wellington Sears 
in the course of more than a century's experience in 

meeting the varied textile requirements of many industries 

If you are interested in Welkote-based materials, write us and we will be 


glad to put you in touch with a dependable supplier. Address Dept. C-3 


ington Sears 


A Subsidiary of West Point Manufacturing Company 


SS FIRST In Fabrics For Industry 


as a For the Rubber, Plastics, Chemical, Metallurgical, 
=> >. o, See ay Automotive, Marine and Many Other Industries 


Wellington Sears Co., 65 Worth St., New York 13, N.Y. * Atlanta « Boston * Chicago * Dallas * Detroit * Los Angeles « Philadelphia « San Francisco * $1. Lovis 





because 

Bates fabrics 
should be seen... 
and not hurt! 


The Bates Disciplined Fabric in this 
black-and-gold, rotogravure - printed 
package is easy to see and identify, all 
right. But it’s tough to injure... because 
it's wrapped in the protection of clopane 
the unique clear film with remark- 
able tear strength and burst strength. 
clopane is the lowest-cost, crystal-clear 
extruded vinyl film known ...and one 
of the most versatile! It is moisture- 
proof, waterproof ...tough enough for 
long shelf life... yet with a soft enough 
“hand” for attractive consumer packag- 
ing and it does not embrittle with 
age! It takes printing including full 
color, tone work, or color process mag- 
nificently. In short, clopane adapts to 
jobs no other film can do so well ...or 
so economically! 
clopane is available up to 108 inch 
widths in sheets or rolls... interleaved 
if you wish. Also in endless, seamless 
tubes from 2 inches to 54 inches in width 
You, too, may find clopane invalu 
able in your new product or packaging 
development program. For complete in 
formation write, wire, or phone 


things look better far longer im 


clopane’ 
sparkling clear film 


Plastic Film Division 
Clopay Corporation 
Clopay Square, Cincinnati 14, Ohio 


For atill lower cost packaging investigate 
Clopay's polyethylene films today! 


COPYRIGHT OY CLOPAT CORPORATION CimCinmAT: OnIO 


“eee ee eee eee eee 


Clopay Corp. Dept. 203 
Plastic Film Division 
Clopay Square, Cincinnati 14, Ohio 


Gentlemen 
Please send me FREE copy of ‘clepane Facts" 


Name 
Company 


Address 


City State 
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pay for “better” entertainment. Oth 
ers aren't so sanguine, think pay-I'\ 
could finance costlier productions than 
the present system 

Surprisingly 
scem 


advertisers 
unworried. A 
AZ AZIIIC 


themselves 
survey by a trade 
indicates that some 70% of 
the nation’s top advertisers are in favor 
of giving toll-T'V a try 


reason 


One suggested 
Advertisers have been getting 
steadily more righteous about program 
ing since they lost direct control of 
shows to the broadcasters—and they feel 
that since programing needs to be im 
proved, toll competition might be just 
the spur the medium needs to raise its 
tandards fast 
1956 may be year in this 
An FCC decision is expected 
soon on whether to permit trials of 


pay-TV 


What Tape Will Do 


ape, too, will affect what the public 
watches 

Many video experts are convinced 
that within a few vears, “live” telecast 
ing will be largely ended. As it is, close 
to 50% of all shows are on film. “Ex 
cept for the fraction of material that's 
got an actual time element,” one techni 


a decisive 
respect 


cal chief declares, “there’s no reason 
why everything shouldn't be recorded.” 
his cases siete and eliminates 
crrors 

Now, a simple and inexpensive way 
of recording with tape is almost avail 
able. It works on somewhat the same 
principle as sound tape. An event 
through light waves instead of sound 
waves—is translated clectronically into 
clectrical impulses, recorded and stored 
on magnetic tape, then later retrans- 
lated electronically back into light. 

Excellent laboratory results have been 
obtained for full-color taping, and full 
scale commercial use is only about two 
vears away. If nothing else, it will speed 
the color revolution. There’s no ef 
fective way, now, to record live color 
programs for rebroadcast. Color shows 
originating in New York at 8 p.m. are 
seen at 5 on the West Coast. 

Unlike film, tape can be played back 
immediately, with no time loss for proc 
essing. One estimate puts its produc- 
tion cost saving at almost 50% of cur 
rent costs. Raw stock for color film 
alone costs about $4,000 an hour—tape 
will cost $300. Regional, or even local, 
advertisers, could afford better shows. 
Local stations, too, would have mobility 
for field and special coverage. 

Eventually, the use of tape might 
work a drastic change in the nature 
of the networks themselves. The nets 
could become merely central program 
ing agencies, mailing out tape to their 
afhliates instead of actual broadcasters 



































The longest game I ever saw was Brooklyn versus Cincinnati. It 
went 22 beers, 2 pounds of roast beef and 3 loaves of bread.” 








THE SATURDAY EVENING POST 
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WHEELS for your 


“home-away-from-home”’ 


Millions of America’s cars roll 
on tires made with carbon 
black manufactured by Witco- 
Continental. 


7 
... made with the help of Witeo chemicals 


The rubber industry is one of many served by Witco chemicals. Some Associated Gompentes 

. ° P . . CONTINENTAL CARBON COMPANY 
others: paints, plastics, inks, paper, textiles, drugs, cosmetics, foods, New York, N.Y 
industrial and household waxes and cleaners. To each, chemicals ennses, cxnmnens nnn 
manufactured by Witco make an important contribution. eit bcnie 


° P ° ULTRA CHEMICAL WORKS, INC 
Witco’s 14 modern plants and 4 research and technical service labo- 


Paterson, New Jersey 


ratories would welcome the opportunity to serve you, too. ' 
Making better chemicala 


to help make a better world 


WITCO CHEMICAL COMPANY 
122 East 42nd Street, New York 17, N.Y. 


Chicago + Boston + Akron + Atlanta + Houston + Loe Angele 
San Francieco « London and Manchester, England 





The loss was adjusted 
only 14 days iater 


When fire struck, this client’s* greatest worry was that delay 
in adjustment might result in a serious production setback. 

But adjusters found the figures in The American Appraisal 
report fair to all concerned. Result: the loss was settled in just 
14 days after the fire! 

There's comfort in knowing that your appraisal represents 
facts and sound judgment—that it is supported by evidence 
that compels acceptance—that records will always be available, 
whenever proof is needed. 

That is why The American Appraisal Company has led its 
field since 1896. That is why we can serve you well, whether 
your appraisal needs are for insurance, property control, taxes, 
or accounting 


*Actval case from ovr files 


Send fer ovr valveble booklet 
“Hew You Benefit by American Approisal 
Service.” it's yours for the asking. 


Home Office: Milwaukee The Leader in Property Valuation 
Atlanta Kansas City 


Baltimore Les Angeles The 

Boston New Orleans 

Buffalo New York j \ 

Chicago Philadelphia M E R I CAN 
Cincinnati Pittsburgh 


Govetona oe boats APPRAISAL 


Detroit San Francisco 


Washington, D. C. Company 


affiliated 


Conadion Appraisal Company, itd. TE Since 1896... Largest...Most Widely Used 


Montreal and Toronto 
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The New Cyclops a, 4 
fe 


feeding programs to the local stations 
over transmission lines. 

There's one hitch. Wholesale adop 
tion of tape would limit “live” pro 
grams to local shows; the nets couldn't 
run even those with here-and-now news 
value. If, as some technicians advocate, 
95% of all shows could be taped, net 
officials point out that they couldn't 
present the other 5%—since they must 
contract for transmission lines in eight- 
hour segments 


TV on the Wall 


It's in the tape field that some of the 
bluest-sky talk comes on what TV is 
ultimately going to do to the American 
public, especially in conjunction with 
“mural” television 

Mural television so far is m_ the 
earliest lab stage. Outsiders have yet to 
see a demonstration. But technicians 
say it’s only a matter of time and 
money, and forecasts of commercial 
production run anywhere from three 
years to no longer than 10 

Descriptions, vague as yet, envisags 
an almost flat screen probably no mor 
than 3 in. thick, hanging on a wall, 
with dimensions of 5 ft. by 7 ft.—con 
trasted with 21-inch tubes todayv—and ' 
with performers larger-than-life 

Within the same 10 vears, hom« 
video-tape-recorders are expected to be 
available at no more than a sound rm 
corder costs now An attachment to 
the sct will automatically record all 
desired programs when the family is 
away, at work or school, for playback 
later. ‘Tapes of plays, operas, ballets, 
special events, will be rented from a 
circulating library, as books are now, for 
play on the home mural 

“With color, tape, and mural ‘T'V,” 
worries one network man, “everything 
thev sav about us may come true. Lei 
sure time and tclevision—or at least the 
screen—will become svnonymous. You'll 
never be able to turn the thing off.”’ 








REPRINTS AVAILABLE 


Single copies of this article will 
be available in about four weeks 
to BUSINESS WEEK ubscribers 
upon request without charge 
Other copies will be billed at the 
following rates: | to 10 copies 
Ve each; 11-100 copies, 40¢; 101 
1,000 copies 30¢; over 1,000, 
20¢ Address orders for reprints 
to Reprint Dept., Business Week, 
330 West 42nd Street, New York 
36, N. Y 
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A neat twist—THERE’S THE CONNECTION! 


fF IT'S NEW... 1F IT'S DIFFERENT ...1F IT'S BETTER...1T'S 


Export Division 


And it’s the kind of connection that 
makes sense in plant planning! With a 
simple twist, you make a safe, positive 
instant connection for lights. You can 
low ate lights cCxae tly whe re they will do 


the most good and move the mat will! 


What makes such sound planning pos 
sible? BullDog Universal Trol-E-Duct 
the original flexible lighting system 
which forms a continuous outlet to feed 
and support lights and small power 
tools anywhere along its entire length 
Movable weight supports and ‘Twistout 


Plugs allow you to rearrange, add or 


remove lighting fixtures in a hurry with- 
out rewiring Trolleys too. Can be used 
to bring mobility to small powel tool: 
There's no power shutdown... no lost 


produc tion! 


Save now and wm the future with BullDoy 
Universal Trol-k-Duct the safe, eth 
cient. texible power system Ask your 
electrical engineer or bulldog field 
enyineet! ibout the advantages ol Prol 
k-Duct and the many other BullDog 
products from safety switches to com 
slete distribution systems or write 
jullDog Electric Products Company 
Detroit 352. Michigan. ner 


BULLDOG 


ELECTRIC PRODUCTS COMPANY 


A Division of I-T-E Circuit Breaker Company 


13 East 40th Street, New York 16, New York. In Canada: BullDog Electric Products Co., (Canada) Ltd., 80 Clayson Road, Toronto | 5, Ontario 
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Two Little Companies 
—Ride Atomic Boon- 
in Rare Metals 
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Lindsay Chemical Co. 


But 
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Problems 
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Staying Afloat in a Wild Race 


@ The atomic boom in rare metals has ended the snail- 


like prewar pace of half a dozen small companies’ operations. 


@ To the managements of two of them, boom has 


meant profits but it has also brought a raft of staggering 


problems. 


@ The way they’re handling these is a management 


lesson on how to keep going when sudden changes strike. 


When 
tarted taking on the proportions of big 
“ ifter World War I, odd litth 
mipan vith muniscul payrolls and 
unheard-of mann 
found that greatness and growth were 
being thrust upon them. Some of these 
mall outhts were the pr 
of unrversit 


itomic energy deve lopment 


tical uddenh 


Var creation 
professor with a streak 
of toursime Th prof ors had 
‘ ded to i little on the side so 
they had set up businesses whose ob 
yout vere to collect 
b that could be 
or to proce 
industrial 


cumen 
rake 
rare ores and 
old to mineral 
earths for 
market 


miuiscuni rare 


hich ome tins 
isted 
But as the 
infancy, these small companies be 
ime the outfits that supplied the littl 
known metals that are vital to 
The cobwebby 
headquarters vanished 
atom = industry 


itomic age lunged out of 


nuclear 
development peace of 
the eompamnies 
orders for 
materials piled 
desks. Where the outfits 


i urgent 
on their manager: 


h id 


mace 4 
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few thousand dollar thes 
not being pushed into a position where 
thev could make 


the current 


1 vCal were 


with 
ieceleration of non-military 


millions l'oday 
nuclear development, the 

steadily stronger 
Reality—In 


most 


pressure for 
growth get 
* Harsh 
dreams 


their happiest 
their 


ke ip 


businessmen see 
in situations like thi 
ing out of smallness into 

But outside of dreams the 
ituation isn’t so easy to handle. From 
of two of those small 
have been caught up 


Companies 
udden 
growth 


histories 
that 
in the rapid growth of nuclear develop 
that coping with a 
upon 


the case 


Ompanie 


ment, vou Can see 
that’s forced 
1 nerve wracking iob 

¢ For Bombs—The first case history 
concerns Foote Mineral Co., Phila 
delphia Foote is notable chiefly be 
md works what's 


boom vou can be 


cause it owns con 
sidered the richest, most ssible 
known deposits of lithium in the U.S 
Lithium is one of the newly important 


materials included in th of the 


CU 


ree 1p 


about $20-million (see chart) 


hydrogen bomb. For this use it’s 
in great demand. And it stands to 
be in even greater demand when and if 
the thermonuclear reaction is harnessed 
for peaceful uses this 
year, principally of lithium, will run to 
In reach 
ing that mark they will have quadrupled 
in six years—from $5-million in 1950 
And at least a part of the leap this 
will come to Foote through the 
acquisition of Electro Manganese Corp 
Knoxville, whose 1955 sales were $4.1 
million 
¢ For Reactors— I he 
is that of Lindsay Chemical Co., West 
Chicago, III Lindsay is the U.S.’s 
leading producer of thorium salts from 
which the Atomic 
extracts thorium 
after being can be used 
to fuel atom Some ex 
pect that it may eventually supplement 
perhaps supplant uranium as 
atomic reactor fuel Lindsay's sales 
this vear should total $10-million. — If 
they do reach that goal they will have 
than doubled in two vears 


Foote s sales 


yCar 


econd case history 


Energy Commission 
metal This metal 
processed 


reactors 


even 


from 
just less than $5-milion in 1953. Sales 
of thorium salts, and the earths 
that are mined with thorium, account 
for about 95% of Lindsav’s business 
Besides Foote and Lindsay, there are 
ibout half a dozen small companies in 
the rare metals Before the 
itomic boom corporate 


More 


rare 


business 
struck, their 
lives were simple 

A close look at Foote and Lindsay 
big outfits in this narrow field, shows 
just how management manages to battle 
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Finding 
Researchers 


Rounding Up 
2 New | 
Ore Sources 


Getting 
Public Financing 


3 


with the problems of sudden growth 
from infinitesimal beginnings. 


1. Rocks to Reactors 


l‘oote was started back in 1897 by 
Albert E. Foote, a Philadelphia college 
professor, who decided to turn his hobby 
collecting rocks—into a lucrative side 
line. He bought rare stones and sold 
them to museums. His business moved 
into other hands, and gradually changed 
its character so that by 1940 it was 
processing rare mietals Just before 
World War II, Foote’s sales were under a , ; : 
$400,000 and the company had only 75 The unique Olivetti Automatic Carriage Printing Calculator is a posting 
cmplovees machine that offers the advantages of mechanized bookkeeping at a rela- 

Ihe atomic age came to the company tively small cost. It calculates, print the appropriate figures on business 
about cight years ago, in the form of a forms, shifts to the proper column ill automatically, Remarkably 
large government order for zirconium 
‘The AEC wanted zirconium (a metal 
that absorbs few of the neutrons pro 
duced in an atomic reaction) as a struc 150 Olivetti dealers in all states. For information, write to Olivetti Cor- 
tural material for the reactor that was poration of America, Dept. HJ, 580 Fifth Avenue, New York 36, N.Y, 
ti power the nuclear submarine 
Nautilus 
¢ First Test—The AEC purchases were 
the first really large and profitable order 
Foote had ever filled. (Security forbids 
Foote saying just how large and profit 
ible thev were.) The order strained the 
company’s research and _ production 
crews to their limits. Foote realized it 


versatile, it also prints on tape as a printing calculator and/or a 10-key 


adding machine—is literally 3 machines in 1, Sold and serviced by 


would have to re-plan it whole organ 
ization, expanding its staff and its op 
cration 

Foote’s board chairman, Gordon H 
Chambers, set up a new arm of manage 
ment to handle the planning job. This 
planning group was assigned to select 
products that seemed to have promising 
futures for the company, and to devisé 
production policies that would preserve 
the company’s competitive position in sa ‘ li a 
expanding markets Oo ivetti 

Putting the planning group’s recom 
mendations into effect was no casy mat 
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Use CREE waver evan 
Aluminum Wire 


Made to your 
exact specifications, 
highest quality, 
excellent delivery 


WIRE & ALUMINUM CO. 
DAVENPORT, IOWA 


el) AL ML 


PRODUC-TROL 
Visual Control 


not only schedules, 
automatically checks 
with TIME, LINE 
and COLOR control 


Scheduling 
8,000,000 items 


Schedules and time checks operations. 
Historical record to back it up 
Bad situations show automatically. 


its simplicity has put it into 
world-wide use 


* Analyze 100 items in 10 seconds. 


Effective Tools for 
Effective Management 


WASSELL ORGANIZATION, INC. 
Westport, Conn. 
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ter. The company was giving all its 
energy to the AEC’s zirconium order 
Little came of the group's ideas until 
the promise that the zirconium busi 
ness seemed to hold suddenly disap 
peared. After filling the AEC 
Foote received no more requests for 
zirconium. The metal’s price was al 
ways high: In pre-atomic days it sold 
for $450 a Ib. Foote was unable to get 
the price below $50 a |b. for the AEC 
order. So reactor designers have turned 
to steel, blended with less costly alloys, 
as the major structural material for 
reactors 

But the company’s expenence 
the zirconium deal gave 
group plenty to mull over 
¢ Supplies—irst, it decided to case its 
supply problem. It owned no ore 
sources. Thus, it would always be at 
of a strong competitor who 
might get between Foote and its ore 
supplies at a time Foote was 
deeply involved in a fixed-price delivery 
contract 

Che planning group decided that the 
rare material lithium might be 
bet for the future. It was used as a 
weather-proofing additive in airplane 
greases and as a strengthening agent in 
the glass in auto headlamp lenses and 
TV picture tubes. Allied Chemical & 
Dye Corp. produced lithium greases 
during the war, then lost interest in 
them because it felt the market was too 
small. But Foote’s planning group esti 
that industrial demand for 
might outstrip known 
production capabilities. So, in 1949, 
loote bought Allied Chemical & Dye’s 
lithium miming and milling properties 
it King’s Mountain, N. C., and pre 
pared to expand the plant and add a 
new refining mill at Sunbright, Va 
¢ New Boom—In less than a year, a 
new phase of the atomic boom hit the 
company While Foote’s 
group was guessing about lithium’s 
possibilities, AE( find 
ing that an isotope of lithium could be 
the critical factor that would set off the 
With its new or 
mid bigger production capacity 
Foote could promise delivery of lithium 
And so the small company set off on 
mother wild rush to meet the pace de 
manded of it 
¢ Struggles—loote is struggling to keep 
Though it has 
£30 employees, its management “team” 
still consists of Chambers and Bliss. It 
would be in a tough spot if it were to 
both. But 
both under 50 


order 


with 
its planning 


the mercy 


when 


el 
a gor xd 


mated 


lithium soon 


planning 


scientists were 


hy droge l bomb 


SouTccS 


its organization intact 


lose them Chambers and 
Bliss are working hard 
to develop young managers inside their 
lo attract fresh talent they’ re 
operating a liberal stock bonus scheme 

Foote has put added emphasis on re 
ind development. Outlay for 
this now runs at about 5°% of sales each 


company 


y¢ irch 


year 


Since 1945, it has cellected money 
for expansion through three stock issues 
and one sale of convertible debentures. 
From these, Foote got $3.7-million 

And each year for the past three 
years, it has plowed back $3-million for 
new plant capacity and raw material 
sources improvements 

Board Chmn. Chambers has had 
several offers from large chemical and 
metals companies that wish to buy 
Foote. But that Foote is slowly 
beginning to settle down to living with 
a boom, Chambers is not thinking seri- 
ously of selling out 


now 


ll. Salts and Stockpiles 


To Lindsay Chemical Co., in West 
Chicago, the atomic age came a little 
earlier than to Foote Mineral Co. Back 
in the wartime davs of the Manhattan 
Project, Lindsay was called upon to 
supply small amounts of thorium for 
itomic bomb development. But as you 
can see from the chart on page 106, it 
wasn’t until about three years ago 
that the demands of nuclear develop 
ment began to make corporate life 
for Lindsay as mercurial as they did 
for Foote 

Lindsay started back in the early 
years of this century importing monazite 
sand from Germany, extracting thorium 
from it, and selling the thorium metal 
to fabricators made such things 
as gas light mantles from it 
¢ Wasted Riches—In 
one part of thorium occurs to about 
10 parts of rare earth metals. Until 
1920, there known uses for 
these rare Lindsay 
have to pay to have them carted away 
and dumped Then came the 
the gas light cra—and the end of the 
gas mantle market for thorium. But 
simultaneoush discoveries 
opened markets for rare earth chemical 
kept plowing along slowly, 
making a little each vear from. sales 
of these chemicals, and occasionally 
turning out some thorium. The Man 
hattan Project order gave that part of 
its work 
But the company kept its peaceful tone 
until 1953 Then thorium  supplhi 
important to the ARC 
work. Some that 
itomic scientists found it was a 


who 


monazite sand, 


were few 
earths, so used to 


end of 


screntihc 


Lindsay 


1 boost through the war veat 


bee inne 
weapon time before 
other ‘ 
nuclear fuel for peaceful development 

AKC orders for thorium piled up 
fast after 1953. ‘To meet them, Lindsay 
has built a $3-million processing plant 
ind is processing twice as much mona 
zite (most of it from South Africa now 
is it did three vears ago. Because of 
the 10-to-l extraction ratio it has a 
big supply of rare earths left 
ifter the thorium has been extracted 
from the monazit« Though they're 
trying hard to sell these by-products, 
company Officers say there’s a prospect 


over 
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The new offices of the White Motor 
Company in Cleveland have been 
designed to combine high efficiency 
with unusual attractiveness. Diffus- 
ing panels of “Lucite” acrylic resin 
play an important role in this “dual- 
purpose” design. 

Diffusing panels of extruded 
“Lucite” transmit optimum light 


ZYTEL® 


nylon polyethylene 


TEFLON® 


tetrafiuoro 
ethylene resin 


LUCITE® 


acrylic 
resin 


ht fa NG " 


ALATHON® 


Executive offices, White Motor Co., 
extruded by Southern Plastics Co., 





Cleveland. “Lucite 
Columbia, 8S. C. Re 


cessed biminaires by The Wakefield Co., Vermilion, Ohio 
i 


YUL 


iy illy- 


with diffusing panels of Du Pont LUCITE “ 


without glare or shadow. They are 
strong, durable and free from discol 
oration. Installation is a simple mat- 
ter. Panels of “Lucite” are light in 
weight and easy to handle. Du Pont 
“Lucite” is available in a wide range 
of transparent and translucent colors 
Send for free, new booklet. This new 12 
page illustrated booklet describes all 


E. I. du Pont de Nemours & Co. (Inc 


the latest property and application 
data on “Lucite” acrylic resin for 
lighting. The information shown may 
give you new ideas for using Du Pont 
“Lucite” acrylic resin to combine 
efficiency and attractiveness in your 
own lighting. For your free copy, 
clip and mail the coupon, and the 
booklet will be on its way to you. 


Polychemicals Department 


Room 333 Du Pont Building, Wilmington 98, Delaware 


In Canada 


Nome 
Please send me, without cost or 


booklet Position 


obligation, your new 
containing all the latest prop 
erty and application data on 


Du Pont “Lucite” for lighting. 
City 


Du Pont Company of Canada Limited, P.O 


Firm Name 


tox 660, Montreal, Quebec 


Type of Business 


Street Address 
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VITAL PARTS FOR INDUSTRY: AUTOMOTIVE 


...with A-B-K bearings 


‘Ball joint suspension” marks the automotive 
industry's latest advancement in riding comfort 
and handling ease. Vital parts of this suspension 
are four ball-and-socket joints. Serving as bear 
ings between the balls and sockets are precision 
liners molded of A-B-K laminate—the same 
tough bearing material that withstands the 
mighty pressures in steel rolling mills. 

Automotive engineers selected A-B-K bearings 
for these vital parts for the same characteristics 
that had proven valuable in steel mill service: 
high impact strength, resistance to abrasion, long 
wear under adverse conditions. 

American Brake Shoe serves the automotive 
industry in other ways as well. With brake lining 
and brake blocks. With alloy fixtures for high- 
temperature furnaces. Gear forgings and sintered 
metal friction dises for automatic transmissions. 
Even the familiar air compressors that inflate 
your tires, 

Our broad experience can help you make the 
most of A-B-K material's remarkable stamina 
where wear and lubrication present problems. 
Latest research findings promise many cost-cut 
ting applications. Consult American Brake Shoe 
Company, 230 Park Avenue, New York 17, N.Y. 


Vanavement 


Manufacturers of 
component parts 
for industry 





that the more thorium they make, the 
more it will cost them. 

Lindsay, like Foote, is facing the 
problems of finding more scientific man- 
power, securing its raw material supply, 
improving its costly thorium extraction 
process, and getting together a manage- 
ment manpower team to handling the 
running of its growing business. 
¢ Raft of Deals—To tie up its raw ma- 
terial supply, Lindsay has gone into 
a contract with British mining interests 
that are supplying large quantities of 
monazite sand from South African 
sources, has an option on a monazite 
property near Canada’s Uranium City, 
and has bought a 60% interest in a 
thorite deposit in Colorado. Right now, 
it is planning a new deal that would 
bring in monazite from South Korea. 

To finance its rapid expansion, it has 
secured some bank loans and sold $1.3 
million worth of stock. Pres. Charles 
R. Lindsay III says he’d sell more stock 
for any fresh expansion; even now, only 
361,000 shares have been issued al- 
though the company has 1-million 
authorized shares. 
¢ No Time to Look—Through the last 
three years the company has been grow 
ing so fast that its management has not 
yet had time to evaluate the results of 
its planning. The company officers- 
Lindsay, Vice-Pres. Mark W. Eichel 
berger, and Secy. Clifford W. Stabenau 
—still run the outfit on a “crisis” basis 
When a sudden problem arises they 
bring seven or eight of their lower-rung 
management men in to help wrestle 
with the problem 

One of their toughest problems is to 
estimate how big a part thorium will 
play in peaceful nuclear development. 
They were encouraged by Consolidated 
Edison Co. of New York’s decision, 
early last year, to use thorium in the 
power generating reactor it is planning. 
¢ Which Way to Go?—Pres. Lindsay 
sces three possible avenues for his com 
pany’s growth. One is to increase its 
facilities for processing thorium salts. 
The second is to produce thorium 
metal from the salts. (At present, the 
AEC does this, but there are indica 
tions that it may turn the operation 
over to private industry.) The third 
and most likely—move would be to press 
the sales of the rare carth metals that 
are now going into a big and growing 
stockpile. One big factor that holds 
Lindsay back from this is that it would 
require an outlay of $2-million for new 
processing equipment—and there’s still 
no clear indication of what market 
there'll be for these metals in the next 
few years 

Unlike Foote, which has more or 
less rejected the idea of selling out or 
becoming submerged in a_ merger, 
Lindsay had feelers from about 15 
companies. But so far, Lindsay has no 
plan to offer his company for sale. eno 
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What's so different about this calculator ? 


What puts this calculator in a class 


by itself is hidden under its keyboard 
Instead of the jarring, stop-start ratchet 
drive used in conventional calculators, 
there is a constantly-meshed train of 
proportional gears forming the unique 
mechanical heart of a Marchant 


This smoothly-geared mechanism is 
exclusive with Marchant. It rotates the 
continuously-flowing dials at a speed 


up to twice the highest speed attainable 


by any other calculators. The Marchant 
mechanism is not subjected to th 


constant metal-on-metal clash of the 


stop-start type of drive. Therefore, a 
Marchant calculator keeps on deliver 


ing smooth, quiet service year in and 


year out over a longer lifetime 


Greater speed is vital in these days 
of constantly mounting figurework. Ac 
curate performance that you can de 


pend on is vital to efficient, profitable 


management. Long calculator life is 


vital to holding down capital invest 
ment in this major 


type of office 


equipment 

Yes, it is important to look under the 
calculator keyboard. Take a look there. 
lake a good look beyond. Call in the 
local MARCHANT MAN, What he 
has to show and tell will be of great 


interest to you, of great importance to 


your business 


MARCHANT CALCULATORS, inc., oaxcano 8, catirornia 





“Early in 1955 we decided to try four Joy 
Limberollers on the No. 1 slope conveyor 
from the primary gyratory crusher in the 
quarry. 


“This conveyor carries the product of the 
primary crusher set at about 5’, on a 12 
degree slope and running at about 450 
feet per minute. Originally designed for 
100 ton per hour capacity; there have been 
surge loadings of twice this amount. 


“While the balance of the conveyor system 
is the enclosed gallery type; the No. 1 
slope conveyor was not fully completed 
before the start of production season and 
consequently ran all year exposed to all 
kinds of weather. 


“The Limberollers have carried a few hun- 
dred thousand tons of heavy stone with 
absolutely no maintenance. On the basis of 
this record we have placed repeat orders.” 


Richard Robinson, Treasurer 
MASSACHUSETTS BROKEN STONE COMPANY 


ne) 


a , 


af 


LIMBEROLLERS, at 
work on conveyor at 
Massachusetts Broken 
Stone Company 


The Joy Limberoller resists dust, abrasion, 
corrosion and material buildup. Resilient 
discs on a flexible steel cable conform to 
load and cushion the belt. Only two bear- 
ings are used and these are up out of the 
dirt zone. Get details from Joy Manufacturing 
Company, Oliver Byilding, Pittsburgh 22, Pa. In 
Canada: Joy Manufacturing Company (Can- 
ada) Limited, Galt, Ontario. 


Write for FREE Bulletin 73-56 
4 ap, ad 


For Air and Gas Compressors, Oxygen and Mi- 
trogen Generators, Vacuum Pumps and 
Boosters, Conveyors, Fans, Electrical Connectors, 
Hydroulic Fittings and Hose Assemblies. 


wew :eo82.75 
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Stock Option Minus the Stock 


Koppers plans to spur, and hold, its young executives 
by a “unit” plan that rewards the faithful with dividends, 
accruals, splits—but no shares. 


l'o hold bright young executives and 
keep them working hard, Koppers Co 
Inc., Pittsburgh, is asking shareholders 
to approve a deferred compensation 
cheme that looks and acts like a stock 
option plan. If the plan is O.K.'d this 
month, about 100 Koppers executives 
will probably participate 

Under the plan, key employees may 
be awarded up to 5,000 “units” of 
make-believe stock. At no time does a 
participant get any rights in actual 
Koppers shares, but his “units’’ will be 
treated just like common stock. Divi 
dends, stock splits, mergers, etc., will 
be reflected in his unit account. So 
will the market value of the stock when 
he dies or retires. At that time the 
benefits will be payable quarterly for 
10 vears and can be treated 
for tax purposes 

If an employee leaves Koppers before 
retirement, he gets dividend accruals 
But any increase in the value of the 
stock will be paid only if the company 
so chooses. The company reserves the 
right to reduce or cancel any units 
awarded to an emplovee. But the em 
plovee still gets anv dividends acquired 
up to that point—unless he quits within 
five vears of being awarded those units. 
¢ Conditions—Participants must agree 
to stay with Koppers at least five years, 
consultants for 10 years after 
retirement, and not to compete with 
Koppers after retirement 

Here’s how the units would work 
Suppose a 35-year-old employee were 
awarded 100 participating units at the 
current market price of about $52.50 
Assume also that the employee stayed 
with Koppers until retirement at 65, 
that the Koppers dividend remained at 
$2.50 a share, that there were no stock 
ind that the stocks market value 
when the employee retired was $100 

Che employee would have accrued 
“dividends” of $2.50 on 100 units for 
30 vears for a total of $7,500. He'd be 
credited with $47.50 per unit apprecia- 
tion, or $4,750 on his 100 units. Thus 
he would have a total of $12,250 com 
In 40 quarterly installments 
over 10 vears he or his heirs would get 
$306.25 a quarter. (He would get noth 
ing for the original “value” of $52.50 
on his units since he never paid any 
thing for them.) 
¢ Tailored for Youth—Usually stock 
options plans are tailored for a few top 
executives who are in an income bracket 
where the lighter tax on capital gains is 
of great importance to them and where 


iS mcome 


to serve as 


splits 


ing to him 


they can, afford the large amounts of 
cash needed to participate. Such plans 
provide incentives, but only at the ver 
top. 

Koppers unit plan carries stock option 
type incentives into key areas further 
down the ladder, and is tailored to 
younger men’s specifications. its de 
ferred income feature gives recipients a 
tax break. It involves no cash outlay 
vet presumably rewards key men on 
the basis of their efforts in the company 

if the value of the stock or dividends 
go up, then so do the unit values of the 
participants 





MANAGEMENT BRIEFS 





Moved by internal wrangling at the Cin 
cinnati Enquirer (BW —Jan.28'56,p110 
Halsey, Stuart & Co., Chicago invest 
ment firm, has decided to auction off 
$1,500,000 worth of convertible de 
bentures in the paper. The debentures 
represent working control (36%); six o1 
seven newspaper groups have expressed 
interest in buying 
° 

Analyzing 120 company pension plans, 
The National Industrial Conference 
Board finds that the average pension of 
a retired employee with 30 years ser 
ice and yearly earnings of $3,600 is $78 
a month. If he gets the maximum s0- 
cial security benefits of $98.50 per 
month, this gives him $2,118 a year or 
retirement nearly 60% of 
normal pay 


income of 


. 
Court says yes: Management at Fair- 
banks, Morse & Co., waging a battle 
for control with L. D. Siberstein’s Penn 
Texas Corp. (BW —Feb.4'56,p130) has 
the law’s approval for a proposed issues 
of 130,000 to 150.000 shares of stock 
to buv Canadian Locomotive Co. Penn 
Texas had taken the issue to court, 
arguing that the CLC deal was not for 
proper value and would dilute Penn 
I'exas holdings in F-M 
e 

General Dynamics Corp. has leased 300 
acres near San Diego for a $10,000,000 
laboratory and headquarters of its Gen 
cral Atomic Div. Designed to resembk 
1 college campus, the lab will house 
about 250 scientists and technicians 
who will work in basic and applied r 
search. One of the lab’s first projects 
design of more efficient atomic reactor 
svstems 
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Meeting the Demand 


The following message from E. G. Grace, Chairman of Bethlehem Steel, appears in the company’s 
Annual Report to I mplo yee for l9 If youu ould like to see the re port Our re Ve 10 Ms 


at Bethlehem, Pa., or the nearest Bethlehem office, will bring a copy to you promptly 


i 


finished product—to serve properly the demand of 


It is very gratifying to report that our mutual efforts last the public. This is much more costly 


To the Employees: ro the 


year resulted in the production and shipment of more steel For this reason we must maintain adequate earnings to 


than ever before in Bethlehem’s history attract investors and to have funds to put back into the 


Che expansion and improvement of our facilities to meet business. This requires the maintenance of sound financial 


a growing demand for steel products have brought benefits practices, realistic price and wage policies and continuing 


to our company and employees through increased production progress on the technological front. But, we must have also 
and earnings. an enlightened public policy to assist us by means of sound 


It was a notable year, one which showed that our large government tax policies which will encourage expansion 


investments for growth have been bearing fruit. We cannot and development 


stop here We have been presented with many problems in our 
The United States is growing and the steel industry must endeavor to meet the great demand for steel that occurred 


keep pace with that growth. Our rising population with during the last half of 19 New problems will arise. But 


its steadily increasing per Capita Consumption of steel creates the response of our employees through record producuon 


a demand for goods using steel which must be supplied by last year shows what can be done 


private enterprise 1 am confident that the demand for steel will remain 


Bethlehem's response has been to launch the greatest strong throughout the year. Our shipbuilding prospects are 


expansion program in the company s history. Within the improving significantly. In short, the immediate future is 
next two years we shall spend some $300,000,000 in adding clear and promising. But the long range job, with all it 


more than 3,000,000 tons of annual ingot Capacity implies, lies ahead Production performance such as we had 
In recognition of the needs of the country, the steel in- in will measurably ease our task 
istry as a whole is planning the addition of 15,000,000 Ihe maintenance of stecl as a free industry in a free 


tons of annual ingot capacity in the next three years economy is vital to our personal liberties. The growth of 


Che financing of such a program is not an easy task. In the industry is essential to our economy because steel is a 
the past, much of the expansion was brought about by basic ingredient. | am sure Bethlehem will do its part 
improving or adding to existing installations. However, 

additions to Capacity in this manner cannot continue indefi- 

nitely. In the future, the industry, and Bethlehem, must 


create entirely new Capacity integrated from raw materials 


CHAIRMAN 


BETHLEHEM 





AMERICAN CAN CO.'s Stolk 


over detail 


I disagree 


not objec tives 


BRISTOL-MYERS CO.’s Bristol: “Manage- 


ment resistance was fear of the unknown.” 


ROYAL McBEE’s Ryan 


ing might upset a board's teamwork 


“Cumulative vot 


WARNER LAMBERT’s Williams: “Some 
stockholder 


managements avoid contact 


Gilbert's Little Friends 
Become Big Fellows 


Lhe book is Gilbert 
stockholder lobbvist. It’s also a 
recounting of his exp 
0) years of wartal vith 


OVCI mall ton older OW CI 


mud 

veck 

Wark ognmhion of a 
new cra in U.S. corpora lite But the 
fact that the five é the table had 
it down together ‘ recognition 

wh that th mall m 
1 fellow in 
ur of the me ver 
the fitth w Le 1) 


u probably would 
( wht four 
men sitting down publi ly with Gilbert 
But at last week lunch, the manage 
ment men had got together to help 
public ize Gilbert's new book, Dividends 
ind Democracy, published by the Am 
i R I h ( ih | 


Wana ment 


manifesto as a 
small 
ricnce ill Ove! 


management 


¢ Guardian—Gi probabl th 
noisiest, and ther re the be 
tockholder in the 
clf-appointed guardian of small stock 
holders’ night Ile owns or control 
tock in 600 corporation up at 
ibout 1. tockholde: 
At the 


pound on hi fa 


t-known 


malt ountry, 1S a 


how 
mnual meetings 
ociferously ex 
full dis 
fixed 
and 
ting im directors 
clections; cessation of the 
tem of clecting director 


( ich vocal 
top 
closure of 


compan operation 


limits on management ilarie 


bonuses; cumulative 
staggcr sys 
establishment 
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of machinery to permit individual stock 
holders to submit proposals and com 
mumnicate with one another on company 
matters at company expense 
¢ Brash—Gilbert first began badgering 
management in 1932. In his book, he 
ounts some of those early forays into 
nnual meetings. Management then 
ooked upon him as a brash interloper 
Even today, some managements still 
ok upon him that way The troubk 
Gilbert, was that management in 
vs simply wasn't accustomed to 
vith small stockholders: it re 
garded them as a necessary evil, on 
that occasionally had to be seen, but 
certainly should never be heard 
Just how much that attitude ha 
changed in the last 20 vears was high 
lighted last week when Lee H. Bristol 
president of Bristol-Myers Co.; Allan 
\. Ryan, chairman of Royal McBe« 
Corp William C. Stolk president ot 
Amencan Can Co ind | i I 
Williams, chairman of Warner-Lambert 
Pharmaceutical Co.’s executive commit 
tec not only sat down at a lunch tabk 
vith Gilbert—but even went on record 
ireeing with much of hi platform 
¢ Objections—Certainly, they did not 
go all the wav with Gilbert que tioned 
hi tand on cumulative oting and 
taggered clection of director 
Ihe cumulative voting procedur 1 


busine version of politic propor 
tional representation procedure. Under 
the rules of the system, the power of 
each stockholder’s vote depends upon 
(1) the number of shares he owns, (2 


the number of directorships at issue. If 


Ont) 0 oeretne 
FORO oe ag y 


LEWIS D. GILBERT: “Wider corporate 
democracy means flourishing companies and 
stockholders.” 
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You'll find Thermoid 
Rubber and Friction Products 
used everywhere 


Construction 


at the quarry... or aggregate plant 


excavating... 


on every type of construction job 


...Thermoid Conveyor Belting, . & V Belts, Brake Linings, 


Clutch Facings and many types of Thermoid Hose deliver 


what’s expected of them day after day. Rugged durability is 

just one of the reasons why Thermoid products are the choice 
not only in construction— but in industry after industry. 

Perhaps you, too, can benefit from the use of Thermoid 


products, multi- plant facilities and personalized service. 


i 
hermol 


Thermoid Company * Trenton, New Jersey 
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10 directorships are to be filled and 


VW 7 the stockholder has one share in the 
A company he gets 10 votes. These he 


can split among the candidates in any 


rey | way he chooses—or he can put all his 
voting power behind one candidate 
J SS Ihe idea is to provide minority rep 


resentation on boards of directors 

Some of the executives who lunched 
last week with Gilbert questioned the 
value of cumulative voting. They 
pointed out that it can easily lead to 
election of a board of directors split 
into antagonistic factions. 

Ending the system of staggered elec 
tion of directors didn’t get the execu 
tives’ full approval, either. Under the 
i system, only a few seats on a board are 
Ind H Ms ey at issue each year; stockholders never 

ustrial Tape get the opportunity to vote on a full 

f slate of directors at one time; and board 

f + ah vA members are elected for terms longer 

rom Atomic tue . than one year 

we American Can Co.'s William Stolk 

, Bex es, 4 defended his company’s use of the sys- 

Research £ Key Bh? tem, and its election of directors for 

a” ag YS five-year terms. In his company, where 

> SA technical developments are so impor- 

tant, it takes a director “several years” 

to understand fully the company’s oper 

ations, savs Stolk. 

¢ Agreement—Despite these differ 

ences, each of the four executives said 

they agreed with Gilbert's broad aim of 

giving the small stockholder a greater 
voice in company affairs 

Lee Bristol blamed much of manage- 
ment’s original resistance to the de- 
mands of small stockholders less on any 
basic disagreement between the parties 
than on management'’s fear that all sorts 
of unknown—but probably dangerous 


Quality Controlled consequences might follow from paying 


attention to the demands. 
* Today, signs that the small stock 
by the Strontium 90 holder is getting a better deal are multi 
e lying. Management is sprucing up and 
Isotopic Process ee A je reports, tors Siew 
meeting reports, moving the site for 
annual meetings from inaccesible towns 
to large centers so that interested stock 
provide uniformity of holders can attend more easily, and 
sometimes conducting annual meetings 
in half a dozen regions. Public rela 
controlled by the unique tions firms that specialize in stockholder 
Strontium 90 Process. relations say their business is booming 
¢ Basis for Change—There are plenty 


of reasons for this change in manage 
Denser, smoother, more ment’s attitude toward small stockhold 


Aven teas 


F.O.S. is processed to 


product and performance, 


consistent adhesive coating. | ¢: Among them ar 


. ae e Reaction to the prewar publi 
Try it. Write on your letterhead outcries against business | Today poe 
for free F.O.S. samples. companies recognize good stockholder 
relations are good public relations 

e Promoting sales. For consumer 
products makers, small stockholders 
form a large group of potential cus 
tomers 

¢ Recognition of the facts of own 
ership. Small stockholders are some 
times major elements in a company’s 
ownership. For instance, U.S. Steel 
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pret 


\"" OF hoxcars 


can’t be wrong about keeping damage costs downl 


A ’ . . 

Forty-four Class I railroads operating 21,424 boxcars 
equipped with Evans DF are proving every day that 
you can eliminate transit damage to lading! 


Shippers are requesting DF cars because DF permits 
them to use more of the car’s capacity. They can double 
deck without extra expense or inconvenience. They do 
not have to pay for costly dunnage. The expense of 
filing damage claims is reduced. And DF cars are avail- 
able to shippers at no extra cost. 


DF is a trademark 
of Evans Products Company 
.- only Evans makes it 


DF LOADERS 


Railroads teil us that DF cars carry heavier loads. 
Each DF car earns several times more freight revenue 
per year than an ordinary car. 


Whether you’re a shipper or a railroad man, you'll 
benefit by writing, now, for all the details on Evans 
DF equipment. Address: Evans Products Company, 
Dept. B-3, Plymouth, Michigan. 


*The number increases every day! 


. THE “KID GLOVE" TREATMENT 
THAT LOCKS IN LADING . . . 
ELIMINATES DAMAGE 

) AND DUNNAGE 





EVANS PRODUCTS COMPANY also produces: 


truck and bus heaters; bicycles and velocipedes; Evaneer fir plywood; and Evanite battery separators 








Just put your 


—to feel how finger 
(of either hand) 


, 
keys give direct “live” response OY 
... how Totals and Sub-totals are 
. . e 
obtained instantly by depressing ith; [0- 
bars, with no space strokes 


required, This is the first 
Fridew 


Ideas about adding machines are 


s into natural, 
easy working position... how the 
over-size, plainly labeled control 


adding machine to fit the human 
hand—the first new keyboard 
granted a patent in years! 


...then watch | 

what happens here | 
Actual items you enter on keyboard 

appear in this Check Window before 
they are printed or added. For the 
first time on an American 10-key 


changing fast since Friden developed 
Natural Way adding. Seems like every- 
body wants to go 10-key with Friden! 
Your Friden Man can show you why 

call him, Friden sales, instruction, 
service throughout U.S. and world. 
Fripen CarcutaTinG Macuine Co., 
Inc., San Leandro, California. 


| NEW | 


New model Friden offers rapid mullti- 
plication with automatic step-over of 
multiplicand. 


machine you see what you're adding 
—so you can work quickly and 
accurately, Note, too, how Clear 
Signal prints automatically on 
tape with the first item following 
a total...also how True Credit 
Balance prints without extra 
motor operations or pre-setting! 


° THE NATURAL WAY ADDING MACHINE 
THE AUTOMATIC CALCULATOR 
THE COMPUTYPER + THE ADD-PUNCH MACHINE 
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Corp. found that, in 1952, some 56% 
of its stockholders had incomes of less 
than $5,000 a year—yet this 56% owned 
37% of the company’s stock. 

¢ Winning allies. Small stockhold- 
ers can often swing the balance in a 
tight proxy fight. Leopold D. Silber- 
stein’s take-over at Niles-Bement-Pond 
Co. (BW—Apr.16'55,p133) and Robert 
R. Young’s victory in the New York 
Central proxy fight were carried off 
with valuable help from small stock 
holders who, unhappy about their com- 
pany’s dividend rates, flocked to insur- 
gents who promised them a_ better 
deal. 

You get a further idea of the im- 
portance of the small investor from a 
study made last year of two days of 
“normal” volume operations on the 
New York Stock Exchange. The ex- 
change found that 

e Private investors accounted for 
60% of the market's total volume of 
3-million shares in two days 

e Investors in the under-$10,000 
income bracket were responsible for 
32% of this activity; those in the $10,- 
000 to $25,000 bracket for 36%; and 
those getting more than $25,000 a year 
for 32% of the volume 

e Most transactions made by mid 
dle-income investors were for cash, and 
the investors in this group were aiming 
for long-term appreciation and divi- 
dends. 
¢ P. R. Findings—Dividends are still 
the key to good stockholder relations, 
according to the public relations outfits 
that specialize in stockholder relations. 
But, they add, small stockholders also 
like full disclosure of company opera 
tions and want to be able to put pres 
sure upon management when they're 
unhappy about the way it is running the 
company. When small stockholders do 
have this power, however, thev rarely 
use it—unless dividends are held back, 
or earnings or market value of the stock 
decline sharply. 
¢ Exchange's Estimate—New York 
Stock Exchange Pres. Keith Funston 
sees the importance of the small stock 
holder increasing fast in the next decade 
or two. But he feels that many manage 
ments still fail to realize the probability 
of this. Funston bases his estimate on 
the assumption that industry will need 
at least $60-billion in equity capital if 
it’s to meet its expansion goals for 
1965. 

Institutional investors will supply 
$30-billion of this, he says. But the 
other $30-billion must come from pri 
vate investors. And if the public is to 
put its money into industry to that 
extent, it will have to triple its current 
investment rate of $1-billion a year. 

If Funston’s estimate is right, it 
seems that companies that want to ex- 
pand will have to woo the small in- 
vestor harder than ever. €No 
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COLOR DYNAMICS Properly engineered colors reduce eye fatigue and cut down 
accidents in Mt. Wolf Plant of the American Wire Fabrics Corp. 

NOTHER impressive example how trast to eve-rest colors On stationary 

. . Pittsburgh COLQR DYNAMICS parts, operators see their work 
improves productive improves productive efficiency and better. This reduces eye strain con 
reduces danger of time-lo acct siderably. As eye strain is one of 

= dents bv lessening eye tatigue the chief causes of physical fatigue 
efficiency as operators among employees is the Mt. Wolf we have found that both the quan 


Pennsylvania, plant of the Amer tity and quality of production are 
ican Wire Fabrics Corporation improved, Safety colors on hazard 


are helped to see This pleat, a subsidiary of The areas reduce danger of accidents 


Colorado Fuel and Iron Corpora "The clean, well-ordered appear 
tion, one of the nation leading ance of our work areas maintains 
their work better steel produc ers and fabri ators high mor ile among our emplo ecs 
manufactures insect wire screening and a friendly relationship between 
and industrial cloth working force and management, It 
also makes our operators take pride 





The benefits which derive from the 
COLOR DYNAMICS system of 
painting are best expressed in thi 
comment of B. L. Weaver, American 
Wire Fabrics Corporation executive 
vice president 


in their environment, They help to 
keep their surroundings clean, sim 
plifying housekeeping 

“We regard these benefits as a 
highly satisfactory plus, as painting 
the COLOR DYNAMICS way has 
“By the use of focal colors on work cost us no more than conventional 
ings parts of our machines in con maintenance painting 


How You Can Get an Engineered Color Study of Your Plant — FREE 
Send for a C f This Fri 
@ Why not test the practical value of COLOR system simply and easily. Better still, call your d opyo is FREE Book 


DYNAMICS in your plant—on a machine or two nearest Pittsburgh Plate Glass Company branch Pittsburgh Plate Glass Co, Paint Div, 
in a whole department? Send for our free and ask to have a representative give you a Department BW -36, Pitlewergn 22 


comprehensively illustrated book which explains detailed engineered color study of your plant, end me a FREE copy 


let “COLOR 
how you can make use of this modern pointing without cost or obligation. Or mail coupon at right. ne JLOR DY 


> Pi TSBURGH PAINTS 


PAINTS @e GLASS @ CHEMICALS @ BRUSHES @ PLASTICS @ FIBER GLASS ' 


» COLOR DYNAMICS 


obligation on 


! 
| 
| 
| 
j ea ave your representa 
| 
| 
| 


ounty »tate 


PiTTSBURGH ,rtatT s&s ae a, ae COMPANY 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 

















New York’s Last Frontier — the 


the shadows of New York's skyline—across the Hudson ground beyond. Marshy, thick with foxtails, it is a bed 
iver and just past the Palisades — hes one of the great room for mosquitoes and a ramble for muskrats, which 
mcongruities of our time, the New Jersey Meadows. A is about what nature intended it to be 
wilderness edging on a world of concrete, it has been by Ihe Meadows are hardly meadows in the ordinary 
ed by man for centune: sense of the word. Sliced to any thickness, they are muck 
A score or more highways criss-cross the Meadows; rail > ft. to more than 100 ft. of silty clay piled on top of.a 
wds mamlne thew way through it. But the land itself bed of sandstone or shale. Geologists class them as “tidal 
upwards of 25,000 acres spreading round the Hlacken marshes of marine ongin.’ 
ick Raver is virtually as desolate as when the Dutch Even before the Revolutionary War, man seems to 


first crossed it some 300 years ago to settle on the high have made some attempts at rec laiming this bog land. In 











Last big tract of undeveloped land near New 
York, Meadows lie within 10 mi. of Man- 
hattan. More marsh than meadow, they 
stretch along the Hlackensack River from 
Bergen County to Newark Bay. Reclama- 
tion could add 25,000 acres to land supply. 


BIGGEST proposed development is on bend of river at 
Carlstadt, N. J. It's been slowed by land-title problems 


STILL WILD, Meadows are home for muskrats. In good 


year, skins may bring trappers as much as $2 to $4 apiece 
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ersey Meadows 


the years since, there have been many formidable schemes 
for reclamation. Few, though, have proved so formidable 
as the Meadows themselves. With some notable excep 
tions, man’s main contribution has been to pile the marsh 
land with garbage — and leave it alone 

But in the last year, there have been signs that all 
this may be changing. Indeed, the question no longer 
seems to be whether industry will put the land to use, 


but only when it will make the first grand move 


(TURN TO NEXT PAGE ) 





Minutes from Manhattan, the Meadows 





inal 


Si. eee 


HIGHWAYS, piercing Mead 
ows, have spurred strip devel 
opment In background is 
Secaucus, a town surrounded by 
marsh and famed for its pig 


yer buildings, foreground) 


a 
PIDES RISE and fall in this giant sponge. Lumped together, its land AT EDGE of marsh, man stops. Meadows is no man’s land, 
and water mass is bigger than the whole of Manhattan Island inky black at night, buffer zone between suburban towns. 


RAILROADS crossed Meadows early, own sizable 
tracts, have been trying to get plants along right of way. 


A GRAVEYARD for old machinery and auto wrecks, the land has long been 


communal dumping ground. Garbage odor in heat of summer is notorious 
























































ait for Industry to Come 


Story starts on p. 120 


OR ALL THE POLLUTION that man has heaped upon the 

Nieadows, they still possess one uneradicable charm 
location. Filth has destroyed much of their natural 
beauty. But their geographic appeal—their closeness to 
Manhattan and their ready access to it—is more potent 
today than at any time before 

\s industry and a growing population have eaten awa\ 
the choice land of Metropolitan New York, a new surge 
of interest in reclaiming the Meadows has taken hold 
l'hree developments, involving both private industry and 
government, highlight this today 

¢ Using private capital, a subsidiary of ‘Terminal Con 
truction Corp. has bought up two tracts of meadowland 
totaling in all 2,000 acres. Within a year, the company 
predicts it will be under way on a major industrial instal 
lation in the area 

* Municipally, five towns of Bergen County have 
banded together to form a Meadowlands Development 
Advisory Committee. ‘Their aim: to create a Regional 
Planning Board to study reclamation of the 8,000 acres 
of marshland within their borders and to prepare a 
master plan for their development 

* Federally, Rep. Frank C. Osmers (R-N.J.) has said 
he would press for a U.S. study of meadowland devel 
opment 
¢ Denominator—All of these plans have one thing in 
common: ‘They are projected on a long-range timetabl 
Even the most optimistic of meadowlands boosters b« 
lieve that it will take at least 10 years to bring about am 
of the grander schemes for reclamation 

But given the price of comparable sites close to New 
York—and the fact that today’s soil engineering and 
construction techniques make it possible to build on 
what was unbuildable ground 50 years ago—people with 
i stake in the Meadows are convinced that the day of 
the payoff is in sight. ‘They could be as wrong as some 
of their ancestors. But they don’t think so 
¢ Stopper—No matter how one looks at it, there is reall) 
only one reason why man has stopped building wher 
the Meadows begin—cost. Though builders have rimmed 
the marshland with towns, and have strip-developed 
the land along the through highways, the cost of drain 
age, fill, and piling have kept most of them from assault 
ing the Meadows’ inner recesses. Reclamation schemes 
have come and gone. But the marshes, by and large, 
have remained 

Sprawling over three New Jersey counties—Bergen 
Hludson, and Essex—the Meadows are at least 28,000 
acres big, though you can get estimates of up to 35,000 
icres, depending on how much of their outer reaches ar 
counted in. They begin near Englewood, along the 
banks of Overpeck Creek; from there they spread south 
ward beside the Hackensack River to Newark Bay, then 
along the west side of the bay and Arthur Kill, which 
ows between New Jersey and Staten Island. More than 
8,000 of the acres are in Bergen County. At one point 
they are more than 4 mi. wide. 
* Ice Age Relic- ‘The Meadows, geologists believe, ar 
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STATEN ISLAND, N.Y. y 












JERSEY MEADOWS run parallel to Manhattan 


of the more than than 28,000 acres are privately owned. 


The majority 


the work of the Wisconsin Glacier, which pushed its icc 
sheet southward around 10,000 B.C. When it retreated 
ome 3,000 years later, it left behind a glacial lake. Even 
tually, as the ice sheet receded, the ocean level rose and 
tides and salty water spilled in. From there it was 
merely a step of evolution to today’s “tidal marsh.” 
Although the Meadows are now a jungle of foxtails, 
higher than a man can reach, they were not always so 
As late as the turn of the 19th Century, salt hay waved 
in the marshes and, here and there, there were cedar 
streams and 
crecks, and birds made the fields their sanctuary. ‘Then 
man began working his. wonders—with sewage and gat 


groves. People fished and swam in the 


bage. Within half a century, miles of marshland becam«e 
a foul-smelling waste, a sore on the landscape 
¢ Soil Structure—Tlo the eve, 


onously the same today, no matter where you cross them 


the Meadows seem monot 


But beneath the foxtails, there is anything but a uniform 
soil structure. It is this fact—the variations in subsoil 
structure and the existence of some areas where develop 


ment would be possible with a minimum of fill and 
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PROTECTS 
ASPHALT 


Fonnite S46 


DRIVEN TELLERS , 


ing for Customers 


Shgwieui Bont 


Free Parking costs tess with 
a. —_ 
Sonnite JSI6 
— ” 


You can double asphalt 
ervice life, reduce upkeep costs by 
wing Jennite liquid surface seal 


Jenniting stops destructive 
eflects of gasoline and oil 
eliminates 
crumbling. The attractive, satin 
black Jennite surface is tough 


eals out frost 


easy to clean a sound mainte 
nance investment. For details 
write today for Bulletin L-352-55 


MAINTENANCE INC. 


Distributors in| woOSTER CHIO 
principal cities 


In Providence, it's the 
SHERATON -BILTMORE 


You're in the heart of historic 
Providence at the Sheraton 
Hiltmore with its unique 
Falstaff Room an authen 
tic reproduction of a 15th 
Century English Taproom 
Railroad station and bus ter 
minal just across the street. 
Airport only minutes away. 
Service in the best Sheraton 
tradition. For fast, free Tele- 
type reservations, call your 
nearest Sheraton 


SHERATON 
“ons HOTELS 


Coast to Coast in the U. S. A. and in Canada 





drainage—that has led to countless 
schemes for reclamation 

In 1952, an engineering soil survey 
by Rutgers University and the state 
highway department found that, almost 
without exception, the Meadows of 
Bergen and Hudson Counties had a 
sandstone and/or shale base under 
them. But to get down to this base 
through the decomposed marsh growth 
and clay—took borings in some places 
of more than 100 ft., while in others 
the rock bed was less than 5 ft. down 
Much the same thing happened with 
the layer of clay just under the surface 
¢ Reclamation—Ihe Dutch farmers 
were probably the first to try reclama 
tion of the less mucky parts of the 
Meadows, or so the remnants of old 
In the mid 
1800s, there was a grand scheme—one 
that failed completely—for an iron levee 
and canal system to dry out 5,000 acres 


drainage ditches suggest 


of south Bergen Counts The levees 
leaked, but the plan's grand approach 
to reclamation persisted through a chain 
of proposals that followed 

The most formidable of these ap 
peared in 1930—the product of a state 
ippointed Reclamation Commission 
It outlined a 50-year plan to cost $500 
million, to drain, fill, and develop the 
cntire meadowland area as one whol 
But the Depression killed that plan 
¢ Smaller Scale—Though they still re 
tain vestiges of the grand approach 
the schemes for development of the 
Meadows today are far mor 
Phere 
cesses in reclamation on a smaller scale 
the industrial 


modest 
ilready have been notable suc 


terminals built on 
Littl 
lerry are perhaps the best examples 
and these undoubtedly have 
tioned the thinking of today’s planners 


marshland at ‘Teterboro and 


condi 


They believe a regional approach is still 
needed to achieve an orderly develop 
But in develop 
ing them, they are thinking mainly of 
just one thing: industry 


l'rimmed of nonessentials, the future 


ment of the marshes 


of the Meadows seems to hang on one 
question: Does industry want to be near 
New York badly enough to pay the 
price for building on the Meadows? 

¢ Cost—Compared with other sites 

the few that are available—close to Man 
hattan, the cost of building on the 
is probably not too far out of 
linc Ernest Erber, executive director 
of the Passaic-Bergen Community Plan 
ning Assn., an organization that re 
cently prepared a report on use of the 
meadowlands for East Rutherford, be 
lieves the average sale price for unim 
proved land in the Meadows today is 
about $500 an acre. Assuming you had 
to use a depth of 8 ft. of fill per acre 

and paid about the median price of 80¢ 
a cu. vd. for it—then the cost would 
hgure out to $10,320 an acre, on top of 
the $500 purchase price 


m irshe Ss 


This, of course, would not be all the 
expense. Drainage might have to be 
installed; a company would have to 
bring in utilities, provide some sort of 
access road, and either tie into a sewer 
main or build cesspools. But given the 
right site—where the clay is hard 
enough to climinate the need for pil- 
ing—a company might be able to go 
ahead with building after an outlay of 
$15,000 to $20,000 per acre on the 
land. That would be a lot more than 
the company would have to spend for 
a site farther out, which might cost 
$5,000 an acre or thereabouts But 
it wouldn't be far out of keeping with 
the price tag of choice sites close to the 
city. (The last two acres in the Teter- 
boro Terminal are reported to have 
sold last month for $40,000 an acre.) 
¢ Estimates—Terminal Construction 
Corp., a 10-year-old contracting-engi 
neering firm, says it thinks it will be 
able to reclaim the 2,000 acres it has 
bought up near Carlstadt for as little 
as $1,500 an acre. Older Meadows 
hands shake their heads at this figure 
But William J. Brvan, Terminal’s in 
dustrial development manager, says that 
all that’s needed now is “one big plant 
to get this thing rolling.’ 

James B. McCoy, municipal clerk of 
Carlstadt and chairman of the five-town 
Meadowlands Development Advisory 
Committee, feels that onlv another 
depression can stop building on the 
marshes now But McCov, whose 
group will try to get federal funds for 
a land-use study, admits the 
mav be slow. He sees some formidable 
hurdles—notably before any 
full-scale development. 
¢ Progress—Whether or not the big 
dreams for reclamation materialize, the 
fact remains that even now the Mea 
dows are being steadily built up. Along 
the tracks of the Delaware, Lackawanna 
& Western RR near Kearny, Trumbull 
Asphalt Co. and Fry Roofing Co. are 
both building plants on land that cost 
them $100,000 to pile alone. The lure 
is the nearby docks of Koppers Co. 
on the Hackensack River 

At Port Elizabeth, just south of 
Bound Creek which separates Elizabeth 
and Newark, the Port of New York 
Authority has bought up 450 marshy 
acres from the Central Railroad of New 
Jersey and others. The plan is to de 
velop 1 new port area over the next 
25 vears. Near the New Jersev Turn 
pike at Ridgefield Park a 21-acre tract 
is under development for a hotel and a 
motel site 
¢ Diehards—Though this fringed de 
velopment unquestionably adds to town 
assessments, many people doubt that it 
is all to the good. If left uncon- 
trolled, they see it as wasting away the 
Meadows, blocking off access to the 
vaster areas where truly fruitful recla 
mation could be accomplished. eno 


proc css 


scwcrage 
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Overloads Get You 


Overloaded electric motors, too, soon get over- 
heated and quit. Production stops. Money flies 
out the window. 


But 


damage to motors from sudden overloads and 


today manufacturers are preventing 
frequent reversals, as well as from water, ozone, 
hot locations. by 
using UNION CARBIDE Silicones in the insulation. 


Not only does “Class H” insulation let a given 


corrosive atmospheres, and 


motor operate safely under greater loads, but it 
also permits the use of a smaller motor to do 
equivalent work. The same applies to trans- 
formers and solenoids. A motor rewind job with 





SILICONES DIVISION 


Union CARBIDE 


IND CARBON CORPORATION 


30 EAST 42ND STREET [Gg NEW YORK 17,N. ¥. 


In Canada: Linde Ait Products Company 


The term “Union Carbide 


Division of Union Carbide Canada Limited 


ie @ trade-mark of Union Carbide and Carbon Corporstion 


Nowhere... AST! 


UNION CARBIDE Silicones can make a motor last 
from ten to 100 times longer than before. 

This is just one of the new, money-saving ap- 
plications of UNION CARBIDE Silicones, They are 
proving their leadership as well for water repel- 
lents: 


intermediates: as release agents for rubber, 


plastics, shell molding; and for silicone rubber 
products of phenomenal heat- and cold-resistance, 

These and other uses can be yours, along with 
the combined experience of UNION CARBIDE and 
its various Divisions that can be drawn upon to 
help you apply them correctly. Why not cail in 


a UCC Silicone expert today! 


Silicones Division, Dept. K-32 
lt sson Canpepe ano Cannon Conronation 


0 Bast 42nd Street, New York 1 N.Y 


Clase H Elects 


Kelease Agents 


“eeeeeeeeeeeee 





Merriffy 


makes a 


MARKED IMPROVEMENT 
IN PRODUCT IDENTIFICATION 


f 


MYSTERY: 
COLOR? STYLE? SIZE? 


n of his products was 
turer all kinds of 
dn't always read the 
s peeled 


sbe! indentificatio 
gat e manuta 
men cou 

nd color names labe 
entory troubles costs were 
earching 
eard about Markem 


marking for 


1 a better way 
specialists in 
40 years 





SOLUTION: 
THE MARKEM METHOD 
specially designed 
e marking — was brought in 
ype took care of variable 


machine 


marked 





CONCLUSION: 
CLEAR, DURABLE, 
LOW COST MARKING 


tive, easy to read imprints now helf 
teod of hinder, tile sales. Costs are lower 
fentitication better, If you have @ 
matking problem — ranging from color 
band ng electrical components to identifying 
artillery shells 
the answer. Markem Machine Co 
Keene 33, New Hams shire 


Markem may have just 
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° 
, Change 
vs. year 


ago 


+6.5% 
+5.7% 
+6.9% 
+13.2% 
+6.3% 
+10.9% 
+10.0% 
+5.9% 
+2.1% 
+4.3% 
+8.0% 
+7.0% 
+7.7% 


Federal 
Reserve District 


. Boston 

New York 

. Philadelphia 
Cleveland 

. Richmond 
Atlanta 

. Chicago 

. S*. Louis 

. Minneapolis 
. Kansas City 
. Dallas 

. San Francisco 
Nation 
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The Income Pattern: 


Business Week's Regional Income Indexes 


U.S. Incomes: Up 7.7% From Last Year 





1941 = 100; adjusted for seasonal. December figures preliminary; 
November revised. 


©ousiness ween 


The Indexes 
Nov. 
1955 


278.0 
289.7 
285.7 
335.5 
349.9 
420.0 
340.5 
314.5 
327.3 
391.6 
458.6 
365.8 
336.0 


273.8 
285.9 
284.0 
332.1 
349.3 
414.5 
334.7 
314.0 
323.5 
386.9 
447.6 
369.4 
332.8 


261.0 
274.0 
267.3 
296.3 
329.3 
378.6 
309.6 
297.1 
320.6 
375.5 
424.7 
342.0 
311.9 











Another Record-Breaking Month 


U.S. incomes in December, 1955, 
above year-ago levels to 
ill-time high, according to 
BUSINESS WEEK'S Composite of Regional 
Income 

In the 
of the 12 


ibove the 


climbed 7.7 
reac h ill 


Inde xcs 

year-to-year Comparison, four 
showed gains well 
iverage for the nation. They 
were Cleveland, Atlanta, Chicago, and 
Dallas, in that order 
of the regions stood at record levels in 
December. In no one of the other threc 
regions, however, were 
than 1.0% 
ipolis was 


regions 


Incomes im nine 


incomes more 
below their peaks: Minne 
Kansas City 
0.7%, and San Francisco, 1.0% 

¢ Monthly Gains—l'rom November to 
December, 1955, U.S 
1.0%. All regions except San Francisco 
participated in the gain. In December, 
San Francisco incomes were 1.0‘ 
the record set in the previous month 


down 0.6% 


mcomecs rose 


be le Ww 


Largest month-to-month gain was racked 
up in the Dallas region, where incomes 
shot up 2.5% over November. Increased 
activity in the oil and natural gas indus 
tries were important factors in the up 
ward thrust 

In the incomes ros 
1.5% im the month-to-month compari 
son. They have moved up sharply sinc 
September, after drifting mostly sid 
ways in the first cight months of 1955 
Reports from the states in this district 
indicate a general upswing in employ 
ment in apparel 
Massachusetts reported 
establishments and 
added workers in December 

In the Atlanta region 
textile mills, in steel mills, and in 
petroleum production continued strong, 
which /lielped 
crease, END 


Boston region 


textiles, and shox 
metalworking 


electronics plants 


activity im 
ilong the 


INCOTIIC in 
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AMONG THE SCORES 
OF COMPANIES USING 
SPERRY FLIGHT 
INSTRUMENTATION 


Are you missing the greatest virtue of 


company owned planes? 


es One of the greatest advantages of the instead, it conserve space. And because 
company owned plane is its flexibility—its all flight data is compiled and presented in 
ability to get you to and from the hard-to pictorial form, the pilot’s work is simplified 
reach places. But such flights demand up-to- while his control is infinitely improved 


the-minute cockpit instruments. Without ;, 

i ® Like the Sperry Gyropilot® and the Sperry 

them, your pilot is seriously handicapped 

| ©aph Engine Analyzer the Sperry Integrated 

yarticularly in flying unfamiliar routes over 

I : Instrument System is thoroughly depend 
unfamiliar terrain 

able, practical, and readily adapted to your 


eee ete eee eeeeee eee eee eee eee eee ee eee 


# Designed to simplify flightinstrumentation — present planes or can be designed into 


for commercial airlines and the military, the new planes you might be con 
the Sperry Integrated Instrument System is sidering. Let us tell you more about 
particularly well adapted to company owned it. Write our Aeronautical Equipment GYROSCOPE COM 


planes. It requires no additional cockpitspace Division 


“1” . D UNOEA ‘ j POF / 
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U.S. Loses Ground in World Market 


Percent of Free World Totol 


Trade 


100™ 


ees | @ apsaseernereses 


! 
1949-50 ‘50-'51 


" 
'54.'55 ‘55-'S6 
est, 
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eeeeeeeeeeeeee 
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Dote: U. S$. Dept. of Agriculture. 
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54-'55 ‘55-'56 
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of Agriculture Ezra Ben 


government-held 


Onn pe titive price 


p 
Whatever the 
S. is not rolling up the umbrella 


It is just lowering it a 
If you look deeper mto the 


the move will put i heavy 
train On a group of friendly 


things easier for Moscow 
md capital goods 
ultural surpluse 


¢ Behind the Decision 


idd up to a simple fact 


combined impact of rising world 


The squeeze is propelling gov 











Price Umbrella Gets Lowered 


Administration 


ernment surplus stocks upward at a 
dizzy rate (chart, lower right) 

In an clection year, that’s politically 
unacceptable to cotton state congress 
They have been warning that if 
omething wasn’t done to recapture a 
share of the world market for 
U.S. cotton, they would (1) push legis 
lation to force the Administration to 
dump its stock abroad, and (2) join with 


cotton textile interests to slap quotas on 


bigger 


textile unports 
Beyond that 
the fate of the 


their votes 
Administration's flexible 
farm price support program—a program 
that U.S. officials regard as the 


long-run hope for a 


will decide 


onhy 
solution to the 
basic dilemma of surpluses 
¢ Bad Choice—The plain fact is that 
the Administration was faced with thes« 
ilternatives 

e Run the risks of 
pushing more cotton onto a world mat 
ket that can’t absorb present output 


international 


the danger of a return 
supports (which 
both the surplus and 
the threat of a bigger foreign dumping 
later) and perhaps be ordered by Con 
gress to dump the cotton, anvhow 

e Next Summer—Under the new 
policy, cotton will be sold at world 
prices 
cut us, the 


e Increase 
to rigid 
would 


farm price 


NnCTCAs 


If other countries try to under 
Dept ot 


Agriculture will 





follow world prices down 


to a point. 
You can be sure, though, that this point 


he Adminis 
igaimst starting a 
war that could ruin foreign ex 


won't be very far down 
tration 1S 
pric 


dead set 


porting countrics without moving any 


more U.S 


cotton 


Just what Secy. of Agriculture Ezra 
Benson's price floor will be is a closely 
guarded secret. But it’s a good bet 
that he will stop selling if the price 
sags below 25¢ a lb.—even if he doesn’t 
sell an extra bale of cotton next year 


The tipoff was given by the handling 
of sales of the |-million 
grade cotton that were put on the au 
tion block at competitive prices on Jan 
l Although all this cotton has been 
sold, not been knocked 
despite the fact 
dipped below 


bales of low 


1 pound has 
down for less than 25¢ 
that world 
this figure a few times 

This doesn’t mean that Sec 
won't manage to capture a fatter share 
of the world market for U.S 
next year—he probably will. He hopes 
to do it bv scaring forcign producers 
into cutting back their plantings, thus 
leaving mor market for 
American cotton. No 


prices have 


Benson 


farmers 


room in the 


foreign govern 
ment is wealthy enough to stock cot 
ton for very long. Most of what is 


planted abroad now will be sold next 
vear regardless of price 
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a better kind of power 
for the building equipment industry 





* How It’s Working—There are signs 
i that the scare may work abroad accord 
Hy ing to plan Foreign governments 
(and farmers are quick to believe that 





the U.S. is about to dump in a big : : ody tS 
vay—that fear will always be with them tae machine 


long as the U.S. government owns 
uch massive stocks. Reports from 
Mexico indicate that production there 
may be slashed by about 400,000 bales 
} next year, and there are rumors of simi 
| lar moves in other countries 
* Figures—Both in its effects on acreage 
ind its effects on prices, the program 


Investigate the standard 
if it works—will cost foreign producers & 


and special elevator 
motors available from 
Electro Dynamic—America's 
leading manufacturer of 
custom-built motors 

since 1880. 


money 

Some idea of the possible losses of 
foreign exchange to other cotton coun 
tries can be got from this simple cal 
culation: A 1¢-a-lb. price drop equals 
1 loss of $5 a bale. So if U.S. govern 
ment sales next year pushed prices ' The famous red E.D. 
down, say, 2¢, it would mean a foreign 4 , “power spot" is your 
exchange loss of roughly $86-million to 3 assurance of extra quiet, 
other exporting countries, if they ex me extra dependable Electro 
ported their expected 8.6-million bales. ; Dynamic power—75 years in 

Another way of figuring it is to cal = 7 the making—yours today 
culate the loss to foreign countries if , at no extra cost! 
the U.S. displaced, say, 2-million bales 
of their exports. At current prices, that 
would cost them about $350-million 

Foreign countries will feel the pinch 
to different degrees, of course, depend 
ing upon the importance of their cot 
ton exports. Cotton is the largest export 
of Mexico, Pakistan, Peru, and Egypt. 
It accounts for one-half to one-third of 
the forcign exchange carnings of the 
first three, and nearly 90% of Egypt's. 
It is the second largest export of Brazil 
ind ‘Turkey and vital to the Sudan. 


























Percent of Free World Total 





15 


Growth in U.S. 
Cotton Stocks 





10 


(as of Aug. 1 each year) 1 to 250 hp. AC and 
OC. Standard o# 


xtra special purpose 
TQvNamic  ilici. 
e 


pendable motors 
PRODUCT OF GENERAL DYNAMICS 


NEW... 


Write for 
Brochure 100 
and literature on 
new E.D. motors 
‘ and drives. . 
1950 ‘51 *52 ‘53 ‘54 55 "56 . 
Doto: U. $. Dept. of Agriculture. est. Electro Dynamic division of / 
Generai Dynamics Corporation : 
Bayonne, New Jersey E.D. ‘'Selectroi” Variable Speed Drives Gear -£0-motors 
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HiABIB 


BOURGUIBA, 
is asking French to give his 
But, unlike 
North Africa 


I unisian 


country more self-rule 
Moslem 


he advocates 


fanatics im 


Lhe articulate, energetic little man 
in the picture above is Habib Bourguiba 
th Afnea man im the middk 
What he thinks and what he does i 
tal to the West position im strategic 
North Afneca (map, below 
Bourguiba is ‘Tunisia’s top national 
ist lea lor more than 30 vears he 
has been trying to reconcile Arab anti 
lonialism with legitimate French in 
terest mn North Africa. On the one 
hand, h | popular symbol of opposi 
tion to French colonial rule. On the 
other, he is the bitter enemy of the 
Moslem fanatics who hang out at the 
headquarters of the Arab League in 
Cairo More than any other North 
African leader, Bourguiba represent 
the attempt to turn France's holding 


7( 
The Middle Way in North Africa 


ther 
tate 
¢ Critical Negotiations—lhis week 
Bourguiba's efforts at playing the mid 
dleman had reached a critical stage. He 
is in Paris negotiating with the French, 
trying to get self-rule for Tunisia. If he 
succeeds, he will return to Tunisia to 
lead his powerful Neo-Destour (New 
Constitution) Party to certain victory 
in the Mar. 23 elections. If he fails, 
he will return to face growing opposi 
tion among his own followers 
Bourguiba’s job in Paris isn’t easy 
He wants the French to go well beyond 
the agreement he 


into democratic, self-governing 


reached with Premiet 


Mendes-l'rzace in 1954. This called, 
ma vavguc way for lox il autonomy ; in 
funisia within “the French Union.” 





What Bourguiba wants now—at the 
very least—is the trappings of complete 
independence—control of police, di 
plomatic representation abroad, and a 
small army. And perhaps, most im 
portant of all, he wants economic aid 
from France to build up the economy 
of his impoverished country. 
¢ Urgency of the Demands—Bourguiba 
is convinced that the French must 
grant him this much if he is to hold his 
popular following. Since he negotiated 
with Mendes-lrance two years ago, 
Morocco has gone on to win a promis¢ 
of complete independence from France 
(page 130). He can’t ask for less. 
Furthermore, he can’t ignore France's 
failure to break the bloody deadlock in 
neighboring Algeria (BW—lIcb.11'5¢ 













SPAIN 





x ALGERIA 


™\ PARIS 
freedom talks 


al 
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p137). This has led North African ex- 
tremists—to go into action. Guerrilla 
bands—egged on by the Cairo radio and . 

partly supplied with arms by Egypt's Important Information 
Nasser government—are operating in 

Morocco, Algeria, and probably in 
outhern Tunisia. f M g t 
¢ Nationalist Upsurge—This fanatical or ana emen 
nationalist upsurge has crossed over into . . ° 

Fenisle, ‘Tie these eth Aiton of companies whose operations involve 
countries are too closely tied together 
culturally and politically to take widely 


sont pleats, patio tT Flammable Liquids 





nisian leader Saleh ben Youssef, are 
ounting on. If Bourguiba cannot pro = 
duce results then they will probably 
become the dominant spokesmen for 
their countrymen in Tunisia 
Bourguiba’s desire to find a com @ With today’s high building 
promise in this situation is part of his 
haracter. Despite his nationalism, in ; . ees 
many ways he is a typical French in tures is most important. This 
tellectual. His gesticulated French is 
impeccable. His wife is French 
¢ No Puppet—Yet Bourguiba's enemies : ‘ ; 
can’t call him a French puppet. From foam in plant protection. It will 











costs, protection of existing struc- 


booklet explains, in non-technical 
language, the role of fire-fighting 


the time he graduated from Paris’ give you the background you need 
Ecole Libre des Sciences Politiques in 


the 1920s to 1954, he has spent more } : lag . 
time in French jails than outside them - ' your Safety Engineer or insur 
When World War II came, the (7 : t ance man talks to you about ex- 
Nazis turned him out of a French pri ab 
son and urged him to join Mussolini as 
a propagandist against the French in 
Africa. By the end of the war he had 
thrown in his lot with the Gaullists, 
but that didn’t save him from being 
threatened with execution as a col 
laborationist. Only the intervention of 
the U.S. consul-general in Tunis saved What is Foam? 
him, and the French dispatched him How Does tt Work? 
to a prison island off ‘Tunisia’s coast Where Is it Used? 
¢ Short Reprieve—By 1951, Bourguiba 
was back in Tunisia (after a tour of the 
Near East and the U.S.) with an agree 
ment with the French to set up repre 
sentative government. But Paris colo 


* | ee fF FF § FF FF FF FF Ff Ff hTLhUmGLUGT 
nialists and the 200.000 French colo A ween aims 
nists in Tunisia sabotaged this effort eee | ew — SYSTEM, Inc. 
Bourguiba soon was under arrest again West Chester, Pa. 


At about this time Bourguiba's chief Please send me your booklet entitled “FOAM Fire Pro- 
rival for leadership of the Neo-Destour tection.” We are interested in control of fires in: 


to make sound decisions when 


pansion or installation of foam 
systems. 


Write on your company letter 
head, or simply send the coupon. 





ben Youssef, escaped the French and [) gasoline | lubricants [) other petroleum products q 
went to Cairo. There he plotted with ; _ 
other Arab refugees from French rule 4 


[) paint and varnish [1 polar solvents [(j 


, Name 
Ben Youssef became a convert to Pan : 


Arabism—and the dream of a new Company y 
North African Moslem state, the Magh 
reb, incorporating Morocco, Algeria, 
ind ‘Tunisia L ——. - — - 

Ben Youssef came back to ‘Tunisia meee eee ee ee ee ee ee oe all 


when Bourguiba reached his agreement 


with Mendes-France in 1954. As secre NATIONAL FOAM System, inc. 
tary-general of the Neo-Destour, ben 
ner West Chester, Pa. 


Youssef shared the spotlight with Bour 
Specializing exclusively in engineered foam 


Address i 


guiba. He used his powerful position 

to agitate against the French—and 

gainst Bourguiba 

° Riv al Expe lled—A few weeks ago systems, portable units, and a complete line 
‘ “xpelled—A W ag A 

Bourguiba’s followers ¢ xpelled ben of fire-fighting foam products. 

Youssef from the party and the Tuni 
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sian police swooped down on ben 
Youssef's armed followers. Ben Youssef, 
himself, escaped to neighboring Libya 
where he hopes to link up with the so 
called National Liberation Army that 
already is keeping French troops danc 
ing in Algeria and Morocco. He is 
gambling on one of two things: (1) that 
the French will not be able to reach a 
solution in Algeria, and that big scale 
fighting will spill over into Tunisia 
toppling Bourguiba’s government; or 
(2) that Bourguiba won't be able to 
solve the country’s long-term economic 
problems 
¢ Cautiously Optimistic—Bourguiba 
thinks time is on his side—if he can get 
the concessions he is now asking Paris 
Vor one thing, he feels that 
better off than the other 
countries of the area. The problem of 
local French residents is simpler be 
there are fewer 
But Bourguiba doesn’t minimize the 
faces. One of the big 
tremendous population 
annual increase among 
lunisia’s estimated 4-million inhabi 
tants. On top of this, there are at least 
a half million unemployed, and_ per 
capita income is a fifth of France’s, 
about $143 a year 
¢ The Way Out—Bourguiba believes 
there is out of this economi 
morass through cooperation 
and the West. He hopes 
lrance will help ‘Tunisia toward indus 
trialization with capital and investments 


to give 
lunisia is 


Cause 


problems he 
difficulties is 
pressure, a 2% 


no wat 
except 
with France 


in public works such as 
That's why Bourguiba won't ask Paris 
to let him out of the customs union 
he signed Mendes-lrance, which 
provides for keeping ‘Tunisia inside the 
franc blo this works both 
wal lrance sells manufactured prod 
Tunisia at than world 


irrigation 


with 
Of course, 
ucts in higher 
price 

¢ Appeal for Money—Bourguiba is tr 
ing to get the French government and 
private to put more 
Already the French have 
developed a mining industry that last 
vear exported 2-million tons of phos 
than a million tons of 
iron ore, 41,000 tons of 
lead, and 10,000 tons of zinc. Bour 
guiba would like to have proces: 
ing of these 


mvestors mone 


into ‘Tunisia 


yhate, more 
| 


55° -content 


more 
lunisia 
And he is hoping that one of the con 
Shell, Gulf, and 


( ompany 


minerals done in 


cessionaires—including 
a French government 
are prospecting for oil 

Bourguiba has no illusions that all of 
this can be accomplished 
quickly Just as Tunisia’s independ 
was lost gradually, 


who 


easily or 
ence it must be re 
conquered progressively,” he says. To 
he’s willing to lay 
them 


his critics, a wager 
vous in 10 vears 
further 


fighting for 


1 rendez 
who has progressed 

week in Paris he is 

10-vear chance 


| give 
to sce 
This 
that 


Trade Treaty 


. between Canada and 
U.S.S.R. nibbles at Domin- 
ion’s wheat surplus; seen as 
pitch to Washington. 


In Ottawa last week, Canada and 
Soviet Russia signed their first postwar 
trade pact (BW—Feb.18'56,p156). The 
Russians are buying $60-million to $75 
million worth of wheat—1]5-million to 
18-million bu. a year for three years. 

In return, Ottawa offered Moscow 
“most-favored-nation” treatment for 
Russian exports to Canada. (That puts 
Soviet goods on the same tariff basis 
as American.) 
¢ Deal—Canadians figure that this is a 
good deal for them. They hadn't ex 
pected the Russians to sign up for 
more than 15-million bu. of wheat. By 
agreeing to buy three times this amount, 
they put themselves in the same class 
as Canada’s good wheat customers lik 
Belgium 

Winnipeg wheat dealers see this a 
another sign that Russian agriculture 
is bad off—especially in Asia. But what 
ever the reason, they are glad to see the 
Dominion’s 700-million bu. carryover 
from 1955 whittled down 
¢ Question—What the 
sell Canada remains vag 
World War II, Canada’s chief import 
from the Soviets has been raw furs. But 
last year, about half a 
million dollars counting indirect 
shipments through the London mat 
ket). ‘This may be with 
the possibility that prewar imports of 
semi-processed furs will begin again 

There is also speculation that th 
Russians will shipping high 
quality anthracite as they did in 
the 1930s—competing directly against 
imports from Pennsylvania. The Ru 
sians have indicated that they would 
like to sell lumber products. Japan 
Germany, and the U.S. are selling 
veneers in Canada, and the Russians 
will try to dent this market. It’s even 
possible that Moscow will push caviar 
and vodka 
¢ Optimism—Ottawa is convinced the 
Russians will try to make a go of the 
pact. At first, Moscow said there would 
be no wheat deal if Canada didn’t offer 
to ship products on the strategic list 
barred to Communist countries. When 
the Canadians stuck by their guns, the 
Russians gave in 

It also looks to Ottawa as though 
the Russians hope to get a trade pact 
with the U.S. by taking Canadian sur 
plus wheat, and sticking to the letter of 
the pact, Moscow may hope to get 
Soviet-U.S. trade negotiations roll 
ing. END 
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for beef 


One of the country’s leading 
meat packers came to General 
American with a problem. 
Cast-iron meat trolleys—used for 
hauling sides of beef — were 
susceptible to rust from sterilizing steam. 
Oils for lubricating these trolleys 
might contaminate the meat. 
General American's Plastics research 
and development team designed a 
revolutionary trolley —one made of stain- 
iess steel with a self-lubricating 
nylon wheel. Tests were made, samples 
run off. As a result, packers can 
look forward to improved in-plant 
conveyance as well as lower 
costs due to reduced 
trolley maintenance. 
Is there an application where 
the use of molded plastics might 
improve your production 
Facilities unmatched anywhere: or product? Can you benefit 
injection, compression, from the creative research 
extruding and vacuum that only General American 
offers? Call or write our 


forming, reinforced plastics, <eling 
Plastics Division today. 


painting and assembling. 


it pays to plan with 
General American 


PLASTICS DIVISION 
GENERAL AMERICAN 


TRANSPORTATION CORPORATION 
135 South La Salle Street * Chicago 90, Illinoia 















KLIXON Protectors Provide 
Positive Burnout Protection 
Says Shop Foreman 


UTICA, N. Y.: Mather, Evans & Diehl Co., 
Inc., distributors of motors and other prod 
ucts and large motor rebuilders know the 


















































value of Klixon Protectors and how they pre 
vent motor burnouts. Here's what Mr. Elbert 














Lawton, shop foreman, has to say 








We have found that Klixon Protectors com 





bine compactness with operating efficiency 











Besides being easy to handle and space saving, 








they provide positive burnout protection 


WEW FREE BOUKLET 
“The Story of the Spencer Disc’’ 
A truly interesting, inform 
ative booklet which gives 
the history of the Spencer 
Disc. It tells how the disc 
was discovered, how it op 
erates, how it was first used 
and how it is now used in 
various Klixon Products 
Write for your Free copy 
today 


METALS & CONTROLS CORP. 
LIxO SPENCER THERMOSTAT DIV. 
2603 Forest Stree! 
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YOU CAN SAVE 
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SMALL PARTS LIKE THESE 


by using 


TRADEMARK 


BEAD CHAIN 
Multi-Swage 


PRODUCTS 


Every year Bead Chain pro- 





















































duces billions of tubular metal 
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parts for electronic and me 





chanical applications. Multi 





Swage eliminates costly turn 








ing, drilling, stamping and 
forming automatically swages 

















from flat stock into strong 








precision forms with positive, 








tight seams. If you're a volume 











user of such parts, in any 
metal, up to 4" diam. x 14" 
tong, find out how much Multi- 
Swage can save you. Send 
sketch or standard parts for 
prompt estimate. Write for 


















































catalog today 


THE BEAD CHAIN MANUFACTURING CO. 
203 Meovuntein Grove St, Bridgeport, Conn. 
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In Business Abroad 


Syria Thinks Over Esso’s Offer 
To Build, Operate Oil Refinery 





Standard (Near East), Inc., has offered to build and 
operate a 10,000-bbl. oil refinery in Syria. The proposal has 
Syria thinking twice about long-discussed plans for a government 
run refinery that the Czechs, reportedly low bidders, would 
construct 


Isso 





Oil for the Esso refinery would be supplied by Iraq Petroleum 
Co., Ltd., which is about 11% owned by Standard Oil Co 
(N.J IPC pipelines now carry oil across Syria to the Mediter 
ranean, but do not feed oi) to local markets such as Damascus. 
An Esso refinery would save money-starved Syria a large capital 
outlay (Syria’s Parliament last week authorized $23.5-million for 
a government refinery), also pay taxes and royalties. 





Americans Touring Europe in 1956 
Will Travel Off the Beaten Track 


If you're seeing Europe this summer, you'll make short stop 
overs in many cities, visit out-of-the-way places, pay high hotel and 
restaurant bills—and be one of a crowd of 550,000 U. S. sightseers 
That's what American Express says in its pre-season travel roundup 

American Express anticipates continuation of last year’s trend 
toward decentralization—trips away from the big cities like Paris 
and London to less-traveled spots such as Central Furope and 
Scandinavia. 

Other points made in the survey include thes« 

¢ About 40,000 international driving permits—10,000 more 
than last vear—will be issued 

¢ Peak-season bookings in hotels are already 10% to 100% 
ahead of 1955 

* Food and lodging prices will be up some 2% to 20% in 19 
cities 

¢ Despite off-beat stops (Athens, Madrid, for instance), tour 
ists will continue to see the main cities in huge numbers. Sample 
Paris. 375.000 up 70,000 from 1955; London, 265,000 up 25.000. 


Kubitschek’s Problems Mount 
Despite End of Jungle Revolt 


Brazil's jungle revolution (BW—Feb.25'56,p156) was over this 
week—but the problems of the new president, Juscelino Kubitschek 
seemed endless. During a press conference last week (which 
Kubitschek is modeling after Pres. Eisenhower's, by watching 
movies of the White House news conferences), Kubitschek said 

¢ He will not order a reform of Brazil's foreign exchange setup 
now. ‘There's been agitation by Brazilian business to end the 
multiple-rate exchange for a simpler single-rate system. Most 
observers believe it won't come now until coffee prices slide 

¢ Ile is studying suggestions the Polish Communist govern 
ment has made for exchanging machinery for Brazilian cotton 
¢ He will study a plan to end the black market in automobiles 
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by putting all auto imports on the 
free rate of exchange. 


World Bank to Give Italy 


Funds for Southern Progress 


The World Bank has a second 
$70-million loan in the works for 
southern Italy's agricultural program, 
known as Cassa per il Messorgiorno. 
The program aims to raise living 
standards over a_ 10-year period 
through agricultural improvement 
and industrialization. 

‘The new loan is the second install- 
ment on a $200-million, three-year 
commitment from the World Bank 
—hinging on Italy’s economic prog- 
ress. It indicates the bank is happy 
with the way the program has worked 
out during the past year. 


Business Abroad Briefs 


Phoenix-Rheinrohr AG, big West 
German steel pipe maker, has joined 
with William G. Gilmore (San 
Francisco) and Frank McMahon 
(Edmonton, Alberta) to form Alberta 
Phoenix & Pipe, Ltd Alberta 
Phoenix's nearly completed plant 
(150,000-ton capacity) at Edmonton 
will help fill demand for gas-oil pipe 
in Western Canada. 


Government ownership now threat- 
ens the Kolar gold mines largely 
British-owned—in the Indian state 
of Mysore. ‘The state government has 
overridden New Delhi objections, is 
proceeding with plans to take over 
control of the mines 


Brazil’s first steel-frame skyscraper 
(21 stories high) will be built soon 
Overproduction at Volta Redonda 
has eased Brazil's long-standing stecl 
shortage (BW—Mar.3'56,p122)—the 
thing that has forced engineers to 
rely almost entirely on reinforced 
concrete for building 


British Motor Corp. soon will be 
producing a new car in Australia 
espe ially designed for the local 
market Using mostly Australian 
parts, BMC will make, at Sydney, at 
least 50,000 of these cars a year. At 
present, the only car with mainly Aus 
tralian-made parts is GM's Holden 
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From order to invoice... 
written just once 


Your original order, written only once, 
produces all the copies you need to 
process an order—with Oczalid 

You start with an order form filled 
out by your salesman or clerk. In 
seconds...at every step in the order 
proc css, ( )zalid turns out all the ‘ opies 
you need, varied in size, color and 
content, according to their function. 
You fill, ship and bill an order with 
one writing 

You save the costly personnel time 
now required to turn out copies by 
wasteful hand-copying and re-typing. 
You end needless proofreading. Ship- 
ments and bills get out sooner. Irritat- 
ing copy errors are eliminated 

Ozalid ends “‘repeat writing”’ 
throughout your business. In every 


operation—sales, purchasing, produc 


tion, accounting, engineering Ovzalid 
produces multiple copies without re- 
writing or re-typing 

Ozalid will make copies of anything 
written, printed, typed or drawn on 
any paper that transmits light. You 
get an exact, legible, dn copy in 
seconds without stencils, inks or 
negatives. You pay less than a penny 
for a letter-size sheet of quality-con- 
trolled Ozalid copy paper, And only 
Ozalid gives you copies on 80 many 
materials, in so many color-combina- 
tions. without messy fluid changes 
Save the high « 


ing in your business. Your nearest 


st Of duplicate writ- 


Ovzalid representative can show you 
ho Hi number 


nd coupon below tor more 


in the phone book, 


OZALID" 


DIRECT [COPY 


A A Se ce co 


SYSTEMS 


Ozalid, Dept. D-3, Johnson City, N.Y. 


A Division of Generali Aniline & Film Corporation 


in Canada, Hughes Owens Company, Ltd., Montreal 
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A MILLION IDEAS 


NEW YORK TO PARIS. 
LOS ANGELES TO NEW YORK 


NEW YORK TO CHICAGO 


HONOLULU TO SAN FRANCISCO. 


Jet airliners shrink globe 


When you and your family board 
these new jet airliners, you'll be 
stepping into a completely new era 
of transportation designed to get 
you where you are going faster, more 
comfortably and more dependably. 
‘To appreciate the progress that has 
been made, following are some ex 
clusive jet problems that had to be 
licked and some original answers 
to those problems worked out by 
Bendix Aviation Corporation. 

For example, the starting, gener 
ating and ignition systems used on 
reciprocating engines were not appli- 
cable on jets. One of our new Bendix 
jet starters, small enough to put in 
a breadbox, produces 450 h.p. to 
crank a giant jet engine 1800 r.p.m. 
in three and a half seconds 

Igniting a jet is like lighting a 
match in a tornado. An ordinary 
spark has no chance. New Bendix 
jet ignition produces a super spark 
that fires jet engines immediately. 

Jets are fuel hogs with very 








ADVANTAGES OF THE JET AGE WILL BE 


COMPLETE TRANSISTORIZED NAVIGATION 
AND CONTROL SYSTEM 
includes automatic pilot capable of automatic 
landing approaches; Flight Director systems; 
heading reference systems 


AIRBORNE RADAR SYSTEM 
Sees storms 150 miles away and shows how to 
avoid them for smoother ride 

RADIO COMMUNICATION SYSTEM 
Including receivers, transmitters, flush antennae 
radio compass, radio magnetic indicators, marke; 
receivers, glide slope receivers, VOR-localizer 


JET PROBLEMS —HAS 


receivers, Omni-mag indicators, cockpit loud 
speaker, distance measuring equipment, trans 
ponder beacon and selective calling, passenger 
address and transistorized interphone systems 


LIQUID OXYGEN SYSTEM 
Automatic high-altitude oxygen system for 
passengers plus flight crew oxygen system 


SPECIAL INSTRUMENTS 
To measure Mach airspeed and fuel flow : acceler 


ometers; specially lighted turn-and-bank and 
rate-of-climb indicators 





sensitive digestive systems. Not too 
much, not too little—the mixture’s 
got to be just right. Speed, tempera- 
ture and altitude affect this mixture. 
Thus, fuel-air proportions must be 
changed rapidly and automatically. 
New Bendix fuel-metering and 


engine control systems are precise 
and automatic, take another tough 
problem off the crew's backs. 

Jet speeds necessitate more accu- 
rate navigation and piloting. Here 
several exclusive Bendix devices 
team up for greater precision: The 

















TODAY'S TIME 12 HRS. 
TODAY'S TIME 8 HRS. 
TODAY'S TIME 3% HRS. 


TODAY'S TIME 9 HRS. 


JET TIME 6% HRS. 


JET TIME 4% HRS. 


JET TIME 1% HRS. 


JET TIME 4% HRS. 


will cut travel time in half! 





YOURS SOONER BECAUSE BENDIX ANTICIPATED 
THESE DEVICES READY NOW 


COMPLETE LANDING GEAR 
Including wheels, @akes, shock absorbers and 
“Cerametalix” brak lining—our special friction 
material developed for stopping jets 

TURBINE STARTERS 
Originated by Bendix to solve the problem of 
Starting jet engines 

AC GENERATING SYSTEM 
Including fault-detecting and regulating devices 
and inverters 


RELIABLE, RUGGEDIZED ELECTRON TUBES © 


JET IGNITION SYSTEM 
Provides extra hot spark for starting and high 
altitudes. 


FUEL-METERING AND ENGINE CONTROL SYSTEM 
Provides proper air-fuel mixture at all speeds 
temperatures ard altitudes 


HYDRAULIC CONTROLS 
For raising and lowering landing gear, applying 
boost power to control surfaces. Includes servo 
valves, accumulators, positioning actuators, 
pressure reducers, relief valves, hand pumps, 
flow dividers and cylinders 








Polar Path* compass, which made 
polar navigation practical and which 
is equally accurate anywhere; the 
Flight Director *, a simplified naviga- 
tion system in which two instru- 
ments replace many; and the first 
completely transistorized automatic 


pilot which will not only fly jets 
with more exactness than human 
pilots but automatically bring them 
in for pin-point landing approaches. 

Ordinary brakes and lining can’t 
stop the fast, heavier jets. New 
Bendix iet airplane brakes and our 


special Cerametalix* friction material 
licked the stopping problem. New 
Bendix landing gear and shock 
absorbers set them down softly. 
Airborne radar to spot storms 
ahead, surveillance radar to help 
control airport traffic, G. C. A. 
radar for bad weather landings, a 
complete line of ground and air 
radio communications systems and 
automatic liquid oxygen systems are 
some of the other proven devices we 
have ready now for passenger jets. 
This is probably the most complete 
package of equipment ever offered a 
new industry by one supplier. 
Bendix has hundreds of products 
for other fields, also. Write for 
“Bendix and Your Business’’, 


*Trademarhk 


AVIATION CORPORATION 
FISHER BLOG. DETROIT 2, MICHIGAN 
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ask about 
IDEA No. 


Call your AIM*...Cornell Paperboard did... 
Fibre boxes unitized tor handling economy 


ACME STEEL STRAPPING helps cut cost by unitizing corrugated 
containers with production line speed at Cornell Paperboard 
Products Co., Milwaukee. Stacks of boxes are carried to the 
Acme Steel Strapping Machine by conveyor. In one operatign, 
' ¢ 
\Zionnece the machine moderately compresses... then tensions, seals and 
\ cuts one, two or three straps simultaneously. Units are square, 
Acme Idea Man 
Ed Schroeder 


supplies ideas Cornell customers like the swifter car unloading, better storage 
and service to 


compact... require less storage space. (Idea No, $3-14.) 


and simplified inventory... results of an Acme Steel idea. 
Cornell Paperboard 7 


Products Company *Call YOUR Acme idea Man today. He will show you scores 

of other Ideas-In-Action similar to this. Use his experience 
for adapting a specific idea to your needs. Write Dept. BC-36, 
Acme Steel Products Division, Acme Steel Company, ms 
2840 Archer Avenue, Chicago 8, Illinois. 


ACME STEEL STRAPPING E44 





INTERNATIONAL OUTLOOK 


BUSINESS WEEK Fighting in the Middle East has become a real possibility. 


MAR. 10, 1956 That’s the conclusion London and Ted Aviv have drawn from the anti- 
British coup in Jordan last weekend. Both the British and Israelis feel that 
an already precarious Middle East balance has been upset. As they see it, 
Jordan has switched from being a stabilizing influence to being the most 
disruptive factor in Arab-Israel relations. 





Washington takes a cooler view of what's happened in Jordan. But 
U.S. officials are plenty worried about the Middle East, none the less. They 
A BUSINESS WEEK think that an explosive situation may develop in Syria soon. (A battalion of 
U.S. Marines has just been ordered to join the Sixth Fleet in the Eastern 
Mediterranean.) 


SERVICE 


Here’s how the British size up the removal of Glubb Pasha, the British 
general who built and commanded Jordan’s crack Arab Legion: 


As long as Glubb Pasha bossed Jordan’s army, there was almost no 
chance of a general Arab war against Israel. Glubb used his power to (1) 
check aggressive tendencies within the Arab League; and (2) cool off tem- 
pers on the sensitive Israel-Jordan frontier, which runs through Jerusalem. 

As the British see it, the danger now is that Jordan’s army will fall 
under control of the extremists, some of them Moslem Brotherhood leaders, 
who pushed Glubb out. These men would start a war against Israel at the 
drop of a hat. 


It’s a question, though, whether Egyptian Premier Nasser will let things 
go that far. After suppressing the Moslem Brotherhood in Egypt, he can’t 
afford to let this fanatical movement call the shots in the Arab conflict with 
Israel. 


Although London and Washington differ as to the danger from Jordan, 
they agree that things are going from bad to worse in Syria. 


Here an alliance of Arab nationalists and Communist agents has infil- 
trated the army—to the point where they might stage a coup any day. If 
that should happen, you can look for fireworks on the Syria-Israel border. 

The Syrian government already is wobbling between East and West. 
Under pressure from the army extremists, it has just made an arms 
deal with the Czechs. 


It isn’t just the danger of fighting that the West has to worry about. 
There is also the possibility of a political chain reaction—reaching as far 
as Iraq. 

This oil-rich Arab country now is ruled by a pro-British government, 
led by Premier Nuri. Despite bitter protest from Egypt, Syria, and Saudi 
Arabia, Nuri took Iraq into the Baghdad Pact. 

But the same forces that produced the coup in Jordan are at work in 
Iraq, eager to topple Nuri and take Iraq into a united Arab front 


Pres. Eisenhower this week sent another letter to Premier Bulganin. 
Eisenhower offered Moscow a package deal on nuclear disarmament: 


* His Geneva aerial inspection plan plus the ground inspection proposals 
PAGE 139 of Bulganin. 
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* Once this combined inspection system is in operation, a freeze on the 
production of nuclear weapons. This would release fissionable materials for 
peaceful purposes 

* Control and limitation of “major types of armaments” outside the 
nuclear field—things such as tanks, jet planes, and rockets 


In making this bid to Bulganin, the President doesn’t expect to break 
the disarmament log jam. 


But the move does put the U.S. out in front as a champion of disarma- 
ment, brings the day closer when the Russians will have to put up or shut 
up on this subject 

Also there is a chance that Eisenhower's proposals may help British 
Prime Minister Eden when Bulganin and Khrushchev are in London next 
month. Eden plans to use this occasion to probe Soviet intentions toward 
the West 


There is no doubt that Eisenhower's letter will go down well in the 
capitals of Western Europe. 

For some months the feeling has been growing, especially in Paris and 
Rome, that the West needs a new policy to cope with the shift in Soviet 
tactics—that the U.S., as leader of the Western Alliance, must put more 
stress on economic and political competition between East and West 


Italian Pres. Gronchi expressed this feeling in his speech to Congress 
last week. So did French Foreign Minister Pineau in talking to an Anglo- 
American press group in Paris 

e 


In the aftermath of last month's Communist Congress (BW—Feb.25 
'56,p26) note these interesting developments: 

* Despite all the talk of collective leadership at the Congress, Khrush- 
chev waited only a day or two before grabbing additional power. He made 
himself chairman of a new organization that will control Communist party 
personnel in the Russian Federated Republic, which covers half of the 
U.S.S.R. The new setup resembles the famous Orgburo that Stalin estab- 
lished in the early days of his push for dictatorial power 


* The campaign against the Stalinist “cult of personality” isn’t being 
taken up in Red China. To maintain his power, Mao Tse-tung needs a halo 
as much as Stalin did. (The debunking of Stalin is producing “ideological 
difficulties” throughout the Communist world.) 


* The Congress pleased Yugoslavia’s Tito no end. In fact, he is hurrying 
back into the Soviet fold. He has just put Yugoslavia’s trade unions into the 
World Federation of Trade Unions—the Soviet outfit that has established 
itself in Caire after being expelled from Vienna 


A Czech trade delegation has arrived in Canada just as a Soviet delega- 
tion signed a trade pact with Ottawa (page 132). 

Like the Russians, the Czechs are after Canadian wheat. They may buy 
as much as 10-million bushels (worth $14-million)}—plus substantial quan- 
tities of barley and butter. They hope to pay the bill by selling their tradi- 
tional glassware in Canada 
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plant 


SKILLED LABOR? 


From Griffith, Indiana, hundreds 
of industrial workers commute 
to Gary, Whiting, East Chicago 
and Hammond. They would be 
glad to work nearer home. Five 
railroads offer unusual 
transportation advantages. 
Chesapeake and Ohio has several 
large sites available, together 
with a water conditioning plant. 
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CINCINNATING 


LOUISVILLE @ 


COLUMBUS 


requirement in a 


site? 


DISTRIBUTION? 


Strategically located to serve 

the rich Midwest, this 2l-acre 
site is only a few minutes by 
express highway from the center 
of Columbus, Ohio. All utilities 
and municipal services. C & O 
spur. Several large manufacturers 
have chosen this same 
development for their regional 
distribution warehouses. 


WHITE SULPHUR 


SPRINGS 


RAW MATERIALS? 


Abundant supplies of coal, 
natural gas, sand, pulpwood 
and many other natural 
resources are among the 
reasons for West Virginia’s 
rapid industrial growth. This 
32-acre site in the thriving, 
pleasant city of Huntington 
would exactly meet the needs 
of many industries. 


HUNTINGTON 


NEWPORT NEWS 


IMPORT OR EXPORT? 


Adjacent to the Port of Newport 
News with frequent sailings to 
all parts of the world, this site 
would be ideal for a plant which 
either shipped its product 
abroad or imported its raw 
materials. 200 level acres with 
all utilities in, a stable labor 
supply, and a spur to the 

C & O main line. 


TELL US WHAT YOU WANT. Tell us your acreage, labor, water, fuel, raw material require- 
ments. A staff of experts will give you a detailed analysis of several suitable sites in relation 
to your own specific needs. Your inquiry will be handled in complete confidence. Address: 


Chesapeake and Ohio Railway 


INDUSTRIAL DEVELOPMENT DEPARTMENT, CLEVELAND 1, OHIO 
SERVING: VIRGINIA + WEST VIRGINIA + KENTUCKY + OHIO + INDIANA + MICHIGAN + SOUTHERN ONTARIO 





In Washington 


Subcommittee May Compromise 
On Water Pollution Legislation 

Chances for a new federal water pollution law this 
vear depend pretty much on developments at House 
hearings scheduled for next year 
\ compromise being offered—the result of 
bchind-the-scenes talks during past months led by Rep 
John A. Blatnick (D-Minn Hous 
public works subcommittes 

The proposed legislation secks to keep federal enforce- 
ment against industrial polluters to a minimum, as does 
the version of the legislation passed by the Senate last 
vear. Blatnik’s bill retains the Senate language giving 
the Pubhe Health Service power to take polluters to 
uurt—but only with the consent of the state in which 
pollution originates 
tate 


plan is 


chairman of a 


or on request of the downstream 


FTC Aims Its Guns 
At Antibiotics Makers 


Pricing practices of the nation’s antibiotics producers 

ire coming under the guns of two Federal Trade Com 
ion imvestigations 

One is a broad “impartial economix 


wth of a 


the out 
mall-seale pilot project begun three vears 


urvey 


Ihe other investigation, launched without fanfare, 
beamed toward uncovering evidence of any alleged 


linking antibiotic wholesalers with manu 
Unlike the survey, this imquiry 
is designed to turn up violations of the law. FTC 
«lmits privately, however, that it’s having trouble finding 


needed to 


on pil ic \ 


tures ccoonomn 


the evidence upport a formal complaint 


House Committee Favors 


Boost in Research Grants 


Congress will be generous with funds for food and 
drug inspection and medical research grants, if it adopts 
the money proposals approved by the House Appropria 
tions Committee 

lhe recommendations for fiscal 1957 would be 

For the Food & Drug Administration: $6,779,000. 
I his is the amount sought by Marion Folsom, Secretary 
of Llealth Education & Welfare, but $995,000 more than 
the 1956 appropriation. This 15°% increase will permit 
hiring of more imspectors 

Vor U.S. Public Health Service tuberculosis program: 
$6,375,000, up $375,000 from 1956. ‘The increase includes 
$295,000 for further research and testing of the drug 

oniazid as a tuberculosis preventive 

lor national institutes of health: $135,525,000. 
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That's $9-million more than Folsom’s request, and 
$35-million more than for this vear. The extra $9 
million would be split 40% for scientific manpower 
training, 60% for expanded research grants. 


Antitrusters Keep in the News 


As They Move From Front to Front 


On the antitrust front this week there were auto 
marketing practices, ‘I'V films (page 66), merger legisla 
tion, a Congressional committee, and new names in the 
news 

¢ Stanley N. Barnes, Justice Dept. Antitrust chief 
since 1953, was nominated by the President as a judge of 
the Ninth U.S. Circuit Court of Appeals 
has been selected for Barnes 

* Sen. Joseph C. O'Mahoney (D-Wyo.), who con 
ducted General Motors antitrust hearings, was ticketed 
to take over as chairman of the Senate Judiciary Antitrust 
& Monopoly Subcommittee. The vacancy was created 
by the death of Sen. Harley Kilgore (D-W. Va.) 

¢ As Harlow H. Curtice, General Motors presi 
dent, prepared to testify before a Senate commerce sub 
committee investigating automobile marketing, Sen. 
John M. Butler (R-Md.) proposed a permanent sub 
committee to act as a watchdog over auto marketing 
practices 


No successor 


* Legislation requiring 90-day advance notice by 
merging companies came a step closer. The full House 
Judiciary Committee approved the bill as reported by 
its antitrust subcommittee last month, but toughened 
it by adding a fine of $5,000 to $50,000 for willful failure 
te give advance notice to the government 

¢ Atty. Gen. Herbert Brownell said he would 
take no further court action on a 1952 case charging 
that Hollywood movie producers conspired to keep 
16mm. prints of feature films from ‘TV stations. A 
trial court recently dismissed the charges as unproved. 


House Splits Blame Three Ways 


For Failure of Demon Fighter Program 


The House Government Operations Committee this 
week blamed the Navy, Westinghouse Electric Corp., 
and McDonnell Aircraft Corp. for failure of the $500 
million program set up to produce McDonnell Demon 
fighters fitted with Westinghouse engines 

The committee also asked Defense Secy. Charles 
Wilson to recommend changes in the law governing the 
hiring of retired generals and admirals by defense pro 
ducers. ‘The committee said it felt that industry's ten 
dency to hire top brass might influence an officer's 
decisions while he still is with the government 

According to the committee, J. 8. McDonnell, com 
pany president, testified that he came to the conclusion 
that American business “owed a duty to such people as 
Adm. Harrison (who went to work for McDonnell) who 
have long years of military service, a family to support, 
and retirement pay of only $8,000 to $9,000 yearly, to pa. 
them what thev deserve.” 
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Here’s One of the 
Deep Secrets of 
Bristol 


Brass 


This is a “‘double-take’’. For you're looking at 
the same piece of Bristol Brass, before and after. 
That wide shallow cup becomes that narrow deep 
tube in one progressive drawing operation. Next, it 
becomes a famous make of flashlight, one of many 
thousands produced every day 
You see here one of the many reasons why so many 
enlightened manufacturers “make it out of Bristol 
Brass’’. Because whether it’s sheet, rod, wire, ex 
trusions or forgings ...every Bristol Brass mill pro- 
duct performs to perfection on the job, according to 
the fabricator’s specifications 
in fact, when your specifications are set in the 
sristol mill, your material concerns are over. And 
you can rest easy from there on out, secure in the 
tradition of “Bristol-Fashion” which means 
everything correct, shipshape, and on time 
every time. All you have to do, to prove it to your 
own profit, is call Bristol, Connecticut, Ludlow 
2-3161. 





~ «7 and for Brass FORGINGS, too get them from THE BRISTOL BRASS CORPORATION 
ACCURATE BRASS COMPANY has been making Brass strip, rod and wire here in Bristol, Connecticut since 
1850, and has offices and warehouses in Albany, Boston, Buffalo, Chicago 
(Division of The Bristol Brass Corporation) 
Divist { The : Bra por Cleveland, Detroit, Milwaukee, New York, Philadelphia, Providence, 
Rochester, Syracuse. The Bristol Brass Corporation of Ohio, 1607 Broadway, 
Dayton 


" Britl Fain went Br0ss atits Best™ 


now in a new and modern plant at bristol, Connecticut 





FEDERAL MEDIATORS led by Joseph Finnegan (left) discuss their proposals for ending Westinghouse strike, which provided . . . 


A Basis for Settlement 


At midweck the 
trib it We 


me tep iway 


bitter 
( orp 
settlement 


long and 
be lectri 
from 


tinghouse 


thi ingle itep wa 
the handshake 
f the 


enough to 
that would signal 
longest major strike im 
settl 
Union 


ce ha wreed to 

The International 
Workers was considering 
Wednesda But IUE’s 
Jari B Care Wi in no 
terminate the walkout that 
it oth week 
right 
led his negotiating team 
settle 


proposed by i special gov 


reaming went down to the 


! Care’ 


final pressure move to raise 


nt term 


ninent panel Uhese included 


© A ty 
ktober. 19 


run from 
1960—but 
issues in 
1958, and 
locals on plant wage 


vear contract to 
to October 
th reopenings on non-wage 
19S on wage guarantees in 
[Ul 


imil il 


nnuall ry 
if ind local issues 

¢ A minimum 5Sé¢-an-hour increase 
1 total 
minimum increase of 25¢ an hour over 
the five contract term. Skilled 
workers would get raises up to 12¢ an 


hour 


in pay each year (about 3%) for 


veal 


mint ills 


¢ Improvements in pension and 


msurance programs 

e Permission for Westinghouse to 
make studies of all non-incentive 
worker But work standards set up as 


) result could be applied only to 3,000 


tirne 
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direct production workers. Moreover, 
work would be subject to 
itbitration where an employee's status 
would be affected by new standards 
¢ Reinstatement of 57 employees 
of the 93 discharged during the strike 
on charges of picket line disorders, with 
irbitration of the other 
Westinghouse 
their 
ubstantive 


standards 


36 cases 
iccepted the terms in 

IUI 

change 


only one 
that all 
lle ged VIO 
returned to 


entirety wanted 
insisting 
discharged for 
lence during the strike be 
their jobs 
* Atmosphere—Th« 
had surrounded the during 
months of futile negotiations shifted 
noticeably from the moment Westing 
house announced that it would sign a 
contract on the worked out by 
federal mediators. From that moment 
on, the union pressed for better terms 
It got nowhere with either the medi 
itors or with Westinghouse. The fed 
eral panel—made up of FMCS mediator 
John R. Murray Pittsburgh and 
two pri ite mediators, David L. Cole 
ind Dr. George W. Taylor—held firm 
to the recommended terms while offer 
ing assurances that the protections of 
fered in the 
said 


( mplovec 


atmosphere that 


dispute 


terms 


from 


wreement meant what they 
I'he corporation showed no dis 
position to make any amendments, but 
it too supplied assurances that it would 
sccept and support the pan l’s interpre 
tations 

series of with 


(Carey m a meetings 


the panel and with Westinghouse bar- 
gainers argued that the union wasn't 
getting cnough. Late Wednesday, he 
greed to put the proposed terms to a 
vote by the TUE’s decision-making 75- 
man Westinghouse Conference Board 

At the same time, the federal medi 
ition innounced that it was 
pulling out of the putting 
its proposals on a take-it-or-leave-it basis 
lavlor and Cole left Murray 
prepared to leave 

It was all final, stretch-out bargain 
ing, and it left tough-talking 
Carey fighting what apparently was the 
inevitable 

Cole, a IMCS director, led 
the federal panel in applying the final 
pressure on the union to take the settle 
ment When lengthy and re- 
peated explanations failed to win IUE 
acceptance, Cole stated the panel's case 
in a crowded press conference 

His aim was to bring the facts to the 
public’s attention, hoping to corral pub 
lic support that could force an end to 
the long conflict by pressure on [UI 
should its Westinghous« 
Board decide to hold out for more 
¢ Turning Point—The turn in the bar 
gaining came last week. Westinghouse 
ind [UE tand-off, with 
each displaying strength in depth. Al 
though the continuing strike would hurt 
immeasurably, neither side was vulnera 
ble to a point where it might have to 
give in on vital issues. END 


panel 
trike Case 
town 
CT ippy 


former 


terms 


Conference 


had rr iched ! 
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USW Maps Goals 


Objectives outlined by 
Steelworkers indicate union 
will ask for sizable benefits. 
Hard bargaining is seen. 


Ihe United Steelworkers isn’t con 
~ vinced that “a big battle is shaping up 
in the steel industry this year. Its wage 
policy committee, meeting in Chicago 
this week, denounced the idea of “beat 
ing silly war drums even before any de 
mands are known.” But in the same 
breath, the committee admitted real 
istically that when demands are for 
mulated, they will lead to hard bargain 
ing 
Steel contracts expire at midnight 
June 30. Unlike last year, all provisions 
of the agreements except those cover- 
ing insurance and pensions are open 
And David J. McDonald, president of 
USW, already has served notice that 
the union will seek broad—and potenti- 
ally costly—contract revisions 
(he 170-member wage-volicy com- 
mittee discussed in general terms what 
USW goals should be this year. The 
midweek meeting, similar to the “Op- 
eration Sound-Off” held prior to 1954 
steel bargaining (BW—Oct.31°53,p150), 
did not formalize demands; it merely 
laid the propaganda foundation for the 
demands that would be outlined later. 
¢ The Clues—Still, the two days of 
talk gave important clues to what USW 
will press for this year. Led by Mc- 
Donald, committeemen called for 
¢ A “substantial” wage increase— 
one that will reflect what USW de- 
scribed as “today’s steel prosperity.” 
Steelworkers got raises averaging be- 
tween 15¢ and 16¢.an hour last year 
(BW —Jul.9’55,p122). But they contend 
part of that was to make up for 1954, 
when they won only a nickel more in 
pay as part of an estimated 10¢-an-hour 
“package” settlement This year, 
USW’s pay demand will have a floor 
of between 6¢ and 84¢ an hour beneath 
it—the level of automatic wage boosts 
due United Auto Workers members on 
june 1. It’s already apparent USW is 
out to top UAW’s improvement-factor 
mcrcas 
¢ Some form of supplementary un 
employment benefits plan, at least equal 
to that won by USW in can company 
bargaining in 1955 McDonald de 
scribed the can SUB program—which 
includes payments for a full year instead 
of 26 weeks (BW—Aug.20'55,p108) 
as better than the auto SUB program 
The can company formula will be 
USW’s minimum demand in steel bar- 
gaining. The union may ask for in 
dividual SUB accounts or some other 
form of vesting, and for greater pro 
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“No field holds greater promise of potential 
growth than international markets”’ 


“World Trade has always occu- 
pied a high place in Burroughs 
corporate planning . . . In 1898, 
during the very infancy of the 
company, we established our 
first overseas plant in Not- 
tingham, England, and our 
commerce in world markets has 
shown a steady growth ever 
since .. . The stimulating inter- 
change of business afforded by 
international markets has been 
a significant factor in Burroughs 
company-wide development”. 


RAY W. MACDONALD, 
Vice President, Burroughs Corp. 


As director of Burroughs international activity, 
Mr. Macdonald is keenly aware of the tre- 
mendous sales opportunities available all over 
the free world . . . opportunities that call for 
aggressive, intelligent marketing methods, 

Burroughs is another of the leading com- 
panies that finds it profitable to advertise in 
MANAGEMENT Dicest. These advertisers use 
MANAGEMENT Dicest to reach a concentrated 
audience of men at the management level in 
every overseas market . . . an audience that 
reads MANAGEMENT Dicest because its edi- 
torial content is wholly devoted to business 
management subjects. 


McGRAW- HILL INTERNATIONAL 


Management Digest 


330 West 42nd Street, New York 36, N. Y. 
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MODEL 251 
The “De Luxe” 


Streamlined DAVIDSON DUAL-LITH Model 251 cuts 2-sided printing job running 
time in half, eliminates work-and-turn and costly tandem operations. Just add a second plate 
segment in a matter of minutes, print both sides of the sheet on one trip through the 
machine, get 12,000 impressions per hour at normal operating speed! It's as simple as 
thet because versatile Model 251 is built with the exclusive Davidson 2-Cylinder Principle, 
and removable segments let you meet each printing need as it occurs. Simultaneous 2-sided 
printing and excellent offset lithography are only the beginning. You get more — distinctive 
Davengraving for expensive-looking stationery and literature at pennies’ cost, and dry 
offset for long, long runs and better quality color. 

Easy turning, easy to operate Model 251 takes all types, styles and sizes of plates, 
handles stock from light manifold to cardboard in sizes 3” «x 5” to 10” x 14” as well as 
envelopes. Complete line of attachments enable it to also perform letterpress, imprinting, 
numbering and perforating. Heavy duty construction gives low maintenance and trouble-free 


operation. Compare it! 
Text set in Linotype © Headings in ProType 
See eee eee ae eee eaeaeaaeeaee 

Davidson Presensitized plates & DAVIDSON CORPORATION 

Laboratory Controlled Supplies 29 Ryerson Street, Brooklyn 5, N. Y 

C0 I'd like to know more about simul- 

mean top quality results toneous 2-sided lithography. 
Send Question & Answer booklet 


Arrange a demonstration 
@ DAVIDSON CORPORATION Neme_ 


A Subsidiory of Mergenthaler Linotype Company Firm_ - 
2° HYERSON STREET, BROOKLYN 5. MEW YORK Address __ ——s — 
Ovetritevters 19 of! principal cities ond Conede City - Zone___ State _ 
B-3-10 


DIVERSIFICATION OFFICER 


Successtul diversification requires the full time direction by a company officer 
skilled in this profession. 


Mature management officer who has directed success{ul programs of blue chip 
companies desires a new connection. 


Earlier experience includes top general management preceded by direction of 
technical, systems, market and product development, financial and economic cnaly 
sis departments. 


Wide acquaintance in many industries. Present Salary $35,000. 


PW-9502, Business Week, 330 West 42nd Street, New York 36, N. Y 





clue 'S is BUSINESS WEEK’S own classified advertising section. 


You can use it effectivety and economically to offer or 


seek business opportunities—positions—personnel. 
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tection for low-seniority workers. Mc- 
Donald also reiterated, for the com- 
mittee, that USW will not accept any 
SUB plan to which employees must 
contribute. Such a plan was proposed 
to USW recently by International 
Nickel Co.’s Huntington (W. Va.) 
works. 
¢ Time-and-a-half pay for Satur- 
day work and double-time for Sundays, 
regardless of the number of hours 
worked in the week. Since the steel in-~ 
dustry can’t shut down for weckends, 
many workers now are employed on 
Saturdays and Sundays as regular work 
days. McDonald told wage-policy com 
mitteemen the union will insist that 
the industry operate on the same five- 
day basis as auto and other manufac- 
turers, and that it will exact “penalty 
pay” for any weckend work as such. 
Since this would run management's 
operating costs way up, the opposition 
will be heavy. The steel industry says 
USW’s “penalty pay’ demand is “im- 
practical” (BW—Oct.22'55,p174). 
¢ A full union shop. 

¢ Better Understanding—These are the 
key demands likely to get most public 
attention when contract talks begin 
about June |. As usual, when an entire 
contract is open for revision, there will 
be a raft of technical demands. The 
technical demands could complicate 
bargaining, but McDonald is inclined 
to minimize them. There is “significant 
evidence of better understanding” be- 
tween steel labor and management 
that, he feels, should make agreements 
easier to reach 

“Both sides are moving toward ac- 
ceptance of the right of the company 
to direct the enterprise and the full 
right of the union to an equal voice in 
determining the wages, hours, and work 
ing conditions and in the administra 
tion of the contracts between the com 
pany and the union,” says McDonald 
¢ Industry's Feelings—USW _ hasn't 
been alone in pre-bargaining planning. 
Informal meetings have also been held 
by steel emplovers.. The majority be- 
lieve that (1) the industry faces a record 
or near-record “package” demand from 
its union; (2) hard bargaining lies 
ahead; (3) concessions are practically 
inevitable on SUB at a 5é¢-an-hour 
cost; (4) although the industry will con- 
tend that steelworkers’ pay, now aver- 
aging $2.46, is 12¢ an hour ahead of 
the auto average, a further raise can’t be 
escaped this year; (5) negotiations will 
probably hinge more on how much is 
to be given rather than on whether a 
boost should be granted 

The steel industry has announced 
that for every cent its labor bill goes up 
as a result of bargaining this year, pro- 
duction costs will rise $34.8-million. In 
the past, a penny rise in labor costs has 
led to a 40¢-a-ton increase in steel prices 
(page 26). ENO 
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® PLASTICS IN ACTION 


With atomic power plants now under 
construction, the age of the atom overlaps 
the plastics era. The product of one helps the 
other to serve man in his peaceful pursuits 

For plastic components of electrical equip 
ment installed in the Atomic Energy Com 
mission plant in Ohio, engineers naturally 
turned to the Durez phenolics. The material 
they selected has high dielectric strength 
and every required mechanical property. In 
size and complex shape with molded-in 
inserts, these parts may suggest produc tion 
economies for your business 


There are many Durez phenolic molding 
compounds for thousands of purposes from 
alcohol-resistant closures to railway signal 
parts. One or several could have structural, 
thermal, chemical, and electrical properties 
you require fo make a better product at 
lower cost. Consistent uniformity in every 
shipment, a Hooker tradition for 50 years, 
helps to assure the results you expect 

Talk to your molder—and write us for 
our monthly “Plastics News.” It will keep 


you up to date 


Parts molded by Federal Pacific Electric Co, 


Phenolic Plastics that fit the job 


DUREZ PLASTICS DIVISION 


HOOKER ELECTROCHEMICAL COMPANY 


4003 WALCK ROAD, NORTH TONAWANDA, NM. Y. 





Dock Deal Shelved—For Now 


A crisis inside labor that threatened 
| to bring a sharp clash between the 
: JA Brotherhood of ‘Teamsters and tne 
I Ge ; merged AFL-CIO was averted—for a 
SP .” time—this week. James R. Hoffa, the 
leamsters’ aggressive vice-president 
postponed indefinitely plans to carry 
out a controversial pact between the 
leamsters and the International Long 
shoremen Assn BW— Mar. 3’56, 
pl 33) 

(he Tcamsters’ Central States Con 
ference had said it would deposit $400, 
000 in a Chicago bank this week, as a 
loan to ILA. The loan, it added, would 
help pay bills piled up by ILA in its 
successful fights iwainst a rival AFI 
union in 1953 and 1954. The an 
nouncement that the Teamsters was 
thus about to give aid and comfort to 
1 union still bitterly opposed by AFI 
CIO brought demands that the federa 
tion step in (page 176) 
¢ Angry Chief—George Meany, head of 
AFL-CIO, was openly irate. Federation 
legal advisers studied provisions of the 
AFL-CIO’s three-months-old constitu 
tion to see what moves could be mad 
igainst a ‘Teamsters-ILA link. Outside 
the labor movement, criticism mounted 


\f Lan om ee, 


igainst Teamsters’ assistance to the dis 
credited ILA, expelled from AFL in 
1953 for failing to clear itself of charges 
of racketeering and corruption, largely 
on the New York waterfront 
As the pressure mounted the Team 

sters’ Central States Conference let it 
be known that 

¢ The $400,000 would not be dk 
posited to ILA’s account (albeit with 
strings attached) this week. The loan 
was not withdrawn, leaders said, only 
deferred indefinitel 

¢ Other parts of the Teamsters 
ILA pact would similarly be held in 
abeyance, including Teamsters’ support 
for ILA on the New York waterfront 
where the two union yperate side by 


ide (picture) 


e The whol ue of cooperation 


would be placed before Teamsters’ 
policymakers at a board meeting in 
Honolulu Mar. 22. At that time, Hoffa 
will ask for official backing for a pro 
gram that he says is designed to end in 
1 “natural alliance’ of dockers and truck 
drivers (BW—Apr.23'55,p1 39) 
e Hoffa’s Deal—Hoffa, increasingly a 
power within the Teamsters, announced 
the ILA loan strictly as a project of the 
Central States Conference. Under the 
Teamsters’ constitution, each of a num 
ber of conferences functions with con 
siderable lattitude. It must abide by 
general brotherhood policies, but it has 
wide independence of action 

Teamsters executive board members 
say the deal with ILA wasn’t broached 
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APPLYING RECORDAK MICROFILMING TO EVERYDAY ROUTINES—NO. 15 IN A SERIES 


Pressing a button on Recordak Junior Microfilmer gets picture of three library cards 


Picture-taking 3 times faster 


than rubber-stamping 


In hundreds of libraries Recordak Microfilming has 
replaced rubber-stamping and pencil-wielding at the 
“charge-out” desk . .. saves up to 2¢ per book borrowed. 


“if all types of office routines are being simplified by 
Recordak Microfilming, why not ours ?”’, librarians asked. 

Recordak Systems Men be gan to check ... 
covered microfilming could help heyond all expectation. 


SOOT! dis- 


Phe low-cost Recordak Junior Microfilmer was ideal for 
libraries—photographed the borrower's card and the date- 
clue and book ( ards semultancously, side-by -side on the film. 

A much Taster charge-out operation was only the start. 
Books could also be checked in far faster . . . and “over- 
dues” found easier on film. And there was no need at all to 
file away the book card after it had been photographed— 

it “traveled” with the book 
This eliminated the most tedious 
library chore—re-inserting 


cards in the po kets of 


books whic h had been re- 


turned. Books could now 


Libraries also keep microfilm 
editions = of newspapers for 
viewing in a Recordak Film 
Reader. Speeds reference 
ends wear-and-tear .. . saves 
98% in space, 


be shelved immediately for other borrowers... librarians had 
extra hours for creative planning and servicing the public. 

Vi ral of the slory— re yarcle SS ol your type ol busine SA, 
or its size. you should double-check your routines with 


a Recordak Systems Man soon. 


SRECORDERK 


(Subsidiary of Eastman Kodak Company) 


originator of modern microfilming—and its 
application to business routines 


Free .. .“Short Cuts That Save Millions” 


Shows you how more than 100 different types of business 
thousands of concerns—cut daily costs with Recordak Micro- 
filming b plains how you can get up to ) pictures lor just l¢, 
with a microfilmer designed for your requirements, 

"Recordak” ws a trademark 


MAIL COUPON TODAY -~—— 
RECORDAK CORPORATION 
(Subsidiary of Eastman Kodak Company) 
$44 Madison Avenuc, New York 22, N. ¥ 


Gentlemen: Please send free copy of “Short 
Cuts That Save Millions” 8.3 
Name ——— = 
Company _. Position 


Street ————— —— 


Caty —_ - . LONE —eenne Hae 


oateeteatenteeteniententententetentan| 





New Mercury Automatic Clutches 
provide a low cost answer to tough 
power transmission problems for a 
wide variety of products. Ideal for use 
on gasoline-powered equipment, Mer 
cury Clutches prevent stalling, ensure 
smooth pick-ups and no-load idling 
Prevents costly damage to engines and 
saves belts too! Want to improve your 
product, add sales appeal automati 

cally? Write today for information on 
new Mercury auto 
maticand manual 
clutches for both ele« 

tricand gasoline pow 

ered equipment 


MERCURY 
CLUTCH 


Mercury Clutch Division 


Automatic Steel Products, in« 


1221 Camden Avenve, | 


HAND LIFT 
TRUCKS 





gov ae VLL GAY! AND THESE TIMMEN 

RED GIANTS || ROLLER BEARINGS ARE Stato 

sunt namoie || ANDO LUBRICATED FOR LIFE! 
weul AND THE HANDLE CAN'y ra 


KICK WHEN LiF TING o@ / 
ee W 








ANO (\OOm AT THIS RELEASE CHECK 

iTS AREAL SHOCK ABSORBER. TO 

PROTECT EVEN THE MOST FRAGILE 

CARGO! | CHECHED THEM ALL, AND 
2, 


REO GIANT HAS Tretn § 


ALL BEATEN! 





waite m For Our FREE COMPLETE 
TRUCK INDEX OF RED GIANT MODELS 
iw OVER COMBINATIONS 
SIZES AND 
CAPACITIES! 


REVOLVATOR CO. 


STALE rOnmetit AVE HORTH BERGEN ms 
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at any policymakers’ mecting. Hoffa 
set it up and announced it~and that 
was that. There was grumbling inside 
the Teamsters, but nobody could—or 
would—challenge Hoffa's right toe lend 
money. Dave Beck, the 
lcamsters president, made this cleat 
He parried questions, and criticism, by 
pointing out that the “international 
union has nothing to do with this.” 
But George Meany, who has already 
settled one dispute involving Hoffa in 
recent weeks (BW Feb.25'56,p123), 
was in no mood for buckpassing on the 
Feamster-ILA deal. Although AFL 
CIO has an Ethical Practices Commit 
tee that could consider the 


conference 


issucs in 
volved, Meany took personal responsi 
bility for dealing with them 

¢ Written Power—The AFL-CIO con 
stitution specifically provides that any 
organization that allows “representation 
or recognition” to any other organiza 
tion suspended or expelled from the 
merged AFL-CIO, the old AFI 
old CIO is subject to disciplinary action 
including suspension. It also gives the 
federation president broad powers to 
interpret and carry out terms of the con 
titution subject 
AL-CIO executive 


vention 


or the 


to appeals to the 
council and con 


Although, technically, AFL-CIO can- 
not reach down into any international 
union to discipline a part of it—in this 
instance the Central States Conference 
of the ‘Teamsters—it can hold the affili 
ated international accountable. So, de 
spite Beck's disavowal of the ILA deal, 
Meany made clear that as far as AFL 
CIO was concerned the Teamsters were 
directly involved 

A Meany aide put it bluntly: “This 
is it,” he said Chis is where we draw 
a line.” 
¢ Top Time—The small but powerful 
AFL-CIO executive committee—includ 
ing Meany and Walter Reuther, presi 
dent of the United Auto Workers and 
former head of ClO—placed the Team 
sters-ILA deal at the top of its agenda 
for the latter part of this week. Word 
leaked out, perhaps intentionally, that 
if the Central States Conference loan 
went through, suspension of the Team 
sters might be recommended. At Beck’s 
urging, it was held up 

But if the deal had gone through 
this week, would AFL-CIO have acted 
against the Teamsters? That question 
will probably remain unanswered until 
the Teamsters policymakers, at their 
Honolulu meetings, end their delibera 
tions on cooperation with ILA 


Dissidence in the Auto Field 


Skilled workers, cut loose from UAW, try their strength 
on plant where the big union failed. 


A new skilled workers’ union, organ 
ized by dissenters from the United Auto 
Workers’ 1955 settlements in the auto 
industry, is poised for its first real test 
of strength. Its target: Burroughs Corp., 
in Detroit, the one big company in the 
city that has not been unionized 

Skilled workers in Ford Motor Co 
incl General Motors Corp. plants pro 
tested last year’s UAW settlements as 
inadequate for skilled workers. A wave 
of wildcat strikes spread through auto 
plants and, for a while, there was talk 
of a split-away from UAW. Auto union 
leaders calmed the dissenters 
¢ Quict Drive—Nevertheless, the crafts 
men (as contrasted with UAW produc 
tion workers) organized a Society of 
Skilled ‘Trades. ‘This organization, 
which has a number of branches in 
Michigan, has been quictly recruiting 
since last fall. UAW has been watch 
ing warily, denouncing the movement 
but reluctant to force any issues 

Recently, the Society of Skilled 
I'rades announced that it now has a 
membership of 50,000 in Michigan, 
and that it has locals in 11 major auto 
plants in Detroit—with, SS1T 
up to 90% of all skilled workers as 
members in some of the plants. UAW 
contends that the membership figure 


claims, 


is “grossly inflated” and that the SST is 
still a small splinter group. Companies, 
while staying out of the dispute, aren’t 
so sure that SST is as inconsequential 
as UAW ~—at least for the record—says it 
is. Some company spokesmen admit 
“concern” over a possibility of inter 
necine feuding in their plants 
¢ Branching Out—The Society of 
Skilled Trades hasn't been limiting its 
organizing work to UAW plants. Its 
Wavne County Div. tackled Burroughs 
which UAW has tried repeatedly (last 
in 1951) and unsuccessfully to unionize 

This week, SST announced that it 
represents 75% of all Burroughs skilled 
workers, and will shortly ask the Na 
tional Labor Relations Board to hold 
an election covering the group. UAW 
has also been active again at Burroughs 
If SST goes through with its plans to 
petition for an NLRB vote, the auto 
union may intervene with its own bid 
for representation rights covering all 
11,000 Burroughs employees in plants 
in Detroit and Plymouth, Mich.—in 
cluding the skilled group 

SST activities in major auto plants 
are limited by existing UAW contracts 
NLRB cited this in turning down SST 
bids for elections at two Flint (Mich.) 
plants recently. END 
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WHO EVER HEARD OF AN OILER 


AT A BOARD OF DIRECTORS MEETING? 


Les not very likely .. . but, if an 


oiler ever should attend a board 


meeting he might tell management 
some things they should know. He 
might tell of problems in keeping 
vital machines lubricated ...of keep- 
ing them running at peak efficiency. 
He might tel) of lost manhours and 
machine downtime. He might tell of 
hidden losses that executives would 
recognize as symptoms of old-fash- 
ioned lubrication. Maybe your oiler 
could tell you of losses in your plant 


Think it over! And if you decide 


that your production costs are too 
high because of “lube” problems, 
you might find it interesting to learn 
how Alemite can help you 

Modern Automatic Alemite Lubrica- 
tion. A Mid-west manufacturer cut 
costs $20,000 a year. A paper com 
pany saved $3,000 a month. And a 
textile firm ended substantial pro- 
duction wastes. 

The answer: Modern Alemite sys- 
tems that automatically feed exactly 
the right amount of oil or grease to 
every lubrication point... that keep 


ALEMITE 


machines running longer with less 
downtime...that eliminate oil waste 
and product spoilage. 

Take a look around your shop. 
Ask yourself if an Alemite lubrica- 
tion expert might not recommend an 
inexpensive solution to your lubri- 
cation problems. Wherever you are, 
there is an Alemite representative 
ready to serve you 


FREE! NEW BOOKLET! -~-~--—-— 


Alemite Div. of Stewart-Warner, Dept. 6-36 
1850 Diversey Parkway, Chicage 14, Illinois 


Gentiemen: Please send me my free copy of 
‘An Executive's Approach to Lubrication Prob 
lems.’ No obligation, of course 

Nome 

Company 

Address 


City Jone State 





In Labor 


Pay Hikes at Lockheed Give Clue 
To Other Aircraft Contract Terms 


Lockheed Aircraft Corp. and the International Assn 
of Machinists last week negotiated a new two-year 
contract based on a pay hike estimated by management 
{ about 1lO04é¢ an hour this year, another 7¢ in 1957 
Ihe terms will have important bearing on other ait 
craft contract talks under way on the West Coast 

Ihe pact calls for raises of from 6¢ to 15¢ an hour 
for production workers, from 6¢ to 17¢ for office and 
technical employees, All will get the same 7¢ increase 
uitomatically next year; there is no wage 

Ihe settlement 
provides for a_ three-week 


reopening 
22,500 workers, also 
vacation after 12 years of 
Moreover, it includes job guarantees for workers 
in the event of any future Lockheed plant movement— 
a key [AM demand this year (BW —Feb.18'56,p166). 

I he corporation and the union agreed to leave pension 
plan revisions for further negotiation 


whi h covers 


cryV ice 


BLS Blames Auto Industry 


For January Factory Layoffs 

bactory lavoffs im 1,000 
an increase from 14 per 1,000 in December, 
the Bureau of Labor Statistics reported last week. At 
the same time, BLS said that hirings showed a less 
than normal seasonal rise over the 
Ordinarily, the layoff rate drops from December to 
January and the hiring rates goes up 

\ccording to BLS, total separations—quits, layoffs, 
and discharges—topped the number entering the labor 
force this January. 

BLS blamed lavofts in the industry, 
ilthough it said that other factors, including bad weather 
in some parts of the country that affected construction 
ind lumbering, added to total lavofts 


January averaged 17 per 


( mployees, 


December average 


heavy auto 


Atomic Energy Workers Get Raise, 
Call Off Strikes in Two Plants 


Wage increases totaling 17¢ an hour this year have 
been accepted by 9,000 AFL-CIO workers as a_ basis 
for withdrawing strike threats at atomic energy piants 
in Oak Ridge, Tenn., and Paducah, Ky. 

Recommended by the Atomic Energy 
Labor Relations Panel—which intervened when strikes 
threatened—the settlement terms call for a 10¢ raise 
retroactive to Oct. 15, 1955, when the old contract ran 
out, and an additional 7¢ payable this October. 


President's 
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A wage reopening would be permitted in October, 
1957, under the new three-year contract. 

Hourly wages under the old labor agreement ranged 
from $1.68 to $2.50 


Brand-New State Law Invoked 
To Halt Transit Strike in Baltimore 


\ bill barring utility strikes in Maryland became law 
this week. and in a matter of hours Gov. Theodore R. 
\icKeldin announced that it would be used to end a 
five-week tie-up of Baltimore street cars and buses 

I'he Amalgamated Assn. of Street Electric Railway & 
Motor Coach Employees struck the Baltimore Transit 
Co. on Jan. 29, after two months of futile negotiations. 
When mediators were unable to get the parties together, 
McKeldin called on legislators to adopt a public utility 
anti-strike bill providing for (1) state seizure if necessary 
to halt or prevent a disruption of service, and (2) com 
pulsory arbitration of unsettled issues. ‘The legislature 
passed the measure last week 

his week, McKeldin followed up formal signing of 
the bill with seizure, under its terms, of Baltimore 
‘Transit’s “plant, facility, or property—including funds 
for operation by the State.” At the same time, he notified 
strikers to return to their jobs as “employees of the 
State of Maryland.” 

Although the union protested the seizure, leaders 
instructed members to end their strike 

a. 2 «2 


Labor Briefs 


The United Auto Workers last week rebuffed a 
Teamsters bid to take over bargaining rights of workers 
at Allis‘Chalmers Mfg. Co., LaPorte, Ind., by a 989-to 
#20 National Labor Relations Board vote. ‘The workers 
recently decided to shift from the leftwing Farm Equip 
ment Workers to UAW. Despite the AFL-CIO no 


raiding pact, the ‘Teamsters intervened 


All is not well with efforts to merge the Amalgamated 
Meat Cutters (from AFL) and United Packinghouse 
Workers (out of CIO) although plans have been roughed 
out. Strong opposition to the merger within the 
Amalgamated has charged that “Communists and fellow 
holed up in UPW. The former CIO 
meanwhile, wants powers of the three top 
officers of the united union spelled out more clearly 
Meanwhile, efforts to merge AFL-CIO textile unions 
are showing some progress; talks are continuing. 


travelers” are 
union, 


Ford and General Motors putled out of the Michigan 
Manufacturers Assn. recently. They said it was because 
of a sizable hike in the association’s dues. However, 
labor is making capital of the fact that the two com 
panies—which pioneered with supplementary unemploy 
ment benefit plans—withdrew from the employers’ organi 
zation during the latter's legislative fight to bar 
integration of private SUB payments and state unemploy 
ment benefits. American Motors Corp. last week spurned 
overtures from those seeking legislation to block SUB 
operation in Michigan; AMC defended its plan, nego- 
tiated with UAW, as “an exercise of sound business 
judgment.” 
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Where can you use 


this new coating process? 


“ 


Into an air fluidized bed of dry finely divided nylon powders, 
the workman is about to immerse metal hanger parts for 
huge stage curtain. Coating with nylon—heretofore imprac 


tical 
the need for lubrication 
coating by WHIRLCLAD process. 


means smoother, quieter operation and eliminates 
Inset: Before (left) and after 


New WHIRLCLAD” Process 


is a landmark in coating 


Big news in coatings is the 
WHIRLCLAD process. It permits 
the use of coating materials which 
heretofore could not be applied 
satisfactorily. 


Such plastics as nylon and poly- 
ethylene can now be successfully 
coated on metal. In addition to 
metal, the process permits the coat- 
ing of base materials such as 
ceramics, wood and many others 
with a wide range of coating mate- 
rials. To the strength and rigidity 
of the coated part, WHIRLCLAD 
process adds the desirable surface 
characteristics of the coating 
material being applied. These may 
be resistance to wear, low surface 
friction, anti-galling, or chemical and 
corrosion resistance. 


Coating is accomplished without the 
use of liquids or solvents. Parts to 
be coated are pre-heated above the 


melting point of the coating material. 
The parts are then dipped into a 
bed of specially finely 
divided coating powders, which are 
“fluidized” by ascending currents 
of gas or air. The “‘fluidized’”’ state 
of the coating powders is main 
tained by the specially designed 
WHIRLCLAD tanks. 


prepared, 


This unique process, involving the 
use of a fluidized bed of finely 
divided powders, was developed and 


patented in Germany. Exclusive 


technology 


patent and licensing rights to this 
process and equipment in the United 
States are owned by Polymer Proc- 
esses, Inc. Licenses are now being 
and 


granted to manufacturers 


custom coaters. Technical infor- 
mation and engineering assistance 
are available as a part of this 


licensing program. 


For further information, write 
Polymer Processes, Inc., 125 North 
4th Street, Reading, Pa. 


POLYMER PROCESSES, INC., Reading, Pennsylvania 
Subsidiary of The Polymer Corporation 
Sole source of U.S. licenses for the FLUIDIZED COATING process 


*TRALEMARK 
























You'll build 
far better with 
steel buildings 









This neat, modern-looking factory is a 
low-cost, aluminum-sheeted Butler multiple. 
it will stay good-looking for decades. 






if they’re 
pre-engineered 
and factory 


finished by BUTLER 


Butler does things with metals and 
methods that shape steel and aluminum 
into today’s most practical building. 
Quality-controlled through large invest- 
ments in engineering, dies and machin- 
e1 Price-controlled through mass pro- 





duction and factary finishing of all parts 
This gives you features like die-formed 
covering panels, assembled with special 
bolts i permanent weatherseal in 
any climate. Erect Butler buildings in 
half the time at half the cost. Bolt as 








sembly means you can expand or change 
working space quickly 


and salvage all the original material. 


economic ally - 


Reduce maintenance—they need no re- 
roofing, tuck-pointing or other costly 
preventive maintenance. Get all the 


facts. Mail coupon today 


aD 


Manutecturers of Ol! Equipment 
Stee! Buildings * Farm Equipment 
Dry Cleaners Equipment . Special Products 






















Factories at 
« Golesburg, 1. « Minneapolis, Minn 
+ Houston, Texas « Birmingham, Ala, 


i for prompt reply address office nearest you 

i BUTLER MANUFACTURING COMPANY 
7313. 13th Street, Kansas City 26, Mo 

I PISA Sixth Ave. $.6., Minneapolis 14, Minn, 

! 1013 Avenve W, Ensley, Birminghem 6, Ale. 

| Dept. 134, Richmond, Calif 

| Please mol more information on Butler steel 

| buildings 

; Nome 


Add:ew 


ee 
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UNDERWAY NOW: 
A Testing of the Old Highs 


INDUSTRIALS 








oe a oe a 14 
- Oct. Nov Dec. Jan Feb. Mar. 
Dete: Stendord & Poor's Corp. Daily Stock Price indexes. © susiness weee 








Third Quarter 


With the President's decision out of 
the the stock market this week 
settled down to reappraisal both of 


Way, 


itself and of the economic picture 
At midweck, Standard & 
dex of 50 industrial stocks stood right 
about where it was at last September's 
highs, and within striking distance of 
last November's bull market 
high. At this level, market analysts ex 
pect stocks will be in good supply, and 
there may be widespread profit-taking 
slowing down the market advance. If 
it can move decisively past this resist 
ance level, however, Streeters 
see S&P’s moving above 500 at about 
the same time the Dow Jones does, and 
both could move to near the 520 area 
but not much higher because earnings 
and dividends would be too highly 
capitalized at that level 
Wall Street wasn’t too upset at the 


Poor Som 


record 


sone 





Is Critical 


fact that the day of Eisenhower's de 
cision ended with a downturn in stock 
prices. For thing, Eisenhower's 
“Yes’’ was anti-climactic and had been 
largely discounted by the rise of a week 


Onc 


or so preceding 
¢ Institutions Quict—The day of Eisen 
hower’s decision was an interesting one 
for the market in a couple of respects. 
For one thing, institutional investors 
were a practically negligible factor in 
that dav’s market—in which 495 issues 
declined and only 457 rose on a 3.9 
million share volume. This was in 
marked contrast to the first trading day 
following news of the President's heart 
attack. That time, institutions were an 
important force on the buying side. 
But after the flurry of trading on De- 
cision-Day, the institutions moved back 
into the market, and they have been 
big buyers since then. 
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Ihe bulk of the buy orders that 
flooded the New York Stock I xchange 
that day, causing the ticker to run as 
late as 19 minutes for a long period, 
were from smaller investors. And most 
of these being met right 
out of the specialists’ inventories, care 
fully amassed over the preceding weeks 
in anticipation of D-Day’s heavy vol 
un 
¢ Forecasts—Now that the emotional- 
ism surrounding the President’s de 
cision is out of the way, Wall Streeters 
are taking a bead on economi 
pects. The first thing they’re deducing 
is that the won't 
really make much difference one way or 
the other through this vear. If 
assume it means another four vears of 
Republican rule—and a solicitous fed- 
eral eve on business—it is a bullish long 


orders were 


pros 


Fisenhower decision 


you 


term development 

short-run 
that busi 
nees need have no serious worries this 
vear, but many still see the third quar 
ter as a testing period. They point to 
the fact that the Federal Reserve has 
so far made no definite move to ease 
credit, as many hoped and predicted 
Auto production has been cut back 
heavily, although sales aren’t off so 
sharply as many had forecast. New car 
inventories are still a big worry. Farm 
income, seldom a major factor for the 
market, but attracting an increasing 
amount of attention lately, has con- 
tinued its long-term slump. Housing 
starts remain below their records of a 
year ago. 


There’s less agreement on 


trends. Opinion is growing 


Recent Big Winners: 


¢.Parallels—Technically, the stock mar 
ket stands in a position that in many 
respects parallels that of last September, 
of the President’s heart attack 
(BW—Mar.3'56,p140). At the 
ning of this week, stock 
measured by Standard & 
industrial index, were just 
Sept. 21’s levels. And 
ratios on that index were likewise prac 
tically the same: Prices were 12.64 times 
21, and 12.65 times 
at the beginning of this week 

But in other technical respects to 
market is significantly different 
from that of last September. Yields 
are better, the 50 industrials yielding 
$.05° and 
the spread between bond yields and 


the eve 
begin 
prices, as 
Poor's 50 

about at 


price-carnings 


earnings on Sept 


1 > 
aay § 


> 2a 
compared to a bare 3.25%, 


stock vields is practically twice what it 
was in September 
¢ Chief Change--Perhaps the biggest 
difference is that last September earn 
ing were rising—and that now they’r 
not 

It looks as though first-quarter earn 
ings may be at about fourth-quarter 
levels, if that good. And dividends 
won't be bolstered by the that 
attended fourth-quarter payments. ‘Thus 
earnings and dividends aren't counted 
on as the powerful bullish forces that 
they were last fall 

While the market has been more 
selective than ever in these past few 
days of bumping the old price ceilings, 
one “group” seems to stand out. This 
is the “assets-in-the-ground” group, in 
cluding coppers, oils, other metals, and 
coal (see table below) 


extras 


A Sampling 


We Take 
The Z 
Out Of 
I'reeze 


There’s nothing colder in a busi- 
ness than capital frozen in receiv- 


ables. 


Crompton Factoring immediately 
frees that capital and keeps it free 
by continually cashing in your re- 
ceivables as soon as you ship and 


as long as you keep shipping... 


1956 Recent Thus, you can anticipate more . . 

Le Level 
$91 *$108 75 
a4 114.7 
45 *_) 


and buy more... and sell more... 


and produce more... 30 you can 


4? *s) 


sell still more and produce still 
55 
51 £17 more and 


~ 


-and ship still more... 


pile up assets which are in a large 
‘41 

4.6) } } manner always liquid, 
4 
And most important: when we cash 
64.) 
in your receivables you are off the 


credit risk hook; for we assume all 


collection chores and all credit 


risks. 


The Human Faclor 


CROMPTON-RICHMOND CO., INC. 
1071 Avenue of the Americas, New York 18, N. Y. 
Crompton-Richmond-jJoel Hurt Co. 
Virginia lway ‘ : +2 Glenn Building, Atianta 1, Georgia 
Weat Ke ; y , 7 « i , 

West | 


! 





* 1956 High 


BUSINESS WEEK © Mar. 10, 1956 The Markets 55 











These Shares have not been and are not being offered to the public, 


This announcement appears as a matter of record only, 


NOT A NEW ISSUE 





224.880 Shares 
Kerr-McGee Oil Industries, Ine. 


4%2% Cumulative Prior Convertible Preferred Stock 


Par Value $25 per Share 


Direct placement of the above Shares has been negotiated 


by the undersigned. 


SALOMON Bros. & HUTZLER 
SIXTY WALL STREET, NEW YorK 5, N. Y. 


Boston Philadelphia Cleveland Chicago 


San Francisco Dallas 


West Palm Beach 





er.aectaeomic 


AIMPLICALL 


IN TERCOMMUNICATION 


fits your own 

special internal 
communication needs— 
faster than a 
switchboord—saves time 
—saves money — 


NEW LIGHT & CHIME SIGNALS 
New Time-Saving Convenience Senin Cites Genel soutien 
and All-Purpose Flexibility direct-voice call-in 


Equip your business with this 
remarkable new “clear line’’ internal 
communication system. Get 2-second 
a ech contact within and between 
epartments, AMPLICALL serves you best, 
lighte ne the load on busy switchboards, 
keeps personnel in closer working fit your exact business needs 
relations, cute “walking and waiting” 

time -savee up to many hours per day 

of valuable executive time. Pays Pue 

for itaelf in improved efficiency r 

and speedier operations, There isa | RAULAND-BORG CORPORATION 
system for your exact needs. Get | 3515-S Addison St., Chicago 18, Ill. 

the New AMPLICALL facts today. j 


Signal Light identifies caller 
Calls stay registered and identified 


CP te oe a es 
‘ 


Unprecedented versatility to 


[_] Send complete details on New AMPLICALL 


Name 





Firm 





Addresa_ 
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Wall St Talks ... 


. . . about a jam-up in 
new bond issues . . . Merritt- 


Chapman's dividend cut. . . 


the Penn-Texas price fall. 


New corporate and municipal bond 
issues are beginning to show signs of 
congestion in the market, whiile newer 
offerings are still flowing in (page 64) 
Investors are picking and choosing, and 
this affects bids on new flotations. Al 
though an increasing number of new 
corporate offerings are slow sellers, too, 
the municipal market has suffered most 
from the clutter. Last Monday, $331- 
million worth of recent new tax-exempt 
offerings were still undistributed. 


Louis FE. Wolfson’s Merritt-Chapman 
& Scott Corp. this week sliced its quar- 
terly cash dividend in half—from 50¢ 
to 25¢—but softened the blow by add 
ing a stock dividend of 14% quarterly. 
Cash, says Wolfson, must be conserved 
for capital spending and to mect greater 
needs for working capital. Streeters had 
predicted a dividend cut when the com 
pany recently announced that its quar 
terly payments would be made at the 
end, imstead of the beginning, of the 
last month of each quarter. The com 
pany’s stock, which hit $26.62 during 
last year, dropped recently to $18.87, 
its lowest level for some time back, 
and was selling at $20.25 early this 
week 


Another stock that’s not doing well 
is Penn-Texas Corp. The company, 
dominated by L. D. Silberstein, has 
grown sensationally through mergers, 
often after proxy fights, and is now 
battling for control of Fairbanks, Morse 
& Co. By last month, its shares, which 
had sold as high as $22.87 in 1955 and 
1954, had slipped back to $16.87, low 
est since August, 1954, and they were 
only slightly higher early this weck 


Dividend yields on Big Board stocks 
were recently tabulated by H. Hentz & 
Co. On 1955 dividends and on prices 
at the end of last. month, 38 stocks 
offered yields ranging from 4% down 
to 3.51%; 25 ranged from 3.5% down 
to 3.01%, and 63 vielded less than 3%. 
Lowest yield at that time was Superior 
Oil Co. of California; selling at $1,070 
per share, it offered a return of onl 
0.28%. At the other extreme, 67 Big 
Board stocks yiclded 6% to 6.99%, and 
another 49 returned 7% or better 
Highest was U.S. & Foreign Securities 
Corp., a closed-end investment trust; 
at $31.75, it offered buyers a return of 


: 
3.76% 
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WE ROLL METAL 
my eranloe 2 ter pO: 5yy) . 
for scales that can detect the missing = 


dot from an “0”? 


@ Scale makers have borrowed a new kind of alloy used Steel Division of National-Standard gives it up to an 
for springs in the finest watches—metal far springier 85°, reduction and maintains tolerances as close as .OOO1 


than the finest steel. We call it Nilcor* and produce 

ata be er ite It is this kind of ability that enables Athenia to develop 

it in widths from %"’ to 1%", .0025” to .025” thick 
practical applications of unique Nilcor and also makes 


It’s so hard and tough that only the finest, most Athenia a foremost supplier of special high carbon strip 
advanced mill equipment and techniques can process it. tee] 


Yet it is the most perfect material known for making the 
If you think you have a particular application requir 
precision torsion bands used in laboratory scales with 
ing Nilcor, or if you need strip steel with unusual 
more precise characteristics . . . greater stability 
demands for tolerance, flatness, edge forming, uniformity, 
unmatched resistance to corrosion . . . longer life under 
temper and other characteristics, try Athenia. And 
repetitive bending. 

remember, small company or big company, we are eager 
Despite the difficulty of working Nilcor, the Athenia to serve you. Write us 


*Trade Mark. Netional Stender 


NATIONAL-STANDARD COMPANY + NILES, MICHIGAN 
Tire Wire, Stainless, Fabricated Braids and Tape 

ATHENIA STEEL DIVISION + CLIFTON, WN, J. 

Flat, High Carbon, Cold Rolled Spring Steel 

REYNOLDS WIRE DIVISION + DIXON, ILLINOIS 

Industrial Wire Cloth 

WAGNER LITHO MACHINERY DIVISION «+ JERSEY CITY, WN. J. 
Special Machinery for Metal Decorating 


WORCESTER WIRE WORKS DIVISION + WORCESTER, MASS. 
Round and Shaped Steel Wire, Small Sizes 








DEPARTURES OF TOMORROW 








TOMORROW: Ch se items from the monitor screen; electronic impulses select, assemble, deliver your order, tot J ) ) J ur change. 


A week's shopping in minutes! And you havent moved from your car. 
It's that simple at the Drive-in Market of tomorrow. Just select your 
items from the monitor screen; electronic impulses select, assemble, 
deliver your order, total your bill and return your change. 

It's just a dream away! And when it takes shape, look for New Departure 
to provide the proper bearings to keep all moving parts functioning 
smoothly. New Departure ball bearings keep parts in perfect alignment, 
support loads from any angle and require little or no maintenance. 

If you're nursing a new idea involving moving parts, call on New Departure 
for top quality bearings and thorough engineering service 


NEW EPARTURE . v N OF JENERAL MOTORS ec &RIST 


TODAY: New Deporture ball bearings in today's 
business machines keep intricate moving ports func- } 
tioning smoothly, quietly within precision tolerances, 


Accuracy is maintained even after long use. } 





PERSONAL BUSINESS 


BUSINESS WEEK You probably feel that it gets tougher every year to gather the records 
you need for your income-tax return. Some are in one place, some in 
another—some you can’t find at all. It’s a frustrating chore. 


Not only will it make life easier if you develop an efficient system for 
keeping personal papers—it’s extremely important that you do so. Knowing 
where the right records are will cut way down the time and energy needed 
to prepare a return. And it can prevent shelling out unnecessary extra 
money in case your return is audited. 





MAR. 10, 1956 


A BUSINESS WEEK In addition to tax requirements, there’s of course a frequent need for 
papers at other times. Not being able to find them can be a real calamity 
to you and your family. It’s wise to keep a list available of where you file 


important papers. 
SERVICE P Pap 


This is the best time to set up a workable system, because your bout 
with searching out documents for tax purposes is still fresh in your mind. A 
checklist of just a few of the basic papers that should be kept may help set 
up a system. But remember that everyone has certain special papers of 
importance. 


The first problem is deciding what to keep. If you're not sure, it’s 
always better to hang onto something than not. But don’t keep anything 
you don’t have to; otherwise important materials will get lost in the shuffle. 


Keep all permanent records filed in one place. These include birth 
certificates (for the whole family); marriage, adoption, and divorce records; 
insurance policies; real-estate papers such as deeds, mortgage data, title- 
insurance policies; and military service records. (Be especially careful about 
keeping military records of medical treatment or disability, and papers 
regarding training or education under the GI Bill.) 


Also include certain other things—for example, stock certificates, bonds, 
and other investments. It’s a good idea to keep a separate, handy record 
of all your investment transactions—number of shares or certificates, serial 
numbers, dates and amounts of purchases and sales, dividends and interest. 


And keep complete records of any income-producing property you rent 
or lease—both on income and maintenance expenses. These figure in your 
tax picture. 


Some records are less permanent, but should be kept for about six 
years. Usually you will need these more often; so they should be kept 
handy for quick reference. 

Records of this kind include such things as tax returns, contracts, 
receipts and receipted bills, and bank statements 

It’s important to keep duplicate copies of tax returns and attach any 
documents that support claims and deductions. You may need them as 
a guide in filling out future returns as well as for that possible audit. 

Put installment-sales contracts and the like in this file, too. Hold on 
to them for at least four years after the debt is paid; they may come in 
handy as proof of tax deductions. 


Be careful about holding receipts and receipted bills too long. They 
can pile up fast if you aren’t careful. Get in the habit of weeding them out 
PAGE 159 every couple of months. 
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In the process, be sure not to throw out bills that figure in your tax 
claims—medical expenses, charitable contributions, interest paid, losses. 
(If you don’t keep receipts for such things, your canceled checks will do.) 

It’s wise to file bank statements for a few years, too. But you can hold 
the bulk down a bit by discarding some of the canceled checks, if they cover 
casual expenses. However, keep all checkbook stubs for six years 


Setting up—and maintaining—a sound system for keeping your papers 
in order will take discipline, especiaily since our complex society has added 
so much paper to the average family’s possessions. But it is well worth 
the effort, both in terms of possible financial savings, and in giving you 
more accurate control over your personal business. 


Booksellers are being urged to put on a big sales campaign to try to 
capture the 81% of the American public who are not reading books. 


The pitch: Books allow the reader to control his exposure to the 
message, allow fuller treatment of ideas than other media, are particularly 
adapted to the presentation of special appeals and subjects 

One problem faced by the booksellers is that only a small percentage 
of the hundreds of books published every month contribute either cultural 
values or even pleasure and entertainment 


Students of the subject point out that this is not so much the fault of 
publishers as it is the nature of things: No one can be sure that any given 
book will be a smash hit or a complete flop until it goes on sale 

One example: A recent nonfiction book won a major literary award 
But it had not eVen been reviewed in one of the top U.S. newspaper book- 
review sections because it was considered of minor importance 

Thus the bookseller must not only cope with public whim, but the fact 
that even among experts a book’s quality is a matter of opinion 

. 

An addition available for your barbecue equipment for this season is 
a portable motorized spit. Called Roto-Wizard, it runs on four flashlight 
batteries, fits any type grill or brazier. Cooking capacity is 20 pounds. It 
sells for around $18, complete with batteries 


Note for record fans: RCA Victor next week starts a new record-buying 
plan similar to the Book-of-the-Month Club. It works with a coupon book 
through your record dealer Music recorded by Benny Goodman's 
orchestra for the sound track of the movie, The Benny Goodman Story, is 
available in a two-volume Decca album. 


If you are due a refund on your 1955 taxes, file your return now 
By mid-April, district offices will be swamped, and you may have a long wait 


Manners and modes: You can now get an automatic self-winding, 
waterproof wristwatch showing all four U.S. time zones and Greenwich 
time. At regular retail outlets A new bandage, available only on 
prescription, comes in an aerosol bomb. You spray it on the wound One 
company is putting out a “straw” hat for this summer made of salt, water, 
and gas 
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Behr-cat tapes serve industry everywhere! 


A “natural” for stripes! Behr-cat No. 121 
Tape won't allow messy paint bulid-ups. 


Tops for identification. Fiat backing can be 
marked by penci!, crayon or rubber stamp, 


Fine for sealing tubes, light packages, etc. 
Behr-<cat No. 121 is strong and holds tight. 


How to sharpen the edge 
on straight line color jobs 


BEHR-CAT No. 121 MASKING TAPE has a smooth, thin flat 
paper backing to prevent paint build-up. 

The result is a clean-cut, superior color separation 
job everytime. Try it in your finishing operations 


and see the difference. 


The BEHR-CAT TAPE BROCHURE gives full 
information on this and many other 
industrial time-saving tapes. Write 
Behr-Manning, Troy, N. Y., Dept. BW-3. 


tn Canada Behr Manning (Canada) (td , Branttord 
For Export: Norton Bethy Manning Overseas inc, New Rochelle, N.Y. U.5.2A 


/ a coame sans 
EHR-MANNING 3322.0 


n of NORTON Company 





you faced with the problem of im 
proving your product electronically 
without trained personnel or adequate 
production facilities? Then let INLAND 
ELECTRONIC engineers take over any 
phase of your electronic design or devel 
opment program based on years of suc 
cessful engineering experience from a 
high volume-low unit cost point of view 


NOW to design and/or 


manufacture electronic assemblies such 


I-E is ready 


18 automatic inspection equipment, ma 
chine and equipment controls, electron 


und electro-mechanical assemblies. For 
production and testing service 
that is! 


1-£ PRODUCT DEVELOP r- 
MENT GUIDE— write for 
' 


Ps. 


design 
consult your best source 1-E, 


a 


qd 


your copy now 


Product Design, Engineering 
and Contract Manufacturing 





Don... 
C. 
ey 


a 


wore 





FOR MEN AT THE 
PLANNING LEVEL 


Each year McGraw-Hill editors draw 
upon their intimate knowledge of 
specific industries to discuss current 
trends and project the outlook for 
products and services in the fields 
their publications serve. 

Their reports—in digest form—are 
available to Top Management exec- 
utives in “The Pulsebeat of Industry.” 

Ask your McGraw-Hill man, or 
write us, for a copy of the 1956 
edition, 


McGRAW-HILL PUBLISHING C 
390 West 42nd Street, New York 
Heodquarters for Business Info 
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Best Year Yet 


Class | railroads rolled to their most 
profitable year in 1955. Net income after 
soared to an all-time high 
This includes mcome 
carriers from other 


all charges 
of $917-million 
received by the 
sources as well as their own operations 
It represents a 35.5‘ 
and 1.5% over 1953 

Net operating income of roads also 

| 5 


increase over 1954 


showed a sizable gain in 1955. Last 
year's total of $1,128-million was a fat 
29.1% ahead of 1954. And it was 1.7% 
above 1953, which had held the post 
war record for operating income Net 
federal taxes 
545-muillion last year 

over the level of the 


operating incom¢ betore 
amounted to $] 


a gain of 40.3' 


previous ycal 


Retail Food Prices 


Lowest in Five Years 


Retail food prices in January dipped 
to their lowest level in five years, 6.3‘ 
below the August, 1952, high. Prin 
cipal declines have been in meat, poul 
try, and fish, with lesser declines in dairy 
products, fruits, and vegetables. Costs of 
processed foods such as cere: ils and 
baked goods remain close to peak levels 

The steepest price declines all reflect 
a drop in the prices received by farmers. 
Pork prices in particular have slumped 


as a result of heavy marketings of hogs 

Despite the over-all decline in food 
costs, consumers continue to spend 
more money on food than ever before— 
$43.7 billion last year. While population 
was rising 2% from 1954 to 1955, food 
sales climbed 4.9%. This per capita in- 
crease is explained by the Pact that peo- 
ple are buying more expensive foods, 
especially items that contain heavier 
processing costs 
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Save all this 
valuable 
floor space 


A new concept in air conditioning gives you back the floor 
space you give up with a conventional air conditioner. 

Called the FLEXI-COOL System, this remarkable Worthing- 
ton development is sectionalized to go virtually any place 
you please—it can even be hung from your ceiling! That 
means you can add (or retain) a desk, a showcase or display 
counter—and still enjoy cool comfort 

What’s more, you can have either air-cooled (wonderful 
where water's short) or water-cooled operation. Or you can 
switch from water-cooled to air-cooled later on—that’s how 
flexible FLEXI-COOL is! 

See your Worthington CLIMATE MAN’s unusual demonstra- 
tion of FLEXI-COOL right in your office or store. Call your 
Worthington dealer—he’s in the Yellow Pages of your phone 
book. Worthington Corporation, Air Conditioning & Refrig- 
eration Division, Section A.6.37-W, Harrison, N. J. 


Look for the seal of the 
Worthington Climate Man 


OL UNIT mounts horizontally on ceiling 
save floor space. Individual sections may be placed separately ‘ 
a remote air- or water-cooled installation, 


2 
— — < y ———— 4 
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The Ceramics That Cut Steel 


Lathes are spinning faster 


new cutting materials 


First 


me into use if was 
carbide bits 
the range 
Now it’s the 


ymics that promise sensa 


tungsten 
extended 
steel bits 


ial gains in metal cutting 


: 


ERAMK roo. bit newly intro 
duced, are pushing machine tool 


| limits almost 
These tile-like 


intage but 


chart ) 
ther 


hardin ind 


ight 


have 


out of 
cutting edge 
thei 
friction heat enabl 
it metal two to four 
th best tool 
via 
Machinists and toolmakers 
ibout ceramic tools ge 
American Machinist, a McGraw 
Hill publication, printed the results of 
ork at Watertown (Mass.) Arsenal on 


stance to them 
times as fast 


maternal mouse 


started 
ul ng i vocal 


vhen 
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TARGET 8,000? 
oe 


Metal Cutting Speeds 


SFPM (Surface Feet Per Minute) 





experimental tool 
Norton Co 

Last fall lathe manufacturer 
put on spectacular demonstrations with 
bits at the 
Now, the 
Machinist page 
to the results of a year’s testing program 
run by four manufacturers of tool mate 
rials: Norton Co., Carboloy Dept ot 
General Electric Co., Stupakoff Div. of 
Carborundum Co., and Diamonite Din 
of U.S. Ceramic Tile Co 
¢ Potential—These four 


CTane 
four 
mn il Tra hine 


Mar. 12 issue of 


devotes 


new ceramu 
tool 
American 


how 


manufacture 





made by 
) 








are putting ceramic tools on the market 
isa step toward solving some of the 
knottiest problems in cutting 
Ihe industry looks at them not so 
much as replacements for other tool 
materials as additions to the array of 
cutting materials. ‘They are expected to 
extend the range of machining processes 
much as the 
beyond the 
stecl bits 
I.xperts say industry is likely to adopt 
ceramic tools a lot quicker than it took 
Needs that ce 
both 


metal 


went 
of high-speed 


cemented carbides 


limitation 


to cemented carbides 
ilready exist in 
civilian and military fields 

For example, in automated produc 
tion lines, time lost tool r 
placement is a major factor—c¢ 
tooling should be abk 
this down-tinx 


ramics can fill 


during 
cost 
to reduce 
Moreover, metal part 
heat-treated—to hardnesses too 
great for carbide tools to shape 
final machining instead of 
his 
step and should reduce the number of 
rejects due to warpage during final heat 
treatment 

In the field materials 
for jets, rockets, and nuclear equipment 


rane 


can be 
he tor 
ifterward 


should save a final dimensioning 


military new 
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have continually plagued machinists 
with “impossible’’ machining _ tasks. 
The ceramics are capable of cutting a 
great many of the special-purpose alloys 
that laugh at steel or carbide tools. 
¢ What They Are—Unlike the high 
speed alloy and carbide cutting tools, 
the ceramics require none of the critic 
ally scarce materials such as tungsten, 
tantalum, cobalt, nickel. The four man 
ufacturers won't reveal exactly what 
goes into their ceramic bits, or exactly 
how they are made, but they all agree 
on aluminum oxide as the basic mate 
rial. This is an abundant and inexpen 
ive commodity 

Most of the ceramic bits made so far 
ire cemented oxides. The crystalline 
iluminum oxide is reduced to fine pat 
ticles that are then mixed with a ce« 
ramic (non-metallic) type of binder, 
perhaps another oxide, and formed into 
tool bits by pressing and sintering 
baking Che process is similar to that 

d in forming solid parts from pow 
dered metal 

Ihe cemented oxides are more r 
istant to chipping and splintering than 

pure rvstalline oxide would be 

They icrifice some hardness, but not 
ough to make a real difference. Most 
a clopmental work on ceramic tools 

devoted to producing better binder 
materials 

\ challenge to American makers of 
ceramic tools is the progress already 
made on the far side of the Iron Cur 
tain. Ceramics are mentioned increas 
ingly in reports from Russia and 
Czechoslovakia. The latter country has 
exported ceramic tools to French in 
dustry, and Russia has demonstrated 
them to visiting Americans in a cutting 
operation at 3.000 surface ft per min 
¢ Speed Limits—Surface feet per min 
ute (sfpm.) is the machinist’s measure 
of cutting speed. It’s the rate at which 
the surface of the metal he’s cutting 
move pa t the edge of the tool 

In a metal lathe, the work rotat 
nd the tool gouges out metal as it i 
forced into the work [he amount of 
metal removed depends on how fast 
the work picce is rotating, how deeph 
the tool is shaving the work. and how 
far the tool is advanced with each rota 
tion lose-tolerance machining, thin 
it irc nece ir’ ince they are mor 

urate and lea 1 smoother urface 
But taking a thin cut that advance " 
littl 1.01 in. with each rotation r 


it low turning 


in the . rates of 10 sfpm 

cldom po ible—the tool material 
couldn't tak the high temperatur 
that developed it faster peed arly in 
the 1900s. metallurgist developed the 
tor illovs that are known a high peed 
tec] These material harder and 
m resistant to wear permitted a 


he tin cutting peed the use of cool 
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Actual Sire 


BRAKE SHOE ADJUSTING SPRING 


ROBLEM SOLVED! 


nm 

| ae Wesco Spring Co. of Chicago, Illinois, make springs 
STOP) of many types But the toughest order in recent years 
V was the brake shoe adjusting spring, shown above. 
{\ Load and elasticity specs were demanding to provide 
a vitally important auto part that would permit con- 
stant extension without setting. After trying other wires, Wesco 
consulted their Keystone Wire Specialist and a special, high tensile 
MB wire was developed for this exacting need. The first shipment 
of Keystone Wire “hit the nail on the head” and has been specified 
ever since. Safety-minded automotive engineers—who demand high 
quality and dependable performance—continue to buy Wesco 
springs made from Keystone wire, month after month. Just another 
typical case where Keystone Spring Wire has solved an unusually 

tough problem 


SEE YOUR KEYSTONE WIRE SPECIALIST 


Spring Wire problems? Take them to your Keystone Wire 
Specialist! High carbon steel spring wire—hard drawn, 
spheroidized annealed, drawn galvanized and copper 
coated, MB, HB and music wires—are available in Keystone 
quality to match your spring needs. Wire for Cold Head 
ing and other industrial uses. Your inquiries are invited! 


Keystone Street & Wire Company, Peoria 7, ILLINOIS 


KEYSTONE WIRE for Industry 


Produ lion 
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beaters 
on the go with 


Pienco 


Hard and heavy is the wear taken by 

such essentials as today's lustrous kitchen 
tool handles and precision aircraft starting 
devices. Wherever extreme rigidity and 
strength is demanded, industry is turning to 
high quality phenolic plastics—and more 
users of extra-tough phenolics are 


turning to Plenco. 


Through well-rounded experience and a 
concentrated program of research, rigorous 
testing, and special, problem-solving 
services Plenco has been successful in 
developing improved products— 

better production methods—lower 


production costs. 


If the results obtained by other 
manufacturers and molders are any 
criterion, you'll find it worthwhile to 
contact us for a discussion of your production 
problem. There's a Plenco phenolic 

plastic to meet your need, and 


speed your profits. 


PLASTICS ENGINEERING COMPANY 
Sheboygan, Wisconsin 


Serving the plastics industry in the manufacture of 
high grade phenolic molding compounds, 
industrial resins and coating resins 
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ants and still harder alloys got speeds 
for steel cutting up to around 75 
sfpm. 

¢ Carbide Tools—The first big depar- 
ture in tool materials was the cemented 
tungsten carbides, developed around 
1929. 

l'ungsten carbide itself is an ex- 
tremely hard, crystalline compound that 
is much too brittle to make good tool 
material. But if it is ground to fine 
powder and mixed with a_ metallic 
binder such as cobalt or tantalum, the 
resulting material retains much of the 
hardness and resistance to wear of the 
carbide, along with the toughness from 
the metal binder to withstand mechani- 
cal shock 

The first cemented carbide tools were 
received by the industry with sublime 
indifference. ‘To begin with, few ma 
chinists believed the claim that the new 
tools permitted cutting speeds on steel 
up in the hundreds of feet per minute. 
Moreover, lathe speeds tend to lag be 
hind the capability of the latest cutting 
tools, and machine shops hadn't yet 
taken full advantage of even the high- 
speed stecls. When they did try car 
bides with poor results, they blamed the 
tool material for failures actually attri 
butable to their underpowered and in- 
sufficiently rigid equipment. 

in the late 1930s, tool designers be- 
gan to make machines powerful enough 
and fast enough to take advantage of 
the properties of cemented carbides. 
Ihe first effect, however, was to force 
machinists to use their favored high 
speed steels more efficiently, and car- 
bides met sales resistance until the war 
put an end to quibbling. During the 
war, the carbides got a chance to prove 
their speed and durability, and they are 
now the standard high-quality cutting 
material 

Machine designs were frozen during 
the war, and it is only recently that 
designers have been able to make full 
use of the high potential of the best 
cemented carbide tools 
¢ Another Design Revolution—The ad- 
vent of ceramic tools implies another 
stride in machine design. Producers of 
the tools, in fact, feel that their product 
won't get a fair chance until new ma 
chines are designed to use them prop 
erly. Looking at the spectacular cutting 
speeds of ceramic tools, machine de 
signers comment that the ceramics’ 
chief contribution will be to promote 
automatically controlled lathes of greater 
horsepower and speed than any now in 
use. 

Even with the carbide tools, cutting 
stecl at 600 sfpm. or more, the opera 
tion is too fast for manual control of 
the machine except for simpler, straight 
cuts. Automatic programing or tracing 
controls are necessary. These add a 
lot to the price tag of a machine tool, 
and they'll pay off only if the machine 
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® BETTER PRODUCTS FOR INDUSTRY. HOME AND FARM 


How Staley’s quality ingredients 
help bakers get closer to their markets 


o, the little fellow with the big eyes doesn’t know what makes 
N some bakery products taste so good. Doesn't care, either, as long 50th ANNIVERSARY YEAR 
as Mom buys what he likes. 

But bakers do care. Increased competition has proved that the de- 1 FRO 
pendable quality of Staley’s baking ingredients is a big feather in their - y 
sales caps. Take Sweetose, Staley’s enzyme-converted corn syrup, for _¢ 
example. Just one of dozens of Staley’s baking ingredients, Sweetose Staleyvs 
results in better eye and taste appeal . . . excels in the moisture-retention y 


needed to prolong sales life. 





Baked goods or ice cream... canned goods or candy .. . key indus- 
tries look to Staley's for quality-building ingredients and sales-building 
technical help. Staley’s 50 years of research experience may well serve 

eure trbgtlcompe saggy eS SOME OF MANY INDUSTRIES SERVED 
you, too. Write to A. E. Staley Mfg. Co., Dept. B-3, Decatur, Ill., for 
informative booklet on varied industrial applications of Staley products. * Pharmaceutical » Meat Products 
ee a le A 
* lee Cream * Beverage 
A. E. Staley Manufacturing Co., Decatur, Ilinois 


* Jams & Jellies 
Branch Offices: Atlanta + Boston + Chicago * Cleveland + Kansas City + New York + Philedeiphie + San Francisco + St. Louls 





IN THE NEW BROTHERHOOD BUILDING, Kansas City, Kansas 


“Movable Hauserman Interiors 
have paid us a dividend of 


*51,142 


in 6 years” 


Mr. Wm. J. Buckley, International Secretary Treasurer, International 
Brotherhood of Boilermakers and Shipbuilders, Blacksmiths, Forgers 
and Helpers of Americo. New Brotherhood Bidg., Kansas City, Kansas 


In handling tenant needs for interior wall rearrangements alone, 
owners of the new Brotherhood Building in Kansas City, Kansas, 
have saved $143,624 in only six years. The building has Movable 
HAUSERMAN Interiors from top to bottom. Because of HAUSERMAN’s 
complete flexibility, all interior changes since the building's dedi- 
cation in 1949 have been handled quickly as well as economically. 


With each succeeding move these savings will grow, just as the six- 
year maintenance-cost saving of $47,518 will increase yearly. The 


handsome green 


walls will never need expensive repainting. Their 


factory-applied, baked-enamel finish requires only periodic, in- 
expensive soap-and-water washing to maintain its fresh appearance. 


Whether you are building or remodeling, see first hand how 
HAUSERMAN can pay similar long-range dividends for you. A 


phone call is all 
installations in 


it takes to arrange a visit to several HAUSERMAN 
your vicinity. Consult the Yellow Pages for the 


HAUSERMAN phone number. 


MOVABLE 


free booklet! 


Describes the many cost- 
saving advantages of using 
movable steel walls for every 
type of non-residential appli- 
cation .. . also reports on 
how eight companies saved 
@ total of $595,363 by using 
Movable HAUSERMAN Walls. 
Write for your copy today. 
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HAUSERMAN INTERIORS 


Nationai Lifetime Service 
An Exclusive Hauserman Dividend 


THE E. F. HAUSERMAN COMPANY 
7377 Grant Avenue * Cleveland 5, Ohio 


Please send your free booklet to 
Nome 
Company 


Address 





can turn work out fast. That’s what the 
ceramics can do. 
¢ Up in the Thousands—Lathes 
equipped with ceramic tools can ma- 
chine steels at 1,000 to 2,000 sfpm.—if 
they are powerful enough a rigid 
cnough to use the ceramic bits at all. 
However, engineers at GE's Carboloy 
Dept. recommend ceramic tools only 
for light finishing cuts and only with 
new equipment 

Ceramic tools are so brittle that a 
light hammer-tap will shatter them like 
a teacup, and any vibration or wobble 
in the tool or its holder will smash them 
just as quickly. Special tocol holders 
must be used to support the bits 

With current lathes, therefore, the 
ceramic bits won't add much speed to 
that already provided by carbide bits 
But they require no coolants and they 
produce a smooth, glossy finish com 
parable to that of precision grinding 
For smooth cuts, Carboloy won't put a 
top limit on machining speed. On a 
test machine, a 125-hp. LeBlond engine 
lathe, Carboloy engineers have run light 
cuts at speeds up to 8,000 sfpm.—almost 
unbelievable to oldtime machinists 
¢ Cost and Wear—This week, Carboloy 
estimated that the market price of 
ceramic bits will be about $18—thre« 
times as much as premium carbides. 
Company spokesmen warn that tool 
breakage is still high, even in a fairly 
rigid new lathe, especially at the begin 
ning of cuts. Interrupted cutting—as 
in the faces of noncyclindrical pieces 
is not vet practical. One series of Car 
boloy tools is designed with throwaway 
inserts of ceramic that have eight usable 
cutting faces 
¢ Other Advantages—Increased speeds 
are important, but they aren’t the only 
advantages that ceramic tools offer in 
dustry 

¢ They can machine the outer skin 
from sand castings without suffering 
from abrasion of sand particles, which 
can take the edge off steel or carbide 
tools in a hurr The ceramics are 
harder than the sand specks 

e Thev can work the so-called un 
machinable materials, such as hard 
ened steels and sintered parts mad 
from powdered metals, to close size 
tolerances and fine finishes. 

e Thev can reduce the toll in tool 
wear from work on high-temperature 
materials for jet engines. They have 
worked some very difficult materials in 
10% of the time needed by carbide 
tools, with less tool wear and with less 
regrinding afterward 

e Because they contain no metal 
binder, ceramic tools aren’t affected by 
molten metals. This means that the 
tool won't weld to the work piece at 
high tip temperatures. Ceramics don’t 
readily conduct heat: they feel onl 
warm to the touch immediately after 
running. €No 
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New Red Oil Bid | “THE SHOW GOES -" 


Improved Russian ver- 


sion of turbo-drill for oil well 





digging is to get tryout in 
U. S. 





U.S. oilmen pricked up their ears 
this week over a report that the Rus 
sians have perfected a method of drill 
ing oil wells using a turbine-type drill 
head—and that the Russian drill will 
oon be used in Texas oil fields. 

Che Russians disclosed their turbo 
drilling development at the Rome Con 
ference in 1955; but further progress 
was revealed last week, when John B. 
O'Connor, of Dresser Industries, Inc., 
turned up in Moscow to negotiate an 
igreement for manufacturing the Soviet 
turbo-drilling rig in the U.S. under li- 
cense 


Ihis week O’Connor, who is execu- with EXHIBITS shinped like 


tive vice-president of Dresser, an- 


nounced an agreement whereby Dresser NOR TH AME Ri Cc AWN 
will receive 24 turbines of various sizes 


, 47 
to be operated with Dresser bits “Ww | F E = A P P R oO Vv E D M oO Vv E Ss I 


The agreement was made with the : as 
Soviet Oil Trust through Machino Ex- Will your exhibit display look as attractive and sales-potent in 
port, Soviet promotion organization. Space 41E as it did in the sketch? It will—if it’s handled 
Delivery is to start in April. 
¢ Knowhow—The idea of a turbo-drill 
isn’t new. For some 30 years Standard 
Oil Co. of California, Dresser, and other displays. We eliminate virtually all crating, with padded vans. 
U.S. firms, as well as French oil com Our dispatching network assures prompt pickup We deliver 
panies have tried to develop and operate 
turbo-drills The Russians, however, 
have been. operating them on different leading exhibitors. 
soil formations, and it’s the Russian ‘i 

; , W-THRU” SERVICE 
knowhow in this respect that O'Connor NAVE “FOLLO 
ivs Dresser wants With agents everywhere—far more than any other van line 

According to Dresser, the turbo-drills —we can “follow-thru’’ at any destination. See your local 

will probably get their first use in this 


country on West Texas hard rock 
formations Moving Brochure and name of nearest agent. 











as safely* as a North American ‘‘Wi/e-Approved”’ move! 


North American Van Lines has made a specialty of delivering 


door-to-door, on schedule. NAVL handles displays for 


North American agent for details, or write for Free Display 


¢ Faster—Turbo-drills are powered “by 
drilling fluid forced under pressure to Specialized NAVL Services: 
the drill head. A turbine in the drill 


Exhibit Displays—door-to-door in padded 
head, revolving under the pressure, turns ° I 


Vans, minimum crating 
the drill bit—but the drill pipe or shaft @ High-value Products 


remains stationary. In conventional ro- no reassembly problem 
tary drilling, power from the drilling @ New Furniture, Appliances, Fixtures 
rig is transmitted to the drill head by Via NAVL-Creston ivision, factory to 
dealer or user, uncrated 
rotating the entire pipe @ Transferred Personne!—‘ Wi/e-approved” 
In principle, the turbo-drill’s rate of moves that win employee goodwill 
penetration should be much faster than @ Moving Offices, Stores—less down-time 
in ordinary rotary drills—because all the @ Modern Storage Warehouses everywhere 
power goes to turn the bit instead of 
having to turn the long length of drill 
pipe, too 
One drawback in turbo-drilling is the 
tremendous pressure on the bearings. 
Also, turbo-drills will not drill straight 
holes—though this can be corrected by *AMERICA’S SAPEST MOVERS: winners ATA Notional 
weighting the drill head. How much : Solely AEDs Wy SEES Ge Gewe nem 
taster than ordinary rotary drills the en 
turbo-drills will go depends on the rock 


formation. END “ lane a WORLD-WIDE MOVING SERVICE BY LAND, SEA, AIR 


require no crating, 


HIGHEST FINANCIAL RELIABILITY 


wl 19646, wave 


“WIFE NORTH AMERICAN VAN LINES, INC. 
APPROVED™ World Headquarters: Fort Wayne |, indiana 
North American Van Lines Canada, lid. + Torente 


million miles per year!) 
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prayed “Limpet” Asbestos on the ceiling of Charlie’s Cafe Exceptionale, Minneapolis 


Minn., provides a high degree of acoustical correction, contributing to the restful atmos- 


phere of this famous eating place 
(chart 


Four-time 


winner of the Holiday Magazine Award 


Cafe Exceptionale is considered one of America’s finest restaurants. 


Sprayed “Limpet” Asbestos 


subdues noise, controls sound 


ncontrolled sound—be it the clat- 
ol dishes and chatter of diners in 
taurant, the steady crackle of 
ce typewriters, or the rumble of 
ichinery in an industrial plant—is 
irrier to comfort and efficiency 
iny Case, noise is easily subdued 
Sp ived “Limpet Ashestos, a 
acoustical insulation which 


Ubicue 


1s a thermal insulator 


« Sprayed on, ‘“‘Limpet’’ Asbestos 
forms an evenly textured, seamless 
blanket which traps and deadens 
ound waves, and prevents passage 
of heat. Applied on the under side 
of thin, single-layer roofs, this re- 
markable insulation has effected sav- 


ings in heating costs as high as 50% 


* Highly 


Limpet’’ Asbestos is a dual-purpose 


fire-resistant, Sprayed 


insulation that provides excellent fire 
protection. In tests by recognized 
laboratories, its fire resistance was 


rated up to four hours 


170 I’) oduction 


Applied to any surface, Sprayed 


“Limpet” Asbestos adheres tightly 
without the use of furring strips or 
other mechanical fastening devices 
Because it’s sprayed on, it follows the 
contours ol any surtac cS. however ulnl- 
even or curved, Though its natural 
color blends with most color schemes, 
“Limpet”’ Asbestos can be readily 


spray-painted 


KEASBEY & MATTISON COMPANY 
Ambler, Pennsylvania 


In Canada: Atias Asbestos Company, Limited 


Montreal, Toronto, Winnipeg and Vancouver 


Mail coupon below for complete information 


KEASBEY & MATTISON COMPANY 
Ambler, Pennsylvania 


Send literature about Sprayed ‘‘Limpet'’ Asbestos 
Name 
Compony 


Address 


City 
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Woodward Iron Co. of Birmingham 
has an $8.7-million expansion program. 
It includes a new sintering plant for 
processing fine ore and flue dust that 
is unsuitable for blast furnace use im 
its present form. Ihe program also 
calls for developing the company’s 
iron ore reserves and stepping up of 
coal mining operations 

s 
Chevrolet, largest truck producer in the 
industry, has entered the heavy-duty 
truck field. It is turning out 21 models 
of 24-ton trucks at its Willow Run 
plant. Sales of heavy-duty units—about 
10% of total truck sales—have increased 
in volume by 40% in the last year 

. 
For the exurbs: Rising sales of station 
wagons have convinced Ford Motor 
Co.’s Mercury Div. that it should 
make the bodies for its own station 
wagons. So its new plant at Wayne, 
Mich., scheduled to go into production 
by the end of the year, will ship fin 
ished station wagon bodies to Mercury’s 
assembly plants. Currently, the bodies 
are made by Ionia Mfg. Co 

° 
Santa Fe Ry. has placed an $8-million 
order with the Bessemer (Ala.) plant of 
Pullman-Standard Car Mfg. Co. for 
1,175 milltype gondola freight cars 
Deliveries will start in the second 
quarter of 1956, and completion of the 
order is set for early 1957 

« 
Dow Chemical Co. will build $45-mil 
lion worth of new production and serv 
ice facilities at Freeport, ‘Tex Ihe 
expansion program, scheduled for com 
pletion by the end of 1957, includes 
construction of pilot plants, labora 
tories, and a gas pipeline. In the new 
plants Dow will make synthetic glyc- 
erin and other chemicals 

e 
Firestone Tire & Rubber Co. has 
bought 1,000 acres at Orange, Tex., 
as a site for a petrochemical manufac 
First unit of the center 
will be a butadiene plant. Its 40,000 
ton capacity will help supply Fire 
stone’s synthetic rubber plants at Lake 
Charles, La., and Akron, Ohio. 

» 


Cement for 1957: American-Marietta 
Co., Chicago, plans to increase by 60% 
the capacity of the Roberta (Ala.) plant 
of Southern Cement Co., which it 
purchased last year, through construc- 
tion of a new cement producing unit 
that will be completed in 1957 
Mississippi Valley Portland Cement Co. 
will start building a $3.5-million cement 
plant on the Yazoo River, about 10 
miles north of Vicksburg (Miss.) in 
May, and plans to have the plant op- 
erating early in 1957 


turing center 
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Lets be honest aboul tt... 


the price ts what sold me 


on microfilming 


Ask any new user of up-to-date Burroughs microfilm- 
ing, and he’ll make no bones about it. The reason 
he now microfilms (the reason you can, too!) is that 

Burroughs offers everything you need at a 
price easily within your reach. 


for the RCW Micro -Lwin In fact, the new Micro-Twin, precision-built by 


Bell & Howell, costs substantially less than any 
MOY 7. > Le other up-to-date, complete microfilming system. 
recorder reader COSLS ESS And it’s so wonderfully advanced and compact 
‘ you get both a Recorder and Reader in one unit. 
than You might EXpeCt LO Simple to operate? You bet! To photograph, you 
merely load up the automatic feeder. Then, one 
after another your documents automatically peel 
pay Jor a recorder atone! off into the Recorder. To view filmed records, just 
¢ twist a knob and rely on the exclusive Indexing 
Meter to help find the item you want. Facsimile 
prints? Of course! You make full-size ones right in 
the Reader—develop them without a darkroom, 
All of which adds up to the fact that certainly 
you can afford to microfilm! Call our nearby branch 
office. Ask to see the fabulous Micro-Twin or, if 
you prefer, the low-cost Model 205 Recorder and 
separate Model 206 Portable Reader. Burroughs 
Corporation, Detroit 32, Michigan. 


Belle Howell Burroughs 


“Burroughs” and “Micro-Twin” are TM's 





FULL COLOR 
SALES APPEAL 
for less than 1'4¢ 





Crocker’s Mirro-Krome 
POSTCARDS 
can give the added punch of full 
color to your merchandising and 
direct mail promotions. These 
sparkling full color ‘sales 
men’’ can be yours for 
less than 144 apiece 


Additional information. samples, and prices 


. from yout nearest H. 5S. Crocker office 


'H. S. CROCKER CO., INC. 


San Francisco, 720 Mission Chicago, 350 N. Clark 
Los Angeles, 2030 £.7th New York, 23 £. 26th St 


Dept. 8BW.3 Baitimore. 1600 5S. Clinton 





Gemar 4 sociales 


CONSULTING 


MATERIALS HANDLING 
ENGINEERS 


ver 25 years experience 


GREENWICH, CONNECTICUT 











FTOM ecccoccccoscscsooces 


OFFICE MANAGER 


to 


GENERAL MANAGER 


yes, that is the calibre of the 


personnel available to 


your 
organization through BUSINESS 
WEEK'S 


section 


classified advertising 


clues 


eee © © eee eee eee ee eee ef eeree 


DODDS DODSOOODSOSES SSE Ce Se See ESDOCSCCSO® 
. es | 
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RECORDING “HEAD” of new electronic computer handles 60,000 digits per second. 


It's 


A Special Brain for Business Use 


entry in the clectronic 
Datamatic 1000” 

( orp ot 
he system 
busin use 
data 
higher-than-usual read 


Ihe latest 
computer he ld is the 
produced by the Datamati 
Newton Highlands, Mass 
ifically for 
sizable 


is designed spe 
ymbines very 
with 
back speed 
Datamatic Corp. was established last 
car and is jointly owned by Minne ip 
olis-Honevwell Regulator Co 60 
ind Raytheon Mfg. Co +0 
Datamatic L000 
range of clerical operation uch as in 
It can 


management 


md « torage 


capa ity 


can handle 1 wick 


ventory and production control 
ilso be 
with 
daily busines 

The sy 
usual building-block principle 
low it to be load 
increases or additional applications are 
developed And it po ible to get 


information out of any one 


used to provid 


continuous reports upon which 
decisions are mad 
together on the 


that al 


tem is put 


expanded as work 


Mmcmo;rs 
unit without topping or slowing down 
the solving of a ym pli ited problem 

¢ How It Works—At the heart of the 
storage unit 1 1 new type magnetic 
tape file stored on a 
3-in. tape—this is wider than conven 
tional tapes—at the rate of 900 punched 


cards per minute 


Information is 


The minimum number of storage 
tapes for practical operation is six, but 
these can be expanded up to 100 as 
r¢ id back 
60.000 


times 


needed. Information can be 
by the 


decimal digits per 


computer at a rate of 


second—four 


with 
direction 


faster than other systems in use 
the tape 
While 
system can simultancously hand 
multiplication: 4000 
5,000 comparisons pet 
Datamatic 1000 


information on 


moving in either 
recording, the 
1,000 


idditions or 


reading and 


econd 

presents output 
punched cards or as 
punched at 
ind between 


printed record. Cards are 
i rate of 6,000 per 
600 and 900 ling 


hour 
120 characters per 
line) can be printed cach minute 
Delivery of the tem will begin in 
the spring of 1957. It 
$1.5-million. Rental runs 
000 to $40,000 a month. 


1S about 
$30, 


price 
from 


FILE UNIT stores data from 465,000 


punched cards on each 2,700-ft. tape reel. 
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this question-answering guide 
with your first selection 
and charter membership in the 


McGraw-Hill BUSINESS BOOK CLUB 


BUSINESS 
Announcing MANAGEMENT 


the McGraw-Hill Business Book Club HANDBOOK 
bd . di ed ? J. K. LASSER 
with 4 sections ; ee 


Business Administration ment which sold for $34.60. A compendium of practical 


busine informe tior er iM wee of mod 


ern executive operath ! ’ nanage 


Industrial Management nent and bigger pr es already sold 





| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
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Finance and Accounting 
Advertising and Selling 


Mail Entire Coupon to: 


The McGraw-Hill Business Book Club 
330 West 42nd Street, New York 36, N.Y 


Viease enroll u i @ he Husit | k Club, in the fotlow 
ng sect hon Hi si. ADMINISTRATION INDIUSTRIAI 
MANAGEMENT \ AND Acool ring A\DVERTIA 
ING AND BELLING ’ election the hook 


McGraw-Hill recently announced erar could 

its decision to establish a series of o economical 

busines book club 1 provide 

How the Club operates Every 


f 


greater services to our member ¢ 
the newly organized Advertising econd month you receive free o 
and Selling Book Club and thre oarge the Club's Business Book 
projected club n related fields Bulletin (issued six times a year) 
are now being aunched a one 
Busine Book Clul ' [ our mats election 

rh em ion of the ¢ 


Proft Management and Controt [) Hew te Write Advertising that 
i V. Gardne Dua byl Lada Sells, nd Fd, by Clyde Hed 
EAition oO. Chub Irice 2 Publist dition, ¢ ‘ 


This gives complete advance : 


Practica! Plant 
Kichard Muthe ib Making Your Sales Meetings 
n 20 ‘ b Price “2 Sell ty } j D*tabolint 
The Stock Market by « ution, ¢.%9 Chah Price 

Dice and J. Biteman ° 4.40 
he Edition, 800 Clubt How to Sell Through Mail O 
. der by Irvin Grahar mu hee 
The Super Market | MM n, 6.00, Club Price, 6.00 
‘ ‘ Publish ha ' How to Ge a Successtul Leader 
(wh Price 2 wa i Pus tt hae ha 
Standard Costs for Manuta tae . Chub Price, 3.9 
turing, 2nd Ba, } s 1. ter ] Praction| Sales Peycohology | 
i ‘ ha ' i) Cul DA and B& ¢ i ee i 
‘ ba ' 4 Clb P 


Layout ' 
! bal 


How does this plan benefit you”? \ i number of alternate 
\s a member of the McGraw-Hill ‘ 1 the forth 
Business Book Club, you enroll in ur ection 
the ectior f your choles You ‘ o not y ‘ t 


ria y elect book from this area utomatically, If 
of 


you Wish instead 
special interest to you, but ou election from another sectior 
need not be confined to it. You are one of the alternate electior 
ilso free to take any of the out f 
tanding selectior from any other 
ction of the Club. The Business 
Book Bulleti which you will 
recelve ther month. will 
lescrib f the current main 
election being offered in each sec 
tion of the Club, a well as a ) nee accep . 


ber of alternate electior The purcha 


uu want no boot for that A 

rice, 4 

A Guide te Modern Manage 
ment Methods | M 


month pertod ou notify the 4 


() Advertising Ageney Operations 
' Portane Pr and Management | loger Ta 
he Pdition, 3.50. Club Price tow Publi whe adition, 6. 0 
Club Pri 2 
Human Relations in Small tr | How to Tatk Well tw J fF 
dustry j Hender PPubbtinh FAition, 4 
, . ‘ | ‘ Club Vreiee ‘ 


ib b returning the form and 


tage-paid envelope provided 
ich Bulleti for this pur 


Practical Financial Statement Effective Letters in Gusiness 
Analysis | t n Gnd HA... bw BL. Shorter, Pu 
j ' ea 


olume it ne year 

hether ish te Clalize 
pe ~ our membership re 

And if 


uur fleld or to round out your 
ledge of 1 wide range of 
practice the Business 

! provide ou with 
iding program that 


itt copy { 
firet selection 


r acceptir 
' tage and 


' tir 
ooks 
ce and I may 

j 2 months 


f ilue t ou Send ney Just the coupon 
pod the member's 


" ffered you Ww) ’ nmediate j 
the busines stimu! 
MeGraw-Hiil 


No 
inderstand : 


risk guarantee 
p with 
alue i Ter y wi ve : 
your ute free J. K. Lasser Busine 
veness Wanagement Handbook togethe 
book with { 


(Piease Print) 


olce « 7 

en Addrens 
door 

p ire ! savings © 
approximately »f from publish 

ers’ price No comparable pro 


---<=----------------------- --- 4 


Ww 





clues: To The Solution of Man- 
e agement Men's Problems. 
Published weekly—closea 12 days in ad- 
vance, Rate—$8.00 per line ($4.00 per 
line for position wanted ade), minimum 
Allow 5 average words as line; 
count 2 words for box number. Address 
hox number replies c/o Business Week 
to office neareat you. NEW YORK, 3830 
“WV L2nd St., CHICAGO, 520 N. Michi- 
gan Ave., SAN FRANCISCO, 68 Poat 
St 


2 linea 


Selling Opportunity Offered === 
Representatives Wanted manufacturer of Phillips 


head machine tapping ‘ d, screws desires 
hroughout t selling to lf 

ellen i y price—de 
), Iusiness V 


Positions Wanted SSS 
Effective teacher of personnel with heavy back- 
j ' i : relat ’ nt nd 


Htusiness Wee 


ne ‘ 


BSME Optimum management background 
ne; foreign 4 en j 
| 


Industrial Management Opportunity Desired 39, 
ire @% rier ' rking fleid 
ling snag mt <« sulting 
44. Kusiness Week 
Young, energetic, engineering executive, Ef 
lua . i wer ro 
‘ ne mf ' n I 
pM ‘6. Business W 


Selling Opportunities Wanted 
Need A ready made sales organization? AAA-! 


lust : alt nar 


italian Import tirm, American Ownership, seeks 
na ’ . \ \ 


RA-9668. Business 


SPECIAL SERVICES 


Labels-Printed and die cut to your specifications 
t lern equipment backed by " 
' end ab et r samples f 
tu na Kale oo W. Rar 
Ka " M higar 


Publication end Catalog Printers Fine Printing 
{ ‘ , 


Registered Patent Attorney === 
Patent Information Book, without obligation 
| nt \ } \“ 


iw Warn ‘ re Van 7 a © 


BUSINESS OPPORTUNITIES 
Professional Engineer in pvt. pract 
\ a i ome “ cor ~ har 


ate ' potentia 
m.9 tusines W“ 


We Buy Selenium and selenium bearing residues 
snd ‘ T ‘ es pald Offer any 
m Whe bl (her al ee 94 Teek 

rk, WE 2.9810 


for Sale car rental agency established year 
! al 0). 9498, Rusiness Weel 


Cut Costs In Your Mailing Dept 
| ! | tt 


Tremendously 


iow T0)-8870 Tiueiness Weel 


PLANTS—PROPERTIES 


—-==== fer leese 


for Lease: ideal for mig. or distributor, 75 = 125 
t k bw ling with 4 x 140 improved parking 
\ wine Box 902, Enid, Oklahoma 





When Answering 
BOX NUMBERS 


to expedite the handling of your correspond 
ence and avoid confusion, please do not 
address a single reply to more then one 
individual bex number Be sure to address 
seperate replies for each advertisement 
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Homemade Style 


Getting the do-it-yourself addict out 


of his cellar into the fresh air can be a 
problem, but the Bensen Aircraft Corp 
of Raleigh, N. C., thinks it has the an 
swer—let him build his own wings and 
fly 

Ihe company’s latest product is the 
Gyro-copter, pictures, which is a motor 
ized version of an earlier machine called 
a Gyro-glider. Bensen sells plans and 
parts for the plane. ‘The Gyro-copter 
is powered by a four-cylinder engine and 
can fly 120 miles at 60 mph 


Although the Gyro-copter has rotor 
blades, it is not a helicopter—the blades 
are not powered by the engine. In- 
stead, the machine is driven forward by 
a small propeller and the force of the 
air rushing by causes the rotor blades to 
spin and provide a lifting force. If the 
motor conks out, the rotor blades are 
kept rotating by the air and the craft 
glides to earth 
¢ Cost—If you want to start building 
the craft from scratch, you can get a set 
of three-view pictures for $2 or the com- 
plete plans for $25 

Ihe various sections of the machine 
are available from the manufacturer in 
either pre-cut, but not machined, form 
or in ready-to-assemble kits. This way 
you can do as little or as much of the 
your inclination or time 
The pre-cut sections for the 
$1,400. ‘Total 
cost of ready-to-assemble runs 
about $2,300, but if you buy them all 
at once, the price is only $1,795 

To fly the Gyro-copter, you must 
procure a CAA license for the craft and 
a pilot’s licens¢ 


construction as 
permits 
Gyro-copter cost over 


pieces 





NEW PRODUCTS BRIEFS 





Plastic sacks replace cans in a new bulk 
milk delivery developed — by 
Producers Creamery Co., Springfield 
Mo. Called Liqui-Pak, the container 
is made up of a_ polyethylene bag 
shipped inside a water-resistant carton. 
Che units are once and thrown 
away, climinating return shipment and 
cleaning. A Liqui-Pak filled with about 
6 gal. of milk weighs 50 Ib. and is easier 
and cheaper to handle than the conven 
tional 10-gal. can (shipping weight: 109 
Ib.). The system is distributed by Chase 
Bag Co., Chicago; Container Corp. of 
America, Chicago; and Lawrence Paper 
Co., Lawrence, Kan. Price 39¢ each 

* 
Diamond grinding wheels designed for 
fast operation and minimum attention 
are being manufactured by Clipper Dia 
mond ‘Tool Co., New York. The makers 
say this Cera-Met wheel—made of a 
ceramic vitreous  miatcerial—maintains 
sharp diamond edges longer and re- 
quires less frequent cleaning than a 
metal or vitreous (glass) bonded wheel. 
Price of a 6-in. diameter, }-in. wide 
wheel, on which a 100% diamond con- 
centration is % in. deep, is $254, about 
the same as a conventional vitreous 
wheel of similar size. 

e 
Electric earthmoving trucks for under- 
ground hauling are being manufactured 
by Kenworth Motor Truck Co., Seattle, 
Wash. The truck operates on trolley 
lines or a cable reel, and has a heaped 
load capacity of 19 cubic yards. Price: 
$40,000. 


system 


used 


BUSINESS WEEK © Mar. 10, 1956 











ADVERTISERS IN THIS ISSUE 


Business Week—March 10, 


ACME STEEL CO 138 
Aget Fuller & Smith & Ross, In 
AIR TRANSPORT ASSN 
\genc Lew Edwin Ryan 
ALEMITE DiV. OF STEWART WARNER 
Agency -MacParland, Aveyard ‘ 
ALLISON DIV., GENERAL MOTORS 
core 


Anem Kudn Ageney, bi 
LANSING al 
Dan HB. Miner ¢ Inc 
ay te APPRAISAL co 
Avene h hen 
AMERICAN BRAKE — co 
Aue “a Rn Ime 
AMERICAN MUTUAL LIABILITY INSUR 
ANCE CO 
er ‘ lt 
AMERIC AN TELEPHONE & TELEGRAPH 
co 


\uet \.W \ & Sor Ir 
THE ANACONDA oe. 

Auer Kenyon & Keb 
ARweTRONS CORK co 


ard Ine 


‘ ‘ ' thu 
ATLAS POWDER co 
he Aitkin-Kyn ( 
AuTomaric STEEL PRODUCTS, INC 
MERCURY CLUTCH DIV.) 
ANgene i ara Ss Ad tising Agen 
AUTOMOTIVE & AIRCRAFT DivV., AMERIC 
HAIN be CABLE 
! ¢, Meyer & Finn, Ine 
AVCO Der. & IND. PRODS., LYCOMING 
DI 


Ager Kenton & It ‘ Ime 
SEAS CHAee MFG. CO 
A Naso Ir 
BEWR MANNING CORP 
n& K 
BELOEN Muro a. 
nat Ad 
BELL ‘AIRCRAFT Ne ws 
\uer ‘ 7 
BENDIX AVIATION. core 
MacManu John & 
BETHLEWEM STEEL CO 
& ral 
enisTou BRASS coRP 
hee and Abbott 
BuLLOoG "ELEC TRIC PRODUCTS CO 
MacManu John & Afla 
BuRROUGH 8S CORP 
Campi Ewa 
BUTLER ad co 
er bre t 
CARRIER con 
Ave & Sor In 
CELANESE cone OF AMERICA 
! n& ¢ It 
CHESAPEAKE & onto AWAY OO 
n t (onaha 
cure AGO RAWHIDE "eG. co 
Auer & Anwx Ine 


CITY OF wiAM 
wen 
CLOPAY conp 
Auer Pairfa In 
CLUES (CLASSIFIED ADVERTISING 
COMBUSTION SHSINCEHING. Inc 
Tu ‘ Ka 
CORNING GLASS ‘wonks 
en ih Ku 
H. 8 CROC KER co hay 
Agen hn O'R Ad 
CROMPTON RICHMOND (FACTORING 
Div.) 
Auet Harry It 
BAVIDSON A 04 
nt ‘ 
DELTA Powen Toot Div. (ROCKWELL 
MFG. CO.) 
Aget Ma 


Ir 
A. 6 oes co 
\e Smith & ‘ c 
e.1 DUPONT DE NENOURS 4co 109 
Agen Batten, Ka n tine & Osborn, ine 
DUREZ PLASTICS Div HOOKER ELECTRO 
CHEMICAL 147 
Auer ‘ tock & 
ELJER DIV. OF THE MURRAY CORP 
or ee 
Agen Ro Ine 
EMHART _e rv 
(he wile ¢ 
EUCLID oi GENERAL ‘MOTORS CORP 
ha T it, Is 
Evans PRODUCTS co 
Awen J. Walter Thompson ¢ 
EXIDE INDUSTRIAL DIVISION—THE 
SLEcrmc STORAGE BATTERY CO 
Ag ‘ ay & Nowe 
FAOTENES cone 


FINWELL system 
Auer Head & ¢ 
THE FinsT NATIONAL BANK OF 
CHICA 
Agen P (Cone & Helding 
FORD MOTOR CO 
Ager J Wa ompson ¢ 


FRIDEN CALCULATING MACHINE CO., 
Inc 


gency-—J. Walter Thompson Ce 


GEMAR ASSOCIATES 
Agency Troland, Ine 
GENERAL AMERICAN TRANSPORTATION 
Agency Weiss & Gell Ine 
GENERAL DYNAMICS CORP. (ELECTRO 
DYNAMICS Div.) 
Agency Gotham Viad Ad tr 
THE B. F. GOODRICH CHEMICAL 
co ith Cover 
Agency The Gr bahleman ¢ 
GOODYEAR TIRE & RUBBER co., Inc 
(CHEMICAL Div.) 
Agency Kudne Auer ine 
GRAFLEX, INC 61 
\gen Hutch Ad ‘ Im 
One HANCOCK. ‘MUTUAL LIFE INSURANCE 
co 95 


2nd Cover 


Naor Met'ann- Erickson, tne 
HARVEY ALUMINUM (DIV. OF HARVEY 
MACHINE CO., INC.) 
Hixson & Jorgensen, In 
BAYSSRSAS co 
' Meldrum & th Ine 
HERCULES MOTORS conp 
A pen The Jay H. Maish ¢ 
HYATT BEARINGS DIV... GENERAL 
MOTORS CORP 
Agen D. i. Brother & ¢ 
INLAND SE EST RON ICS core 
Agen Roy, Ine 
aad * BLE METAL FURNITURE 
co ind Cover 
Agen Kiau-V " lhuniap, In 
JOHNS MANVILLE core 65 
Ager J alte r" peon f 
ag 4 are co. 12 
W. 8. Walke Ad In 
KAISER WILLYS SALES DIV... WILLYS 
, Morons inc 40-41 
' orman, (ra & kK ‘ 
KEARNEY ‘s TRECKER CORP 
Agency smu Van I ‘ it 
REASBEY ‘* MATTISON co 
‘ are t It 
KELLY SPRINGFIELD TIRE CO 
’ \ Ine 
KELVINATOR WATER COOLERS 
ene (ie Ad Im 
KEYSTONE STEEL & WIRE CO 165 
Agen Thomson Ad m 
ated fg pe , Bees WOLMAN PRESERVA 
ve 
Auer a en, Barton, Du 
ARTHUR ° LITT.g co 
' thus ir 
LUKENS sTeeL co 
were M. Mathe Ine 
LYow METAL PRODUC re. ine 
\getmu Reinecke lieve t 
MAINTENANCE, INC 
Neuen aim & lat nn, i 
MANAGEMENT DIGEST 
MARC WANT CALSULATORS inc 
Agen I> & ¢ I 
MARKEM MACHINE ba 
Agen M n A ilve 
MARQUETTE CEMENT co 
Agen Ik mits & C4 
THE MCBEE co 
Auency 4 Lalttoche & ¢ Ine 
MCGRAW wiLe BOOK CO., INC 
oc STEEL SAFE CO 
n Ila Ad Agen 
METALS & CONTROLS CORP., SPENCER 
THERMOSTAT Div 
Agen Sutherland Abbott 
HERMAN MILLER FURNITURE CO 
goney Alfred Auerbach Assn 
NATIONAL vOAe Svervee inc 
gen & Thoma 
NATIONAL STANDARD. co 
aen w tirlew eman ¢ 
NATIONAL STEEL conP 
aen Campbell-Ewald ¢ 
NEW DEPARTURE DIV... GENERAL 
MOTORS CORP 
Agen DV. Brother & ¢ 
ne HOLS Wins 4 AE Sanee CO 
t Th ‘ 1 1 Auer 
wont Amenie an van Lines ine 
eer Applegate Ad Agency 
OLIVETT! CORP. OF AMERICA 


wen (ieye Ad ine 


OZALID DIV. (GENERAL ANILINE & FILM 
CORP.) i 


Agen Kenton & Bt Im 
PITTSBURGH PLATE GLASS CO. (PAINT 
Div.) 


Aget Maso Im 
PLASTICS ENGINEERING co 

Auer ttn «A ittne Ir 
PLYmeuTe wv oF CHRYSLER CORP 

Augen & Son, In 
POLYMER "passasens Inc 

A Beau a it A 


1956 


PUROLATOR FROBUCTS Inc 
Avency- J. Walter Thompson Co 
THE RAULAND BORG CORP 
Agency  dieorge Hrodsky 
RECORDAL CORP., (SUB. OF EASTMAN 
ODAK) 
a. y 4. Walter Thompson Co 
REMINGTON RAND, DIV. OF SPERRY 
RAND CORP 


Agency -Leeford Adv. Ageney, Ine 
REULAND ELECTRIC CO 
Agency Van der oom Hunt MeNaughton 
aevens COPPER & BRASS, INC 
me S Georges & Keve Ine 
REVOLVATOR co 
Agency che & Co Im 
ROTARY Lier co 
Agency ‘ireenhaw & Hush, Ine 
RUSSELL KELLY OFFICE SERVICE 
Agency Holden, Chapin, Laltue, Ine 
JOSEPH T. RYERSON & SON, INC 
Agen (alkines & Holden, im 
SALOMON Sree & HUTZLER 
etek Ci teeth la Ine 
SEAMLESS. RUBBER co 
hmahue & Coe, Ine 
SHERATON CORP. OF AMERICA 
Auer tatten, Harton, Durstine & Ontx 
SiLicomes DIV. UNION CARBIDE & 
ARGON CORP 
me 5M. Mathe Ine 
SPERRY 1) able co., DIV. OF SPERRY 
RAND CORP 127 


Auer Keach, Vates & Mattoon, Ine 
A. E. STALEY MFG. CO 
Auen Kuthraul? & Hyan, Ine 
vs VERAS co 
unt ham & Walsh, tn 
THERMOID, oS. 


THe Too0 CO. 
M 


Neer 
TOWNSEND co 
en Het & Ma 
UNIVERSAL OL PRoos. 
‘ Galle 
VEEDER not ING 
herland Alybe 
vinime PuMP CO 
\uet J M. Hickerson, In 
WARNER & SWASEY CO 
Agen The G 1} 
WARREN WEBSTER & CO 
Net w ‘ Jenkin Ad 
WASSELL ORGANIZATION 
Ngene Pianagean Ad Agen 
weess ADDRESSING MACHINE CO 
(jlenr tan, tint ee In 
WELLINGTON Scare co 
eton ‘ in 
ree wast PENN guscran co., ine 
Aven A bee snk Guenth 
WHEELABBATON CORP 
Ager jagua ¢ 
witt o cmemsc AL co 
Nw i 1 Ad ‘ In 
WOLVERINE TUBE, DiV. CALUMET & 
HECLA, INC 


\aet fivray & Kile In 
WORTHINGTON CORP 163 
‘ ' ja T? 


as tt ire” 


wyAansetTs SHESICALS cone 64.69 
. 5 moh & e, lt 


YAWMAN & pt wra. co 55 
Auen ! I Khu il «& 

ZONOLITE CO 0 
Auer Huthrauf? & Hyan, i 





ADVERTISING SALES STAFF 
—— j anie ma Mhaewte 


4 
weston 16 L 0 Park Mquare 
Hubba 
Chicago tt t wardine, Jame 
Mhane ’ rt Bidur, 520 N 


‘ ‘ 
Cleveland ‘ Kradfor’d, John OG 
Cael 
Dallas 
Hid 


Wwe ~ 2.1702 
Hourne, 1125 We 


Bh Choate, John HH. Glow 
T (itetie, John HH. Mite 
' " ) ‘ ! eet, Langacre 4.9000 
Phitadetphia . t mrad Alexander, David ® 
( onmmne L. t Architects Hidg 17th 
ia! Hittenhouse 6.0670 
Pittsburgh. 22 Jjoun V. Tayl 19 Oliver Hid 


ach, Continents 
' 0 Mt effersom 6.4867 
San vvengrese john W. Otteren 
Mtreet tigian 2 4008 
England Herbert lauler Metj 
lsd Fa neton Mt Ignition, I 





BUSINESS WEEK © Mar. 10, 1956 








THE TREND 





The President Gives His Answer 


We have shared in the general thanksgiving that was 
the response to Pres. Eisenhower's announcement that 
he would be available for his party's nomination and 
villing to serve another term as President of the U.S., 
if that is the people's will. Although nothing is sure 
mn politics, we may take his nomination as an accom 
plished fact, given a continuation of his good health 
Ilis reelection is, of necessity, less certain, but the odds 
now hang heavy on an Eisenhower victory in the voting 
next November 

I hose future considerations, 
ind only time will bring their confirmation 


matters, however, are 
Very much 
in the here and now is a unique historical fact; small, 
perhaps, when measured against the overwhelming 
of our contemporary world, but meaningful, 
That is the fact of 
the affection and esteem in which President Eisen 


howe! l 


realitne 
nevertheless, and to be treasured 
held among his own people and the people 
of the whole world 


A Symbol 


I'his extraordimary man, whose qualities and attributes 
ie so thoroughly native as to be almost the pattern 
of the American type, has an appeal to men and women 
everywhere that makes them absolutely certain of the 
honesty of his motives, and evokes their deepest trust 
Such feelings about Eisenhower have not converted all 
Democrats to his politics, nor induced all Republicans 
to adopt his policies But despite these differences, 
vhich will continue always to exist, there is undeniably 
i underlying unity now in American society that has 
not been felt for many years 

And im the wider world, cleft and riven as it is with 
uspicion, fear, and conflict, this one man, Eisenhower, 
tands alone in people's hearts as a statesman humane, 
decent Even into the 


somber fastness of the Kremlin itself, the magic of his 


and suffused with goodwill 


personality has penetrated 

Before the earthy exchanges of the political campaign 
obscure that fact, let us feel a lift of our spirit because 
of what a rare fellow this is 


And an Example 


here will be thousands of people of high and low 
estate, to whom Eisenhower's decision will have a deep 
personal meaning and whose lifted spirits will be more 
literally felt 
President, have had the awful experience of a heart at 


I'hese are, of course, those who, like the 


tack; have felt the hot pain and the icy fear, and across 
whose lives there hangs a grim shadow. Every single 
one of them must have felt some close and direct identi 


What 


fication with the President since last September 


176 





his decision will do for their morale is beyond measuring. 
It is characteristic of the man that, after wrestling with 
his momentous problem, he chooses that course of 
action which in solely human terms gives strength and 
comfort to those who need it most. 


Waterfront Power Grab 


The union movement's professions of idealism have 
never sounded more hollow as this week the rich and 
powerful teamsters’ union comes to the rescue of the 
corrupt and discredited International Longshoremen’s 
Assn. with a $400,000 loan and a pledge of unreserved 
support. The effect of this will almost surely be to 
continue the New York waterfront and the greatest port 
in the world in thrall to gangster control 

Two years ago, the ILA squeaked to victory in a 
bitterly contested NLRB clection. Its opponent, a new 
longshoremen’s union, had been created by the AFL 
after, being unable to tolerate any longer the rottenness 
of ILA, it had thrown ILA out of the house of labor 
At that time, the teamsters joined with other AFL 
unions to support the fledgling reform group. Those 
decent longshoremen attracted to the new organization 
have kept their hopes for a decent union alive, knowing 
that the gangster union could be challenged again when 
its NLRB certification expired next September 
hopes have been shared by employers on the waterfront 


These 


who wanted to break the old pattern of corruption and 
by many civic groups that realized how much a bette: 
deal on the waterfront would mean to the city as a 
whole 

Now they are dashed. ‘Teamster money and support 
have swung to the other side. It can be conclusive in 
the struggle. In return for cooperation from the ILA 
int Organizing distributive workers along the Atlantic and 
Gulf coasts and possible future affiliation of the long 
shoremen, the teamsters have thrown a sheltering arm 
around some of the most vicious elements in American 
society 

It has been cogently stated that all business should 
not be held to account for the unsavory practices of 
isolated business representatives. The $2,500 “contribu 
tion” during the recent contest over the natural gas 


But Dave Beck, 


the teamsters is one of the towering figures in the union 


bill is a case in point president of 
movement; as a vice-president of AFL-CIO he sits on 
the executive council of the vast organization. If in a 
naked and unashamed grab for more power he makes 
hash of labor's high-sounding ideals, while his labor 
peers continue to tolerate him and his organization in 
brotherhood, then all unions in AFL-CIO deserve the 
spreading stain 
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Invincible executive suite 
in Driftwood Tan 


with metal furniture by INVINCIBLE 
business-engineered in COIOr 


Wouldn't you like a custom-planned office like this? 
Scores of ollice suite ind roup ire now possibl th 
Invine ible’s complete ie i fle / ou choose from \ hand 
some. functional fini ou custom plan vith beautifulls 
equipped ill-steel us 0 0 ork and pace requirement 
And from then on you enjo 1 ofhice business-engineered 
for maximum beauty, comfort and utility 

Soon you're hound to cor der a new off 
executive prole onal of eneral ollie 
So visit your Invincible dealer lo 
obligation, thi unusually vod-look 
iseful new furniture Or a letterhe 

| 


brings you free the new full-colo 


Invine ible catalo 


~ INVINCIBL 


Metal Furniture Company « Manitowoc, Wisconsin 


In Canada; A. KR. Davey Company, Lid., Factory Representative 
174 Bedford Road, Toronto 5, Canada 











Another new development using 


B. F. Goodrich Chemical + ==: 


i | 


Geow plartic collar wins battle with live steam 


ERE’S a dramatic example of the comes in a chou f si lors please write Dept. P B. F. Goodrich 
versatile qualities of Geon poly The collar is injection molded ft Chemical Company, Rose Building 
invl material i plastic collar for CGeon filaced shrun onto the Cleveland | Ohio. Cable address 


neck permanent ipplication oodchemco. In Canada: Kitchener, 


GEON RESINS « GOOD-RITE PLASTICIZERS ... the ideal team to make products easier, better and more saleable. 
GEON polyvinyl materials « HYCAR American rubber and latex « GOOD-RITE chemicals and plasticizers « HARMON colors 





